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How  Automotive  And  General  Firms 
Bought  Newspaper  Space  In  1935 

and  Tire  Companies  Held  Down  Auto  Total — Cigarette  Space  Down, 
Big  Distilling  Gains — Linage  of  Hundreds  of  Advertisers  Shown 


GRAPHIC  picture  of  the  business 
itrateny  of  the  big  newspaper  ad- 
■«>  in  the  general  and  automotive 
last  year  is  iwrtrayed  in  the  tabu- 
is  which  Editor  &  Publisher  pre¬ 
in  this  and  coming  issues,  Com- 
by  Media  Records,  Inc.,  on  the 
of  painstaking  measurements  of 
daily  and  Sunday  newspapers  of  95 
tant  cities,  these  tabulations  show 
1  linage  purchased  by  most  na- 
'  and  regional  newspaper  adver- 
in  those  cities,  with  comparative 
s  for  1934  in  the  case  of  the  larger 
istrs. 

In  the  list  presented  on  other  pages 
d  this  issue,  one  may  read  how  big 
llmtisers  cut  their  advertising  cloth  to 
k  the  business  jiattern  of  the  year,  tx>th 
■  to  number  of  markets  reached  and  as 
p amount  of  space  taken;  and  one  may 
R  how  markets  and  linage  compared 
th  those  of  1934. 

While  rates  vary  widely,  one  may 
with  assurance  that  the  302 
ies  listed  this  week  spent  from 
$50,000  up  to  several  millions 
in  newspaper  space. 

The  supplementary  list  to  be  pub- 
lied  beginninu  next  week  covers  2,730 
ised  products,  grouped  into  classes 
»ith  their  competing  products. 

These  figures  cannot  of  course  be 
as  complete  records  of  newspaper 
•sing  done,  but  they  present  an 
lly  comprehensive  index  of  the 
newspaper  field. 

Leader  in  the  list  was  General  Motors 
xatimi,  which  in  1935  shouldered 
of  Liggett  &  Myers,  the  Chester- 
dgarette  firm,  so  far  as  the  95 
are  concerned.  General  Motors, 
a  million  and  a  quarter  lines  to 
1934  space,  made  its  total  for  these 
5  20,6^,031  lines,  while  Liggett  & 
Hjffs,  decreasing  space  at  almost  the 
rate,  made  its  total  18,368,496 
For  the  country  as  a  whole  it  is 
course  possible  that  the  Chesterfield 
diturcs.  which  easily  led  the  ciga- 
field,  may  have  continued  to  out- 
the  newspaper  advertising  of 
1  Motors  w'lth  its  23  separate 
is. 

Seven  leading  automobile  makers  used 
^gregate  of  51,456,000  lines  in 
numliers,  or  nearly  half  the  total 
)tivf  linage  in  the  95  cities :  while 
big  four  of  the  cigarette  world  came 
^  to  that  mark  with  49,435,000  lines 
round  numbers.  The  difference  was 
the  motor  makers  were  increasing 
r  space,  while  the  tobacco  firms  were 
sing  almost  as  fast.  Here  are  the 
(in  round  thousands)  : 

Awomobile  1935  Linage  Gain  or  Loss 
■sWlfacturers  95  cities  from  1934 
1  Motors  20,666,000  1,265,000  gain 

.  11,430,000  1,770,000  gain 

“*t  .  11.216,000  4,747,000  gain 

.  3,259,000  750,000  gain 

.  2,385,000  243,000  gain 

'^kcr  ....  1,651.000  288,000  gain 

.  849,000  494,000  gain 


By  ROBERT  S.  MANN 


R.  J.  Reynolds 

(Camel)  .  15,804,000  71,000  loss 

American  Tobacco 

(Lucky  Strike)  8,528,000  6,947,000  loss 

1’.  Lorillard 

(Old  Gold)  ..  6,735.000  2.479,000  gain 


Rubber  a  substantial  one  of  about 
310,(XI0,  but  these  came  nowhere  near 
making  up  the  losses. 

Readers  who  wish  to  pursue  the  de¬ 
tails  of  the  automotive  increases  and 


Total  .  49,435,000  5,756,000  net  loss  decreases  farther  will  find  plenty  of 

WHAT  NEWSPAPER  LINAGE  STUDY  COVERS 

Records  of  hundreds  of  leading  newspaper  advertisers  in  the  gen¬ 
eral  and  automotive  divisions,  compiled  by  Media  Records,  Inc,, 
are  presented  by  Editor  &  Publisher  in  a  list  on  pages  40-44  of  this 
issue,  to  be  supplemented  by  a  longer  list  in  the  issues  of  March  21 
and  28. 

These  lists  cover  the  daily  and  Sunday  newspapers  of  95  important 
cities  throughout  the  nation,  carrying  probably  half  of  the  automotive 
and  general  linage  of  the  whole  daily  newspaper  field  and  accounting 
for  around  80  per  cent  of  the  dollars  spent  in  those  classifications.  All 
general  or  automotive  advertisers  taking  spare  in  three  or  more  of  the 
95  cities  are  included  in  the  longer  list;  302  of  the  leading  ones  are 
in  this  week's  list. 

Because  it  is  impractical  to  extend  this  study  to  include  all  the 
1,950  daily  and  518  Sunday  newspapers  in  the  United  States,  these  figures 
cannot  of  course  be  taken  as  complete  records  of  the  newspaper  ad¬ 
vertising  done  hy  the  advertisers  named.  Linages  mentioned  on  this 
page  or  in  the  accompanying  lists  are  confined  to  space  taken  in  the 
iiew>-papers  of  the  95  cities  mentioned. 


.  51,456,000  7,557,000  gain 

1935  Linage  Gain  or  Loss 
L>*«panies  95  cities  from  1934 

ft  Myers 

(CWsterbeld)  18,368.000  1,217,000  loss 


The  foregoing  figures  on  automobile 
manufacturers,  incidentally,  throw  a 
clearer  light  on  automotive  linage  of 
1935  than  was  available  before.  Readers 
may  recall  that  yearly  tabulations  of 
linage,  published  here  Jan.  18,  showed 
the  automotive  division  failing  by  a 
small  margin  to  equal  1934  totals. 
Editor  &  Pi  blishi:r’s  Detroit  corre¬ 
spondent,  however,  wired  an  estimate 
soon  afterward  that  the  automobile 
manufacturers  had  actually  increased 
their  newspaper  linage  by  about  15  per 
cent.  The  foregoing  figures  for  the 
seven  leading  manufacturers  show  a 
gain  of  somewhat  better  than  IS  per 
cent. 

The  discrepancy  is  obviously  ex¬ 
plained  by  losses  in  other  parts  of  the 
linage  classification. 

For  instance,  eleven  gasoline  and  oil 
advertisers,  using  17,298,000  lines  in  the 
95  cities  measured,  were  in  the  aggre¬ 
gate  3,3()4,000  lines,  or  more  than  15 
per  cent,  below  their  1934  figures ;  and 
the  four  hig.  tire  makers,  with  a  1935 
total  of  4,214, (XX)  lines,  were  down  1,888,- 
000  lines,  or  almost  30  per  cent.  Three 
of  the  oil  firms.  Shell  Oil,  American 
Oil,  and  Gulf  Refining,  made  gains ; 
but  these  were  overbalanced  by  the  de¬ 
creases  of  Sun  Oil,  Socony- Vacuum, 
Standard  Oil  of  Indiana,  Atlantic  Re¬ 
fining.  Continental.  Tidewater  Associ¬ 
ated,  Sinclair,  and  Standard  Oil  of  New 
Jersey.  Sinclair  dropped,  according  to 
the  records,  from  1,202.573  lines  in  1934 
to  182,286  lines  in  1935,  a  decline  of 
around  85  per  cent.  Standard  of  New 
Jersey  cut  more  than  half  from  its 
1934  total. 

Of  the  tire  firms,  Goodyear  decreased 
its  space  more  than  50  per  cent,  cutting 
1,332,000  lines  from  its  advertising  in 
the  95  cities.  Firestone  cut  about  40 
per  cent,  losing  868,000  lines.  Goodrich 
made  a  trifling  increase,  and  U.  S. 


material  in  the  statistical  records  pre¬ 
sented  on  other  pages  of  this  paper. 

Biggest  gains  in  1935,  not  surpris¬ 
ingly,  came  in  the  alcoholic  beverages. 
Nine  big  distilling  firms  used  26,273,000 
lines  of  space  in  the  newspapers  of  the 
95  cities,  a  gain  o£  nearly  120  per  cent 
over  their  1934  total  of  12,011,000  lines 
in  round  numbers. 

National  Distillers,  Schenley,  and 
Distillers-Seagrams  w’ere  grouped  at 
the  top  of  this  classification,  credited 
respectively  with  5,870,000  lines,  5,261,- 
(X)0  lines,  and  5.022.000  lines.  Their 
increases  over  1934  ranged  in  round 
numbers  from  2,649,000  for  Schenley  to 
3,261,000  lines  for  National  Distillers, 
and  to  3,357,000  lines  for  Seagrams. 

Fourth  in  the  distillers  group  came 
Calvert-Maryland,  which  increased  its 
newspaper  linage  800  per  cent — from 
322.000  in  1934  to  2.881,000  in  1935. 
Concentrating  2.069,000  lines  on  one 
brand,  while  the  big  three  were  promot¬ 
ing  many  brands,  this  firm  made  Cal¬ 
vert  the  second  most  advertised  whisky 
in  the  list.  Seagram  products  got  the 
biggest  single  campaign — 3,244,000  lines. 

Other  leading  liquor  advertisers  were 
Frankfort,  with  2,073,000  lines  in  1935; 
Continental,  1,773,000  lines  (Continen¬ 
tal  was  the  only  one  of  the  leaders  to 
show  a  decrease) ;  Hiram  Walker 
1.527,000  lines;  Glenmore  952,000  lines; 
Brown  Foreman  914,000  lines. 

The  big  soap  makers,  as  usual,  were 
prominent  near  the  top  of  the  list. 
Lever  Bros.  Company  was  ahead,  using 
9,136,000  lines,  mostly  concentrated  on 
Rinso,  Lux,  Lifebuoy  and  Lux  Flakes ; 
the  Lever  Bros,  total  was  1,454,000 
lines  below  that  of  1934. 

Procter  &  Gamble  used  5,051,000  lines 
in  the  newspapers  measured,  four-fifths 
of  it  going  to  Oxydol,  Camay,  Crisco 
and  Chipso  in  order,  while  lesser 
amounts  went  to  the  old  stand-bys. 


P.  &  G.  and  Ivory,  and  to  comparatively 
new  products.  The  total  was  1,602,000 
lines  below  1934. 

Colgate-Palmolive-Peet,  third  of  the 
soap  lirms  in  newspaper  space,  made 
a  hig  gain — from  1,275,<XX)  lines  in  1934 
to  2,996,000  lines  in  1935,  an  increase  of 
more  than  130  per  cent.  Nearly  a  mil¬ 
lion  lines  went  to  Colgate’s  Dentifrice, 
and  almost  as  much  to  Palmolive  soap. 

In  the  important  food  and  drug 
classifications,  gains  and  losses  among 
the  leading  firms  about  cancelled  each 
other,  but  there  were  outstanding  in¬ 
stances  of  individual  increases  and  de¬ 
creases.  Standard  Brands  was  more 
than  a  million  lines  below  1934,  but 
still  topjicd  its  competitors,  using  4,712,- 
000  lines  in  the  newspapers  measured 
for  this  list.  General  h'oods,  on  the 
other  hand,  added  more  than  a  million 
lines  and  came  up  close  with  4,376,000 
lines.  Cuts  on  the  space  devoted  to 
Fleischmann’s  Yeast  accounted  for 
practically  the  entire  decrease  by  Stan¬ 
dard  Brands.  General  Foods  made  its 
biggest  increases  in  Calumet  Baking 
Powder,  Postum,  and  Grape-Nuts. 

Kellogg  Company,  third  among  the 
food  firms,  made  a  small  increase. 
Heinz  cut  more  than  a  million  lines 
from  its  1934  total,  hut  held  fourth 
place  with  2.569,000  lines.  Wrigley’s 
gum,  increasing  its  space  moderately, 
was  close  behind. 

Canada  Dry  Ginger  Ale,  Inc.,  which 
now  should  he  listed  as  a  liquor  firm, 
cut  nearly  half  a  million  lines  from 
the  space  given  to  its  famous  ginger 
ale,  but  used  all  the  saving  and  93,000 
lines  more  on  alcoholic  beverages. 

Quaker  Oats  increased  its  space  more 
than  50  per  cent  and  National  Biscuit 
somewhat  less. 

Leaders  in  the  medical  field  were 
Sterling  Products,  whose  long  list  of 
drugs  is  headed  by  Bayer  Aspirin: 
Wander  Company  (Ovaltine)  :  E.  R. 
Squibb  Co. ;  and  Lydia  E.  Pinkham 
Medicine  Company.  Squibb  increased 
its  newspaper  advertising  by  more  than 
200  per  cent.  Pinkham  space  was  cut 
down  hy  more  than  half. 

Gillette  Safety  Razor  increased  its 
newspaper  space  during  the  year  by 
about  160  per  cent,  taking  1.307,000 
lines  in  85  of  the  cities  reported  on. 

Bristol-Myers  Company  increased 
about  45  per  cent  to  1,267,000  lines. 

A  500  per  cent  increase  by  Eastman 
Kodak  Company  put  that  firm  above  the 
million-line  mark. 

American  Home  Products  Company 
cut  a  million  and  a  quarter  lines,  going 
down  to  just  below  the  million-line 
mark. 

Westinghouse  Electric  &  Mfg.  Com¬ 
pany  made  a  300.000-line  increase,  all 
devoted  to  its  refrigerator. 

Lambert  Company,  advertising  Tfis- 
terine  Tooth  Paste  and  Listerine.  lifted 
its  newspaper  space  by  about  75  per 
cent — from  354,000  lines  to  611,000 
lines. 

Ralston  Purina  Company  more  than 
doubled  its  linage.  So  did  California 
Fruit  Growers  Exchange  (Sunkist 
fruits).  Florida  Citrus  Exchange  in- 
{Continued  on  next  page) 
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Kaiik 

in  Tbiii  Munufiu't  urer  ft  Produrts 
Uiit 

1.  General  Motors  Corp . 

Chevrolet  (New)  . 

Pontiac  (New)  . 

Buick  (New)  . 

C)I(lsniobile  (New)  . 

I'isher  Bodies  . 

“  (Chevrolet  (Used)  . 

(ieiicral  Motors  Inst . 

Prigidaire  . 

Chevrolet  Trucks  . 

Ethyl  Gasoline  . 

La  Salle  (New) . 

Cadillac  La  Salle  (New)  . . 
Delco  Heat  Oil  Burner... 
General  Motors  Trucks... 

Cadillac  (New)  . 

Cadillac-La  Salle-Fleetwood 

(New)  . 

Prigidaire  Air  Conditioner 
Chevrolet-Oldsmobile  (New) 
Buick-Pontiac  (New)  .... 
Cadillac  -  Iji  Salle-Oldsmo- 

bile  (New)  . 

Delco  Radio  . 

Delco  Heat  Conditioner. . . 

Delco  Battery  . 

A.  C.  Spark  Plugs . 

Delco  Heat  Boiler . 

Delco  Heat  Equipment _ 

Chevrolet  Accessories  .... 
A.  C.  Spark  Plug  Cleaner. 
Delco  Products  . 

2.  Liggett  &  Myers  Tobacco  Co. 

Chesterfield  . 

Granger  Pipe  Tobacco.... 
Velvet  . 

3.  R.  J.  Reynolds  Tobacco  Co. 

(^mel  . 

Prince  .Mbert  . 

_  Reynolds,  R.  J.,  Tobacco 
Co.  Prod . 

4.  Ford  Motor  Car  Co . 

Ford  (New)  . 

Ford  Truck  . 

Ford  (Used)  . 

Lincoln  (New)  . 

Ford-Lincoln  (New)  . 

Fordson  Tractor  . 

5.  Chrysler  Corp . 

Plymouth  (New)  . 

Dodge  (New)  . 

Chrysler  (New)  . 

De  Soto  (New) . 

Dodge  Trucks  . 

Dodge-Plymouth  (New) . . 

Chrysler  Motors  Inst . 

Chrysler  Plymouth  (New). 
De  Soto-Plymouth  (New). 
Chrysler-De  Soto  (New).. 

6.  Lever  Bros.  Co . 

Rinso  . 

Lux  . 

Lifebuoy  . 

Lux  Flakes  . 

Lever  Bros.  Products. . . . 
Lifebuoy  Shaving  Cream. 

7.  .\merican  Tobacco  Co . 

Lucky  Strike  . 

Herbert  Tareyton  . 

El  Roi  Tan  . 

Half  &  Half . 

8.  P.  Lorillard  Co . 

Old  Gold  . 

Union  Leader  . 

9.  National  Distillers  Products 

Corp . 

Crab  Orchard  Whiskey  . . 
National  Distillers  Prods. 
Windsor  (Bourbon)  Whis¬ 
key  . 

Town  Tavern  Whiskey... 
Penn  Maryland  Whiskey. 

Gilbey’s  Gin  . 

Old  Overholt  Whiskey . . . 

Brigadier  Whiskey  . 

BUck  &  White  Whiskey. 
Green  River  Whiskey... 
Penn  Maryland  Co.  Pro¬ 
ducts  . 

Mistletoe  Products  . 

Guinness  Stout  . 

Old  Farm  Whiskey...... 

American  Medicinal  Spirits 

Co.  Products  . 

Mount  Vernon  Rye  Whis¬ 
kies  . 

Old  Prentice  Whiskey... 
Rewco  Rye  Whiskey. . . . 
Old  Bushmills  Whi^ey.. 
Belle  of  Nelson  Whiskey. 

Old  Crow  Whiskey . 

Penwick  Whiskey  . 

Gilbey’s  Whiskey  . 

Buchanan’s  Oval  Whiskey 

.\nchor  Dry  Gin  . . . 

Bourbon  De  Luxe  Whis¬ 
key  . 

Shenandoah  Whiskey  . . . 

Mistletoe  Dry  Gin  . 

10.  Schenley  Products  Co . 

Old  Quaker  Whiskey .... 

Schenley  Whiskey  . 

Cream  of  Kentucky  Whis¬ 
key  . 

Wilken  Family  Whiskey. 
Schenley  Distillers  Corp. 

Prod . 

Golden  Wedding  Whiskey 
Mayflower  Whiskey  .... 

Bacardi  . 

Dubonnet  Wine  . 


6,681.563 

54,372 


1,017,898 

974,942 


639.167 

581,109 

483,699 

417,709 

411,865 

269,203 

266.049 

225,793 


90,602 

88,501 

73,197 

72,294 


45,440 

39,757 

31,416 

25,706 

12,624 

11,188 

10,873 

8,363 

6,752 

5.576 


4.298 


1,234,978 

910.081 


883,047 

812.819 


597,981 

343,990 

144,742 

64,841 

44,030 


1985 

1984 

Adver- 

Adrer- 

loss 

1085 

tlMT  1084 

1984 

tiser 

Kuiik 

Product 

No.  of  TutiU  Product 

No.  of 

Total 

in  This 

Liiuifto 

ITlim 

Linage  Linage 

Cities 

Linage 

List 

20,666,031  . 

19,401,104 

6,617,292 

95 

.  7,887,860 

88 

3,156,895 

95 

.  2,335,016 

87 

2,314,962 

91 

.  1,890,283 

85 

1,677,767 

94 

.  1,377,535 

87 

1,073,339 

55 

.  501,871 

28 

1,073,108 

87 

1,'065,'414 

76 

.  2,537,126 

72 

933,941 

86 

.  1,182,084 

79 

909,561 

94 

.  389,321 

85 

777,836 

47 

3531450 

85 

.  492,273 

77 

306,149 

76 

.  274,569 

76 

153,648 

18 

.  147,570 

28 

105,884 

47 

.  140,582 

42 

51,173 

41 

.  20,016 

15 

41,844 

13 

191409 

16 

.  40,717 

16 

9,489 

6 

8,'850 

11 

.  17,765 

23 

5,538 

10 

4'239 

8 

31558 

7 

2,685 

4 

.  41,067 

46 

11. 

.  38’070 

7 

.  33^418 

13 

.  32,368 

17 

.  17^395 

7 

.  4,198 

6 

18,368,496  ...... 

19,585,349 

18,368,496 

93 

.  17,103,046 

86 

.  2,319,001 

54 

.  163,302 

7 

15,804,910  ..;... 

15,875,063 

14,683,425 

93 

.  15,397,399 

86 

738,791 

51 

.  88,060 

17 

382,694 

80 

.  389,604 

83 

11,430,061  . 

9,660,719 

12. 

7,862,205 

95 

.  8,302,111 

88 

1,641,816 

95 

.  1,181,914 

88 

1,034,451 

94 

.  46,359 

9 

715,210 

83 

.  119,054 

65 

175,415 

44 

.  11,281 

7 

964 

4 

11,216.456  . 

8,469,457 

13. 

3,905,870 

94 

.  3,118,217 

88 

2,599,389 

95 

.  2,268,226 

85 

2,004,030 

91 

.  1,138,956 

80 

1,242,442 

87 

.  876,990 

83 

669,112 

87 

.  594,254 

74 

321,404 

85 

.  138,688 

60 

255,295 

41 

.  86,540 

49 

145,945 

61 

.  62,403 

49 

14. 

72,969 

42 

.  39,817 

38 

.  145,366 

45 

9,136,148 

10,590,375 

2,703,198 

93 

.  2,515,219 

87 

2,160,753 

87 

.  3,424,961 

79 

2,150.377 

85 

.  2,153,512 

86 

1,858,780 

85 

.  2,341,829 

76 

144,435 

49 

.  52,115 

44 

118,605 

46 

.  102,739 

40 

8,528,772  . 

lS.475,3n 

8,007,311 

93 

.  15,475,371 

86 

459,726 

31,569 

30,166 


6,735,935 


4,225,455 

30,790 


4,256,245 


. .  5,870,238  . 

65  .  743,327 

53  .  329,156 


2,609,776 


67 

65 

46 

55 
34 
40 
42 

56 


239,272 

65,204 

31,813 


238,041 

251.624 

87,730 


201,379  37 


70.685 

73,800 


56,217  IS 


Old  Methusalem  Whiskey 
Old  Quaker  Products.... 

Gibson’s  Whiskey  . 

Sunny  Springs  Whiskey. 
Cotton  Picker  Whiskey . . 
Chimney  Corner  Whiskey 
Old  Sclienley  W’hiskey... 

Camp  F'ire  Whiskey . 

Royal  Coachman  &  Glen- 

arm  Whiskey  . 

Dubonnet  Products  . 

Noilly  Prat  V’crmouth... 

Buckeye  Whiskey  . 

Coronet  Dry  Gin . 

Pepper,  Jas.  E.  &  Co. 


1935 

1985 

1985 

.\dver- 

tiser 

1934  1934 

Produet 

No.  of 

Total 

Product  No.  of 

Linage 

Cities 

Linuge 

Linage  Cities 

36,431 

Jti 

35,466 

15 

29,026 

13 

96,782  12 

25,921 

y 

21,329 

8 

19,575 

8 

12,950  7 

17,553 

10 

15,991 

8 

9,132 

4 

5,302 

5 

14,124  19 

5,191 

8 

4,106 

24,572  15 

111,510  7 

■pper,  Ji 
Whiskies 

Monticello  Whiskey  . 

Silver  Wedding  Gin . 

O.  F.  C.  Whiskey . 

Geo.  Roe  Irish  Whiskey 

Spur  Whiskey  . 

()ld  Stagg  Whiskey . 

Echo  Gin  . 

Mayfair  London  Dry  Gin 
College  Hill  Whiskey.... 

Otard  Cognac  . 

11.  Procter  &  Gamble  Co 


Oxydol  . 

1.827,329 

81 

Camay  . . . 

1,178,962 

81 

Crisco  . 

786,518 

90 

Chipso  . 

068,452 

61 

P.  &  G.  Soap . 

167,192 

68 

Procter  &  Gamble  Prods. 

167,025 

34 

Ivory  Soap  . 

141,463 

Ivorv  Makes  . 

44,099 

24 

Dreft  . 

37,909 

14 

Drene  Shampoo  . 

20,885 

13 

Ivory  Shaving  Cream.... 
Kirk’s  Cocoa  Hardwater 

11,179 

9 

5,051,013 


86,812 

82,586 

64,893 

31,700 

18,090 

14,722 

7,236 

5,312 

2,456 

1,842 

765 


1,550,273 

2,067,828 

488,538 

1,091,264 

169,028 


822,818 

90,445 

114,794 

12,555 

30,140 


Castile 

Ivory  Snow  . 

)istillers  Ck>rp. — Seagram's 

Ltd . 


149,825 

65.771 


Seagram’s  Prods . 

Kessler’s  Whiskey  . 

3,244,573 

70 

746.391 

55 

Gordon’s  Gin  . 

601,036 

46 

Seagram’s  Gin  . 

Vicker’s  Gin  . 

392,599 

48 

37,880 

8 

Standard  Brands,  Inc . 

Fleischmann’s  X  K  Veast 

1,752,576 

75 

Chase  &  Sanborn's  Coffee 

1,728,293 

60 

Fleischmann’s  Gin  . 

818,101 

53 

Tender  Leaf  Tea  . 

179,418 

18 

Royal  Desserts  . 

155,824 

27 

C.  &  W.  Coffee . 

77,977 

4 

Royal  Baking  Powder. . . . 

General  Foods  Corp . 

Calumet  Baking  Powder. 

1,053,793 

80 

Postum  . 

899,972 

62 

Grape-Nuts  . 

630,693 

68 

Grape-Nuts  Flakes  . 

476,660 

65 

La  France  Flakes . 

263,870 

26 

Sanka  Coffee  . 

239,873 

37 

Maxwell  House  Coffee. . . 

223,485 

39 

Certo  . 

146,028 

75 

Post’s  40%  Bran  Flakes 

100,220 

25 

Post’s  Cereals  . 

70,171 

29 

Swansdown  Cake  Flour.. 

68,719 

4 

Bird’s  Eye  Frosted  Foods. 

48,440 

3 

Jello  Ice  Cream  Powder. 

48,010 

12 

Sure  Jel  . 

37,674 

17 

Bakers  Cocoanut  . 

27,881 

9 

General  Foods  Cereals... 

22,608 

24 

Jello  . 

5,666 

16 

General  Foods  Prods.  . . . 

4,927 

9 

Diamond  Crystal  Salt... 

4,146 

4 

Swansdown  Tints  . 

3,473 

24 

Baker’s  Pure  Food  Colors 

520 

13 

Post  Toasties  . 

General  Foods  Baking 

5.022,479 


1,540,847 

124,468 


4,712,189 


4,376,829 


2,822,316 

1,700,712 

570,378 

113,928 

356,630 

129,039 

150,668 


412,092 

713,290 

101,047 

483,948 

86,840 

304,107 

65,041 

217,151 

393,586 


23,068 

23,086 


Prods. 

Log  Cabin  Syrup 
IS.  Sterling  Products  Inc. 


Bayer  Aspirin  . 

1,161,264 

88 

Phillip’s  Milk  of  Magnesia 

711,138 

87 

Lyon’s,  Dr.  Tooth  Powder 

572,231 

61 

Caldwell’s  Syrup  of  Pep¬ 
sin  . 

533,660 

66 

Midol  . 

471,026 

67 

4,323,660 


10,957 

7,542 


1,156,458 

667,778 

793,256 


634,654 

355,085 


(Continued  on  page  40) 
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HOW  GENERAL  ADVERTISERS  BOUGHT  SPAa 
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26 

17 

14 

7 

10 

9 

4 

3 

19 

9 


27,515 

67,798 

14,462 

60,478 

2,898 


13 

30 

7 

46 

5 


52,298 

52,296 

63,845 

42  . 

3  . 

..  5,261.532 

65  . 

..  2s612.6l8 

25  . 

48  . 

59  . 

275,101 

31  . 

50  . 

60  . 

772,256 

608,299 

207,332 

109,433 

S3  . 

60  . 

43  . 

29  . 

20  . 

29  . 

33  . 

U  . 

(Continued  front  page  3) 
creased  1500  per  cent — from  30,000  lines 
to  181,000. 

Even  such  a  confirmed  user  of  radio 
as  Pepsodent,  which  used  only  30,000 
lines  in  the  95  cities  in  1934,  increased 
this  to  413,000  lines,  a  rise  of  1300%. 

(Campbell  Soup  Company  made  a  big 
slash  in  its  newspaper  space,  dropping 
from  621,000  lines  in  1934  to  157,000 
lines  in  1935. 

Selective  nature  of  the  advertising 
done,  and  the  comparatively  small  num¬ 
ber  of  advertisers  supporting  their 
products  throughout  the  entire  nation 
were  indicated  by  the  fact  that  barely 
a  dozen  of  the  campaigns  listed  went 
to  every  city  of  the  95  listed.  A  con¬ 
siderable  number  used  80  or  more, 
which  might  be  taken  as  an  effort  to 


Wit 


W] 


cover  substantially  all  markets;  M 
without  making  an  actual  count  it  would 
appear  that  a  majority  of  the  ad«- 
tisers  reached  less  than  half  the  cities 
This  of  course  constitutes  one  asst 
recognition  of  the  flexibility  of  the 
newspaper  medium,  which  permits  c» 
centration  of  advertising  funds  in  ® 
localities  where  dealers  handle  w 
product  advertised  and  where  conditio* 
are  favorable. 

Among  the  automobile  lists,  Chertv 
let,  Pontiac,  Ford  and  Ford  trw 
D()dge  and  Packard  hit  every  city.  ^ 
four  cigarette  leaders  all  went  to  » 
Kelloggs  Wheat  Krispies  and  V** 
Chemical’s  four  campaigns  for  its  3^ 
ous  products  were  the  others  1® 
touched  every  spot.  In  1934  none  ® 
the  advertisers  used  all  95  cities. 
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PANCOAST  VIEWS  47  YEARS  WITH  ‘CHIEF 
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With  Youth  in  His  Heart,  W.  R.  Hearst’s  Chief  Engineer  Looks  Forward  to  More  Achievements — 
Has  Invented  Presses,  Built  New  Plants — Now  Expanding  Color  Work 
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Wroth  73-year-old  Mr.  Hearst  to 
73-year-old  Mr.  Pancoast  con¬ 
cerning  a  projected  two-million-dollar 
job:  “George,  you’re  just  the  young 
nan  to  do  it." 

That  sentence  from  a  recent  letter 
•rom  William  Randolph  Hearst  to  his 
chid  engineer,  George  E.  Pancoast, 
fpitomizes  the  rare  business  and  per¬ 
sonal  friendship  between  America’s 
»talthiest  publisher  and  one  of  his  most 
valuable  men— an  intimate  association 
just  passing  the  47-year  mark ;  a  heart¬ 
felt  mutual  appreciation  which  has 
brought  credit  and  cash  to  both  these 
unique  men. 

His  47  years  with  Mr.  Hearst  have 
been  rich  with  colorful  episodes  in  the 
growth  of  Hearst  enterprises.  More 
than  anyone  else,  he  has  seen  Mr. 
Hearst  as  an  amazingly  well-informed 
publisher  who  knows  what  he  wants  his 
newspapers  to  do,  editorially  and  me¬ 
chanically,  and  has  the  knowledge  and 
capacity  for  telling  his  subordinates 
how  to  do  it.  This  is  the  Mr.  Hearst 
with  whom  George  Pancoast  has  be¬ 
come  better  _  acquainted  than  virtually 
any  other  living  person.  It  is  a  deep  in¬ 
timacy  which  has  fostered  an  honorable 
worship. 

But  it  is  forward  that  Mr.  Pancoast 
looks  with  even  greater  thrills — more 
years  of  this  all-understanding  relation¬ 
ship  between  friends  so  well  cemented 
that  the  affinity  is  more  permanent  than 
either  body. 

Hearst’s  chief  engineer  is  presently 
enthused  over  the  addition  of  colored 
news  pages  to  Hearst  Sunday  newspa- 
pus.  Already  the  Chicago  and  New 
York  papers  have  four  pages  each  Sun- 
iy,  front  and  back  of  society  and 
iashion  section  in  three  colors  and  black 
done  in  a  high  quality  which  expresses 
Mr.  Hearst’s  critical  taste.  This  ser- 
nce  is  now  being  extended,  with  rela- 
threly  inexpensive  additions  of  color 
dedcs  fashioned  from  unused  units  of 
black  Pancoast  presses,  to  all  Hearst 
papers  in  the  country.  The  plan  ex¬ 
cepts  .Atlanta,  because  the  Hast  is  be¬ 
ing  serviced  from  New  York  and  the 
distance  to  Atlanta  is  too  great  to  make 
delivery  economically. 

To  call  Mr.  Pancoast  a  press  expert 
s  to  be^  guilty  of  an  understatement. 
But  that’s  what  he  is,  in  the  ultimate 
sense  of  the  word.  The  ABC’s  of 
newspaper  printing  are  an  integral  part 
n^is  brain  structure,  the  refinements 
rois  within  easy  ken.  He  has  designed 
^y  presses,  patented  the  Pancoast 
Multi-color  Universal  Unit  Hoe  high¬ 
speed  web  press.  Years  of  accumu- 
ated  knowledge  make  the  most  difficult 
presswork  jobs  easy  hurdles  for  Mr. 
ftneoast. 

At  any  moment  Mr.  Hearst  is  likely 
to  telegraph  a  new  puzzle,  but  the 
®Wes  are  that  he  will  not  best  his 
cnief  engineer,  for  Mr.  Pancoast  has 
spent  his  life  in  achieving  the  supposedly 
“opossible  in  newspaper  production.  So 
pot  IS  Mr.  Hearst’s  confidence  in  him 
It  IS  doubtful  if  there  is  a  pressroom 
sttnnbhng  bjock  over  which  Mr.  Pan¬ 
tout.  now  74,  cannot  leap  airily. 

And  so  as  he  completes  47  years  of 
^tinuous  service  with  Mr.  Hearst, 
^ge  Pancoast  greatly  enjoys  an 
tos^otal  afternoon.  He  thinks  of  his 
W  in  sparkling  incidents  which  illus- 
„  what  Mr.  Pancoast  terms  an  ‘‘un- 
^y  TOmory,  an  unequaled  fund  of 
TOwledge  of  almost  every  field,  finger- 
P  mastery  of  the  English  language, 
PttblUU^  every  detail  of  newspaper 

As  most  newspapermen  know,  Mr. 

men  do  not  talk  freely  of  the 
ortul  character  who  guides  their  des- 
fnr'cn  they  say,  to  know  that 

or  50  years  (ending  March  4.  1937) 
s  man  has  kept  every  detail  under 
,  I^fsonal  supervision.  Benevolent 
’*•^0  good  soldiers,  he  does  not  per- 
dullard  private  in  the  rear 
K  to  pass  the  reviewing  stand  out  of 


By  BICE  CLEMOW 

step.  -As  a  competent  officer,  Mr.  Pan¬ 
coast  would  not  choose  to  be  conspicu¬ 
ous. 

However,  any  reporter  good-naturedly 


on  his  hands,’’  and  after  settling  in  Cali¬ 
fornia  he  put  them  to  work  by  showing 
his  union  card  at  the  Examiner  where 
he  was  put  on  the  sub  list.  He  got 


George  E.  Paiiroust 


armed  with  the  following  personal  tele¬ 
gram, 

San  SiMKON,  Calif.  J28P  Hkb.  20,  1936 
Ckrtainly  Interview  Pancoast  If 
Wish.  Thanks  for  Kind  Teleoram. 

W.  R.  Hearst 
617P 

can  expect  Mr.  Pancoast  to  respond 
fluently  and  gladly  to  such  an  “open 
sesame.” 

Incidentally,  he  would  repeat  the  par¬ 
agraph  from  Mrs.  Fremont  Older’s  re¬ 
cent  authorized  biography,  "William 
Randolph  Hearst — American,”  in  which 
Mr.  Pancoast  says  that  if  he  received 
a_  request  telegram  from  Timbuktu  at 
$5  a  word  he  would  know  it  was  not 
from  Mr.  Hearst  if  it  did  not  begin 
with  “Please"  or  “Kindly". 

It  is  difficult  for  Mr.  PaiKoast  to 
serve  up  tidbits  of  vivid,  stimulating 
reminiscence  without  knowing  the  gas¬ 
tronomic  choices  of  his  guests.  It  de¬ 
pends  on  whether  you  like  white  meat 
or  dark.  But  as  mother-in-law  said : 
“It’s  all  good.  Here’s  my  plate  again.” 

Here’s  the  reader’s  plate,  Mr.  Pan¬ 
coast. 

“Well,  like  this  whole  newspaper 
business,  it  was  just  by  chance  I  came 
to  lie  noticed  by  the  Chief.  I  had  been 
a  type-setting  apprentice  for  six  years 
— since  I  was  13 — and  had  been  a  come¬ 
dian  on  the  road  for  six  years.  I  used 
to  have  a  pretty  good  voice  and  guess 
I  was  sort  of  funny.  At  any  rate,  I 
was  in  eyery  state  in  the  union.  I 
wouldn’t  take  a  road  show  job  unless 
the  outfit  was  going  somewhere  I  hadn’t 
been  before.  Salary  didn’t  matter  so 
much.” 

California’s  sunny  climate  was  indi¬ 
rectly  responsible  for  Mr.  Pancoast’s 
being  in  San  Francisco  in  1889.  He 
had  figured  that  he  could  always  “travel 


work  the  first  night  and  has  been  on  the 
job  ever  since. 

One  night  a  man  on  the  telegraph 
desk  was  missing.  Word  went  out  to 
the  composing  room  for  “anybody  out 
there”  who  had  ever  edited  copy.  Mr. 
Pancoast  had,  at  the  University  Press, 
Cambridge,  Mass,  and  on  the  Boston 
(ilohe.  He  volunteered. 

During  his  first  experience  on  that 
desk,  ike  Allen,  telegraph  editor, 
lianded  him  a  piece  from  San  Jose 
where  a  public  official  had  been  ex¬ 
onerated  on  a  charge  of  malfeasance  in 
office.  Pancoast  wrote : 

“Official  Cleared  of  Malfeasance” 

Ike  .Allen  wrinkled  up  his  nose  and 
sneered:  “This  is  terrible.  It  doesn’t 
tell  the  story.”  He  ripped  the  headline 
from  the  copy,  abusively  dashed  it  into 
the  wastebasket,  streaked  a  new  head 
across  the  sheet  and  BOY  !-ed  it  to  the 
composing  room. 

Pancoast  caught  his  breath,  but  later 
slipped  into  the  composing  room. 

“I  wanted  to  see  what  this  wizard 
had  dashed  off.  I  was  really  awe- 
.stricken.  This  was  it :  “It's  -All 
Richt  Now.” 

“So  that  told  the  story,  eh?”  I  said 
to  myself.  That  made  me  fighting 
mad,  but  I  w’aited  until  Ike  had  gone 
to  the  saloon  across  the  street,  then  I 
set  up  this  poster  and  nailed  it  to  the 
bulletin  board : 

TKE  ALLEN’S  PATENT  ADJUST¬ 
ABLE  HEAD 
Will  Fit  Any  Story  by 
Changing  One  Letter . . . 

IT’S  ALL  RIGHT  NOW— or— IT’S 
ALL  RIGHT  NOT’ 

Mr.  Hearst,  27-year-old  publisher  of 
the  Examiner  given  him  by  his  gold¬ 
mining  father,  chanced  to  pass  by  before 
the  Pancoast  sheet  was  torn  down. 


“Who’s  the  comedian?"  he  laughed. 

Introduced  to  Pancoast,  Mr.  Hearst 
asked  him  if  he  could  take  short-hand. 

“No,  but  I  can  write  long-hand  very 
fast,  Mr  Hearst.” 

"That’s  good  enough  for  me.  Com* 
and  take  a  few  letters  for  me;  I  can’t 
find  my  secretary.” 

Mr.  Hearst  sat  down  to  a  stack  o4 
mail. 

“Tell  ’em  no,”  he  said,  handing  a  let¬ 
ter  to  his  new  secretarial  acquisition. 
“Tell  ’em  to  see  about  that.”  Pancoast 
made  these  notations  and  wrote  the  let¬ 
ters  later.  He  says  that’s  the  way  Mr. 
Hearst  dictates. 

But  the  promoted  compositor-tele¬ 
graph  deskman  had  never  operated  a 
typewriter.  His  fortune,  for  that  in¬ 
stant,  may  have  hinged  on  the  fact  that 
the  letters  on  the  striking  bars  of  the 
first  typewriters  were  removable.  Al¬ 
ways  the  mechanical  quick-wit,  Pan¬ 
coast  unscrewed  the  letters,  reassem¬ 
bled  them  so  the  letters  on  the  keyboard 
corresponded  to  their  places  in  the  type 
case.  From  that  moment  on  he  was  an 
A-1  typist. 

He  did  not  understand  that  he  was  to 
remain  in  Mr.  Hearst’s  office,  so  re¬ 
turned  to  his  temporary  post  on  the 
telegraph  desk.  The  publisher  sought 
him  out. 

“Didn’t  you  like  your  new  job?” 

“I  didn’t  know  I  had  one,  Mr. 
Hearst,”  Pancoast  replied. 

But  for  years  afterward  he  had  one 
— private  and  confidential  secretary  to 
his  Chief-Curing  which  time  he  trav¬ 
eled  the  by-ways  of  the  world.  Thus 
it  was  that  humor  joined  Pancoast  and 
•Mr.  Hearst,  and  the  chief  engineer  still 
feels  it  is  a  salient  feature  of  Mr. 
Hearst’s  powerful  personality. 

“You  know,  George,  he  says  to  me 
every  once  in  a  while  about  one  of  our 
executives,  ‘So-and-So  is  a  damn  good 
man — but  he  has  no  sense  of  humor. 
Too  bad.’ 

“One  time,”  Mr.  Pancoast  remembers, 
“the  Nezv  York  American  was  distrib¬ 
uting  sheet  music  with  each  paper.  We 
had  it  jobbed  out  but  it  was  almost  pro¬ 
hibitive  in  cost— a  bit  over  a  cent  a 
copy.  It  was  a  swell  circulation  buil¬ 
der.  We  finally  had  to  drop  it,  but 
when  we  circulated  a  questionnaire 
among  dealers  nearly  every  one  said 
the  best  thing  we  could  do  was  to  put 
back  the  sheet  music. 

“I  got  thinking  about  the  thing  and 
finally  managed  to  rig  up  a  couple  of 
units  near  the  folder  on  our  black  press. 
I  found  that  I  could  take  a  narrow 
web,  about  twice  the  width  of  the  sheet 
music,  cast  plates  from  the  music  en¬ 
graving  and  run  the  sheet  music — with 
three  colors  and  black  on  the  cover — 
right  along  with  the  paper,  even  fold¬ 
ing  it  in.  This  not  only  saved  the  cost 
of  the  sheet  music  printing  job.  but  the 
cost  of  stuffing  it  into  the  paper.  I  had 
to  do  something  I  didn’t  think  would 
work— but  Mr.  Hearst  always  says 
‘You  never  can  tell  until  vou  try  it.’  I 
ran  the  web  over  the  sides  of  the  tri¬ 
angular  folding  former  without  going 
over  the  nose  of  the  former !  It 
shouldn’t  have  worked,  but  it  did,  at 
top  speed,  too. 

“So  I  took  a  couple  of  comes  and 
walked  up  to  the  publisher’s  office.  'The 
(ihief  was  there  with  the  publisher. 

“‘Oiief.’  I  said,  ‘how  much  can  you 
afford  to  pay  for  sheet  r^Msic?’ 

“  ‘George,  you  know  it’s  out  of  the 
question.’ 

“Yes.  1  know,  hut  how  much  could 
vou  pay?  A  twelfth  of  a  cent  a  copy? 
Could  vou  pav  that  much?’ 

“  ‘Why  what  arc  you  talking  about  ? 
You  know  we  can’t  afford  sheet  music,’ 
Mr.  Hearst  tossed  off  lightly. 

“  ‘Well,  if  you  can  afford  a  twelfth 
of  a  cent,  there  it  is.’  And  I  flashed 
the  copies  I  had  brought  up.  ‘We  did  it 
along  with  the  regular  run,  and  you 
(Continued  on  next  f>a(fe) 
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won’t  have  to  pay  for  stuffing  it,  either.’ 

“  ‘George !’  Mr.  Hearst  gasped, 
amazed.  ‘How  do  you  do  it?’ 

"I  explained  it  was  more  or  less  sim¬ 
ple  and  then  said  tliat  it  entailed  run¬ 
ning  the  music  web  off  the  sides  of  the 
former,  but  not  over  the  nose. 

“The  publisher,  who  had  been  sitting 
there  pretty  much  taken  back,  sat  up  in 
his  chair  and  said:  ‘But  you  can’t  do 
that !’ 

“  ‘Well,  excuse  me  a  minute,’  I  said. 
‘I’d  better  go  and  stop  them  then. 
They’ve  been  running  it  that  way  for 
half  an  hour.’ 

“Mr.  Hearst  burst  into  a  hearty  laugh 
.  .  .  and  the  local  publisher  didn’t 
si)eak  to  me  for  two  or  three  years 
after  that.” 

As  private  .secretary  in  San  Francisco, 
George  Pancoast  taught  the  secrets  of 
photography  to  his  Chief,  who  with  his 
usual  enthusiasm  took  it  up,  almost  vio¬ 
lently.  They  must  scour  the  earth  tak¬ 
ing  pictures.  Together  they  took  the 
first  photographs  inside  the  Kgyptian 
tombs.  Tliree  thousand  six  hundred 
views  they  snapped  in  Egypt,  develop¬ 
ing  half  of  them  themselves.  In  pic¬ 
tures  they  recorded  the  wonders  and 
mysteries  of  the  whole  world. 

.Ml  the  while,  however,  Mr.  Hearst 
realized  that  his  secretary  was  thor¬ 
oughly  familiar  with  the  intricacies  of 
the  newspaper  as  a  factory  to  turn  out 
a  pleasing  product — the  newspaper. 

When  it  was  decided  to  build  a  new 
plant  for  the  Examiner,  Mr.  Hearst 
took  Pancoast  aside  one  day  and  said 
confidentially : 

“George,  if  I  have  the  stereotyping 
superintendent  lay  out  our  new  plant  it 
will  be  the  way  he  wants  it.  If  I  ask 
the  pressroom  superintendent  to  do  it, 
it  .will  be  best  suited  for  him.  I  don’t 
want  that.  So  (and  this  has  been  oft 
repeated)  I  think  you’re  the  l)oy  to  do 
the  job.  Here’s  a  pencil  and  paper. 
We’ll  do  it  together. 

“But,  George,  when  you’re  laying  out 
our  new  building,  1  want  you  to  build 
it  so  that  we  can  bring  in  the  school 
children  and  show  them  how  a  newspa¬ 
per  is  made.” 

That,  Mr.  Pancoast  explains,  was  the 
Ijeginning  of  straight-line  nroduction  in 
newspapering.  He  designed  an  elevator 
to  the  top  floor,  with  a  balcony  around 
the  room  so  children  could  be  brought 
in.  It  was  decided — and  this  was  an 
innovation — to  break  the  composing 
room  on  the  matrix.  This  meant  that 
the  last  process  in  that  room  would  be 
the  rolling  of  the  matrices  on  the  same 
floor  and  dropping  the  mats  down  to 
the  pressroom  floor,  where  they  were 
cast.  Mr.  Pancoast  can’t  understand 
why  some  papers  still  “break  it  on  the 
cast,”  so  that  heavy  casts  have  to  be 
handled  instead  of  light  mats. 

It  is  such  elimination  of  waste  mo¬ 
tion  which  George  Pancoast  endeavors 
to  achieve  in  every  plant — not  without 
fullest  appreciation  of  the  importance 
of  each  individual’s  ideas.  Appreciation 
does  not  slop  over  into  indulgence — 
with  him.  “In  designing  the  New  York 
plants,”  he  wrote  one  time,  “the  com¬ 
posing  room  and  the  photo-engraving 
areas  could  be  reduced  one-third  if  Lazy 
(late)  Copy  could  be  cut  down.” 

While  they  were  building  in  San  Fran¬ 
cisco.  the  Linotype  was  just  invented. 

“This  machine  has  come  to  stay,”  Mr. 
Hearst  said  to  Pancoast.  “We  ought  to 
get  some.” 

The  competing  San  Francisco  Chron¬ 
icle  had  ordered  10  linotypes. 

“Hop  a  train  tonight,”  was  the  Hearst 
injunction  to  Pancoast.  “Go  to  New 
York  and  tell  the  Mergenthaler  people 
that  if  they  will  deliver  our  Linotypes 
first,  we’ll  buy  15 !”  The  Examiner 
got  its  machines  first,  publicized  them  to 
the  skies. 

Mr.  Hearst  was  pleased,  as  he  had 
been  with  the  new  building.  So  skill¬ 
fully  and  so  faithfully  had  Secretary 
Pancoast  interpreted  his  Chief’s  well- 
formed  ideas  about  a  newspaper  plant, 
that  from  that  moment  on.  Pancoast  be¬ 
came  Mr.  Hearst’s  “fingers”  in  work¬ 
ing  out  Hearst  newspaper  expansion. 
Their  minds  tick  as  one. 

Mr.  Pancoast  has  always,  however, 
scrupulously  tried  to  avoid  taking  ad¬ 
vantage  of  his  relationship. 


N.  Y.  JOURNAL  WINS  HEARST  TROPHY 


Presentation  of  award  for  1935  typographical  perfection. 


IN  order  to  spur  the  staffs  of  his 
papers  to  constant  effort  toward 
improvement,  William  Randolph  Hearst 
offered  a  silver  cup  to  the  Hearst  paper 
which  showed  greatest  perfection  in 
make-up,  typography,  photographic  re¬ 
production  and  press  work  during  1935. 

The  cup  was  awarded  to  the  New 
York  Evening  Journal  at  a  presentation 
made  Tuesday,  March  10,  by  George  J. 
.^uer,  assistant  publisher  of  the  Journal, 
on  behalf  of  Mr.  Hearst,  to  the  heads 
of  editorial  and  mechanical  departments 
who  cooperate  in  the  daily  production 
of  the  Journal.  These  men,  left  to 
right  in  the  above  picture,  are:  Robert 
Keogh,  chief  photographer ;  Robert 
Wiley,  assistant  managing  editor ;  J. 
McIntosh,  manager,  advertising  art  de¬ 
partment;  J.  A.  Grant,  business  man¬ 
ager;  (^orge  E.  Pancoast,  chief  of  en¬ 
gineering;  James  Kelly,  chief  press¬ 
man;  John  Rutledge,  manager,  make¬ 
up  publication ;  Phil  Katz,  manager. 


editorial  art  department ;  Mr.  Auer ; 
M.  J.  Sullivan,  superintendent,  engrav¬ 
ing  department,  Paul  Harrington,  super¬ 
intendent,  stereotype  room;  E.  F.  Rey¬ 
nolds,  superintendent,  composing  room; 
Perry  R.  Long,  superintendent  of  color 
printing. 

In  congratulating  the  staff  upon  win¬ 
ning  the  trophy,  Mr.  Auer  said: 

“Under  Mr.  Hearst’s  direction, 
guidance  and  inspiration  there  are 
among  his  newspapers  many  splendid 
examples  of  high  efficiency  in  printing 
technique  and  composition. 

“The  long  experience,  good  equipment 
and  the  well-selected  personnel  repre¬ 
sented  by  you  gentlemen,  have  enabled 
the  Evening  Journal  to  get  the  best 
possible  printing  results  in  the  Hearst 
newspaper  organization.” 

The  sterling  cup  is  18  inches  high, 
designed  by  Tiffany  &  Co.  Possession 
is  for  12  months  unless  won  for  three 
years  in  succession. 


When  the  New  York  American  and 
Journal  building  was  built,  Mr.  Hearst, 
as  usual,  sketched  what  he  wanted.  Mr. 
Pancoast  worked  it  into  more  definite 
shape  and  it  was  so  approved.  While 
the  specifications  were  being  drawn  up 
for  the  architects,  a  circulation  execu¬ 
tive  of  one  of  the  papers  expressed  dis¬ 
pleasure  with  one  detail  and  asked  that 
the  plans  be  altered. 

It  was  not  a  vital  matter,  and  al¬ 
though  Mr.  Pancoast  was  not  entirely 
in  accord,  he  drew  the  blue-prints  to 
accommodate  the  circulation  man.  This 
incident  is  not  adduced  by  Mr.  Pan¬ 
coast  to  illustrate  Mr.  Hearst’s  Library- 
of-Congress  memory,  but  when  the 
Chief  saw  the  blueprints  four  and  a  half 
months  later  he  exclaimed  over  the 
changed  detail : 

“But,  George,  this  isn’t  the  way  you 
had  it.  It’s  not  half  as  good.  It  was 
right  the  way  you  had  it.  Why  did  you 
change  it?” 

“Well,  Chief,”  said  Pancoast,  “So- 
and-So  wanted  it  this  way  and  he’s  a 
bit  temperamental,  so  I  thought  I’d  let 
him  have  it  his  way.” 

“Listen,”  was  Mr.  Hearst’s  hitherto 
unrecorded  and  yet  historic  remark, 
“when  any  one  of  these  fellows  wants 
to  change  your  plans,  you  just  say, 
‘Well,  you  may  not  be  around  here  when 
the  building  is  finished,  anyway.’  ” 

Many  are  the  occasions  when  that 
chance  remark  has  smoothed  out  Mr. 
Pancoast’s  pathway. 

Not  that  Mr.  Pancoast  would  imply 
in  Mr.  Hearst  an  unsympathetic  atti¬ 
tude  toward  his  men.  “I  remember  one 
time,”  Pancoast  goes  back  to  his  vol¬ 
uminous  mental  shelves,  “when  we 
started  running  ears  on  page  one  of  the 
paper.  We  had  a  different  piece  in 
them  each  day.  A  fellow  by  the  name 
oi  Grover  Flint  was  writing  them  and 
doing  a  smart  job.” 

“Mr.  Hearst  soon  noticed  them  and 
asked  me; 

“  ‘Who’s  doing  those  ears  ?  They’re 
darn  good.’ 

“  ‘Grover  Flint,  sir.’  ” 

“  ‘They’re  fine.  By  the  way,  how 
much  is  Grover  making  now?’ 

“  ‘Sixty  a  week.’ 


“  ‘Tell  him  from  now  on  he  gets 
eighty,’  Mr.  Hearst  ordered. 

“As  soon  as  Grover  came  in,  I  went 
over  and  put  my  hand  on  his  shoulder. 
‘Grover,  the  Chief  says  from  now  on 
you’re  to  get  eighty.’ 

“  ‘But  George,’  was  Grover’s  plaintive 
protest,  ‘Damn  it,  I  ccui’t  drink  any 
■more!’  ” 

Typical  of  Mr.  Hearst’s  adamant  de¬ 
mand  of  reciprocal  loyalty  is  the  fact 
that  when  a  group  of  mechanical  work¬ 
ers  on  the  San  Francisco  Examiner 


called  a  sympathy  strike  in  behalf  of 
strikers  on  the  New  York  American,  not  buy  space  there. 


Mr.  Hearst  kept  the  union  out  of  the 
E.xaminer  eight  years. 

Then  one  day  he  said  to  Mr.  Pan¬ 
coast.  “Go  out  to  San  Francisco, 
George,  and  organize  a  union  shop  on 
the  Examiner.  I  want  a  union  shop  If 
they  will  be  reasonable.” 

“What  do  yom  mean  ‘reasonable,’ 
Chief?” 

“You  and  I  have  worked  together 
over  enough  unreasonable  demands  to 
know  what  I  mean.” 

In  San  Francisco,  Pancoast  laid  down 
Mr.  Hearst’s  proposal — a  union  shop  as 
long  as  there  would  be  no  reprisals  for 
those  who  had  filled  in  during  the  eight 
years.  They  were  all  to  be  taken  into 
the  union,  none  of  them  dismissed,  and 
new  union  men  brought  in  only  as 
quickly  as  there  were  vacancies. 

Union  leaders  threw  up  their  hands. 

“I’m  sorry,”  Pancoast  reasoned,  “Mr. 
Hearst  is  a  long  ways  away — in  New 
York.  This  is  the  best  he  will  offer. 
We’re  getting  along  fine,  but  Mr. 
Hearst  thinks  it  isn’t  very  nice  to  have 
an  open  shop  here  when  all  the  rest  of 
his  plants  are  unionized.” 

Of  necessity,  the  San  Francisco  union 
capitulated.  Mr.  Pancoast  thinks  that 
is  about  the  queerest  contract  ever  writ¬ 
ten. 

.-\s  the  liaison  man  between  Mr. 
Hearst  and  the  mechanical  side  of  his 
newspapers,  he  sees  his  Chief  as  a  man 


Praise,  however,  is  sparing, 

Mr.  Hearst  recently  expressed  to  Jb 
Pancoast  his  satisfaction  with  the  win 
ing  job  done  on  most  of  his  daily 
papers,  Mr.  i'ancoast  chalked  it  uo » 
a  red  letter  day.  While  his  Chief  (U 
not  habitually  criticize  destructively  b 
has  come  to  expect  a  good  job.  ’  * 
One  time,  in  conversation  with  Mr 
Pancoast,  Mr.  Hearst  made  an  off-hjr 
refereiKe  to  a  date  in  the  jiast  as  "wht 
our  papers  were  the  best  printed  in  tb 
city.” 

To  which  Mr.  Pancoast  replied 
“Chief,  1  can’t  remember  when  youin, 
it !” 

Pancoast  finds  Mr.  Hearst  especalh 
interested  in  excellent  printing  of  half, 
tones.  He  thinks  of  a  newspaper  in  th 
light  of  a  well  groomed  man. 

“Clothes,”  he  wrote  recently  to  Mr 
PaiKoast,  “don’t  make  the  man.  Bit 
they  help.  They  help  a  hell  of  a  lot* 

At  one  time  Mr.  Hearst  felt  that  pic 
ture  papers  were  not  for  this  countn 
He  told  his  executives  that  children  i: 
modern  America  were  educated  be>(r, 
pictures  into  the  expectarKy  that  new 
be  in  written  form.  He  still  maintair 
that  the  written  word  lie  as  attrac 
tively  presented  as  possible,  howoc 
and  wants  the  accompanying  piaure^ 
clear,  well-printed. 

He  is  particular  about  color,  espe 
dally  pleased  with  a  good  job.  To  ta:: 
out  praiseworthy  work,  Mr.  Pancoa;' 
particularly  on  color  pages  but  on  a 
newspaper  presswork,  operates  on  ib 
theory  that  the  new  spaper  printing  ip 
is  relatively  simple — although  there  m 
myriad  refinements.  He  sees  it  as,  ei 
sentially,  putting  ink  on  a  plate  an; 
transferring  that  ink— all  of  it— to  ; 
web  of  paper.  He  insists  that  the  iit 
pression  be  brought  up  heavy  enouj 
virtually  to  emboss  the  paper,  fe 
edged  Uow  n  in  microscopic  degrees  anti 
it  no  longer  emlxisses  but  still  deli>tn| 
its  full  load  of  ink. 

Sometimes,  in  contrasting  his  papm 
with  those  of  comt^titors,  Mr.  Hears 
will  say :  “This  is  like  reading  the  tde 
phone  book.  Even^  page  looks  alike 
To  Mr.  Hearst's  ideas  of  a  pleasing 
paper — planned  for  the  reader— ad«r- 
tising  wishes  must  take  second 
W  hen  the  publisher  went  to  NeiL 
York  before  the  turn  of  the  center.  I 
space  was-  for  sale  on  front  pages  oi| 
most  of  the  dailies.  The  back  page  v.i; 
also  choice  position.  Ready  to  get  tk 
paper  underway,  Mr.  Hearst  called  in 
his  executives, -including  Mr.  Pancoa? 
Summarizing,  he  said: 

“We  will  reserve  page  one  for  tr.: 
big  news  of  the  day.  Advertisers  m 
The  advertisi- 
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solicitors  winced. 

“I  want  the  back  page  for  my  ei 
torials,”  continued  Mr.  Hearst,  stm 
ning  the  ad  men.  It  was  almost  toe 
much  when  he  wound  up:  “Page  tn 
will  have  no  ads  above  the  fold  an 
there  will  be  no  advertising  on  pagt 
three.” 

Business  department  protests  were  r 
vain. 

As  nearly  as  memory  serves, 
years  later,  the  publisher  told  his 
that  he  likened  the  reputation 
newspaper  to  the  reputation  of  a 
man.  To  have  a  name  for  virtue  mtt 
one  man,  the  lady  must  keep  her  repo¬ 
tation  clear  with  all  men. 

“One  advertiser  would  see 
with  his  hand  on  the  American’s 
and  he  wouldn’t  be  satisfied  until  he  hac 
his  hand  on  her  knee,”  was  the  rau- 
for  Mr.  Hearst,  risque  reference. 

Presumably,  his  bright  young  nets; 
papermen  understood  his  message  a* 
its  implications. 

Hearst  explained  to  them,  how^ 
that  advertisers  could  be  shown  M* 
such  a  plan  worked  to  their  advai^ 
In  the  other  papers,  he  explained,  »> 
advertiser  might  urgently  request  paj|| 
one  space.  He  would  be  informed  K 
could  not  have  it  until  Wednesday 
a  week  from  Wednesdav.  He  w^ 
be  disappointed.  Under  Mr. 
plan,  no  one — but  by  the  same  to*®' 
everyone — would  have  an  advantage. 

In  1914  Mr.  Hearst  and  Mr.  ^ 
coast  were  together  in  Califor®* 
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highly  sympathetic  to  labor,  always  ...  — _ 

willing  to  |)ay  well  and  asking  only  Looking  over  the  Panama-Pacific  W' 
reasonable  appreciation  in  return.  (Continued  on  page  24) 
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UNAGE  OFF  SLIGHTLY;  GENERAL  STRONG 

Classified  Also  Holds  Up  Well— Automotive  and  Financial  Rise  Sharply  From  Low  Levels — 

Broadcasting  Slackens  Rate  of  Gain 

PTREN'C.TH  in  general_  advertising  By  ROBERT  S.  MANN  725,413  lines.  A  year  before  their  lin- 

II  am/4  i  I^cciAaH  o r4 eit-inr  COvI  C‘30  IIiama  aIaIa 


STREN'f^'TH  in  general  advertising 
and  ilassified  advertising  marked 
nenspapc"  linage  in  February,  despite  a 
iarther  slow  recession  from  the  Novem- 
ber-Deccmber  bulge.  These  two  classi- 
Sations  made  the  best  showing,  al¬ 
though  they  and  the  other  divisions 
fdl  short  of  January  levels.  As  the 
chart  of  the  Editor  &  Publisher 
Unage  Index  on  this  page  shows,  the 


E.  &  I’.  Linage  Index 

Inel  of  newspaper  advertising  is  still 
above  that  of  October  and  preceding 
months  last  year. 

.\11  classifications  except  automotive 
exceeded  their  linage  of  February,  1935, 
the  total  being  6  per  cent  ahead,  accord¬ 
ing  to  measurements  reported  by  Media 
Records,  Inc. 

The  Automotive  linage,  as  has 
been  explained  many  times,  is  run¬ 
ning  behind  that  of  a  year  ago  because 
this  year  there  were  not  the  usual  auto¬ 
mobile  shows  and  announcements  of  new 
models  in  January  and  February.'  In 
this  division,  however,  February  brought 
a  strong  comeback  in  the  percentages, 
as  the  table  on  this  page  shows,  and 
there  is  reason  to  believe  that  March 
»ill  find  automotive  again  out  in  front. 
The  total  of  automobile  linage  for  the 
five  months  October-February  has  been 
about  14  per  cent  ahead  of  that  for  the 
same  months  a  year  earlier,  but  more 
than  half  of  it  was  concentrated  in 
October  and  November. 

Classified  advertising  in  the  news- 
japers  of  the  52  cities  covered  by  .this 
index  was  more  than  two  million  lines 
higher  than  in  February,  1935,  rising 
from  fifteen  and  a  third  millions  almost 
to  seventeen  and  a  half  million.  It 
was  a  million  lines  short  of  that  in 
Jmuary  of  this  year,  however,  this  de¬ 
cline  being  a  trifle  more  than  the 
Msonal  average.  The  classified  linage 
index  was  107.7,  against  108.2  in  Jan¬ 
uary,  still  being  the  highest  for  any 
classification. 

General  advertising  was  next  highest 
in  the  linage  index,  at  104.2.  This 
represented  a  big  drop,  however,  from 
January’s  index  of  112.0.  In  actual 
space,  general  advertising  was  about 
2.300,000  lines  ahead  of  February,  1935. 


It  was  1,600,000  lines  ahead  of  January, 
1936,  but  this  gain  was  not  up  to  the 
seasonal  advance,  as  shown  by  the  de¬ 
clining  index. 

Financial  advertising  showed  large 
percentages  of  gain,  lieing  31.7  per  cent 
ahead  of  February,  1935,  and  rising  13 
points  in  the  linage  index  to  94.8. 

Retail  and  department  store  linage  fell 
off  more  than  usual  in  actual  linage  in 
February,  and  dropped  a  few  points  in 
the  Index.  Both  remained  ahead  of 
February,  1935,  however. 

The  first  of  this  year  brought  a  slack¬ 
ening  tendency  to  broadcast  advertis¬ 
ing  as  well  as  to  newspaper  linage,  ac¬ 
cording  to  January  figures  just  released 
by  the  National  .Association  of  Broad¬ 
casters,  February  figures  not  yet  having 
been  compiled. 

The  NAB  report  showed  total  time 
sales  of  $8,035,160  in  January,  which 
was  8.8  per  cent  ahead  of  January,  1935. 
This,  however,  compared  with  a  margin 
of  21.0  per  cent  in  December,  and  with 
percentages  from  9.0  to  48.6  for  pre¬ 
vious  months  of  last  year. 

All  classifications  of  broadcasting 
shared,  although  unevenly,  in  this  slack¬ 
ening  of  the  rate  of  gain.  None  showed 
a  loss  when  compared  with  January, 
1935,  although  national  networks  were 
ahead  by  only  a  fraction  of  one  per 
cent.  The  following  table  shows  the 
details : 

RRO.xnCAST  .-\1)VF.RTISING  RECORD 
(Compiled  from  reports  of  National  Associa¬ 
tion  of  Hroadcasters) 


S.  MANN  725,413  lines.  A  year  before  their  lin¬ 

age  was  584,538  lines,  but  this  is  not 
zines,  586,190  lines  against  523,600  a  a  comparable  figure  because  of  several 
year  ago.  A  group  of  12  February  of  the  magazines  had  five  issues  this 
weeklies  and  semi-monthlies  carried  year  against  four  last  year. 


(■lllions 
of  llnoi 
A  months 
52  eitios) 


_ .180 

(nillloaa 
of  linea 
a  nonth. 

52  cltiaa) 


Dec. 

January 

%  of 

%  of 

1936 

Jan. 

Dec. 

Dollars 

1935 

193^1 

National 

networks 

$4,740,560 

100.6 

111.1 

Regional 

networks 

95,340 

164.6 

199.6 

National 

non-net. 

1,626,500 

132.3 

138.6 

Local  . . 

1,572,760 

113.3 

133.4 

Total 

$8,035,160 

108.8 

121.0 

TREND  OF  NEWSPAPER  LINAGE 

(Compiled  from  Media  Records  measurements  of  linage  in  .52  cities.) 


1936 

1935 

Pet.  of 

E.&P. 

Total  Advertising: 

Linage 

Linage 

1935 

Index 

February  . 

90,540,596 

85,430,259 

106.0 

101.0 

January  . 

94,810,048 

88,054,983 

107.7 

102.2 

Display  Only: 

February  . 

73,083.354 

70,107,567 

104.2 

99.3 

January  . 

76,310,608 

72,274,146 

105.6 

100.8 

Classified: 

February  . 

17,457,242 

15,322,702 

113.9 

107.7 

January  . 

18,499,440 

15,780,837 

117.2 

108.2 

Retail: 

February  . 

48,276,786 

47,534,992 

101.6 

99.4 

January  . 

52,301,290 

48,942,024 

106.9 

103.2 

Dept.  Store: 

February  . 

19,795,488 

19,339,809 

102.4 

100.1 

January  . 

21,241,914 

20,220,400 

105.1 

103.7 

General: 

February  . 

19,292,858 

16,939,316 

113.9 

104.2 

January  . 

17,685,769 

14,988,580 

118.0 

112.0 

Automotive: 

February  . 

3,604,704 

4,183,473 

86.2 

80.0 

January  . 

3,787,146 

6,260,229 

60.5 

61.8 

Financial: 

February  . 

1,909,006 

1,449,776 

131.7 

94.8 

January  . 

2,536,403 

2,083,313 

121.7 

81.2 

A  M  J  J  A  ^  O 
Eight-year  record  of  actual  new.spaper  linage. 


.\s  this  table  shows,  the  greatest  per¬ 
centage  of  gain  came  in  the  regional 
networks,  the  smallest  division  in  actual 
dollars. 

National  non-networks,  gaining  almost 
a  third  over  January,  1935,  made  the 
best  showing  of  the  important  divisions. 

A  group  of  73  magazines  measured 
by  National  .Advertising  Records  showed 
a  gain  of  7.8  per  cent  on  March  num¬ 
bers  issued  in  February.  This  list  in¬ 
cluded  6  standard  magazines,  42,137 
lines  against  48,131  a  year  ago;  33  wo¬ 
men’s  magazines,  818,400  lines,  against 
769,612  a  year  ago;  34  general  maga- 


IMPROVED  PRESS  SEEN 

Carl  W.  Ackerman  Reports  to  Colum¬ 
bia  University  Trustees 

Dean  Carl  W.  .Ackerman  of  the 
Columbia  School  of  Journalism,  who 
recently  returned  from  a  three  months’ 
tour  around  the  world,  asserted  in  a 
report  of  the  Columbia  trustees  this 
week  that  newspapers  and  press  associa¬ 
tions  throughout  Europe  and  the  Orient 
had,  with  “a  few  conspicuous  excep¬ 
tions,”  improved  their  news  services, 
raised  professional  standards  and  be¬ 
come  ‘‘more  vital  sources  of  public  in¬ 
formation.” 

The  ‘‘few  exceptions,”  he  said  were 
found  in  countries  where  the  press  was 
controlled  by  the  government  as  “an 
instrument  of  public  policy.” 

Dean  Ackerman  also  praised  the  press 
as  being  responsible,  along  with  the 
radio  and  motion  pictures,  for  the  grow¬ 
ing  power  of  public  opinion  as  a  world 
force.  Persons  today,  he  explained, 
were  turning  in  increasing  numbers  to 
the  newspapers  to  obtain  information 
about  events  that  influence  their  daily 
lives. 

“LIVING  NEWSPAPER”  OPENS 

The  “Living  Newspaper”  will  open 
March  14  at  the  Bilmore  Theatre,  New 
York,  with  an  invitation  performance  at 
9  p.  m.  Thereafter  two  shows  will  be 
given  nightly  at  an  admission  of  25c. 
The  first  production  of  the  novel  enter¬ 
prise,  “Triple  A  Plowed  Under,”  is  a 
news  dramatization  of  the  farm  situa¬ 
tion  and  the  death  of  the  AAA.  An  or¬ 
chestra  of  15  men  will  provide  musical 
accompaniment  at  all  performances. 
The  show  was  produced  under  the  per¬ 
sonal  supervision  of  Morris  Watson, 
national  vice-president  of  the  Newspa¬ 
per  Guild,  which  sponsored  the  project. 
The  show  employs  125  actors  under  the 
direction  of  Joe  Losey. 


REPORTERS  ASSAULTED 

Two  Are  Beaten  in  Covering  New 
York  Service  Strike 

Two  newspapermen  were  assault  vic¬ 
tims  in  the  building  service  workers’ 
strike  in  New  York  March  5. 

Thomas  Lane,  of  the  Herald  Tribune, 
who  was  mistaken  for  a  strikebreaker 
at  a  large  apartment  house,  was  severely 
lieaten  by  pickets.  A  nose  wound  re¬ 
quired  four  stitches.  Arthur  Wright, 
of  the  Mirror,  was  clubbed  on  the  body 
by  a  patrolman  in  front  of  strike  head¬ 
quarters  when  workers  were  assembling 
for  a  parade. 

On  March  11  Mayor  F.  H.  LaGuardia 
had  one  of  the  men  picketing  the 
Herald  Tribune  building  take  him  to 
the  “Crime  and  Youth  Today”  round¬ 
table  where  he  made  an  address.  An¬ 
other  picket  brought  him  back  to  the 
ground  floor  when  his  speech  was  fin¬ 
ished.  Arrangements  for  the  down  trip 
were  made  by  Howard  Davis,  business 
manager.  In  explaining  the  incident, 
George  F.  Hufnagel.  building  manager, 
.said  that  all  the  men  operating  Herald 
Tribune  elevators  “are  either  men  who 
did  not  strike  or  men  transferred  from 
our  own  building  department'  and 
others  who  have  been  employed  as  ele¬ 
vator  operators  through  anplications  and 
recommendations  in  our  files.” 

AD  RESTRICTION  FAILS 

(By  telegraph  to  Editor  &  Publisher) 

Montgomery.  .\la.,  March  11 — An 
amendment  offered  by  Representative 
Hall  to  the  pending  Prohibition  repeal 
referendum  bill,  which  would  prohibit 
liquor  advertising  of  all  kinds  in  Ala¬ 
bama,  was  defeated  in  the  House  today, 
46  to  40.  Passage  of  the  repeal  bill  is 
regarded  as  certain  in  the  House,  and 
as  probable  in  the  Senate  next  week. 
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Editor  &  Publisher  for  March  14,  1936 


CHICAGO  DAILY  RAISES  sanchez  succeeds  casman 

ppi^ri  'T'r\  o  John  C.  Casman  has  resigned,  effec- 

*  1  vr  o  1 D  jjye  March  15,  as  treasurer  and  a  meni- 

I  *  jj  j  ber  of  the  board  of  directors  of  Joshua 

Herald  end  Exeminer  Cite.  Added  g  international  publish- 


Texe«,  Increase  in  Operating  Ex¬ 
pense,  as  Reason  for  Change — 
Guelso  Circulation  Manager 


(.Special  to  Editos  &  Publishes) 
Chicago,  Mar.  9 — Starting  today,  the 
price  of  the  daily  Chicago  Herald  and 
Examiner  is  again  three  cents,  as  it 
formerly  was.  During  the  past  year, 
the  daily  issues  have  sold  for  two  cents. 


ers’  representatives.  New  York.  Suc¬ 
ceeding  him,  R.  C  Sanchez,  who  has 
lieen  acting  as  assistant  treasurer  for 
several  years,  has  been  aopointed  acting 
treasurer. 


PICKETING  AT  STORES 
CURBED  BY  COURT 


Home  delivery  of  the  Herald  and  Guild  Sign*  Urging  People  Not  to 


Examiner  in  Chicago,  however,  will 
continue  at  15  cents  per  week,  daily, 
and  25  cents  per  week,  daily  and  Sun¬ 
day.  Suburban  home  delivery  was  in¬ 
creased  to  18  and  28  cents  per  week  re¬ 
spectively. 


Buy>  From  Daily’s  Advertisers 
Called  A  Secondary 
Boycott 


EDITOR  &  PUBLISHER 
CALENDAR 

March  l5-16 — Interstate  Circu¬ 
lation  Managers’  Assn.,  spring 
meeting,  Roosevelt  Hotel,  Pitts¬ 
burgh. 

March  17-18  —  Central  States 
Circulation  Managers’  Assn., 
convention.  Palmer  House,  Chi¬ 
cago. 

March  27-28 — Canadian  Week¬ 
ly  Newspaper  Assn.,  Ontario- 
Quebec  Division,  annual  con¬ 
vention,  Windsor  Hotel,  Mon¬ 
treal. 

March  29-30 — Midwest  Adver¬ 
tising  Managers’  Assn.,  Meeting, 
Kansas  City,  Mo. 


HINES  IS  PUBLISHER 
BOSTON  transcript’ 

Former  Publisher  of  Old  San  Fraa- 
cisco  Bulletin  Joins  New  England 
Daily — No  Other  Executive 
Changes 


hands.”  The  conference  broke  up  when 
the  guild  declined  to  recede  from  its 


W.  M.  Hines 


(Special  to  Editos  &  Publishes) 

^  Whole-saje  pri.y  were  rai^  to™ 

a\'^^deakrs^an?Som“$lls  t*o  ll’75  ^  Milwaukee  Newspaper  Guild  and  its  Meantime  all  editions  of  the  Wis- 

y„d.,  , he  «w  wholesale  ra.es,  lo«l  S  S/^hich  wMe  ITmewhll 

JS'.fJd  r  ‘  ring's  Z  ol".t™  ““  “»•  ‘“““I  U  hanJS:  is  (hn«ionto  S"allv 

make  $1 J5  instead  of  75  eems  . 

th^"He!?iTd“and^Eiaminer  Ba?e%hi’7^^^  sought  the  injunction  on  the  ground  The  strike  so  far  has  been  unusually 

Inu/inir  rMsonc  ■  picketing  is  illegal  as  It  con-  peaceful  so  far  as  labor  troubles  go,  representatives,  who  were  associate 

nf  onvemment  national  state  ®*‘*H*®®  secondarv  Ixjycott.  The  re-  even  mass  demonstrations  having  been  with  Mr.  Hines  in  that  capacity  when 
and  dtv  havriiKcT^sed  treiS^  the  use  of  signs  di-  orderly.  Heywood  Broun  of  New  York,  he  was  publisher  of  the  Bulletin  will 

and  niir^’nrodiict  together  with  all  oro-  siiecific.ally  at  the  advertisers.  In  national  president  of  the  Guild,  and  take  over  the  representation  of  the 

du^tion  mi^t  Lr  an  immense  ^  Jonathan  Eddy,  national  secretary,  who  Transcript  March  23. 

burden  of  taves  Signs  Stating  that  the  Wisconsin  have  visited  Milwaukee  once  to  par-  Mr.  Hines  has  had  wide  experience 

“I  effislation  national  and  state  has  unfair  to  organized  report-  ticipate  in  a  demonstration,  are  ex-  in  newspaper  publishing  he  started  in 

1  ia  j  *•  1  1  *  A  j  but  not  si|2^ns  customers  to  nectecl  to  return  SRturdsv  for  msss  the  newsDRDcr  business  as  corresivinHpnt 

also  resulted  in  large  and  unexiiected  buvimr  from  advertisers  of  the  ^  saturnav  tor  mass  tne  news^per  Dusmess  as 


(By  telegraph  to  Editob  &  Publishei) 
Boston,  March  11 — William  y 

Hines,  former  publisher  of  the  old  Sat 
Francisco  Bulletin,  has  become  pub¬ 
lisher  of  the  Bos- 
ton  Ei'enmi 
r ranscript,  con¬ 
servative  Re^ 
lican  newspaper 
of  New  England, 
which  has  been 
continuously  pub- 
lished  since  1830, 
There  have  been 
no  important  a- 
ecutive  changes 
as  the  result  of 
Mr.  Hines  as¬ 
suming  charge 
and  none  are 
contemplated,  h 
was  stated. 
O’Mara  and  Ormsbee,  publishers’ 


,  ,  cease  buving  from  advertisers  of  the  niVketinp 

increases  in  operating  costs  for  ma-  newsiiaper  iiivivvomk. 

terials.  labor,  social  security  and  un-  j,,  decision.  Judge  Aarons  said 
employment  relief.  _  _  ,,  r  that  where  express  attci’*ion  is  directed 

It  swms  unfair  to  impose  all  of  ^  particular  store,  it  is  a  secondary 
costs  on  the  advertiser,  (xiycott  in  its  ‘‘full  significance  and 
Thrre  cents  today  is  less  than  the  coupled  with  intimidation  and  coercion.” 
value  of  2  cents  before  inflation.  Me  said  such  actions  were  unlawful 


PROMOTIONS  ON  LEDGER 


for  the  San  Francisco  Examiner  in  San 
Jose,  Cal.,  for  years  was  city  editor 
of  the  San  Francisco  Examiner  while 
E.  D.  Coblentz,  now  publisher  of  the 
Xeto  York  American  was  managing 
editor. 

Hines  subsequently  became  managing 


-  fo  compromise  on  qual-  ^„d  should  lie  restrained.  However,  nouiKed  bv  lohn  C  Martin  nresident  Francisco  Bulletin 

‘he  law  and  plilrortfcP&  Lsiness  e-x 


Morrison,  Price,  Oglesby,  Jr.  Ad¬ 
vanced  By  John  C.  Martin 

Election  of  several  new  officers  of 

Public  Ledger,  Inc.,  has  been  an-  editor  and  later  publisher  of  the  San 
. -  --  ■  ..  -  -  ^  Bulletin.  He  gained  widt 

and  improvement.  the  sTr'ikers  liave  a”riirhrto  walk'un  ^ ousiness  e.xperience  m  Philadel^ia  as 

“Hence  oiir  decision  •  A  nnalitv  news-  j  striKers  luve  a  ngut  to  walk  up  Ledger.  assistant  to  Jacob  Omansky,  business 

naobr  at  a  ouaHtl  wice’’^^^^^^  and  down  the  streets  advertising  the  Charles  M.  Morrison,  Evenin- Ledger  manager  of  the  Philadelphia  Recori. 

The  nrice^incr^se  was  decided  uDon  peacefully.  editor,  who  wa:  assistant  secretary  of  Later  he  became  assistant  managing  edi- 

bv  the  Hearst  mornine  oaS  n  tnanager  of  the  firm,  has  been  named  vice-presi-  tor  of  the  New  York  Post  and  organ- 

mLnt  the  dar  fcZwfi  L^he  annS^^^  R  V  newsiia^rs  and  ^'^hv  H.  dent  and  secretary.  W’illiam  S.  Price,  ized  the  present  New  York  Post  Syn- 
meiU  the  day  follow  mg  the  appointment  Black,  manager  of  the  Wisconsin  News,  chief  accountant  and  assistant  treasurer,  dicate 

to  ?u«eS"tlerrSS^  ho^-'d  is  now  treasurer,  and  W.  Porter  Oglesby.  ‘’Tcarly  ten  months  ago  Mr.  Hines 

Mr  Gue^o  was  7n  The  the  Milwaukee  Guild  s  executive  com-  Jr.,  son-in-law  of  the  publisher,  is  was  sought  by  George  E.  Stephenson, 

narimem  of  The  TwrfZ  f^^  mittee  Sund^i  evening.  March  8  at  the  serving  as  assistant  secretary  and  as-  president  of  the  Boston  Transcript 

2rlmars  servhm  as  assktanHo  Waited  ^  Hotel,  but  no  change  in  the  sistant  treasurer.  Company,  to  make  a  survey  of  the 

Parker  •,  the  or-  Transcript.  Upon  making  recommenda- 

Parker,  .American  circulation  manager,  members  of  the  Guilds  executive  Ixiard  ganization  since  1921,  when  he  became  Bons  which  Mr  Steiflienson  approved, 

iSa"  'rXi?  Mr  Hated  that  thr  chief  editorial  writer  of.  the  P.tblic  £e7  was  tta  asked  to” ,« 

GuLo  was  nlac^Ld’^ln  charce  spokesman  for  Mr.  Hearst  reiterated  Ledger.  He  was  named  director  of  the  the  entire  responsibility  as  publisher  oi 

uueizo  was  ^acea  in  charge  ot  Sunday  the  refusal  to  sign  a  contract  with  the  editorial  pages  and  associate  editor  of  ^aner 

Herald  and  Examiner  circulation  guild  or  any  kind  of  a  signed  agree-  the  Public  Ledger  and  Evening  Ledger  ,-ose  family  has 

The  Herald  and  Examiner  has  start^  ment  giving  recognition  to  the  guild,  in  1926.  liecoming  acting  editor  of  the  been  rnaiSv  oSer  of  tL^S^^ 

a  new  early  edition  known  as  the  Red  On  the  other  hand,  it  was  stated.  Mr.  dailies  in  1929  and  editor  in  1930.  He  h  waTLrded  as  a  dail^^^^ 

Line.  This  consists  of  two  extra  pages,  Bitner  offered  to  have  Mr.  Black  sign  also  is  a  director  of  Public  Ledger.  Inc.  'Utfnues  " 

largely  pictorial,  for  the  first  two  ^i-  for  the  XVisconsin  News  management  His  newspaiier  career  began  in  1909  ’  ,  ,  •  Hammond  continue 

tions  on  vyeek  days  and  for  the  first  a  stipulation  of  what  the  newspaper  on  the  St.  Louis  Republic,  where  he  ^ 

,  afternoon,  would  do  for  the  editorial  employes,  rose  from  reporter  to  assistant  manag-  ,  ,  •  .u 

The  Red  Line  edition  is  identified  by  such  document  to  he  read  into  the  court  inir  editor.  He  left  the  Republic  in 

Its  name  in  red  on  the  front  page  ‘ears  record.  When  asked  what  recour.se  an  1919  to  become  associate  editor  of  the  ditional  policy  of  the  r  .aid. 

together  with  a  red  line  across  the  top  employe  would  have  in  event  the  man-  St.  Louis  Glohc-Dcmocrat .  going  East  its  physical  appearance,  Mr. 

of  the  paj^.  The  edition  is  patterned  agement  violated  any  provision  of  this  two  years  later  to  join  the  Ledger.  Many  att^pts  have  en  , 

after  the  San  Francisco  Examiner  and  document.  Mr.  Black  is  quoted  as  say-  Mr.  Price  has  been  with  the  Ledger  ''fcent  months  to  purchase  contro^ 

ing  that  such  violation  would  subiect  siiKe  1915.  Mr.  Ogelsby  has  worked  in  Transmpt  froin  the  presen 

the  Wisconsin  News  to  unfavorable  the  business,  editorial  and  advertising  ^ese  have  all  been  refus  , 

public  opinion  and  would  preclude  the  departments  since  he  joined  the  organ-  .  .  ■  •  i 

Readjustment  of  mechanical  ope» 

tion  of  the  Transcript  include  the  in¬ 
stallation  of  new  press  units  by  the  Goss 
Printing  Press  Co. 


Chronicle  early  issues. 


DAILY  GETS  COURT  WRIT 

On  the  petition  of  the  Rogers  (Ark.) 
Daily  News,  Circuit  Judge  J.  S.  Combs 
issu^  writ  of  mandamus  there  March 
7  to  permit  public  inspection  of  the 
records  of  Justice  of  the  Peace  Virgil 
Rogers.  Access  to  the  records  was 
denied  the  public  and  also  the  Daily 
News  on  Justice  Rogers’  contention 
that  inspection  should  be  limited  to  par¬ 
ties  engaged  in  litigation  before  the 
court  and  their  agents  or  lawyers.  De¬ 
fendants  in  the  court  were  principally 
traffic  violators  arrested  by  a  state 
ranger. 


newspaper  going  into  court  with  “clean  i/ation  in  December.  1929. 


HARPER  JOINS  BURNETT 

Paul  C.  Harper,  for  12  years  an  ac¬ 
count  executive  in  the  Chicago  office 
of  J.  Walter  Thompson  Company,  has  } 
joined  the  staff  of  Leo  Burnett  Com-  j 
pany,  Inc.,  Chicago  advertising  agency,  j 
in  an  executive  capacity,  it  was  an-  | 
nounced  this  week  by  Leo  Burnett, 
president.  I 
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TWO  MORE  PETmON  FCC 

(Special  to  Editob  &  I’ublisheb) 
Washington,  D.  C.,  March  ll" 
The  Ogdensburg  (N.  Y.)  Publish^ 
Company,  Inc.,  has  applied  to  the  red- 
eral  Communications  Commission  for  > 
radio  broadcasting  license,  to  operate 
1500  kilocycles,  with  100  watts  powtt 
unlimited  time.  The  Courier  Post 
fishing  Company  of  Hannibal,  Mo.,  also 
seeks  permission  to  operate  a  radio  sta¬ 
tion  on  1310  kilocycles,  100  watts,  ®- 
limited  time. 


HURONITE  NAMES  HAGG 

The  Huron  (S.  D.)  Huironite  h* 
appointed  Arthur  H.  Hagg  & 
ciates  to  represent  the  paper  nationallTi 
effective  .April  1. 
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TAX  BILL  MAY  SEND  INDUSTRY  OFF 
ON  AN  ADVERTISING  SPLURGE 

If  Present  Plans  Materialize  Corporations  May  Buy  Advertising  to 
Reduce  Surpluses  As  They  Did  in  1920’s — Small  Business 
May  Be  Exempted 


ON  CARIBBEAN  CRUISE 


Mr.  and  Mre.  William  F.  Hawkea 
plratographed  on  the  S.  S.  Carinthia 
March  7  just  before  leaving  for  a  vaca* 
tioo  in  Nassau.  Mr.  Hawkes  is  editor 
of  the  Philadelphia  Record. 

COAST  GROUP  PLANS 
DIFFERENTIAL  STUDY 

Paid  Investigator  Suggested  to 
Analyae  Present  Situation — 
Committee  Seeks 
Adjustment 

Decision  to  employ  a  paid  investiga¬ 
tor  to  study  the  local-national  newspa¬ 
per  rate  differential  problem  was  studied 
at  the  second  meeting  in  San  Francisco 
of  a  committee  selected  at  a  February 
conference  of  newspapermen,  advertis¬ 
ing  agents  and  publishers  representa¬ 
tives. 

findings  of  the  investigation  will 
prove  a  basis  for  reduction  of  the  ad¬ 
vertising  differential  on  a  scientific 
basis,  the  committee  hopes.  The  group 
of  18  now  handling  the  matter  was 
selected  at  a  conference  attended  by  90 
persons  called  by  M.  C.  Mogensen, 
president,  M.  C.  Mogensen  &  Co.,  pub¬ 
lishers’  representative  and  publisher, 
Five  Star  Weekly,  coast  newspaper  sup¬ 
plement. 

Ways  and  means  of  underwriting  the 
inquiry  were  discussed  at  the  second 
meeting.  The  committee,  of  which 
Walter  A.  Burke,  regional  executive 
of  the  American  Association  of  Adver¬ 
tising  Agencies  is  acting  chairman, 
hopes  to  obtain  a  yardstick  for  the 
differential  problem  applicable  to  sub- 
metropolitan  newspapers.  The  Feb¬ 
ruary  conference  went  on  record  as 
opposed  to  any  raise  in  national  adver¬ 
tising  rates  until  present  differentials 
are  substantially  lowered. 

Expansion  of  the  rate  differential  it.'- 
quiry  into  an  investigation  to  determine 
^  trend  and  breakdown  of  advertis¬ 
ing  appropriations  in  ail  fields  of  adver¬ 
tising  is  under  consideration.  This 
would  result  in  studies  of  what  happens 
to  the  manufacturers’  advertising  dollar 
in  radio,  magazine,  billboard  and  other 
fields  as  well  as  in  newspapers. 

Tentative  plans  call  for  the  forma¬ 
tion  of  a  committee  of  representatives 
of  each  type  of  advertising  for  this  ex¬ 
panded  study. 

For  investigation  of  these  plans,  the 
general  committee  will  meet  again 
March  21. 

ESSO  RENEWS  AGAIN 

Standard  Oil  has  renewed  its  con¬ 
tract  with  NBC  for  another  13-week 
^nod  of  the  Esso  Reporter,  four-time 
™ly  five  minute  newscast  programs 
over  an  “east  of  the  Mississippi’’  net¬ 
work.  United  Press  supplies  the  Esso 
Reporter  with  the  Regular  UP  report, 
k  IS  edited  at  NBC  headquarters.  The 
*od  of  the  new  period  will  conclude  39 
weeks  of  continuous  broadcasting  of 
the  “Reporter.” 


(Speciai  to  Ii^ditok  I’ublisuek) 

WASHINGTON,  U.  C.,  March  11 
— Congress  this  week  was  busily- 
moulding  a  tax  bill  that  may  send  in¬ 
dustry  off  on  an  advertising  spree  re¬ 
miniscent  of  the  golden  days  of  the 
1920’s  and  prove  a  bonanza  for  news¬ 
papers. 

The  administration  plan  to  melt  huge 
corporation  surpluses  by  imptising  a 
tax  averaging  30  jier  cent  on  current 
residues  after  operating  expenses  and 
dividends  are  paid  (accumulated  sur¬ 
pluses  probably  will  be  declared  “cur¬ 
rent”  surpluses  if  held  over  into  the 
next  year),  may  drive  large  corporate 
earnings  into  the  advertising  offices  of 
newspapers  and  other  media.  This  pre¬ 
diction  is  based  upon  the  experience 
of  post-war  years,  when  corporation 
profits  were  subject  to  heavy  tax. 

The  new  tax  legislation  is  still  in 
formative  stage  with  many  of  its  fea¬ 
tures  in  disagreement,  but  the  under¬ 
lying  principle  has  White  House  bene¬ 
diction,  which  practically  insures  adop¬ 
tion.  Therefore,  corporations  might  as 
well  l)egin  now  to  look  for  outlets  for 
accumulated  moneys.  If  they  pursue 
the  i)olicy  adopted  by  many  some  years 
ago,  they  will  greatly  enlarge  their  ad¬ 
vertising  budgets,  since  that  field  is 
likely  to  be  one  of  the  few  practical 
outlets  open.  They  can.  if  they  wish, 
distribute  surpluses  in  the  form  of 
dividends  to  their  stockholders,  and  that 
is  the  expressed  objective  of  the  White 
House:  or  they  can  reduce  profits  by 
increasing  payrolls.  By  doing  either, 
or  both  of  these  things,  they  will,  it 
is  generally  agreed,  tacitly  commit 
themselves  to  a  somewhat  permanent 
dividend  and  payroll  policy  which  might 
prove  embarrassing  in  later  years. 


CONTRACT  EXPECTED  SOON 

Few  Difference*  Remain  Between 
Guild  and  Cleveland  New* 

{Special  to  Editor  &  Publisher) 
Cleveland,  March  11 — Speedy  ac¬ 
ceptance  of  a  new  contract  with  the 
Cleveland  News  unit  of  the  American 
Newspaper  Guild  by  the  Cleveland 
Company,  publishers  of  the  Neivs,  was 
indicated  here  this  week. 

Although  several  points  in  the  con¬ 
tract  are  still  being  debated  by  Dan  R. 
Hanna.  Jr.,  president  of  the  News,  and 


I’resident  Roosevelt  is  convinced  the 
country  is  overbuilt  from  the  standpoint 
oi  industrial  plant  facilities.  That  no¬ 
tion,  which  has  been  impressed  upon 
administration  leaders  in  Congress,  is 
expected  to  result  in  a  statutory  dec¬ 
laration  that  plant  extensions  must 
be  set  up  as  capital  accounts  and  cannot 
be  paid  for  out  of  surplus.  This  would 
remove  one  of  the  principal  outlets 
utilized  in  1927  when  the  excess  profits 
tax  was  enacted. 

If  the  corporations  decide  to  turn  to 
increased  advertising  as  a  means  of 
side-stepping  heavy  tax  levels,  they  will 
find  the  inducement  of  a  30  per  cent 
saving,  in  average,  upon  their  outlays 
for  advertising  space.  For  the  70  per 
cent  .spent,  they  might  expect  a  return 
in  public  good  will  on  which  they  might 
cash  in  later. 

The  tax  on  surpluses  will  not  affect 
all  corporations  alike,  if  present  de¬ 
mands  on  the  part  of  business  are  met. 
Small  business  may  be  exempted,  and 
a  system  of  brackets  set  up  on  the 
basis  of  a  lesser  percentage  of  levy 
against  those  capable  of  putting  away 
only  small  amounts  yearly,  and  a  larger 
tax  on  the  better-financed  companies. 
The  tax  may  also  be  graduated  on  the 
basis  of  earnings  to  capital  invested. 

In  spite  of  the  fact  that  the  program 
has  Administration  backing  and  is  to 
be  acted  upon  by  an  anti-corporation 
Congress,  the  bill  is  headed  toward  a 
stiff  fight.  Opponents  say  it  will  wipe 
out  the  very  thing  that  made  possible 
the  limited  operation  of  industry  dur¬ 
ing  the  period  of  depression.  They 
claim  many  plants  have  continued  for 
the  past  five  years  almost  without  in¬ 
come  from  their  usual  markets,  and 
have  draw'll  upon  surpluses  for  ma¬ 
terials  and  payrolls. 

the  guild’s  negotiating  committee,  there 
appears  to  lie  no  great  difference  be¬ 
tween  them.  Since  Mr.  Hanna’s  re¬ 
return  to  his  desk  after  a  long  illness, 
the  committee  has  met  with  him  three 
times. 

“I’m  anxious  to  have  this  contract 
signed  as  soon  as  possible,”  he  told  the 
committee  at  the  last  conference. 

PHOTO  SERVICE  MOVES 

The  Sperry  News  and  Photo  Ser¬ 
vice  has  acquired  new’  quarters  at  1270 
Broadway,  New  York. 


ROY  HOWARD  ARRIVES  IN  MOSCOW 


Roy  W.  Howard,  chairman  of  the  board,  Scrippg-Howard  Newspapers,  photo¬ 
graphed  on  his  recent  arrival  in  Moscow,  where  he  obtained  last  week  an  inter¬ 
nationally  sensational  interview  with  Josef  V.  Stalin,  Soviet  dictator.  In  the 
photo,  right  to  left:  Mr.  Howard;  I.  E.  Chernov,  head  of  the  foreign  informa¬ 
tion  department  of  Tass;  Ben  Foster,  secretary  of  Mr,  Howerd;  Norman  B. 

Deuel,  correspondent  of  the  United  Press. 


Mrs.  C.  Roy  Dickinson  of  East  Or¬ 
ange,  N.  J.,  says  goodhye  to  her  hus¬ 
band,  publisher  of  Printers’  Ink,  just 
before  leaving  New  York,  March  5, 
for  a  cruise  in  the  Caribbean 

DECISION  GIVES  PRESS 
PRINCIPLE  TO  RADIO 

Attorney  for  Rochester,  N.  Y.,  Car* 
penter  Will  Appeal  Dismissal  of 
Suit  Against  Walter  Winchell,  Jer* 
gens  Company  and  NBC 

A  principle  long-established,  under 
which  newspapers,  magazines  and  news¬ 
reels  operate,  was  extended  to  radio 
news  broadcasting  last  week-end  in 
Rochester,  N.  Y.  The  right  of  a  broad¬ 
caster  to  use  the  names  of  persons  in 
the  news  on  sponsored  newscasts  with¬ 
out  violating  the  Civil  Rights  Law  was 
upheld  in  Supreme  Court. 

Joseph  J.  King,  Rochester  carpenter, 
sued  Walter  Winchell,  the  Jergens 
Company  and  NBC  for  $50,000,  alleg¬ 
ing  that  the  use  of  his  name  on  a_  broad¬ 
cast  on  Oct.  7,  1934,  was  a  violation 
of  the  Civil  Rights  Law  prohibiting  the 
unauthorized  use  of  any  person’s  name 
for  advertising  purposes. 

The  news  paragraph  in  question  was 
as  follows: 

“Rochester,  N.  Y. — Joe  King  is  old 
enough  to  know  better,  but  perhaps  he 
was  absent-minded  that  way.  Anyway, 
Joe  climbed  a  tree,  sat  down  on  a  limb 
and  then,  believe  it  or  not,  sawed  off 
the  branch  he  sat  on.  He  will  be  out 
of  the  hospital  soon.” 

King  further  claimed  that  his  repu¬ 
tation  had  been  so  ridiculed  and  dam¬ 
aged  by  the  broadcast  that  he  was  un¬ 
able  to  obtain  work  at  his  trade,  and 
asked  that  damages  be  awarded  on  the 
additional  grounds  of  libel  and  slan- 
dcr. 

Supreme  Court  Justice  Willis  K. 
Gillette,  on  motion  of  counsel  for  the 
defendants,  dismissed  both  causes  of 
action  at  the  close  of  the  plaintiffs 

case.  - 

It  was  held  that,  in  the  first  instance, 
King’s  name  had  not  been  used  to  ad¬ 
vertise  Jergens,  and  that  the  commer¬ 
cial  announcements  on  the  program 
were  separate  from  the  news.  In  the 
second  instance,  the  Justice  said,  while 
the  news  item  was  humorous,  it  was  not 
defamatory  because  it  did  not  attack 
King’s  reputation,  character  or  ability. 
He  held  that  more  than  notoriety  was 
necessary  to  substantiate  charges  of 
libel  or  slander. 

The  suit  was  originally  filed  in  July, 
1935,  but  did  not  come  up  for  jury  trial 
until  last  Tuesday,  March  3.  in  Monroe 
County.  .  „ 

This  week  the  plaintifrs  attorney, 
Harry  A.  Sessions,  told  Editor  &  Pub¬ 
lisher  that  on  March  10  notice  of 
appeal  to  the  Appellate  Division  of  the 
Fourth  Department  of  the  Supreme 
Court  was  filed  in  the  Monroe  County 
clerk’s  office. 
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HITLER  MOVE  PUTS  NEWS  OPERATIONS 
ON  FULL  WAR-TIME  BASIS 

Press  Associations  Make  Quick  Personnel  Shifts  to  Meet  Situa¬ 
tion — AP  Received  20,000  Words  Daily — Many 
Pictures  Radioed  From  London 

as  exceptionally  favorable  for  this  type 
of  transmission.  Many  t)f  the  pictures 
were  telephotoed  to  London. 

The  AP  Kot  one  plioto  so  clearly  that 
it  was  enlarged  to  11  x  17  inches  lor 
Wirephoto  transmission.  This  was  the 
largest  size  in  which  a  radio  photo  was 
ever  handled  by  the  .AP.  The  .AP  ra¬ 
dioed  15  pictures  from  London  over  a 
four-day  period. 

International  \ews  Photos  got  its 
prints  directly  from  the  scenes  of  action, 
telephotoed  them  to  London,  and  radio- 
photoed  four.  Acme  News  pictures  re¬ 
leased  four  out  of  si.\  radio-photos 
received.  Wide  World  also  brought  in 
photos  by  radio. 

The  cost  of  radiophoto  is  about  $58 
for  a  5  X  7  print.  $100  for  a  8  .x  10. 


GERMANY’S  re-militarization  of 
the  Rhineland  in  violation  of  the 
Locarno  pact  brought  rei)ercussions 
throughout  Europe  that  put  news  opera¬ 
tions  on  a  war-time  basis.  Press  asso¬ 
ciation  files  were  heavier  than  those 
from  Ethiopia  when  the  excitement 
there  was  at  its  height.  Pictures  were 
radioed  from  London  as  a  matter  of 
routine. 

Although  the  tense  situation  cased  as 
the  week  progressed,  the  wordage  from 
European  capitals  continued  heavy,  and 
was  accompanied  by  an  unusual  shift 
in  foreign  correspondents  to  new’s  van¬ 
tage  points.  At  the  present  ti’”p  re¬ 
porters  are  converging  on  London 
where  the  Locarno  powers  are  confer¬ 
ring.  .A  number  of  European  bureau 
chiefs  have  been  assigned  to  Europe 
for  these  conferences. 

In  addition  star  men  from  the  Berlin 
and  Paris  bureaus  were  imme<liately 
dispatched  to  Cologne  and  other  Rhine¬ 
land  points  to  cover  developments  there. 

The  AP,  whidi  claimed  a  beat 
by  Louis  P.  Loenner,  Berlin  bureau 
chief,  on  Germany’s  intention  to  defy 
the  Locarno  pact,  was  handling  around 
20,000  words  daily  from  Europe. 

Melvin  K.  Whiteleather,  who  has 
served  the  AP  in  Paris  and  Geneva, 
was  hustled  to  the  Rhineland. 

Charles  Foltz,  of  the  AP  Paris  bu¬ 
reau,  made  his  headquarters  at  Metz, 
and  filed  vivid  stories  of  the  French 
rush  to  the  frontier  forts.  Wade  Wer¬ 
ner,  of  the  Berlin  bureau,  formerly  at 
Vienna,  assisted  Chief  of  Bureau  Joseph 
E.  Sharkey  on  the  League  develop¬ 
ments  at  Geneva. 

Sharkey  moved  to  London  for  the 
conference  there,  as  did  John  Evans, 
chief  of  bureau  at  Paris.  Sharkey  is 
familiar  with  developments  at  Geneva 
and  Paris,  while  Evans,  formerly  at 
Rome,  covered  Italian  and  French  dele¬ 
gations.  Frank  King,  head  of  the  Lon¬ 
don  bureau,  was  in  charge  of  the  cover- 

The  United  Press  employed  five  ad¬ 
ditional  men  to  help  handle  the  cable 
copy.  Louis  Keemle,  cable  editor,  esti¬ 
mated  that  the  flow  of  news  from  Eu¬ 
rope  was  double  the  normal  wordage. 
The  UP  sent  Ralph  Heinzen,  chief  of 
the  Paris  bureau,  and  Wallace  Carroll, 
Geneva  bureau,  to  London.  Hart)ld  Ett- 
linger,  of  the  Paris  bureau,  was  early 
on  the  scene  in  Metz  and  Eric  Kaiser, 
ol  the  Berlin  bureau,  went  to  the 
Rhineland. 

Karl  vmi  Wiegand,  just  back  from 
the  grind  at  Addis  Ababa,  went  by  air¬ 
plane  to  Berlin  this  week  for  Universal 
Service.  .Arno  Dosch-h'Ieurot  is  cover¬ 
ing  the  situation  from  Paris,  and  Wil¬ 
liam  Hillman  is  directing  the  coverage 
of  the  London  conferences.  Universal 
Service  also  had  its  men  quickly  on  the 
German  and  French  points  in  the  dis¬ 
puted  area. 

H.  R.  Knickerbocker,  star  roving  cor¬ 
respondent  for  International  News  Ser¬ 
vice,  who  had  just  recently  returned 
from  Addis  Aljaba,  was  ordered  immedi¬ 
ately  from  London  to  Paris.  Edward 
Hunter,  who  also  returned  just  recently 
from  P-thioiHa,  was  sent  scurrying  to 
the  French  frontier  for  INS  to  watch 
the  Rhineland  “powder-keg.”  while 
Pierre  Huss,  chief  of  the  Berlin  staff, 
directed  the  coverage  of  the  German 
occupancy.  WHien  the  diplomatic  con¬ 
versations  were  removed  to  London  this 
week  KnickerlK)cker  returned  there  in¬ 
stead  of  going  directly  to  Geneva  as  had 
been  originally  planned.  British  angles 
of  the  situation  were  handled  by  H.  K. 
Reynolds,  London  bureau  manager, 
David  P.  Sentner  and  Charles  Smith. 
Coverage  of  the  French  diplomatic  re- 
verlierations  was  handled  by  Michael 
Wilson,  Paris  bureau  chief,  James 
Brown  and  Lee  Dickson. 

The  radio  photos  were  unusually  clear. 
Atmospheric  conditions  were  described 


JOHN  EVANS  TO  HEAD 
AP  FOREIGN  SERVICE 


Chief  of  Paris  Bureau  Assigned  to 
New  York — Other  Important 
Personnel  Changes  Are 
Announced 


John  Evans 


John  Evans,  chief  of  the  Paris  bureau 
ol  the  Associated  Press,  has  Ixien  as¬ 
signed  to  the  New  York  office,  where 
he  will  have 
charge  of  the  for¬ 
eign  service,  it 
was  announced 
this  week. 

This  was  one 
of  a  number  of 
important  jierson- 
nel  changes  an¬ 
nounced  by  the 
A  P.  An  an¬ 
nouncement  next 
week.  Editor  & 
Publisher  w  a  s 
told,  will  tell  of 
other  apjKjint- 
ments  necessi¬ 
tated  by  the  changes  announced  this 
week. 

J.  R.  O-Sullivan,  of  the  Kansas  City 
bureau,  will  l)ecome  chief  of  bureau  at 
Oklahoma  City,  March  15.  Paul  Miller, 
of  Kansas  City,  will  become  chief  of 
bureau  at  Salt  l^ke  City,  April  1.  Fran¬ 
cis  LcMay  of  the  Washington  staff  will 
lie  transferred  to  Birmingham  as  chief 
of  bureau.  March  15.  L.  S.  Kimball, 
corresiKHulent  at  the  Sacramento  office, 
has  been  assigned  to  Portland,  Ore.,  as 
chief  of  bureau.  W.  .A.  Wells,  of  the 
San  b'rancisco  staff,  has  beeij,  appointed 
corresiKHident  at  Sacramento.  L.  J. 
Smith  will  lie  transferred  from  the  Port¬ 
land,  Ore.,  bureau  to  the  San  Fran¬ 
cisco  staff. 

Felix  Wold,  of  the  Northwest  News 
Bureau,  St.  Paul,  has  been  employed  in 
the  Detroit  bureau.  E.  J.  Hilligan  will 
lie  transferred  from  the  Detroit  to  the 
Chicago  bureau  March  15.  Harry  Tar- 
vin,  formerly  of  the  Demvr  Rocky 
Mountain  Xczes,  will  become  a  member 
of  the  Denver  staff,  March  15. 

LEVI  CONTINUES  AS  SNPA  HEAD 

At  the  request  of  the  board  of  the 
Southern  Newspaper  Publishers  Asso¬ 
ciation,  Emanuel  Levi  will  continue  his 
term  as  president  of  the  organization. 
Mr.  Levi,  formerly  vice-president  and 
general  manager  of  the  Loui'ille  Cour¬ 
ier-Journal  and  Times,  was  recently  ap¬ 
pointed  publisher  of  the  Chicago  Herald 
&  Examiner.  “It  is  with  great  pleasure 
that  I  look  forward  to  seeing  you  all 
at  the  convention  in  Asheville,”  Mr. 
Levi  wrote  to  the  members  in  a  letter 
to  Secretary-Manager  Cranston  Wil¬ 
liams. 

HAS  BRITT  ACCOUNT 

Britt  Chemical  Company,  Milwaukee, 
has  appointed  Gale  &  Pietsch,  Inc.,  Chi¬ 
cago  agency. 


WHICH  is  the  balder  of  the  two 
Bald  Old  Chiefs  is  a  major 
question  in  Kansas  editorial  circles 
since  Henry  J.  Allen,  left,  former  Kan¬ 
sas  governor  and  senator,  became  asso¬ 
ciated  Jan.  1  with  Arthur  J.  Carruth, 
Jr.  right,  in  the  publication  of  the 
Tol'cka  State  Journal. 

Carruth  for  many  years  has  dubbed 
himself  “The  BOt,”  the  Bald  Old 
Giief,  in  conducting  his  column  “Whis¬ 
pering  Willow,”  and  Allen,  who  is  now 
one-third  owner  and  conducts  the  edi¬ 
torial  column,  only  misses  the  title  by 
a  hair’s  breadth. 

The  two  Bald  Old  Chiefs  are  shown 
giving  a  bit  of  critical  attention  to  the 
funnies  in  a  recent  issue. 


ROPER  ESTABLISHES  A 
STRICT  CENSORSHIP 


Employee*  Mu*t  Get  Written  Per¬ 
mission  to  Give  Out  Any  Infor¬ 
mation  at  Department 
of  Commerce 


(Stccittl  to  Editor  &  Pcblisher) 

W.xsHiNGTON,  D.  C.,  March  10 — Dis¬ 
charge  of  two  officials  of  the  steamboat 
insiiection  service  for  an  incident  in¬ 
volving  a  “news  leak,”  has  been  fol¬ 
lowed  by  a  censorship  order  from  the 
office  of  Secretary  of  Commerce  Daniel 
C.  Roper. 

Each  department  head  has  received 
the  following  notice: 

"A’ our  attention  is  directed  to  the 
fact  that  no  inter-departmental  corres- 
liondence,  or  any  account,  letter,  record, 
or  other  document  or  paper  in  the 
custody  of  the  department  or  of  any 
bureau,  office,  or  officer  thereof,  shall 
be  made  public  by  any  person  connected 
in  any  way  with  the  dejartment,  or  be, 
by  any  such  jxirson,  furnished,  or  made 
accessible,  to  any  person  not  connected 
with  the  department,  without  the  writ¬ 
ten  consent  of  the  Secretary  of  Com¬ 
merce.  Provided,  however,  that  the 
Director  and  Assistant  Director  of  the 
Bureau  of  the  Budget,  or  any  duly 
authorized  employe  of  that  bureau, 
shall  have  access  to,  and  the  right  to 
examine  any  books,  documents,  papers, 
or  records  of  the  department  or  of 
any  bureau  or  office  thereof. 

“A'our  attention  is  further  directed 
to  the  fact  that  the  opinions  of  the 
solicitor  are  purely  for  the  benefit  of 
the  officers  charged  with  the  adminis¬ 
tration  of  the  laws  relating  to  the  de¬ 
partment  and  must  not  be  made  public. 

“This  order  has  not  been  revoked 
and  is  still  in  force  and  effect.” 


PLANNING  COAST  BUREAU 

iS fecial  to  Editor  &  Publisher) 

Los  Angeles.  March  9 — A  proposal 
for  the  establishment  of  a  Pacific  Coast 
division  of  the  Sigma  Delta  Chi  per- 
.sonnel  bureau  was  discussed  here  last 
week  at  a  meeting  of  the  board  of  di¬ 
rectors  of  the  Los  Angeles  alumni  chap¬ 
ter  of  the  fraternity. 


BIG  DRIVE  IN  CHICAGO 
TO  SELL  USED  CARS 

Ford  Dealers  Using  Huge  Newspape, 

Displays  to  Clear  Way  for  Spriag 
New  Car  Sales — Spending 
$20,000  in  10  Days 

(Sfecial  to  Editor  &  1’ublisher) 

Chicago,  Mar.  9— In  an  effort  to 
sell  a  million  dollars  worth  of  use,j 
F'ord  cars  in  10  days,  the  Ford  Dealers’ 
Association  in  Cook  county  is  in  the 
midst  of  a  big  newsi>aper  display  and 
classified  advertising  campaign  to  clear 
the  way  for  new  car  sales  this  spring. 

The  sales  and  advertising  plan  in! 
eludes  ixxiling  of  the  used-car  “track- 
ins”  of  70  members  of  the  Ford  dealers 
association  and  involves  clearance  of 
5,500  used  cars  and  trucks.  .All  local 
newspapers  are  being  used  in  this  drive, 
which  is  being  conducted  tinder  the  di¬ 
rection  of  McCann-Erickson,  Inc.,  local 
advertising  agency.  The  drive  was 
launched  last  Thursday  and  will  con¬ 
clude  Mar.  15. 

“'Tins  undoubtedly  is  the  biggest  used- 
car  operation  ever  carried  on  collectiv^ 
ly  by  any  group  of  automobile  dealers 
in  the  history  of  the  industry,”  stated 
J.  R.  Purnell,  president  of  the  associa¬ 
tion.  “Ford  dealers  are  ‘clearing  the 
decks’  for  what  we  lielieve  will  the 
liest  spring  sales  we  have  ever  experi¬ 
enced.” 

Preceded  by  336-line  “teaser”  ads, 
urging  motorists  to  wait  until  the  fol¬ 
lowing  day  before  buying  any  used  car. 
the  Ford  used  car  announcement  broke 
in  a  Chicago  Tribune  two-color,  full- 
page  ad.  which  is  to  be  followed  up 
this  week  w  ith  a  916-line  display  ad.  In 
addition,  a  1,750-line  black  and  white 
ad  appeared  in  the  Chicago  Herald  and 
Examiner,  followed  by  a  912-line  ad. 
The  Chicago  Daily  Xeivs  is  featuring 
two  display  smashes  one  1,750  lines 
and  the  other  1.500  lines.  The  Chicago 
American  is  carrying  the  same  display 
schedule  as  the  News.  The  Chicago 
Daily  Times  is  getting  one  full-page 
co-operative  ad  from  the  dealers. 

Supplementing  collective  efforts  of 
the  association,  are  individual  Ford 
dealer  ads  in  both  display  and  classifiei 
The  latter  type  of  advertising  is  re¬ 
ceiving  heavy  play  in  the  Tribune,  News 
and  Herald  and  Examiner.  .A  feature 
of  the  classified  advertising  was  teaser 
copy  run  in  advance,  without  mention¬ 
ing  the  name  of  Ford,  announcing  the 
“Used  Car  Buyers’  Guide.”  A  tek- 
phone  number  was  given  and  ten  special 
operators  were  employed  by  the  asso¬ 
ciation  to  answer  inquiries  concerning 
used  cars  or  trucks  “with  a  money- 
back  guarantee.” 

In  addition  to  newspaper  advertising 
dealers  are  being  furnished  special  di¬ 
rect  mail  pieces  and  reprints  of  the 
Tribune  color  ad  for  distribution  as  a 
broadside.  Spot  radio  announcements 
are  also  being  broadcast  daily  over 
WBB.M,  WCFL,  \VLS  and  WGN.  It 
it  estimated  that  approximately  $20,^ 
will  lie  expended  for  advertising  during 
the  ten-day  period. 

Several  special  features  have  been 
introduced  in  the  Ford  Dealers’  sale. 
These  include: 

1.  A  two-day  money-back  guarantee 
with  the  sale  of  every  car  priced  at 
more  than  $200. 

2.  .A  new-car  service  agreement  that 
will  entitle  the  buyer  to  free  mechanical 
inspection  in  the  dealer’s  service  de¬ 
partment  after  the  first  300  and  1.000 
miles  on  cars  that  sell  for  more  than 
$350. 

3.  Terms  as  low  as  $2.50  per  wedt 
for  cars  in  desfgnated  price  clas^ 
with  other  cars  to  be  trad^  in  accepted 
for  down  payment  during  the  sale. 

For  the  first  seven  days  of  the  drii^ 
Ford  dealers  of  Cook  county  reportM 
on  Thursday  that  approximately  1.800 
cars  had  been  sold  at  an  estimated  value 
of  $400,000. 


YOUNG  JOINS  “AVIATION” 

McGraw-Hill  Publishing  Co.,  Inc.,  New 
A’ork,  has  announced  the  appointment 
of  William  C.  A'oung  to  the  business 
staff  of  A'viation. 


ANPi 

II 

Psbiuk 


Fr 


The  1 
moved 
lolph  1 
isdosu 
joeot 

The 
iubbyini 
dered  t 
copy  of 
regardii 
’.orally, 
counsel 
preme  ( 
oiThe 
venting 
Chief 
hid  to 
Mr.  Hi 
case  he 
The. 
.\5socia 
dijcuss 
judiori 
» its  1 
■Thii 
iration 
I’mted 
incna  i 
Compa 
ram  01 
a  pohl 
proceer 
cooplii 
j  “We 
activih 
j  Commi 
I  throug 
flgton 
i  tember 
and  th 
rathe 
“We 
the  S< 
i  author 


floral 
our  C( 


f  PiMisI 
I  aionr 


[I  tommi 
I  i'rmai 


I  one  0 
k  sb 
and  ti 
COIBtil 
[;  fte  N 
!i  KtR-s] 
The 
rcsolu 
telegr 
press 
Wh 
tkBo 
paper 
COUB 
Med 
Teler 
e»|n 
I  pri< 

sanei 
poblitl 
Wh 
Rb|» 
,  iiMin 
il  Ca|K 
anic 
lets  t1 
li  at 
Wash 
Febro 
for  tl 
fste  I 
Rii 
4e  A 
tl(IB  c 
amiii 

W'esti 

tumii 

^tatej 


“eta 

Mier 

tioD 

nara 

State 

Diree 

Coau 

seat 

ftspd 

abrid 
press 
Fu 
recto 
lislw 
of  h 


Editor  &  Publisher  for  March  14,  1936 


11 


to 

.s«d 

ers’ 

tht 

uid 

ear 

in- 

ide- 

lers 

of 

xal 

ive, 

di- 

)cal 

A'as 

on- 

«d- 

v^ 

lers 

.ted 

:ia- 

tht 

the 

cri- 

ids, 

[ol- 

:ar. 

oke 

oll- 

up 

In 

lite 

»Mf 

ad 

ing 

nes 

igo 

lay 

Jflo 

>ge 

of 

ord 

led 

re- 

:w5 

ure 

iser 

00- 

the 

de¬ 

dal 

iSO- 

ling 

ley- 

ing. 
di- 
the 
s  a 
mts 
iver 
It 

.000 

•ing 

)een 

lalr 

ntee 
1  at 

that 

deal 

d^ 

.000 

:han 

,'eek 

sses. 

pted 

rive, 

rted 

.800 

alue 


Ianpa  aiding  hearst 

IN  LOBBY  PROBE 


S.  C.  JOHNSON  USING  COLOR 

Sec 


GIRL  PROMOTION  MANAGER 


I  pgbiitlier*’  Organixation  CalU  Seiz¬ 
ure  of  Telegram*  Threat  to 
Freedom  of  Pre** — Hearat 
A(k*  Injunction  Writ 


The  board  of  directors  of  the  AN  i’A 
ijoved  Thursday  to  aid  William  Raii- 
jolph  Hearst  m  his  etfort  to  prevent 
jisdosure  of  coiihdenlial  telegrams  to 
jot  of  his  editors. 

The  Black  Committee,  investigating 
iobbying  activities  in  Washington,  or- 
ijaed  the  Western  Union  to  deliver  a 
copy  of  a  Hearst  message  to  an  editor 
regarding  matters  to  be  discussed  edi¬ 
torially.  Elisha  Hanson,  acting  as 
counsel  for  Mr.  Hearst,  filed  in  Su¬ 
preme  Court  of  the  District  of  Columbia 
00  Thursday  a  iieition  for  a  writ  pre¬ 
venting  delivery  of  such  a  telegram. 

Chief  Justice  A.  A.  Wheat  said  he 
y  to  hear  the  case  on  its  merits  so 
Mr.  Hanson  speeded  efforts  to  have  the 
case  heard. 

The  American  Newspaper  Publishers’ 
.Association,  meeting  in  New  York  to 
liiscnss  plans  for  the  April  convention, 
authorized  the  following  special  bulletin 
I  its  members : 

“This  Association  has  received  infor- 
wtion  that  the  Black  Committee  of  the 
Urated  States  Senate  has  issued  a  sub- 
potna  to  the  Western  Union  Telegraph 
Company  purporting  to  require  it  to 
tom  over  confidential  messages  sent  by 
a  publisher  to  one  of  his  editors.  A 
proceeding  has  been  brought  to  enjoin 
compliance  with  the  demand. 

“We  are  informed  that  through  the 
activity  of  the  Federal  Communications 
Commission  messages  transmitted 
through  the  telegraph  offices  in  Wash- 
iagton  between  February  1st  and  Sep- 
tauber  1st,  1935,  have  been  examined 
1  the  contents  of  many  made  known 
to  the  Black  Committee. 

“We  are  advised  by  counsel  that 
the  Senate  Committee  is  without  legal 
authority  to  make  use  of  information 
thus  received  relating  to  news  and  edi- 
’.oral  matter  of  or  for  the  press  under 
m  constitutional  rights.  Should  any 
joblisher  be  subpoenaed  to  produce  such 
aormation.  or  should  he  learn  that  a 
I  committee  is  formally  seeking  such  in- 
inrmation  through  a  process  directed  to 
m  of  the  communications  companies, 
he  should  consult  counsel  immediately 
nd  take  vigorous  steps  to  t>rotcct  his 
coKtitutional  rights  as  well  as  to  notify 
I  tht  New  York  office  of  the  .\merican 
Nwspaper  Publishers’  .Association. 

The  A.  N.  P.  A.  in  a  strongly  worded 
resolution,  said  that  seizure  of  editors’ 
telegrams  constituted  an  abridgement  of 
press  freedom.  The  resolution  follows : 

Weiuas,  It  has  come  to  the  attention  of 
(  lit  Board  of  Oirectors  of  the  American  News- 
piper  Publishers  .Association  that  the  Black 
CoBmittee  of  the  United  States  Senate  has 
»«ed  a  subjioena  to  the  Western  Union 
tdefraph  Company  purporting  to  require  that 
rBpMiv  to  turn  over  to  the  said  Committee 
>  pririleged  communication  between  a  pub- 
kker  and  one  of  his  editors  concerning 
Hirers  to  be  editorially  discussed  in  said 
pik^cr's  newspapers;  and 
IAheseas.  The  information  on  which  such 
"^na  is  alleged  to  have  been  based  was 
rereined  from  the  Western  Union  Telegraph 
l^panjr  by  action  of  the  Federal  t>ni- 
Waications  Commission  in  sending  its  agents 
W  the  offices  of  the  company  to  make  copies 
n  all  communications  passing  through  the 
Washington  office  of  the  company  between 
rthraary  1st,  1935  and  September  1st,  1935, 
w  the  use  of  the  Black  Committee,  there- 
hw  be  it 

“TOlved,  That  the  Board  of  Directors  of 
w  American  Newspaper  Publishers  Associa- 
aon  condemns  the  action  of  the  Federal  Cora- 
■amcations  Commission  in  seizing  from  the 
*cstem  Union  Telegraplf  Company  and 
^mg  over  to  a  Committee  of  the  United 
Mates  Senate  private  and  privileged  mes- 
from  citizens  of  the  United  States  to 
vUtaens  of  the  United  Staes  as  a  viola- 
of  rights,  privileges  and  immunities 
•“Haoteed  by  the  Constitution  of  the  United 
Sreres;  and  be  it 

foaiHE*  Resolved,  That  this  Board  of 
sectors  condemns  the  attempt  of  the  Black 
^toittee  to  use  such  messages  as  have  been 
by  publishers  to  their  editors  and  cor- 
ik^*'***”**  unwarranted  attempt  to 

jnoge  the  constitutional  guarantee  of  a  free 
and  be  it 

,  7«heb  Resolved,  That  the  Board  of  Di- 
of  the  American  Newspaper  Pub- 
■^**‘’viation  render  assistance  to  any 
wembers  so  attacked. 


Returns  to  Newspaper  Comic 
tions  After  Four  Year* 

(Upecial  to  JiDiiOR  &  Publisher) 

Chicago,  March  10— S.  C.  Johnson  & 
Son,  Inc.,  has  launched 
spring  newspaper  advertising  campaign 
in  the  history  of  the  company,  using  a 
full  color  schedule  in  This  ll/cek,  half 
pages  in  Comic  Weekly — Tuck  and  sup¬ 
plementary  comic  sections,  also  large 
si>ace  in  49  metropolitan  newspapers. 
TTie  campaign  is  being  released  in  con¬ 
junction  with  the  firm’s  radio  program, 
“Fibber  McGee  and  Molly,”  and  is 
divided  equally  between  Johnson’s  Wax 
and  Glo-Coat  No  Rubbing  Floor  Polish. 

The  present  drive  marks  the  return 
of  Johnson  company  to  newspaper 
comic  sections  after  an  absence  of  four 
years.  In  1932,  full  pages  were  used 
with  outstanding  success.  The  current 
campaign  is  based  on  continuity  tech¬ 
nique,  which  is  designed  to  appeal  to 
both  adults  and  children. 

The  newspaper  series  ties  in  with  the 
Johnson  radio  program,  with  each  comic 
section  ad  featuring  a  set  of  “Fibber 
McGee  and  Molly”  tops  for  Ixiys  and 
girls.  The  tops  are  offered  free  to 
youngsters  who  mail  in  a  tracing  of 
the  words  “Johnson’s  Wax”  or  “John¬ 
son’s  Glo-Coat”  as  they  appear  on  the 
product  packages. 

Both  the  Johnson  newspaper  cam¬ 
paign  and  radio  program  are  prepared 
by  Needham,  Louis  &  Brorby,  Inc.,  Chi¬ 
cago  agency. 

ACQUITTED  OF  ASSAULT 

(By  telegraph  to  Editor  &  Publisher) 

San  Francisco,  March  11 — After 
five  hours’  deliberation,  a  jury  late  to¬ 
night  exonerated  Dan  Jacobsen,  accused 
of  battery  in  an  assault  on  Hp-i-v  Ler- 
ner,  San  Trancisco  Chronicle  reporter. 
Action  on  the  charges  against  Jacobson 
came  six  days  after  a  verdict  returned 
by  a  jury  of  11  women  and  one  man 
had  resulted  in  the  acquittal  of  Frank 
Foppiano,  accused  of  slugging  Scott 
Newhall,  23-year-old  Chronicle  camera¬ 
man.  The  fracas  occurred  during  cov¬ 
erage  of  a  cavein  on  a  WPA  project. 
Meanwhile  Clarence  M.  Kerr,  dis¬ 
charged  as  WP.\  superintendent  when 
his  workers  allegedly  attacked  news¬ 
men,  has  been  confined  in  a  state  insti¬ 
tution.  Kerr  has  filed  a  $150,000  dam¬ 
age  suit  against  the  Chronicle.  Mrs. 
Kerr  has  asked  jwpers  for  guardianship. 

ENTERS  MORNING  HELD 

The  Columbus  (Ind.)  Daily  Herald, 
an  evening  paper  almost  half  a  century, 
has  entered  the  morning  field  with  a  re¬ 
organization  of  the  staff.  Four  men 
have  purchased  interests  in  the  publica¬ 
tion  from  Michael  A.  Locke,  publisher 
for  44  years.  Mr.  Locke  retired  from 
active  management.  The  new  men  are 
William  G.  Colter,  until  recently  pub¬ 
lisher  of  the  Brookx’ille  (Ind.)  Ameri¬ 
can,  who  liecomes  night  editor ;  Thomas 
Murphy  of  Fostoria,  (J.,  day  editor; 
Nathan  Strauss  of  I'ostoria,  advertising 
manager,  and  Harold  Cohen  of  Fostoria, 
circulation  manager. 


Susie  McKenzie 


Mis*  Susie  McKenzie,  22,  I*  Advanced 
on  Chattanooga  New* 

vv  McKenzie,  is  not  only 

its”**lTrg*e^  youngest  promotion  managers 

of  a  daily  newsi>aper  in  the  United 

_  States,  but  she 

also  is  one  of  few 
women  filling 
such  a  position. 

Miss  McKenzie, 
22,  was  promoted 
to  promotion 
manager  of  the 
Chat  t  a  n  o  o  g  a 
(Tenn.)  Ne^os, 
Jan.  1,  1936.  She 
has  been  em¬ 
ployed  by  the 
News  for  almost 
five  years.  She 
was  first  connec¬ 
ted  with  the  ser¬ 
vice  department  in  preparation  of  lay¬ 
outs.  She  was  transferred  to  promotion 
department  about  two  years  ago.  Dur¬ 
ing  this  time  she  has  handled  this  daily’s 
annual  marble  tournaments  and  many 
other  promotion  features. 

Walter  Johnson,  general  manager  and 
vice-president,  regards  Miss  McKenzie 
as  a  valuable  employe  of  the  News.  He 
stated  when  she  is  given  an  assignment 
she  follows  through  without  further  in¬ 
structions. 

APPEALING  TAX  ON  AD 

Apjieal  to  the  Arizona  Supreme 
Court  is  being  taken  by  Columbus  and 
George  Giragi,  Northern  Arizona  pub¬ 
lishers,  and  the  Southside  Publishing 
Company  of  Mesa,  Ariz.,  from  a  deci¬ 
sion  of  the  Maricopa  County  Superior 
Court  upholding  Arizona’s  sales  tax  on 
newspaper  advertising.  The  publishers 
filed  suit  asking  a  judicial  interpreta¬ 
tion  of  a  portion  of  the  act  which  im- 
ixjses  a  tax  on  newspaper  advertising. 
Judge  M.  T.  Phelps  held  the  statute 
was  sufficiently  broad  to  cover  such  a 
tax. 


HOOVER  GIVES  VIEWS 
ON  CRIME  NEWS 


URGES  BONUS  SPENDING 

(By  telegraph  to  Editor  &  1’ublisheb) 

San  1’rancisco,  March  11 — An¬ 
nouncement  of  a  veterans’  “Buy  Now” 
plan  is  made  by  Roos  Bros.,  retail 
clothing  establishment  with  stores  in 
seven  California  cities.  Veterans  who 
are  steadily  employed  may  open  special 
accounts  iiermitting  purchases  now  and 
payments  when  bonus  funds  arrive,  it 
was  announced  by  this  (juality  institu¬ 
tion.  “Qur  special  veterans’  charge  ac¬ 
counts  allow  you  to  enjoy  your  bonus 
now,”  large  newspaper  advertisements 
stated. 

PUBUSHED  SAFETY  BOOKLET 

The  Chicago  Herald  and  Examiner 
has  published  a  safety  liooklet,  out¬ 
lining  what  the  paper  has  done  and 
will  do  in  1936  to  lessen  motor  car 
accidents  and  fatalities.  The  liooklet 
contains  a  chronology  of  the  Herald 
and  Fxaminer’s  safety  campaign  in 
1935  and  outlines  a  six-point  program 
for  this  year. 


DR.  COOK  FILES  SUIT 

Dr.  I'rederick  .\.  Cook,  who  an¬ 
nounced  in  1909  that  he  had  reached  the 
North  Pole,  March  7,  filed  suit  in 
the  Supreme  Court  in  New  York  for 
$125,000  damages  against  the  Encyclo¬ 
pedia  Britannica,  Jeanette  Mirsky,  a 
writer,  the  Viking  Press  and  Houghton 
Mifflin  (Company,  publishers,  for  pro¬ 
ducing  books  discrediting  his  polar  ex- 
t  edition.  Dr.  Cook  said  in  Cliicago  this 
week  that  the  litjel  suit  was  notice  that 
he  intended  to  “fight  to  the  finish”  to 
prove  his  claim  to  discovery  of  the 
North  Pole  in  1908. 


REPORTERS  FROLIC  MARCH  21 

Police  reporters  of  the  metropolitan 
area  will  hold  their  annual  District  Re¬ 
porters’  Frolic  at  midnight,  March  21, 
in  the  Sun  Room  of  the  Hotel  Edison, 
New  York.  Members  of  the  executive 
committee  are  Anthony  Marino,  Daily 
A'cios,  chairman;  Benjamin  Finkelstein, 
Herald  Tribune,  treasurer,  and  George 
Johnston,  Daily  Mirror,  secretary. 


WAHL  IN  SPRING  DRIVE 

The  Wahl  Company,  Chicago,  is 
launching  a  spring  advertising  cam¬ 
paign  in  three  weekly  national  maga¬ 
zines,  featuring  the  Wahl  “leak-proof” 
fountain  pen.  The  account  is  placed  by 
the  Chicago  office  of  Young  and  Rubi- 
cam,  Inc. 


550  PICTURES  IN  EDITION 

The  Welch  (W.  Va.)  Daily  Nezvs 
recently  published  as  a  part  of  its  regu¬ 
lar  paper  a  48-page  rotogravure  pic¬ 
torial  section,  with  more  than  550  pic¬ 
tures,  comprehensively  picturing  the 
coal  mines,  the  men  and  the  methods  of 
the  great  Pocahontas  coal  fields. 


Federal  Chief  Criticizes  Newspapers 
That  Thwart  Efforts  of  G-Men 
— Suggests  Workable 
Code  of  Ethics 

Newspapers  were  severely  criticized 
for  their  handling  of  crime  news  by  J. 
Edgar  Hoover,  director  of  the  Federal 
Bureau  of  Investigation,  in  a  talk  .March 
11  before  the  "Crime  and  Youth  To¬ 
day”  forum  conducted  by  the  Ncio 
Tork  Herald  Tribune  in  the  Herald 
Tribune  conference  room. 

-Answering  a  question  submitted  by 
Mrs.  Ogden  Reid,  of  the  Herald  Trib¬ 
une,  Mr.  Hoover  said : 

“I  know  of  instances  in  this  country 
where  metropolitan  newspapers  have  de¬ 
liberately  wrecked  investigative  cases 
and  prevented  the  apprehension  of  some 
of  the  most  murderous  kidnapers  that 
we  have  had  loose  in  this  country.  At 
the  same  time,  there  are  other  metro¬ 
politan  newspapers  in  this  country  that 
have  co-operated  100  per  cent.” 

Mr.  Hoover  asserted  that  the  press 
should  help  law  enforcement  officers  by 
suppressing  certain  news,  particularly  in 
kidnaping  cases,  and  he  illustrated  from 
his  experience  in  the  Weyerhauser  and 
Lindbergh  cases. 

“I  think  the  press  of  this  country  must 
recognize  that  it  must  refrain  from  the 
publication  of  details  that  will  harm  and 
destroy  a  case.  Just  a  few  days  ago  on 
the  West  Coast  one  of  the  newspapers 
out  there  printed  the  story  that  the 
money  that  was  paid  in  the  Weyerhauser 
case,  of  which  only  one-half  has  been 
recovered,  was  being  circulated  in  a 
certain  town  in  the  Northwest.  They 
deliberately  print  that  story,  and  as  a 
result  thereof  the  apprehension  of  the 
persons  who  circulated  that  money  was 
prevented. 

“Those  things,  I  think,  are  inexcus¬ 
able  from  the  point  of  view  of  an  intelli¬ 
gent  and  well  meaning  paper.  On  the 
other  hand,  in  the  city  of  New  York  I 
know  that  every  newspaper  refrained 
from  the  publication  of  the  dissemina¬ 
tion  of  the  Lindbergh  money,  not  only 
for  days  Injt  for  weeks.  I  think  that 
action  upon  the  part  of  the  New  York 
newrpaiiers  was  most  commendable  and 
patriotic. 

“I  wish  the  newspapers  of  this  country 
had  some  sort  of  organization  or  associa¬ 
tion  whereby  they  could  have  a  code  of 
ethics  that  they  could  live  up  to.  The 
trouble  is  that  there  is  always  one  paper 
usually  in  a  community  that  tries  to 
scoop  the  rest  of  them,  and  they  try  to 
get  a  story  and  print  it,  and  then  the 
other  papers  are  forced  into  either 
carrying  the  story  or  being  scooped. 
That  is  the  deplorable  factor,  I  think, 
in  regard  to  our  press  today,  but  I  do 
ftel  the  press  has  a  very  important  func¬ 
tion  to  serve,  and  I  think  it  can  be  of 
material  aid  to  the  law  enforcement  or¬ 
ganizations  of  the  country  if  it  will 
recognize  that  it  is  something  more  than 
a  circulation  maker ;  that  it  really  is 
there  as  a  creature  of  the  public,  and  to 
serve  the  public.” 

Mrs.  William  Brown  Meloney,  editor 
of  This  Week,  presided.  Two  hundred 
and  fifty  women’s  club  leaders  were 
present  at  the  roundtable.  .Among  the 
many  speakers  were  Mayor  F.  H.  La- 
Guardia  of  New  York,  Mr.  Hoover, 
George  W.  Smyth,  judge  of  the  Child¬ 
ren’s  Court,  White  Plains,  N.  Y.,  and 
Byrnes  MacDonald,  director  of  the  Ju¬ 
venile  Aid  Bureau  of  the  New  York 
Police  Department.  Addresses  were 
broadcast  over  a  nation-wide  National 
Broadcasting  Company  hook-up. 


GETS  REALTY  ACCOUNT 

Bachenheimer-Dundes,  Inc.,  New 
York,  has  been  appointed  advertising 
agent  for  Troy  Hills,  Inc.,  developers 
of  Lake  Hiawatha. 


JOURNAUSTS’  SYNDICATE 

The  Syndicate  of  Professional  Jour¬ 
nalists  of  Quebec  City,  March  3,  applied 
for  affiliation  with  the  Confederation  of 
Catholic  Workers  of  Canada.  This  syn¬ 
dicate  was  founded  a  few  months  ago. 
A  plan  to  extend  its  jurisdiction  is  now 
being  prepared.  The  Confederation  of 
(Catholic  Workers  is  the  “national”  la¬ 
bor  union  of  Quebec  Province  and  ad¬ 
joining  territories. 
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A.  P.  MAN’S  INVENTION  SYNCHRONIZES 
PHOTO  FLASH-BULB_WITH  SHUTTER 

Use  of  Photo-electric  Cell  Assures  Cameraman  Elxposure  Will  Be 
Made  at  Light  Peak — Hailed  As  Notable  Technical 
Advance  in  Photography 
By  JACK  PRICE 


After  tour  years  of  scientific  re¬ 
search  and  experiment,  H.  M. 
Biele,  chief  engineer  of  the  Associated 
Press,  has  perfected  a  photo-electric  cell 


to  lire  at  the  light  peak  or  before  the 
l)eak  as  desired  by  the  operator.  In 
the  earlier  exi)eriments  it  was  found 
that  all  makes  of  bulbs  were  not  equal 


would  expect  to  find.  There  are  no 
loose  gadgets  or  yards  of  twisted  wires 
atid  assorted  tools.  However  there 
stands  the  few  necessary  requisites.  One 
4x5  speed  graphic  camera,  a  few  bat¬ 
teries,  an  oscillograph,  the  photo-elec¬ 
tric  cell  mounted  in  a  reflector  and  the 
resistor.  It  is  all  mobile  and  still  bears 
the  stamp  of  laboratory  testing. 

The  operation  of  a  photo-electric  cell 
synchronizer  when  completed  is  not 
mysterious.  It  functions  in  a  manner 
which  makes  it  fool-proof  and  facile. 
The  photo-electric  cell  is  built  into  the 


adjustment  is  to  compensate  for  (k 
varying  losses  or  increased  speed  of  tk 
shutters.  It  takes  S/lOOOths  of  a  seccu 
from  the  beginning  of  the  light  to  tit 
peak  of  the  Hash.  It  has  i)een  proi^ 
that  the  entire  time  required  front  tit 
tiring  of  the  primer  to  the  i)eak  of  tki 
flash  of  any  standard  make  buUi  l 
13/lOOOths  of  a  second. 

The  method  of  adjustment  lies  in  the 
type  of  variable  resistance  controfc 
used.  Mr.  Biele  has  built  a  special  it- 
sistance  unit  and  his  wiring  is  one 
his  secrets.  This  variable  resistor  ce» 


in  light  density  or  timing.  It  was  neces¬ 
sary  to  find  a  way  to  overcome  the 
shortcomings  of  all  makes  of  bulbs. 

If  his  invention  was  to  be  a  practical 
affair  it  had  to  serve  with  full  protec¬ 
tion  to  the  operator  regardless  of  what 


This  picture  of  the  complete  arriy 
the  parts  of  the  newly  invented  photr 
cell  synchronizer  plainly  illustrates 
simplicity.  In  this  picture  the  ph***’ 
cell  is  visible  in  the  center  of  the  te 
Hector.  The  battery  and  special 
able  resistor  are  seen  in  the 
ground. 


Croup  1.  In  this  series  of  photographs  recorded  on  the  oscillograph,  the  action 
of  the  photo-cell  synchronizer  is  made  visible.  It  will  be  noted  that  in  this 
group  the  synchronizer  has  been  set  in  motion  at  the  very  peak  of  the  flash. 


speed  Hash  synchronizer.  This  inven¬ 
tion  appears  to  be  the  outstanding  pro¬ 
gressive  contribution  to  newspaper  pho¬ 
tography  made  in  the  last  decade. 

With  the  perfection  of  this  new  de¬ 
vice  the  A.  P.  has  made  a  dream  of 
all  newspai^r  photographers  come  true. 
Since  the  inception  of  Hash-bulb  syn¬ 
chronization  every  photographer  has 
longed  for  a  synchronizer  which  would 
operate  with  100  per  cent  efficiency. 
Until  the  present  time  only  three  types 
of  synchronizers  have  been  placed  on 
the  market.  Each  type  has  filled  a  gap, 
but  none  have  offered  the  full  protection 
necessary.  For  some  time  the  writer 
had  been  aware  of  the  activities  in  the 
A.  P.  laboratories  but  not  until  this 
week  did  the  inventor  feel  he  wished  to 
announce  completion  of  the  device. 

Of  the  four  years  spent  in  study  and 
construction,  Mr.  Biele  spent  the  last 
two  in  an  intensive  drive  to  break  down 
the  resistance  of  his  creation.  From 
the  first  test  until  the  present  time  Mr. 
Biele  has  not  had  a  single  miss  with 
his  new  synchronizer.  Over  one  thou¬ 
sand  bulbs  were  used  and  several  hun¬ 
dred  negatives  made  with  a  speed  gra¬ 
phic  camera,  .^n  additional  two  or 
three  hundred  negatives  were  exposed 
on  an  oscillograph.  With  each  exposure 
Mr.  Biele  found  room  for  improvement. 

After  accurately  measuring  the  lumins 
of  every  bulb  fired  and  making  a  graph 
of  the  curve  of  light  expended.  Mr. 
Biele  j^rfected  the  device  to  a  point 
where  it  is  able  with  proper  adjustment 


This  photograph  of  the  laboratory 
model  of  the  photo-cell  synchronizer 
gives  an  excellent  visible  description 
of  the  outfit.  lu  this  photo  the  bulb 
is  inserted  and  ready  for  firing.  The 
photo-cell  is  directly  in  the  rear  of 
the  bulb.  The  tripping  magnet  is 
ready  for  action. 


bulb  was  used.  In  addition  to  sur¬ 
mounting  these  difficulties  Mr.  Biele 
had  to  make  an  intensive  study  of  the 
shutters  used  for  this  work.  His  ex- 
iteriments  proved  that  no  two  shutters 
were  alike,  although  made  by  the  same 
manufacturer.  In  order  to  hurdle  the 
handicaps  of  faulty  shutters  Mr.  Biele 
selected  an  assortment  of  eight  shutters. 
Some  were  the  old  style  compur,  some 
were  the  new  style  compound  and  others 
iiKluded  the  modern  Compurs.  Each 
however  was  a  new  shutter  when  ac¬ 
cepted  for  experimentation. 

It  was  found  that  while  some  shutters 
set  at  1 /200th  of  a  second  were  actually 
firing  a  1 /180th  others  showed  an  in¬ 
crease.  while  still  others  were  firing 
with  a  greater  loss.  To  combine  the 
failings  of  the  shutter  and  the  uneveness 
of  the  flash  bulbs  and  harness  them 
so  as  to  procure  the  utmost  in  synchroni¬ 
zation  at  the  peak  of  a  flash  was  a  task 
which  called  for  the  highest  type  of 
electrical  engineering,  and  this  was  ac¬ 
complished. 

The  entire  apparatus  is  spread  on  a 
table  near  Mr.  Biele’s  desk  in  his 
private  office.  It  looks  simple  and  or¬ 
derly  without  the  frills  and  mystery  one 


squarely  into  the  photo-cell.  The  trip¬ 
ping  device  consists  of  a  magnet  speci¬ 
ally  designed  to  release  the  shutter  much 
in  the  same  manner  as  employed  by  the 
Mendelsohn.  The  construction  of  the 
magnet  is  much  different.  It  has  a 
smaller  coil  specially  wired  to  carry  a 
certain  amount  of  resistance.  It  is  also 
rigidly  built  eliminating  the  dangers  of 
back-lash  or  lagging.  .Another  feature 
of  the  tripper  is  the  perfect  alignment 
which  makes  all  shots  precise. 

The  battery  rtower  is  supplied  from  a 
A'/z  volt  specially  designed  unit.  This 
low  voltage  services  the  entire  device. 
When  the  button  is  pressed  setting  the 
synchronizer  into  motion  it  automati¬ 
cally  closes  the  photo-cell  circuit  and 
then  closes  the  circuit  to  the  flash  bulb. 
The  light  at  its  peak  excites  the  photo¬ 
cell  which  in  turn  causes  the  current  to 
set  the  magnetic  tripper  into  motion. 
The  tripper  releases  the  lever  of  the 
shutter  and  the  exposure  is  made. 

The  photo-cell  starts  to  function  at 
the  beginning  of  the  peak  of  the  light 
at  a  predetermined  point,  at  which  the 
shutter  is  required  to  work.  It  can 
also  be  set  by  a  simple  adjustment  to 
trip  at  the  very  peak.  This  system  of 


red«ii 

mined  point  slightly  in  advance  of  the  peak  of  the  flash.  This  group  definiiB 
proves  the  practicability  of  the  photo-cell  synchronizer.  It  had  been  a 
ceded  fact  that  the  photo-cell  could  not  be  fully  controlled,  until  Mr.  BUi 
perfected  this  new  device.  These  tests  made  by  Mr.  Biele  give  an  acciiqB 
record  of  the  precision  with  which  his  new  synchronizer  operates. 


trols  the  timing  of  the  photo-cdl  ait 
the  operation  of  the  shutter  to  fire  eitkii  | 
before  or  at  the  peak  of  the  llaik  a 
needed  by  the  shutter,  due  to 
mechanical  faults  it  may  have.  Hi 
photo-cell  is  in  a  circuit  with  the  naif 
net  and  shutter  but  just  how  it  is  wial 
and  what  allowances  are  made  for  wia 
or  battery  resistance  is,  of  course,  ta- 
disclosed  by  the  A.  P. 

One  thing  has  been  definitely  dea^ 
mined  and  that  is  no  two  makes  of 
flash  bulbs  will  fire  exactly  alike  or 
produce  the  same  number  of  li|ii 
lumins.  As  we  have  explained  in 
column  on  several  occasions,  bulbs  arc 
made  by  a  mechanized  process  but  the 
quality  and  the  weight  of  the  aluminum 
foils  vary  and  it  is,  almost  an  impos¬ 
sibility  to  measure  them  accuratdy. 
However,  Mr.  Biele  has  made  allow¬ 
ances  for  these  faults  which  he  correcti 
with  his  variable  resistor.  One  thing 
is  certain,  this  new  invention  will  func¬ 
tion  at  its  given  point  with  100  per  cere 
accuracy  and  permit  the  exposure  to 
have  full  advantage  of  all  the  light  the 
bulb  will  offer. 

W.  J.  McCambridge,  assistant  general 
manager  of  the  .Associated  Press,  ex¬ 
pressed  his  keen  appreciation  of  Mr 
Biele’s  work  when  he  said:  “.Althou^ 
this  marvelous  invention  is  in  realih 
an  offshoot  of  the  wirephoto  service,  it 
{Continued  on  page  36) 


reflector,  being  set  in  the  dead  center. 
The  bulb  holder  is  constructed  to  per¬ 
mit  the  bulb,  when  inserted,  to  fire  and 
allow  the  fullness  of  light  to  shine 


H.  M.  Biele,  chief  engineer  of  the  Associated  Press,  is  shown  at  his  work 
bench  with  his  photo-cell  synchronizer.  The  motor-like  device  seen  in  the 
center  of  the  table  is  an  oscillograph  on  which  he  is  able  to  record  accuratelv 
the  action  of  his  synchronizer. 
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l^OLOR  Cylinders,  Reversing  Drives  and  Color  Fountains  can  be  readily 
applied  to  all  Scott  Unit  Presses  for  the  production  of  good  color 
printing  to  meet  any  requirement. 

Scott  Color  Arrangements  are  not  ‘‘after  thoughts’’  nor  experimental.  All 
Scott  Units  were  originally  designed  for  color.  The  first  Scott  “Multi-Unit” 
Press  installed  in  1911  was  from  the  beginning  equipped  to  print  one  extra 
color!  The  first  Scott  “Straight-Unit”  Press  built  in  1916  was  equipped 
with  3  extra  Color  Cylinders,  one  Reversing  Drive  and  3  extra  Color 
Fountains.  Many  other  Scott  Unit  Presses  since  then  were  originally  built 
with  Color  Printing  Arrangements  or  have  been  equipped  with  them  after 
installation. 

Why  not  increase  your  profits  by  additional  revenue  from  Daily  and 
Sunday  Color  Advertising?  We  are  prepared  to  supply  thoroughly  per¬ 
fected  and  completely  successful  color  devices  at  reasonable  cost.  Full 
information  gladly  furnished  on  retjuest. 


York  Office 

230  West  41st  Street 


Walter  Scott  &  Co. 

Plainfield,  3^.  J. 


Chicai^o  Office 

1330  Monadnoek  Block 
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MILWAUKEE’S  SAFETY 
,  FLAN  DISTRIBUTED 


ASK  EDITORIAL  EMPHASIS 


Department  of  Commerce  Send*  Out 
38-Page  Booklet  Written  By 
Journal  Man — Called  "Most 
Successful  Plan" 


Southern  Editors’  Group  Seeks  Change 
In  S.N.P.A.  Program 

(Special  to  Editos  &  Publishes) 
Chattanooca,  Tenn.,  March  12 — The 
Southern  Newspaper  Publishers’  Asso¬ 
ciation  iiays  too  mucli  attention  to  busi¬ 
ness  problems  and  too  little  attention  to 
editorial  and  news  matters,  a  committee 
of  editors  conferring  here  last  Sunday 
on  plans  for  the  Asheville  annual  con- 


CNPA  STUDIES  MUTUAL 
FIRE  INSURANCE  PLAN 


BANK  ADMINISTERING  Wia 


Questionnaires  Sent  to  Members  hy 
John  B.  Long — Other  Groups 
Save  SO  Per  Cent  of 
Premiums 


By  James  J.  Butler 

(Euitok  Sf  i'UBLlSllliK  CorrCipolnil'Itt ) 

\vashington,  L).  C.,  March  10— A 
38-page  report  prepared  under  the  direc-  vention  decided. 

tion  ot  Aiarvin  *±1.  Creager,  managing  Xo  remedy  this  condition,  the  corn- 
editor,  AiUwoSiKee  Journal,  and  dealing  mittee  outlined  a  program  for  the  con- 
with  accident  prevention,  narticularly  on  vention  which  would  devote  a  large 
highways,  was  nationally  circulated  this  amount  of  time  to  discussion  of  news 
week  by  the  Department  ot  Commerce,  and  editorials. 

The  report  was  written  by  C.  F.  Por  the  convention  program,  the  edi- 
Butcher,  journal  staff  member.  It  deals  tors  hope  to  obtain  several  well-known 
with  the  plan  adopted  by  Milwaukee,  speakers,  including  George  Fort  Milton, 
and  the  benetits  which  resulted.  In  an  editor  and  publisher,  Chattanooga  News, 
accompanying  letter,  sent  to  hundreds  of  and  Mark  Ethridge,  publisher,  Rich- 


newspapers  in  all  states,  Labert  St. 

Clair,  director  of  activities  for  the  Acci¬ 
dent  Prevention  Conference,  wrote: 

"The  Milwaukee  plan  is  being  made 
available  to  you  because  it  has  been  the 
most  successful  of  any  used  in  the 
United  States.  As  you  may  know,  Mil¬ 
waukee's  annual  accident  death  rate  is 
less  than  half  that  of  the  general  aver¬ 
age  for  the  United  States.  The  reason 
for  this  situation  can  be  traced  directly 
to  the  Milwaukee  safety  plan.” 

Generous  praise  is  given  W.  W.  Row¬ 
land  of  the  Journal,  a  charter  member  y.  Political  Reporters  Lampoon 
of  the  city’s  safety  commission,  of  whom  '  official.  Before  1,100  Guest, 

it  IS  said: 

“Mr.  Rowland  was  Wisconsin’s  pion-  Political  events  of  the  past  year  were 
eer  apostle  of  traffic  safety.  In  the  lampooned  at  t^  annual^  stunt  ^dinner 
Journal  and  from  the  lecture  platform. 


mond  Times-Dispatch. 

Those  attending  the  meeting  were 
Tom  Wallace,  Louisville  Times,  chair¬ 
man;  Col.  Harry  M.  Ayers,  editor, 
Anniston  (Ala.)  Star;  Mr.  Milton; 
George  Morris,  assistant  to  the  pub¬ 
lisher,  Memphis  Commercial- Appeal; 
Judson  Chapman,  editor,  Greenville  (S. 
C.)  Piedmont;  and  J.  Qiarles  Poe, 
executive  editor,  Chattanooga  News. 


(Special  to  Editor  &  Publisher) 

Los  ANGEp;s,  March  9— Question- 
•P'ps  sounding  out  members  of  the 
California  Newspaper  Publishers’  As- 
socipion  on  the  advisability  of  the  or¬ 
ganization  carrying  its  own  fire  insur¬ 
ance  were  mailed  out  last  week  by  John 
B.  Long,  general  manager. 

Other  organiptions  carrying  insur¬ 
ance  on  a  similar  mutual  basis  have 
saved  their  members  up  to  50  per  cent 
of  the  premium,  it  was  stated.  In  addi¬ 
tion  to  the  opinion  on  the  Insurance 
Compact  plan,  the  questionnaire  seeks 
infonnation  as  to  building,  construction 
details  and  equipment  of  the  member 
plants. 


INNER  CIRCLE  DINNER 


he  began  to  urge  highway  improvements 
and  measures  to  regulate  traffic  in  the 
early  1900’s,  warning  even  then  of  a 
time  when  the  streets  and  highways 
would  be  filled  with  cars. 

“He  extended  his  efforts  to  the  entire 
state.  For  many  years  his  speedometer 
clocked  up  more  than  50,(X)0  miles  a 


of  the  Inner  Circle,  organization  of 
New  York  political  report-'Ts,  March 
7  at  the  Waldorf-Astoria.  There  were 
1,100  guests,  the  largest  audience  in  the 
organization’s  history. 

Governor  and  Mrs.  Lehman,  Mayor 
and  Mrs.  LaGuardia,  Governor  Harold 
G.  Hoffman  of  New  Jersev  former 
Governor  Alfred  E.  Smith.  James  J. 


WITHDRAWS  UBEL  SUIT 

(Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  March  11 _ 

Randolph  Leigh  of  Fairfax,  Va.,  can¬ 
didate  for^  the  post  now  occupied  by 
Senator  Cartp  Glass,  has  withdrawn 
his  $200,(X)0  libel  suit  against  e-Ollier’s 
Weekly  and  George  Creel,  Washington 
correspondent  for  that  magaine.  In  the 
suit  filed  in  the  District  of  Columbia 
Supreme  Court,  Leigh  charged  an  art¬ 
icle  written  by  Creel  and  publised  in 
Collier’s,  proclaiming  victory  by  Glass 
to  be  a  certainty,  had  libeled  Leigh. 


FirM  Wi,con,in  Trust  Co.  Appoi,t^ 
By  Milwsuke*  Court 

(Special  to  Editor  &  Publisher) 
Milwaukee,  Wis.,  March 
ing  the  outcome  of  the  contest  of  he 
will,  the  First  Wisconsin  Trust  Qo 
has  been  appointed  special  administrator 
of  the  estate  of  the  late  Mrs,  Agne 
Wahl  Nieman,  widow  of  the  founde 
and  president  of  the  Mihiaukee  Jounul 
and  is  to  manage  affairs  of  her  estate 
Mrs.  Niemen’s  will  had  named  tht 
Trust  Co.,  and  Edwin  S.  Mack,  lawye 
executors  of  the  estate,  but  their  a>. 
pointment  by  the  court  is  to  be  held 
until  after  the  will  contest.  It  vas 
agreed  by  counsel  for  the  estate  and  the 
contestants  that,  in  the  interim,  the 
Trust  Co.,  should  be  appointed  special 
administrator. 

Three  of  Mrs.  Nieman’s  surviyon, 
recently  filed  an  action  in  Milwaiditt 
County  court  to  break  the  will  in  sduch 
she  left  the  residue  of  her  large  estate 
to  Harvard  University  to  promote 
journalism.  The  three  contend  that 
Mrs.  Nieman  was  not  of  sound  mind  at 
the  time  she  drew  her  will  and  that 
undue  influence  was  exercised  upon  her. 


CANADIAN  OIL  CAMPAIGN 

Increased  use  of  newspapers 
planned  in  the  1936  advertising  cam¬ 
paign  announced  by  C.  W.  Chamberlain, 
advertising  manager  of  the  Shell  Oil 
Company  of  Canada,  at  its  s^es  con¬ 
vention  in  Toronto.  It  was  pointed  ool 
that  this  medium  had  proved  highly 
successful  last  year. 


year  on  Wisconsin  roads.  He  knows  Walker  and  Joseph  V. 


every  mile  of  them  and  all  their  dan 
gers,  and  in  35  years  he  has  never 
stopped  Jointing  out  where  perils  exist 
and  urging  communities,  legislatures 
and  state  highway  commissioners  to  cor¬ 
rect  them.” 

The  Journal’s  radio  station,  WTMJ, 
also  plays  a  part  in  the  safety  campaign, 
described  in  the  following  paragraphs: 


the  audience.  William  R  Conklin  of  the 
New  York  Times,  president  of  the  In¬ 
ner  Circle,  presided. 


500  ATTEND  CUVIER  EVENT 

More  than  500  celebrators  attended 
the  Mardi  Gras  dinner  dance  of  the 
Cuvier  Press  Club  Feb.  26  in  Cincin¬ 
nati.  George  M.  Fries,  business  man- 
“Most  effective  use  of  the  radio  has  ager  of  the  Times-Star  and  president  of 
been  in  the  broadcast  of  actual  trials  in  the  club  was  master  of  ceremonies.  As- 
traffic  court  one  morning  each  week  sisting  him  were  John  W.  LaRue,  man- 
over  WTMJ.  Some  operators  of  fleets  aging  editor  of  the  Enquirer;  Everett 
of  trucks  have  install^  receiving  sets  M.  Boyd,  telegraph  editor.  Enquirer; 
in  their  offices  or  garages,  and  call  in  L.  L.  Evans,  city  editor.  Enquirer; 
all  their  drivers  to  listen  to  that  broad-  Lew  Heck,  promotion  manager,  Times- 
cast  once  a  week.  All  over  the  state  Star;  Carl  D  Groat,  president  and  ed- 
groups  of  drivers  gather  in  drug  stores,  itor  of  the  CJnannati  Post  and  Frank 
taverns  and  garages  when  District  Asten,  managing  editor,  Cincinnati  Post. 
Judge  George  E.  Page’s  traffic  court  is 


on  the  air.  They  hear  the  testimony  of 
police  and  witnesses.  They  listen  to  the 
prisoner’s  defense,  and  then  they  hear 
a  terse  summation  of  the  evidence,  re¬ 
view  of  the  law  which  was  violated, 
and  lecture  on  safe*"  by  the  judge. 

“One  motorist  wrote  (is  that  the 
broadcast  was  threatening  to  cause  a 
divorce  in  his  family.  His  wife  listened 
to  it  every  week  and,  he  wrote,  ‘She’s 
developed  into  the  worst  back  seat 
driver  in  Wisconsin.  She’s  constantly 
accusing  me  of  violating  the  law.  and 
when  I  try  to  argue  with  her,  she  savs 
she  heard  Judge  Page  fine  a  man  for 
doing  e.xactly  what  I  did.’” 


GARDOS  ORDERED  DEPORTED 

Emil  Gardos,  former  editor  of  UJ 
El  ore,  Cleveland  Hungarian  daily,  must 
lie  deported  as  an  alien  Communist,  the 
Cleveland  division  of  the  immigration 
and  naturalization  service  of  the  depart¬ 
ment  of  labor,  ruled  March  7. 


ANNOUNCES  STAFF  ADDITIONS 

The  Pacific  Coast  Edition  of  the 
Wall  Street  Journal,  Los  Angeles,  an¬ 
nounced  the  following  new  additions  to 
its  staff  this  week:  VVendell  G.  Thayer, 
formerly  with  the  financial  editorial  de¬ 
partment  of  the  Los  Angeles  Examiner, 
and  recently  with  the  California  Oil 
Umpire,  has  joined  the  news  staff; 
Edwin  Potter,  formerly  with  the  ad¬ 
vertising  department  of  Security  First 
National  Trust  &  Savings  Bank,  Los 
Angeles,  has  joined  the  advertising 
staff;  and  Elmer  Dethlefs,  graduate  of 
Stanford  University,  has  been  assigned 
to  the  San  Francisco  news  desk  of  the 
Wall  Street  Journal. 


284,696 


was  the  averase  net  paid  daily  circu¬ 
lation  of  The  Baltimore  Sun  (Morning 
and  Evening  issues)  for  the  month  of 


FEBRUARY,  1936 


This  represents  A  GAIN  OF  5,064 
OVER  FEBRUARY,  1935  .  .  . 
The  Sunday'  Sun  circulation  averaged 
S01,1S7  per  Sunday  for  February, 
1 936— a  gain  of  6,762  over  February, 
1935. 

Kaarythint  in  Bmitimaea 


Amo/mb  Armend 


THE  SUN 

Morning  Evoning  Sunday 


Worcester,  Massachusetts 


MIKKO  MACKIE  Has  50  Hens 


In  January,  when  most  hens  cut  production,  Mikko’s  hens  shelled  out 
1,078  eggs — 21  eggs  per  month  per  hen.  Mikko  is  one  of  five  young 
members  of  the  Hubbardston,  Mass.  4-H  Poultry  Club.  The  five 
boys  own  485  hens  which  in  January  laid  9,101  eggs — cash  value 
$302.40.  These  boys  typify  the  modern  methods  by  wliich  Worcester 
county  poultrymen  earned 


$3,500,000  from  Poultry  Products  in  1935 


Latest  U.  S.  Census  figures  for  New  England  show  Worcester  county  first 
in  number  of  chickens — second  in  egg  production — third  in  number  of 
chickens  raised.  Many  a  new  automobile — radio — electric  refrigerator— 
was  laid  in  1935  by  Worcester  county’s  little  red  hens. 


No  picture  of  the  Worcester  Market  is  complete  that  omits  Worcester 
county’s  thousands  of  modern  farm  homes — 69  per  cent  of  them  electrified. 
The  county’s  dairy,  ixmltry,  fruit  and  market  garden  products  alone  tota 
more  than  $12,000,000  annually.  Within  an  average  18-mile  radius,  in 
thriving  industrial  communities  and  on  modem  farms,  live  237,976  people 
whose  social  and  shopping  center  is  in  Worcester. 


The  ENTIRE  Worcester  Market — city  and  suburban — concentrating 
a  population  of  more  than  433,000  in  the  city  and  average  18-mil< 
radius,  is  effectively  cultivated  through  these  newspapers  ALONE. 
Average  net  paid  circulation  more  than  100,000  for  over  eight  years. 


THE  TELEGRAM -GAZETTE 


Worcester,  Massachusetts 

George  F.  Booth,  Publisher 

Paul  Block  and  Aswclate*,  National  Repreaentativei 

New  York  Chicago  Detroit  BoUoa  Philadelphia  San  Fraadeco  Lot  Angelet  Cincinael 
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NEW  YORK 
AMERICAN 


NEW  YORK  GROCERS  KNOW  NEW  YORK 

RETAIL  GROCERS’  ADVERTISING 

New  York  Morning  and  Sunday  Newspapers,  1935 

Asdte  Lines 

AMERICAN . 137,192 

TIMES . 1 4,924 

HERALD  TRIBUNE .  24,371 

NEWS .  63,674 

MIRROR . 21,780 


^itional  Advertising  Representatives — PAUL  BLOCK  and  ASSOCIATES 


Xew  York  and  the  New  York  American  are  so 
much  alike.  As  a  city,  New  Y'ork  is  live,  energetic, 
fast  moving,  modern  in  its  ways  of  living.  As  a 
newspaper.  The  American  is  live,  energetic,  fast 
moving,  modern  in  its  editorial  contents.  Naturally, 
The  American  attracts  as  its  readers  the  families 
that  are  most  typical  of  New  YYirk  ...  the  young, 
active,  modem,  spending  families. 

The  .American  has  an  unusually  strong  home  ap{)eal. 
Because  of  such  special  features  as  Prunella  Wood’s 
daily  Fashion  Page,  Alice  Hughes’  daily  Shopping 
Column,  Cholly  Knickerbocker’s  daily  Society 
Page,  Prudence  Penny’s  daily  Food  Column  and 
Friday  Homemakers’  Pages,  Ida  Jean  Kain’s  daily 
Beauty  Column,  Florence  Osborn’s  daily  Bridge 
Column,  this  newspaper  has  a  large,  responsive 
following  amongiwomen  as  well  as  men.  Because 
this  is  so,  the  retaiPgrocers  of  New  Y'ork  buy  more 
space  in  The  .\merican  than  in  all  the  other  morning 
and  Sunday  newspapers  combined  .  .  .  And  New 
\ork  grocers  know  New  York.  They  advertise  for 
direct  results. 

Yes,  New  York  is  an  American  city  .  .  .  and  when 
you  buy  advertising  space  in  New  York,  buy 
American  and  get  your  message  into  the  homes, 
the  spending  homes,  of  this  market. 


NEW  YORK  IS  AN 
AMERICAN  CITY 
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iNbA  bervice,  Inc. 

46l  8tk  Av«.  l200W.3rdSt. 

NEW  YORK  CLEVELAND 


4  B  O  O  T  H  Tlempapers 

FMI  OtAND  lAAIOS  PtISS  .  THC  FLINT  JOUtNAl  •  THI  SAGINAW  DAIIT  NIWS  •  TMi  KAlAMAtOO  GAZIITi 


SAN  FRANCISCO 


lAMAZOO  GAZIITi 
A«aO«  OAILT  NIW& 


SAYS  BUSINESS  SEEKS 
TO  INFLUENCE  PRESS 


Senator  Patman  Charge*  Big  Adver- 
titers  Are  Trying  to  Align  News¬ 
papers  With  Opposition  to 
Rohinson-Patman  Bill 


JUDGE’S  RIGHT  TO  GIVE 
OUT  NEWS  DISCUSSED 


(Special  to  Editob  &  Publishes) 

Washington,  D.  C.,  March  10 — The 
charge  that  large  advertisers  are  at¬ 
tempting  to  intimidate  newspaper  pub¬ 
lishers  and  align  them  with  opposition 
to  the  Robinson-Patman  discounts  and 
allowances  bill,  was  made  on  the  floor 
of  the  House  of  Representatives  Mon¬ 
day  by  Representative  Wright  Patman 
of  Texas. 

The  Congressman  directed  his  com-  ^  iviniai/  air<-anv  niim  maT  ->avai;t- 

ments  to  a  news  release  issued  by  the  assistance  which  a  judge  may  grant  to  recover  for  anvthing  the  judge 

Institute  of  Distribution,  570  Seventh  a  reporter  in  the  dissemination  of  legal  eoid  about  him  while  on  the 

avenue.  New  York  City,  titled  “Who  opinions  pronounced  from  the  bench 
Pays  for  Advertising?”  Said  Patman:  were  argued  here  recently  before  Judge  ^ 

“This  statement,  which  indicates  that  Donald  S.  McKinlay  of  the  Superior 
it  is  for  publication  in  the  newspapers  Court.  ....  _ . 

of  the  country,  is  clearly  for  the  pur-  The  question  arose  in  connection  with  DE  WITT,  M.  E.  IN  CAPITAL 
pose  of  threatening  the  newspapers.  It  an  affidavit  tiled  by  Judge  Stanley  i«  Editob  &  Publishbb) 

discloses  that  one  concern  will  soon  Klarkowski,  who  is  the  defendant  in  a  Washington,  D.  C.,  March  10 — 

spend  $9,500,000  for  advertising  their  $100,000  slander  suit  filed  by  Attorney  Michael  W.  Flynn  has  been  promoted 
stores  ‘this  year  in  the  newspapers  of  Joseph  P.  Savage.  The  suit  is  based  from  the  post  of  managing  editoi  to  the 
of  this  country.’  The  statement  further  on  certain  phrases  concerning  Savage  newly-created  position  of  executive 
indicates  that  the  large  corporate  chains  which,  uttered  on  the  bench  by  Judge  editor  of  the  Washington  Herald,  and 
and  big  department  stores  are  the  Klarkowski,  have_  been  held  privilege.  George  A.  DeWitt,  formerly  of  the  Chi- 
principal  advertisers  and  the  intimation  lo  the  affidavit  discussed  Saturday,  the  cago  Herald  Gr  Examiner  has  succeeded 
is  inescapable  that  the  newspapers  should  judge  admitted  that  he  handed  the  orig-  Flynn  as  managing  editor  of  the  news- 
consider  this  enormous  amount  of  ad-  'ual  manuscript  of  his  remarks  to  a^re-  [laper.  Otis  Black,  telepraph  editor  has 
vertising  they  are  receiving  and  oppose  porter  in  order  that  they  might  be  “ac-  assumed  the  duties  of  news  editor,  for- 
the  Robinson-Patman  bill.  Mention  of  curately  copied.”  merly  executed  bv  DeWitt. 

the  bill  is  made  in  this  statement.  In  The  remarks  in  question  included  ref-  _ _ 

other  words,  the  newspapers  are  told  erences  to  Savage  as  a  “perjurer”  and  a  cnripxv  Fnixnp  aim 

in  this  statement  that  if  they  expect  to  person  ‘absolutely  lacking  in  character,  „  ,  V  ^  uti  olaiw 

get  a  part  of  this  $9,500,000  from  one  decency  and  conscience.”  In  the  argu-  (By  lo  Editob  &  I  ublisheb) 

firm  this  year  i"  .advertising  they  will  A«orney^ 

have  to  make  a  bid  for  it  by  opposing 
the  Robinson-Patman  bill. 

!‘.  .  .  In  regard  to  advertising,  as 
it  is  now,  it  is  a  difficult  matter  to  get 
some  of  the  large  newspapers  to  carry 
any  information  in  regard  to  this  legis¬ 
lation,  because  the  large  advertisers  do 
not  want  them  to  carry  this  informa¬ 
tion;  and  if  I  were  in  the  newspaper 
business,  I  suspect  that  I  would  take  a 
similar  position  if  a  few  advertisers 
had  the  right  to  say  whether  or  not  I 
should  continue  in  business  or  should 
stop  business.  If  I  were  in  the  news¬ 
paper  business,  I  would  probably  be 
very  reluctant  to  put  anything  in  my 
newspaper  that  would  antagonize  these 
large  advertisers  who  were  keeping  me 
in  business.  For  that  reason  all  the 
newspapers  are  somewhat  intimidated, 
and  I  do  not  think  it  is  right  for  this 
organization  to  further  intimidate  them 
by  stating  the  amounts  they  expect  to 
spend  over  a  certain  length  of  time, 
running  into  millions  of  dollars,  and 
insinuating  if  they  do  not  get  l^hind 
them  and  help  defeat  the  Robinson- 
Patman  bill  they  will  see  that  the 
newspapers  do  not  get  any  of  that 
money.  That  is  the  insinuation.” 


HELP  YOURSELF  TO 
THE  CREAM 

OTHER  DETROIT 


For  more  than  ten 
years,  Rodney  Dutch- 
er,  NEA  Ser^‘ice  staff 
correspondent,  has  pro¬ 
vided  an  accurate,  non¬ 
partisan  interpretation 
of  the  national  capital. 
During  three  adminis¬ 
trations,  Dutcher’s  daily 
column  “Behind  the 
Scenes  in  Washington” 
has  proved  itself  relia¬ 
ble,  readable,  impartial. 

And  editors  have  en- 
dorsetl  Dutchcr’s  col¬ 
umn  with  a  uniciue  dis¬ 
tinction — they  have  pub¬ 
lished  it  in  more  news¬ 
papers,  over  a 


The  eight  Booth  Newspapers  give 
you  the  cream  of  the  prosperous 
Michigan  market  outside  of  De¬ 
troit.  Eight  great  marketing 
areas!  1,544,672  population!  One 
of  the  highest  average-wage  areas 
in  the  United  States!  275,283 
Booth  Newspaper  homes! 


STAFF  CHANGES  IN  WILMINGTON 

In  a  rearrangement  of  the  working 
force  on  the  news  staffs  of  the  Wilming¬ 
ton  (Del.)  Morning  News  and  Joumal- 
Every  Evening,  Elmer  Cunningham, 
who  has  been  telegraph  editor  of  the 
News,  has  been  named  head  of  the  copy 
desk  of  the  Joumal-Every  Evening. 
Samuel  Caufman,  who  has  been  assis¬ 
tant  telegraph  editor  of  the  Journal- 
Every  Evening,  has  been  transferred 
to  the  telegraph  desk  of  the  News. 


There  is  only  one  effective,  eco¬ 
nomical  way  to  cover  this  cream 
Michigan  market  .  .  .  without 
duplication  or  waste  ...  at  mini¬ 
mum  cost  .  .  .  and  that  is  with 
Booth  Newspapers.  Coverage  at 
half  the  cost  .  .  .  that’s  the  Booth 
story  in  a  few  words. 


longer 


leriod  of  time, 


IN  this  lively  campaign 
year,  “Behind  the 
Scenes  in  Washington” 
will  be  of  exceptional 
value.  The  column  is 
distributed  exclusively 
by  NEA  as  part  of  the 
daily  budget  service. 


Cash  in  on  this  active,  up-trend 
market  with  an  early  schedule. 


TO  GIVE  JOURNALISM  AWARD 

An  award  for  the  most  outstanding 
piece  of  newspaper  work  during  the 
quarter  ending  with  May  will  be  made 
to  a  student  in  the  Stanford  University 
journalism  department  by  the  Northern 
California  .Alumni  Club  of  Sigma  Delta 
Chi,  San  Francisco. 


NEW  YORK  office: 

I.  A.  KLEIN,  50  E.  42nd  Street 


CHICAGO  OFFICE: 

JOHN  E.  LUTZ. 

180  N.  Michigan  Avenue 


J.  A.  BIRD  JOINS  FACULTY 

John  A.  Bird,  Kansas  trained  news¬ 
paperman  has  been  appointed  associate 
professor  of  journalism  in  Kansas  State 
College,  Manhattan.  Bird  succeeds  F. 
E.  Charles,  resigned.  i 


Here  Is  How  the 

Washington  (D.C.)  Department  Stores 

*  Spent  Their  Advertising  Dollar 

in  the  Washington  Newspapers  for  1935 


1  OTHtR  \ 

SUN  DAT  PAPERS 


4  OyHER  \  \ 

D^V  PAPE'RS 

'C  40  cents  \ 


Sunday  Star  58*/4c 


Evening  Star 

2nd  Daily  Paper 
3rd  Daily  Paper  — 

4th  Daily  Paper _ 

5th  Daily  Paper _ 


19 '/2  cents 
11 V2  cents 
7  cents 
2  cents 


2nd  Sunday  Paper 
3rd  Sunday  Paper 


22 cents 


cents 


cents 


cents 


Detailed  information  trill  he  furnished  ufton  request. 


There  is  no  more  dependable  barometer  for  local 
conditions  in  advertising  than  the  department  stores. 
Their  preference  in  the  selection  of  medium  is  both 
scientific  and  economic — based  upon  results. 


Chicago  Office 
J.  E.  LUTZ 
Lake  Michigan  Bldg. 


New  York  Office 
DAN  A.  CARROLL 
110  E.  42nd  Street 


WASHINGTON,  D.  C 


. . . .  four  thousand  miles,  Hearst 
newspaper  circulation  represents 
the  largest  uniform  newspaper 
reader-following  in  America. 


Millions  read  Hearst  newspapers 
because  these  newspapers  have 
universal  appeal ....  vibrating  to 
the  rhythm  of  America’s  great 
cities  .  .  .  influencing  one-fifth  of 
the  buying  power  of  the  nation. 


^unda\; 


For  the  ambitious  advertiser  who 
demands  hard-hitting  power  in 
his  advertising,  they  offer  the 
maximum  of  sales-energy. 


20 


Editor  &  Publisher  for  March  14,  1936 


PROMOTES  INTEREST  IN  CLASSIFIED 
WITH  PUZZLES  FOR  SPACE  USERS 

Vancouver  Sun  Allows  One  Entry  for  Every  25c  Spent — C.  M. 
Carroll,  New  York  Times,  Heads  CAMAN — Leap  Year 
Promotion  Brought  Added  Linage 
By  L.  PARKER  LIKELY 


For  several  weeks,  the  I  'ancoiwer 
(B.  C.)  Sun  has  been  capitalizing 
upon  the  popularity  of  the  crossword 
puzzle  to  promote  classified  advertising 
patronage  as  well  as  reader  interest  in 
Its  want  ad  columns. 

This  plan  is  called  “Puzzleword  Con¬ 
test  for  Want-Ad  Users.”  Two  hundred 
dollars  in  cash  prizes  are  awarded  for 
each  weekly  contest.  There  is  no  obli¬ 
gatory  continuity  from  week  to  week, 
since  each  week’s  competition  is  a  sepa¬ 
rate  unit. 

While  this  classified  promotion  is 
copyrighted  in  Canada,  its  unique  value 
in  creating  want  ad  interest  can  best  be 
illustrated  by  quoting  the  more  imjiort- 
ant  rules  in  the  offer.  The  quarter-page 
space  devoted  to  each  contest  includes 
a  four-inch  two-column  crossword  puz¬ 
zle  form,  together  with  a  coupon  for 
name  and  address  of  the  entrant.  Clues, 
across  and  down,  are  given  below  the 
rules  of  the  game.  Contest  rules : 

1.  The  contest  is  open  to  all  buyers 
of  Sun  want  ads.  but  there  is  no  entry 
fee. 

2.  Two  entries  are  allowed  for  each 
25  cents  spent  in  the  purchase  of  Sun 
classified  want  ads  in  any  one  week, 
for  the  contest  of  that  week  or  the  fol¬ 
lowing  week  only,  as  selected  by  the 
purchaser. 

3.  Number  of  entries  allowed  any  one 
person  will  be  decided  by  the  multiples 
of  25  cents  shown  on  Itis  receipt  for 
payment  for  Sun  want  ads.  Thus,  a 
receipt  for  60  cents  is  good  for  four 
entries,  a  receipt  for  $1.15  is  ginxl  for 
eight  entries,  and  so  on. 

4.  PhizES.  In  this  contest  first  prize 
will  be  $100  cash,  to  be  awarded  to  the 
entrant  who,  in  one  square,  places  the 
most  words  correctly.  Second  prize,  of 
$50  cash,  will  lie  awarded  for  the  entry 
with  fewest  errors  after  the  winning  en¬ 
try.  In  addition,  there  will  be  awarded 
a  special  prize  of  $50,  to  be  added  to 
the  first  prize  of  $100  if  the  winning 
entry  contains  a  perfect  solution  to  the 
puzzle. 

5.  When  there  are  ties,  the  prize 
money  will  be  divided  evenly.  No  en¬ 
trant  can  win  more  than  one  prize,  or 
share  in  more  than  one  prize,  in  any 
one  week,  except  that  when  perfect 
solutions  are  subniittcxl.  all  first  prize 
winners  will  share  in  the  $50  special 
prize.  No  one  person  can  win  or  share 
in  more  than  one  first  prize  in  any  one 
month. 

6.  (Concerns  method  of  submitting 
entries.) 

7.  No  entry  is  eligible  without  hav¬ 
ing  attached  to  it  an  official  entry 
SLIP.  These  may  be  secured  only  on 
payment  of  want  ad  accounts  at  the 
classified  department  of  the  Vancouver 
Sun.  Out-of-town  want  ad  buyers  mav 
remit  payment  for  want  ads  by  postal 
note,  money  order  or  certified  ch^ue 
and  official  entry  slips  may  be  mailed. 

8.  (Concerns  weekly  starting  and 
closing  dates,  and  announcement  of  win¬ 
ners.) 

9.  No  prize  will  be  paid  in  respect 
to  any  entry  based  on  other  than  a  bona 
fide  advertisement.  .\11  want  ads  on 
which  entries  are  based  will  be  checked. 

10.  Correct  solution  of  each  puzzle 
will  be  deposited  under  seal  and  in  trust 
with  R.  B.  Webster.  198  West  Hastings 
street,  chartered  accountant.  His  deci¬ 
sion  will  be  final  and  binding.  No  cor¬ 
respondence  will  be  entered  into. 

*  *  * 

CAMAN  Officers 

At  the  last  meeting  of  the  Classified 
Advertising  Managers’  .\ssociation 
of  New  York,  C.  M.  Carroll,  of  the 
New  York  Times,  was  elected  to  suc¬ 
ceed  Lou  L.  Heaton,  Neic  York  Herald 
Tribune,  as  president,  and  Felix  Towle, 
of  the  Lontf  Island  Daily  Star,  and 
Frank  Dreiss,  of  the  Bronx  Home 
N'etes,  were  re-elected  to  the  office  of 


vice-president  and  secretary-treasurer, 
respectively. 

The  new  president  was  instructed  to 
dispatch  letters  of  thanks  and  appreci¬ 
ation  to  the  publishers  of  the  Herald 
Tribune,  Long  Island  Star,  and  Bronx 
Home  News,  on  behalf  of  the  associ¬ 
ation,  for  the  efforts  put  forth  by  their 
classified  managers  during  the  past 


Quoddy  ? 

POLICE  of  Lynn,  Mass.,  read  want 
ads.  They  were  jwrticularly  inter¬ 
ested  in  a  recent  one  in  the  Telefiram- 
.Xews  which  read: 

"Wanted — Men  for  construction 
work  in  Maine.  Skilled  and  unskilled 
workers.  State  if  you  own  truck.  En¬ 
close  10  cents  to  pay  for  handling  and 
return  postage  of  applications  and 
transportation  credentials.  Write  Box 

- ,  Telegram-News.” 

It  developed  that  the  advertiser,  one 
Edgar  W.  Smith,  received  50  replies 
and  47  dimes  the  first  day.  He  was 
arrested,  charged  with  larceny  of  money. 
*  ♦  * 

Book  on  ClaMified 

“'T^HE  Classified  Manual,”  a  Ixwk 
1.  on  classified  advertising  exclu¬ 
sively,  is  exjiected  to  be  announced 
within  the  next  few  weeks.  It  should 
till  a  long-felt  vacuum  both  among  mem¬ 
bers  of  classified  staffs  and  in  schools 
with  journalism  and  advertising 
courses. 

♦  ♦  ♦ 

ON  Saturday,  Feb.  29,  classified  ad¬ 
vertising  volume  in  the  Rochester 
Democrat  &  Chronicle  was  40  jier  cent 
greater  than  the  average  Saturday  total. 
Few  present-day  classified  managers  will 
ever  be  able  to  duplicate  this  particular 
campaign.  If  so,  they  must  be  on  the 
job  28  years  from  now. 

Reason :  February,  1936,  had  five 
Saturdays — five  big  shopping  days,  five 
pay  days. 

Promotion  which  appeared  in  the 
classified  and  the  display  columns  stated 
that  shoppers  should  take  advantage  of 
"extra  values.”  Merchants  would  have 
no  retit  to  pay  for  the  extra  day. 
Therefore,  bargains  would  be  offered 
freely.  Merchants,  theoretically,  would 
have  no  overhead. 

One  department  store  reported  its 
dollar  volume  sales  for  the  day  to  be 
near  an  all-time  record,  exceeding  the 
Saturday  before  Christmas. 

Here  are  some  of  the  wa  t  ads  pub¬ 
lished  as  promotion : 

"MABEL — You  have  a  heavy  date 
with  me  next  Saturday.  The  extra  day 
in  February  this  year  brings  us  ‘poor 
working  girls’  extra  value.  Don’t  for¬ 
get  !  P.  S. — You  won’t  need  to  bring 
much  money.” 

“,ANN.\ — Meet  me  downtown  Satur¬ 
day  morning.  All  the  stores  are  giving 
extra  values  for  the  extra  day  in  Febru¬ 
ary  this  year!  .\ds  about  the  sales  will 
be  in  Saturday’s  Democrat.” 


PUBUCITY  MAN  FOILED 

The  Neie  York  World-Telegram 
often  makes  sport  of  New  York’s  high- 
powered  press  agents,  particularly  theat¬ 
rical  ones.  This  week  the  paper  ran 
a  beautiful  two-column  publicity  picture 
of  a  stage  star  holding  a  bird  on  her 
finger,  but  captioned  it  thusly :  “Pho¬ 
tographers,  investigating  a  curious  little 
(classified)  advertisement  for  the  owner 
of  a  lost  bird,  found  the  bird  back  stage 

at  the . theater,  where  the  show 

is  appearing,  for  which  Nat  Dorfman  is 
press  agent.  The  bird  was  said  to  have 
fluttered  into  the  dressing  room  of  the 

beautiful  Miss . ,  who  does  an 

imitation  of . in  the  show. 

And  how  do  you  like  this,  Mr.  Dorf¬ 
man  ?” 


DOROTHY  THOMPSON  ON  NBC 

Dorothy  Thompson  ( Mrs.  Sinclair 
Lewis),  author,  magazine  writer  and 
newspaper  foreign  correspondent,  lie- 
gins  her  career  as  a  regular  news  com¬ 
mentator  for  NBC  on  March  17. 


NEW  RADIO  NETWORK 
PLANNED  BY  WARNERS 

H.  M.  Warner  Seeking  More  Outlets 
for  Product*  of  Affiliated 
Music  Publishing 
Houses 

(Special  to  Lditos  &  Publishes) 

Los  .\ngeles,  March  9 — Prospects  of 
of  a  third  national  network,  controlled 
by  the  VV'^arner  Bros.-First  National 
film  interests  and  their  affiliated  music 
publishing  houses,  was  forecast  here  late 
last  week  by  Daily  Variety,  Hollywood 
motion  picture  tradepaper. 

Harry  M.  VV’arner,  president  of  the 
entertainment  organization,  was  quoted 
just  brfore  he  left  for  New  York  as 
admitting  that  they  arc  working  out 
plans  to  acquire  stations  for  the  net¬ 
work.  The  move  was  precipitated  by 
the  withdrawal  several  months  ago  of 
the  Warner  music  publishing  houses 
from  the  American  Society  of  Com¬ 
posers,  Authors  and  Publishers,  over 
dissatisfaction  with  royalty  fees  col¬ 
lected  by  the  society.  The  Warner 
publishers  are  now  licensing  stations 
individually  for  performance  rights  to 
music  controlled  by  them,  at  a  much 
higher  rate  than  the  .A.S.C..A.P.  charge. 

Decision  of  many  stations  to  discon¬ 
tinue  using  Warner  music  rather  than 
pay  royalties  to  txjth  Warners  and  the 
A.S.C..A.P.  offers  the  incentive  for  the 
new  network.  Radio  plugging  of  songs 
from  forthcoming  pictures  is  an  im- 
jwrtant  part  of  motion  picture  exploita¬ 
tion  programs.  If  the  plan  goes  through 
it  is  expected  the  new  network  will  be 
in  operation  in  the  fall. 


T 

NEW  ‘SWAP’  CONTRAcJ 
IN  PHILADELPHIA  : 

Daily  Record  And  Station  WIP 
change  Space — Paper  Get*  I 
330  Five-Minute  Broad¬ 
casts  I 

(Special  to  Editok  &  Pi  blisheb) 
Philadelphia,  .March  lo—Extensiv, 
reciprocal  advertising  agreements  be 
tween  Philadelphia  new  qiapers  air 
radio  stations  were  augmented  receatK 
when  Station  WIP  ^nd  the  RhiladelpL 
Record  entered  into  a  ‘Vwap”  invoU 
iiig  330  broadcasts  by  the  daily  and  ad¬ 
vertising  space  of  equal  value  by  WlP 
.\rranged  by  David  Stern,  3d,  pro. 
motion  manager  of  the  Record  and  sor 
of  the  publisher,  the  deal  provides  ioi 
a  S-minute  broadcast  daily  advertism 
the  newspaper’s  domestic  help  servio 
on  which  the  Record  has  lieen  doing  « 
tensive  promotion.  The  station  may  ug 
the  space  when  and  how  it  sees  fit 
This  newest  newspaper-radio  adver 
tising  tie-up  here  gives  WIP  space  ii 
three  of  the  five  Philadelphia  dailie> 
The  station  has  had  for  some  timt 
agreements  with  tht  Et’ening  Ledger  me, 
with  the  Inquirer.  The  Ledger  has  beer 
using  six  15-minute  periods  per  wee., 
on  WIP  for  reading  of  its  comic  page; 
by  "Brother  Hill.”  The  Inquirer  make- 
the  most  extensive  use  of  radio  of  anv 
of  the  local  dailies.  Its  present  broad 
casting  schedule  calls  for  a  5-miniiic 
period  daily  giving  a  number  of  its  li>; 
and  found  ads  in  the  morning  and  an 
other  5-minute  period  in  the  evenk 
lor  information  on  road  conditions  and 
promotion  of  its  used  car  classification 
The  newspapers’  use  of  radio  ha- 
Keen  largely  for  merchandising  and  the 
radio  broadcast  has  been  used  as  an  in 
ducements  in  its  solicitation  of  classifid 
WIP  has  used  its  space  similarly  i: 
its  sale  of  radio  time  but  generally  the 
newspaper  ads  have  served  to  call  at 
tention  to  programs  for  sale. 


When  you  take  into  consideration  that  Indianapolis  is  the  twenty- 
first  city  in  population,  it  is  an  outstanding  achievement  for  its 
leading  daily  newspaper  to  rank  fourteenth  among  all  six-day  papers 
and  tenth  among  all  evening  papers  in  the  United  States  .  .  •  four 
of  these  papers  are  in  New  York  City. 

There  can  he  but  one  answer— Indianapolis  must  be  a  good  nurket 
and  THE  NEWS  must  do  an  outstanding  job  in  putting  over  the 
advertiser's  message  in  that  market. 

The  OmiANAPOUS 

NEWS 

Nn.  \ork:  Pan.  \.  (.arroll,  IIO.E.  42d  St.  Chicasot  J.  K.  Lula,  ISO  N.  Michisaa  A*«- 
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me  wm 


TO  BEAUTIFY  A  MILLION  WOMEN  IN 

iki  Pa/it 


ONLY  one  way  to  sell  them  all  of  their  rouges 
and  creams  and  lipsticks;  their  facials  and 
permanents  and  manicures;  their  wave-sets  and 
lotions  and  soaps  .  .  . 

Only  one  way  to  reach  ALL  of  these  more  than 
a  million  women  in  675,000  fine  New  York 
homes  .  .  . 

For  there  is  only  one  great  preference  that  ALL 
of  them  have  in  common:  they  read  the  New  York 
Evening  Journal.  It  is  their  newspaper  today, 
as  it  has  been  for  forty  years. 

These  are  the  Women  of  THE  JOURNAL  PART 
OF  NEW  YORK,  a  city  within  a  city.  Instinc¬ 


tively  you  know  that  they  are  a  group  apart  .  .  . 
for  they  prefer  the  Journal .  . .  and  no  other  New 
York  paper  is  like  the  Journal. 

These  are  the  women  who  have  been  “brought  up 
on  the  Journal.”  They  like  its  way  of  presenting 
news,  its  comics,  its  abundance  of  photographic 
illustrations.  Journal  feature  writers  are  their 
old  friends.  Journal  editorials  help  mold  their 
opinions. 

Their  patronage  may  well  mark  the  difference 
between  profit  and  loss  for  any  manufacturer  of 
beauty  aids.  In  fact,  it  has  done  so  for  many. 
If  this  seems  important,  remember  that  there  is 
Only  One  Way  to  reach  them  .  .  .  the  Journal. 


NEW  YORK  EVENING  JOURNAL 


nationally  represented  by  HEARST  international  advertising  service,  RODNEY  E.  BOONE,  GENERAL  MANAGER 
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COVERING  UNITED  STATES 
FOR  FOREIGN  READERS 

{Fourth  in  a  series  on  New  York's 
foreign  correspondents) 


WHITE  HOUSE  CORPS  DINNER 


DISCUSSED  PROPHYLAXIS 


Pre«ia«nt  Roosevelt  Honored  Guest  ^ew  York  Daily  News  Handled  Deli- 


bpcdalists  before  it  appeared  in  print 
illustrations  included  pictures  and 
charts. 

The  prophylaxis  series  brought  more 


TUST  a  16-year-old  school  boy  in  Ire-  w.me  nouse  corresponoems  nau  x  rpi- 
J  land,  A.  B.  Moloney  was  one  of  dpt  Roosevelt  and  many  other  political 
the  man;  young  men  whom  the  World  dignitaries  as  their  gupts  at  the  corre- 


at  Induction  of  Officers  Subject  Frankly  1  he  prophylaxis  senes  brought  more 

(5i>ccta/ to  Eoitok  &  Publishes)  The  New  York  Doily  News  last  iavo^ble  resp^SM  to  crmopis  of 

Washington  D  C  March  9 _  lifted  its  own  high  water  mark  '  f™******^ 

A  .  U  i  ^  •  for  editorial  frankness  in  discussinir  a  J"*'"  1"  *°tk  City  wrote: 

White  House  correspondents  had  Presi-  tor  editorial  iranKness  n  discussing  a  ..  *  •  ,  j  ^  ccmipliment  the 


War  flung  into  spondcnts’  annual  dinner,  Saturday 
the  newspapers  and  they  ran  off  the  banquet  in 

k.,c;»iacc  a  c«r  manner  newspapermen  consider  all 

/-sacc  fvrtTvi  *Us^  affairs  should  be  conducted — all 

S/m”  Mi!  -...H 

lonev  is  now  ^ted  Storm  was  installed  as  presi- 
head^of  the  Reu-  succeeding  Albert  L.  Warner,  of 

ter  organization  Herald  Tnbune.  Storm 

's  White  House  reporter  for  United 
states  with  2S  ^tess.  Walter  Trohan  of  Chicago  Tri- 
men  in  his  New  inducted  into  the  office  of 

Vr.fG  nni.  Vice-president,  and  Robert  Henderson  of 

hi  \\SinR?on  News  took  over  the  office  of 

and  string  secretary -treasurer,  relinquished  by 
George  L.  Tarry  of  IVall  Street  Jour- 


Cabl  Wabuf.n 


delicate  problem  glad  to  compliment  tk 

of  public  health,  News  on  Carl  Warrens  ^des 

A  new  series  of  9?  ^evention  of  venereal  diseases, 
articles  by  Carl  He  has  dealt  ve^  skillfully  with  a  most 
Warren,  a  staff  subject, 

writer  dealt  with  Similar  comments  and  inquiries  came 
the  prophylaxis  ^^9*"  newspapers,  magazines,  phy. 

or  prevention  of  sicians  and  readers. 


venereal  diseases. 

This  series  fol¬ 
lowed  four  earlier 
articles  by  War-  Operators  Ask  Union  Workers  to 
ren  on  prevalence  Subscribe  With  Wage  Cut 

and  treatment  of  ,,  ,  •  .  v  .u 

the  maladies.  The  operators  in  Nor^eastOT 

News  now  is  re-  Pennsylvania  this  week  submitted  a  plan 
printing  the  two  to  spokesmen  for  union  miners  which 
calls  for  the  workers  to  co-operate  with 


SEEKING  ANTHRACITE  FUND 


c - —  - =‘  men  throughout  «•»  oirtfi  juur-  •  •  hooWlpt  calls  tor  tne  worKcrs  to  co-operaie  With 

A  n  Motokkv  the  United  years’  service.  Franklyn  u  .  .  t  i  «  .^i  •  (*  the  producers  in  meeting  the  expenses 

A.  B.  Moixinev  Ae  is  Waltmaii,  Jr.,  Washington  Post;  Ful-  Hundreds  of  letters  poured  in  after  advertising  campaign  aimed  to 

also  nresident  of  the  AsSion  S  Fo^-  ^’u^ersal  Service;  and  John  the  first  articles  ap^red.  Many  asked :  ^^^kets  for  the  anthracite  indus- 

Sn  Press  CorresTOn^^^^  O-’Donnell,  New  York  News,  are  the  How  can  I  protect  myself  r  The  sre-  ^he  coal  companies  asked  the 

'  Mr.  ZtaSraCSSher.-  William  '"SiXlTam’of.te  "emerS'  S  hXng""’  "  "■ 

T  Molonpv  novir  rhipf  of  thp  R«autf.r  Highlight  of  the  evening  s  entertain-  ‘’“i  iieaging.  suggested  that  an  assessment 

in  th^  iSst  was  in  1016  “  movmg  picture  iQ  which  In  addition  to  using  the  words  syph-  be  levied  on  tonnage  of  each  company 

hMd  of  th.*  Amst^am  lu.rean  a  neii  N^^w  Deal  and  the  Supreme  Court  ills  and  gonorrhea  rather  than  “social  to  help  create  the  advertising  fund.  .\U 

sonrlp  of  ptTniv  ^  That  lampooned.  Lowell  Thomas,  news  disease”,  the  News  plainly  described  and  told  the  companies  plan  to  spend  more 

irai  source  oi  most  cncuiy  news,  iiiai  commentator,  furnished  the  narrative  ac-  discussed  both  mechanical  and  chemi-  than  $3,000,000  in  promoting  the  use  of 

Dureau  was  m  neea  ot  a  journalist-  companying  the  moving  picture,  describ-  cal  prophylactic  products  under  these  automatic  heating  systems  for  the  bum- 

th^rln^  ing  the  incidents  in  the  language  Of  the  headlines:  “Army  Winning  Health  fng  of  hard  coal  and  for  spreading  fav- 

/  w-ii-l  \ri  football  sport.  War”;  “Safety  Precautions  Simple”;  orable  facts  concerning  the  burning  of 

William  Moloney  de-  Radio  performers,  the  United  States  "Tests  Show  Faulty  Devices”;  and  hard  coal, 
cided  was  safer  to  “'"eak  m  his  Xavy  Band  and  George  O’Connor,  in-  “Prophylaxis  Bars  Down.”  The  union,  having  already  asked  for 

Whom'^he^could  St^  ^  trained  writer  ternationally  known  songster,  completed  “i  aimed  again  at  frankness,  simplic-  a  wage  increase,  has  failed  to  answer 

A  B  Molonev  saw  the  war  from  ity,  dignity  and  scientific  accuracy,”  the  operators’  proposal. 

/\.  c.  Moioney  saw  me  war  irom  slip-up  in  program  arrangement  at  Warren  said  “While  avoiding  the  use - 

that  rare  vantage  point  and  then  was  .Up  rlinnpr  i-ancpif  invnlnntarv-  pllmina  'Vdrrcn  Sdiu.  IVIIIIC  avoiuing  inc  use 

broueht  into  the  London  office  where  !•  ‘“"'te*-  tnvolimtar\  ehmma-  of  trade  names  I  tried  to  convey  infor-  PIEDMONT  STATION  JOINS  NBC 

after  a  general  experience,  he  drew  the  which°PresfdenrRTOserelt  remarUd'he  Fnlwri, »"  understandable  WFBC  radio  station  of  the  Green- 

assignment  of  supplying  the  British  . . .  ..  ville  {S.  C.)  News  Piedmont,  ]oinei 


was  happy  because  he  "might  have  lost 


ation  m  proper  ana  unaerstanaaoie  WFBC.  radio  station  of  the  Green- 

ville  (S.  C.)  ATm’J  and  Picdmoiif,  joined 
Warren  obtained  his  information  the  NBC  network  March  1.  Members 


Broadcasting  Company  with  news,  more  hutton<;”  off  hie  vest  :f  Vip  harl  .  Warren  obtained  his  information  the  NBC  network  March  1.  Members 

During  the  1926  general  strike,  when  tonned  the  heartv  hannuet  with  iVe-  public  health,  military,  and  legal  of  the  morning  and  evening  newspaper 

even  newspaper  publication  was  vir-  cream  ^  ^  authorities  in  Washington  and  New  staffs  will  continue  to  handle  the  news 

tually  suspended,  the  entire  population  Through  a  misunderstanding  Frank  s®*^*®*  hygiene  and  welfare  broadcasts  as  heretofore.  The  station 

of  the  nation  was  dependent  upon  the  pav  mastpr  nf  pprpmnm'pc  irnt  imHpr  organizations,  manufacturers  and  dis-  recently  added  much  new  equipment  and 

broadcast  news,  making  Mr.  Moloney  early  and  John  F.  Royal,  handling  tributors.  His  copy  was  read  by  several  a  new  5,000-watt  transmitter, 

largely  resjwnsible  for  Ml  the  news  dis-  arrangements,  would  not  let  the  chief 

pensed  in  the  country  for  a  week.  He  steward  break  into  the  program  with 

keenly  felt  the  responsibility.  the  final  course. 

io«  London  staff  until  While  the  excitable  steward  gesticu-  ja  ^  ■ 

1933,_Mr.  Moloney  was  singled  outjor  j^ted  that  this  was  the  first  time  in  20  T  C  A  D  Ikl 


the  important  United  States  assign¬ 
ment. 

Like  nearly  every  other  visiting  cor¬ 
respondent,  he  reacted  to  New  York 


years  a  “President  of  the  United 
States  missed  his  dessert  at  the  Wil¬ 
lard,”  the  elaborately  carved  ice-cream 
— even  electrically  lighted — melted  on 


with  an  active  dislik^  "aiters’  trays.  The  show  went  on  but 

ually  supplanted  with  the  stoII  of  the  dismayed  steward  never  got  to  serve 
aty,  which  he  interprets  as  being  more  dessert 

drug  than  love.  ' _ 

Perhaps  he  is  influenced,  too.  by  the  RUSSIA  BARS  RIPLEY 

revelation  that  he  is  m  newspapermans  .  ,.  ...  ,  ,,  . 

heaven,  where  even  the  President’s  sec-  ni  the  ^  ork  Amert- 

retary  apologizes  when  the  “Chief”  can-  ^  Robert  L. 

not  comply  with  a  request  ff'*"  a  story  Believe  It  Or  Not  cartoonist, 

or  statement.  This  respect  for  the  press  barred  Irom  Russia  because 

has  been  particularly  noticeable  to  Mr.  "*'vn  he  was  last  there  he  turned  out 
Moloney  in  contrast  with  the  aloof  Paradise 

treatment  of  the  press  by  many  high  }”  the  I  aradise  turned  out  to 


English  officials. 


lie  a  big  penal  colony.  The  American 


During  the  three  years  that  Mr.  Mo-  “'i*  f*"^"*^*  to  grant  a  visa  a 

loney  has  been  head  of  the  United  glaring  instance  of  the  one-way  traf- 

States  unit  of  Reuters,  a  change  in  between  Russia  and  the  United 
policy  has  greatly  enlarged  that  ser-  -tMes. 

vice’s  coverage  of  American  happenings.  ~~~  ‘  1 

Instead  of  relying  entirely  on  contrac-  i 

tual  relationships  with  other  agencies. 

Reuters  now  has  supplemented  that  with  ■ 

their  own  string  men  who  pay  attention 

to  the  special  needs  of  an  English  asso- 

ciation  and  serve  Reuter's  with  their  I  ■  ■ 

own  eye-witness  stories  or  elaborations  I 

of  news  events  which  would  not  be  * 

of  unusual  importance  to  American  VC  A  D  C  ' 

papers. 

After  three  years,  he  is  still  at  a  loss  yi  ^  ■  .  .  ii  | 

to  comprehend  the  high  interest  of  Eng-  InC  bun  haS  led  all  ! 

lish  editors  in  crime  and  movie  new.s,  YorU  owo  ■  a 

finding  that  some  significant  paragraph  l>ew  /OrK  evening 

from  Washington  which  affects  the  newspapers  in 

lives  of  millions  may  go  on  the  bottom  ^  ' 

of  the  third  column  of  page  11.  while  TOTAI  fllQPI  AY 
the  latest  gossip  from  Hollywood  makes  I  U  I  ML  UlOl  LM  I  ; 

a  big  spread  on  page  1.  A  ni/CDTICiy P 

With  Mrs.  Moloney,  the  Reuter’s  AUfLKIIoInU  I 

chief  is  comfortable  in  a  Manhattan 

apartment — “It’s  a  woman’s  town —  .  n  trr  ■ 

socially,”  he  says — and  nightly  thrills  | 

to  the  inspiring  sight  of  the  Empire  ■*  j.™  yopg 

State  building  from  his  bedroom  win¬ 
dow. 


THE  AKRON  (OHIO) 
MARKET  Offers.,. 

an  opportunity  to  make  more 
than  averaj?e  increase  in  Sales  ac¬ 
cording  to  Brookmire  Economic 
Survey. 

Duriiif?  January,  1936,  the  Akron 
Beacon  Journal  showed  gratify inj; 
increases  in  Retail,  General, 
Classified,  and  Total  advertising 
lineage. 

The  Akron  Beacon  Journal  is  the 
advertiser’s  key  to  this  compact 
free-spending  market. 

Complete  economical  coverage  at 
one  low  cost. 

AKRON  BEACON  JOURNAL 

Member  A.  B.  C.  -  -  A.  N,  P.  A. 

I  Major  Market  Newspapers,  Inc. 

Represented  by  -  Story,  Brooks,  &  Finley 


North  Carolina 
Department  Store  Sales 

Ahead  of  The  Nation’s  Average 


Nation’s  January  Sales  Up  1%  ...  .  North  Carolina’s  Up  8.3% 


The  year  1936  finds  North  Carolinians  buy¬ 
ing — briskly! 

And  not  only  are  they  buying  more  than 
they  did  in  1935.  They  are  “stepping  up’’ 
their  expenditures  faster,  it  would  seem, 
than  the  nation  as  a  whole. 

Figures  released  by  the  Federal  Reserve 
Bank  of  Richmond  for  the  Fifth  Reserve 
District  show  that  Department  Store  sales 
for  January,  1936,  in  this  state  were  8.3% 
over  those  for  January,  1935  .  .  .  whereas 


the  increase  for  the  United  States  for  this 
period  was  7%. 

And  Department  Store  sales,  you  recognize, 
are  an  index  of  particular  value.  They  are 
extraordinarily  sensitive  to  the  ebb  and  fiow 
of  spending. 

Yes,  business  is  climbing  in  the  Old  North 
State — climbing  at  a  healthy,  vigorous 
pace.  Act  on  our  suggestion  that  this  rich 
market  is  a  specially  fruitful  place  in  which 
to  issue  your  sales  appeals! 


These  NORTH  CAROLINA  Dailies  Afford  the  Most  Complete  Coveraf(e 


Asheville  Citizen 
Asheville  Times 
Burlington  Times-News 
Charlotte  News 
Charlotte  Observer 
Concord  Tribune 
Durham  Herald 
Durham  Sun 


Elizabeth  Citv  Advance 
Fayetteville  Observer 
Gastonia  Gazette 
Greensboro  News 
Greensboro  Record 
Greenville  Reflector 
Henderson  Dispatch 
Hendersonville  Times-News 


Hickory  Record 
High  Point  Enterprise 
Kinston  Free  Press 
New  Bern  Tribune 
Raleigh  News  &  Observer 
Raleigh  Times 
Reidsville  Review 
Rocky  Mount  Telegram 


Salisbury  Post 
Tarboro  Southerner 
Washington  News 
Wilmington  News 
Wilmington  Star 
Winston-Salem  Journal 
Winston-Salem  Twin  City 
Sentinel 
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GENE  HOWE  RETIRES; 
AN  EDITOR  25  YEARS 

John  L.  McCarty  Named  to  Succeed 
“The  TactleM  Texan”  as  Editor 
of  Amarillo  News — T.  E. 
Johnson  Editor  of  Globe 

John  L.  McCarty,  editor  and  pub¬ 
lisher  of  the  Dalhart  Daily  Texan  since 


PANCOAST  LOOKS  BACK  ON 
47  YEARS  WITH  HEARST 

(Coiitwued  from  page  6) 


1  hope  to  make  some  of  them  real-  After  this  fashion  was  the  reply; 

»  L  •  •  .  .  San  SitcEoN 

lhat  the  paper  cannot  be  circulated  You  Are  Perfectly  Right  About  th» 

Plane.  Wuat  Day  Do  You  Want 
•  lhat  It  cannot  be  printed  until  the  Me  To  Send  One?  We  .\re  Tm 

Young  l  o  Be  Riding  In  Thesf 


position  grounds,  Mr.  Hearst  asked  ‘^ur  presses  will  not  print  while  Trains.  They  Are  Dangerous 

Pancoast  what  the  Examiner  was  going  replating. 

to  exhibit.  “That  it  is  wasteful  to  replate  for  the  _ 

“Oh,  1  guess  the  usual  thing,  W.  R.  ‘Boss  Edition,’  alter  the  run  is  off.  He 
A  few  engravings,  mats,  and  that  stuff.”  is  not  easily  fooled.  DAILY  SIGNS  WITH  STATl 

“Yes,  but  George,  the  Chronicle  is  “1  hat  the  money  lost  from  Lazy  Copy  - 


DAILY  SIGNS  WITH  STATION 


June  1929  has  become  editor  of  the  going  to  do  that.”  “Mr.  Hearst  studied,  would  amortize  the  plant  every  live  Santa  Ana  Journal  and  KVOE  Hat* 
Amarillo  (Tex.)  “George,  have  your  patents  on  your  years  •  Working  Agreement 

■■  ■  -  -1  :inH  color  prcsscs  been  m  the  works  long  lhat  only  a  procrastinating  editor  „  .  ,  ... 


Nezvs  and  associ-  color  presses  been  in  the  works  long 
ate  editor  of  the  enough  so  you  are  protected  ?” 

Amarillo  Nezvs-  “Sure.”  . 

Globe,  succeeding  “Let’s  have  one  here  and  the 


inat  only  a  procrastinating  editor 
enjoys  the  odor  of  the  Chief’s  burning 
money. 


Santa  Ana,  Cal.,  March  9— Con. 
tracts  calling  for  a  working  agreement 


Globe  succeeding  "Let’s  have  one  here  and  print  the  “Tiiat  the  subscriber  does  not  appre-  l^lween  the  ^anta  Ana  Journal  and 
Gene  *Howe  who  magazine  and  comics  for  the  Examiner  ciate  the  peach  of  a  story’  which  caused  radio  station  Kv  OE  have  been  signed, 
retired  at  the  an-  right  at  the  fair.”  . to  replate  but  made  his  paper  lose  ^ 


retired  at  the  an¬ 
nual  meeting  last 
week. 


Patiently  Pancoast  explained  that  if  tbe  early  tram  and  never  reach  him.  moves  its  studio  to  a  new  site  and 

14,...  ».  uTQc  oriv<»n  an  order  for  a  “That  the  mechanical  urfxluction  i«  constructs  a  modern  vertical  antenna. 


vveek.  R.  Hoe  &  Co.,  was  given  an  order  for  a  ”1  hat  the  mechanical  production  i< 

.Mr  Howe  was  similar  size  black  press  for  which  the  absolutely  governed  by  stubborn,  irre- 

named  president,  dies  were  cut  and  the  blueprints  ready,  it  sistible  lacts  that  will  not  yield  lo  argu 

succeeding  Wil-’  eould  hardly  be  delivered  in  time  for  the  uim.  „  .  . 

bur  C.  Hawk  exposition,  four  and  a  half  months  away.  .  those  might  well  be  inspired  words 

who  died  recently.  “Yes,  but  George,  your  presses  are  >oung  man  of  7j  to  anothei 

T.  E.  Johnson,  only  this  big,”  said  the  Chief  out-  ^  u 

Genb  Howe  who  has  been  stretching  both  arms.  He  knew  Mr  ,  .  ,i  i  ‘ 

with  the  News-  Pancoast’s  color  presses  were  in  iden-  ‘ 

Globe  organization  as  managing  editor,  tical  units  which  could  and  still  can  be  ,  P  Lirrn  of* 

will  be  editor  of  the  Globe,  the  after-  placed  in  any  sequence.  ‘''s  ^hiet.  h. 

noon  paper.  Pancoast  said,  he  would  try.  R.  Hoe 


“That  the  mechanical  production  is  constructs  a  modern  ^  vertical  antenna, 
absolutely  governed  by  stubborn,  irre-  Formerly  known  as  KREG,  the  station 
sistible  lacts  that  will  not  yield  lo  argu-  present  has  quarters  in  the  Santa  Ana 
inent.”  Register  building. 

Those  might  well  be  inspired  words.  The  Journal  is  one  of  the  papers 
from  one  young  man  of  /j  to  another  owned  by  John  P.  Scripps,  Roy  Pinker- 


01/3.  ton  and  E.  F.  Elfstrom,  who  have  ap- 

No  question  that  Mr.  Hearst  sees  plied  to  the  Federal  Communications 
the  truth  and  the  humor  in  Mr.  Pan-  Commission  for  a  permit  to  operate  a 
coast’s  precepts  as  outlined.  Mr.  Pan-  250-watt  station  at  Ventura,  Cal,  in  con- 
coast  does  not  mirror  his  Chief,  he  junction  with  their  Ventura  County 
passes  on  light  as  does  the  moon —  Star.  The  commission  has  set  hearing 


when  the  sun  is  on  the  other  Coast — 


Norris  Ewing,  assistant  general  man-  &  Co.  officials  didnt  think  it  could  be  augments  it  with  his  own  lustre  u  • 

agcr,  was  named  general  manager  sue-  done,  but  nothing  was  to  stop  Mr.  Three  hours  with  Mr  Pancoast  and  Meanwhile  the  btandard  Broadcasting 
feeding  Mr.  Hawk.  Hearst.  Pancoast  drew  plans  for  the  visualize  two  men  at  three  score  incori»ration  papers,  with 

Mr.  McCarty  announced  that  Albert  cylinders,  the  vital  factor  in  the  color  daily  re-enacting  those  days  of  intention  of  building  a  new  static 


H.  Law,  managing  editor  of  the  Daily  presses,  and  while  _  the  factory  was 


Texan,  would  succeed  him  as  editor  and  working  on  these  cylinders  he  was  busy  heart  they  are  probably  even  younger 

that  Ed  Bishop,  former  secretary  of  cin  plans  for  the  frame-work.  ^han  when  they  met  at  27. 

the  Dalhart  Chamber  of  Commerce  for  Fourteen  and  a  half  days  before  the  Hearst  must  too.  Witnesseth: 

six  years  and  now  with  the  Plainview,  fair  opened.  Pancoast  arrived  on  the  Shortly  ago  Mr.  Pancoast,  after  re- 
Tex.,  Chamber  of  Commerce,  will  lie-  grounds  with  eight  carloads  of  machin-  gaining  his  eyesight  which  cataracts 

come  general  manager.  ery.  Mr.  Hearst  came  out.  .Almost  im-  had  blotted  out  for  two  years  (Mr. 


Panc;i:;r'"th:;;ks  that  at  Sam^  f- 


come  general  manager. 


The  former  publisher  retains  his  post  iierceptibly  he  shook  his  head. 


Hearst  personally  hired  the  best  spe- 


Burke,  Jr.  formerly  of  the  Santa  .Am 
Register,  Wayne  D.  Moon,  “nd  John  K. 
Calwell. 

HOWARD  JOINING  TIMES 

Tom  Howard,  recently  of  the  Detroit 
Free  Press,  is  joining  the  Chicago 


as  president  of  the  Dalhart  Publishing  “Don’t  worry,  George,”  he  said,  put-  cialists  to  operate),  was  in  San  Fran-  Daily  Times  as  assistant  news  pictm 
Co.,  owner  of  the  Texan,  and  also  a  ting  his  arm  about  his  trusted  lieuten-  cisco.  He  had  been  asked  to  come  to  editor  under  M.  J.  Fish,  effectivt 
substantial  part  of  his  stock  in  that  ant’s  shoulders,  “none  of  the  other  ex-  San  Simeon.  He  wired  the  Chief  ask-  March  16.  Mr.  Howard,  formerly  of 


Iiaper.  He  began  his  newspaper  career  hibits  will  be  ready  on  time,  either.” 
as  reporter  and  s^rts  editor  of  the  “But  we  will.  Chief.” 

Amarillo  Tribune  in  1923.  Later  he  “What!” 

went  with  the  News  and  then  to  West  it  took  night  and 

Texas  State  Teachers  college,  Caiiyon,  j  Thousands  saw  the  Pincoast 
as  publicity  man.  In  March,  924  he  Multi-Color  Universal  Unit  Hoe  high 
went  b^  to  the  Anunllo  Globe  as  presses  reeling  off  hundreds  of 

sports  editor,  and  in  1926  jh^nds  of  copies  during  the  days  of 

ture  writer  and  ci  y  ^itor  of  the  (Jlc^  the  fair.  At  night  the  finished  prod- 
un  il  he  went  to  Ddhart  June  1,  19^.  ^^ts  were  transported  to  the  Examiner 
In  announcing  his  retirement,  Mr.  and  new  stock  brought  in. 

Howe  said  he  would  continue  to  write  go  was  the  will  of  man  miraculously 
his  daily  CO  umn  of  comment,  u^er  the  that  time— performed.  Additional 


ing  if  a  man  Pancoast’s  age  wasn’t  too  the  Chicago  Tribune  and  at  one  time 
young  to  be  riding  in  trains.  Was  one  with  the  Nezv  York  Nezvs,  was  the 
of  Mr.  Hearst’s  planes  going  to  be  in  photographer  who  obtained  the  picture 
San  Francisco?  of  Ruth  Snyder  in  the  electric  chair. 


AB0V6  THe  StORMt 


Howe  said  he  would  continue  to  write 
his  daily  column  of  comment,  under  the 


name  of  Old  Tactless  energy  seemed  to  flow  from  the  Cliief’s 

Texan,  with  a  cut  of  Ben  Turpin,  the  ^od  into  Pancoast,  filling  him  with 
cross-eyed  iwvie  actor,  Jh®  top.  He  tremendous  drive  and  keen  perception, 
h^  been  editor  and  publisher  of  the  ^  ^^sy  to  understand  why  Mr. 
Globe-News  for  the  past  12  years  and  Pancoast  has  short  shrift  for  slackers, 
betore  that  was  editor  of  the  Alchtson  xt  .  1  u  _ 


(Ran.)  Globe,  of  which  his  noted  father, 


Not  so  long  ago  he  wrote  on  the 
“Curse  of  Lazy  Copy.”  His  admiring 


Ed  Howe,  the  “Sage  of  Potato  Hill.”  "j  “J V 

eflitor  for  mant  vpar«  Chief  had  the  pungent  remarks  printed 

.  ^  ^  ■  and  sent  to  every  Hearst  publisher,  edi- 

In  making  his  announcement  Mr.  tor  and  other  executive  with  “desire 
Howe,  who  achieved  nation-wide  fame  that  both  articles  be  given  thoughtful 


with  his  controversies  with  Mary  Gar-  reading  and  careful  attention.” 

Here  are  some  gems  as  he  was  ad- 
^  .0  1*  *  1^^’  i  A  dressing  what  he  called  “the  members 

1  have  been  an  ed  or  25  years  mid  the  ‘Society  for  the  Prevention  of 
this  IS  long  enough  it  is  my  idea  that  production.’  4arst  Chapter,  Mother 
an  editor  burns  out  and  that  a  quarter  1  Q4ge. 
of  a  century  is  plenty  of  service  for 

anyone.  It’s  a  young  man's  job  and  ■  ■  —  | 

what  this  country  needs  is  more  young  1 

editors.  • 

“The  more  brilliant  the  editor  the 
more  difficulty  to  unseat  him  from  his 
job.  The  country  is  littered  with  form-  T 
erly  brilliant  but  now  feeble  editors  4jX^V..FJ.  1 
who  are  living  on  their  past  reputations. 

The  result  is  that  some  of  our  most  • 

famous  newspapers  and  magazine  are  Wwain 
rapidly  going  to  seed  and  the  owners 

haven’t  either  the  courage  or  the  good  x.  j-  d  j  ^  ew-jct-  j 

seiise  to  recognize  the  trouble.  .  .  .  ,  l  c 

“An  editor  has  just  so  many  years  tising  gam  of  241,685  lines  in  the  first 
of  usefulness  in  him,  but  a  good  re-  two  months  of  1936,  a  gain  upon 
porter  should  be  able  to  keep  on  until  gain— for  a  year  ago  The  POST  gained 


When  you  land  in  Cedar  Rapids,  no  matter  what’s  happening  in  the 
rest  of  the  country,  it’s  always  the  same  prosperous  valley  of  homes 
.  .  .  the  same  progressive  spirit .  .  .  with  wreaths  of  smoke  signalling 
to  the  world  that  there’s  something  doing  in  Cedar  Rapids. 


Cedar  Rapids  .  .  .  without  which  man¬ 
kind  would  still  be  grinding  com  meal 
and  cereal  on  a  stone. 

Cedar  Rapids  .  .  .  taught  humanity 
how  to  build  and  maintain  its  roads 
with  equipment  that  has  made  possi¬ 
ble  year-round  highway  travel. 


Cedar  Rapids  . .  .  showed  the  dairy  in¬ 
dustry  how  to  handle  milk,  cream  and 
butter  on  a  truly  sanitary,  mechmeal, 
volume  basis;  the  jiioneer  city  in  the 
manufacture  of  egg  cases. 

Cedar  Rapids  .  .  .  stands  near  the  top, 
of  all  ranking  cities,  in  the  manufacture 
of  modem  home  heating  equipment. 


he  drops.” 

Mr.  Howe  originated  in  1934  the 
Mother-in-Law  Day  which  was  cele- 


200.923  lines. 

In  fewer  words:  The  POST  pays! 


The  world  wants  to  know  the  Cedar  Rapids  formula!  Of  all  the 
towns  in  America  (and  that  goes  for  the  larger  cities  as  well)  Cedar 
Rapids  seems  to  have  that  fortunate  bouyancy  —  that  ability  to 
climb  — ABOVE  ANY  STORM. 


brated  officially  March  5  for  the  first  j^dd  The  POST  and  step  up  spring 
time  throughout  the  state. 


NEW  S.  C.  WEEKLY 

The  Ware  Shoals  (S.  C.)  Nezvs,  a 
new  weekly,  has  begun  publication. 
Jack  James  is  editor. 
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ACCIDENT  DEATH  RATE 


IN  YOUR  CITY 


Figures  given  below  from  report  (issued  every  four  weeks)  of  Bureau  of  Census,  U.  S.  Department  of  Commerce, 
for  86  cities  over  100,000  population.  First  two  columns  give  total  deaths.  Two  remaining 
columns  give  death  rates  per  100,000  population. 


Deaths  Dfe  to  Accidents  in  City 


Total  (86  cities) 


Atlanta.  .  . . 
Kaltimore . . , 
Ilirmingham 


lindgeport 


( ’ambndge 
( 'amden . . . 
Canton. . . 


(  incinnati 
Cleveland 
('olumbus 


Denver .... 
Des  Moines 
Detroit .... 


hvansville 
Fall  River 


rort  Wayne . 

Fort  Worth . 

(irand  Rapids . 

Hartford . 

Houston . 

Indianapolis . 

Jersey  City . 

Kansas  City,  Kans 
Kansas  City,  Mo. . 

Knoxville . 

lAing  Reach . 

Ix)s  Angeles . 

Louisville . 


Memphis 


Deaths  Due  to  Accidents  in  City 

Number 

Rates  |)er  100,000 
estimated  {lopulation 

1935 

1934 

1935 

1934 

6,851 

7,128 

18.3 

19.0 

63 

63 

23  4 

23.4 

21 

20 

15  9 

15.2 

93 

89 

32  1 

30  8 

133 

153 

16  1 

18.5 

42 

32 

14.7 

112 

144 

142 

18  2 

17  9 

38 

33 

25  7 

22  3 

108 

122 

18  2 

20  5 

18 

24 

15  7 

20  9 

30 

25 

25.1 

20  9 

28 

25 

25  5 

22.8 

776 

943 

21  6 

26  3 

125 

118 

26.8 

25  3 

214 

227 

23  0 

24  3 

72 

72 

23  7 

23  7 

53 

40 

18  2 

13  7 

34 

48 

16  2 

22.8 

65 

76 

21  8 

25  5 

39 

25 

26  4 

16  9 

273 

297 

15.3 

16  6 

19 

19 

18  6 

18  6 

21 

27 

19  2 

24  7 

40 

32 

33.1 

26  5 

23 

21 

21  4 

19  5 

7 

18 

6  1 

15  6 

41 

44 

23  2 

24.9 

17 

14 

13.7 

11.3 

34 

47 

19  5 

27.0 

22 

19 

12  5 

10  8 

21 

31 

12  2 

18.0 

53 

75 

15.6 

22  1 

122 

136 

32.2 

35.9 

44 

60 

13  6 

18.6 

30 

26 

24  1 

20.9 

91 

88 

21.5 

20.8 

34 

33 

29.6 

28.8 

47 

46 

27.7 

27.1 

451 

392 

31.1 

27.0 

.39 

40 

12.6 

12.9 

14 

17 

14.0 

17.0 

8 

15 

7.7 

14.5 

40 

47 

14.9 

17.5 

Miami . 

Milwaukee . 

Minneapolis . 

Nashville .  34 

Newark,  N.  J .  106 

New  Hedford .  9 

New  Haven .  27 

New  Orleans .  105 

New  York .  1,070 

Oakland .  71 

Oklahoma  City .  29 

Omaha .  42 

Paterson . 

Peoria . 

Philadelphia . 

Pittsburgh . 

Portland,  Ore . 

Providence . 

Richmond . 

Rochester . 

St.  Louis . 

St.  Paul . 

Salt  Lake  City . 

San  Antonio . 

San  Diego . 

San  Francisco . 

Schenectady . 

Seattle . 

Somerville . 

South  Bend . 

Spokane . 

Springfield,  Mass . 

Syracuse . 

Tacoma . 

Tampa . 

Toledo . 

Trenton . 

Utica . 

Washington,  D.  C . 

W’aterbury . 

Wilmington,  Del . 

Worcester . 

Yonkers . 

Youngstown . 


I 

1935 

1934 

44.4 

37.1 

9.1 

11.1 

17.8 

16.1 

21.5 

13.3 

23  5 

14.4 

8.0 

7.1 

16.6 

16  0 

21.8 

19.1 

14  6 

15.2 

23.2 

24.5 

13.5 

14.9 

19.0 

21.7 

19.4 

16.5 

21.9 

22.8 

12  3 

13.2 

17.8 

14.3 

19.3 

24.1 

8.5 

8.9 

22.5 

17.7 

13.6 

15.7 

23  0 

16  5 

14  5 

20.8 

20  4 

26  5 

17  3 

20.1 

34.7 

26  4 

8.9 

8.0 

14  4 

6  2 

24.1 

31.7 

10  3 

17  7 

11  4 

18  4 

16  2 

18.7 

12.8 

15.4 

8.7 

12.3 

31.1 

37.5 

13  5 

22.5 

21.3 

27.9 

13  6 

8.8 

7.7 

15.5 

21.0 

23.8 

18.5 

16.6 

10.3 

11.3 

17  5 

18.0 

9  6 

11.7 

29.3 

19.1 

If  death  rate  for  your  city  in  1935  exceeded  even  the  high 
average  of  1 8.3,  there  must  be  a  reason.  What  some  cities 
have  done  in  achieving  a  low  rate,  others  also  can  do. 
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Five  hundred  tons  of  news  print  paper 


were  made  in  North  America  in  1810.  In  1935,  4,000,000  tons  were  shipped  from 
mills  in  the  United  States,  Canada  and  Newfoundland. 

In  125  years  the  output  has  grown  8,000  times.  In  the  United  States— the 
world's  greatest  news  print  market— 1  7  of  a  pound  of  news  print  per  capita  was 
used  in  1810  and  62  pounds  in  1929. 

Last  year  the  North  American  mills  produced  the  eguivalent  of  all  the  news 
print  used  by  the  hungry  presses  of  the  continent  and  500,000  tons  additional  for 
the  United  Kingdom,  Africa,  South  America,  Australasia  and  the  Orient. 

The  capital  investments  in  plants,  water  powers  and  timberlands  to  make 
this  output  possible  mount  to  a  billion  dollars.  The  employe  roll  in  direct  monufac- 
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One  of  6  series  of  advertisements  telling  of  the  News  Print  h 
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WS  PRINT  PAPER 


turing  processes  runs  into  tens  of  thousands.  Contributory  operations  are  wide¬ 
spread  and  innumerable. 

In  1810  all  paper  in  America  was  made  by  hand.  In  1848  an  up-to-date  news 
print  machine  turned  out  a  ton  a  day.  In  1935  a  single  machine  made  200  tons 
of  news  print  in  24  hours. 

The  weekly  Boston  News  Lettei^America's  first  newspaper— began  in  1704 
with  two  pages  9  x  12  inches  in  size  and  300  subscribers.  The  paper  was  made  of 
hemp  and  jute.  Today  a  single  issue  of  a  great  metropolitan  daily  has  used  more 
news  print  than  did  all  the  United  States  in  an  entire  year  a  century  and 
a  quarter  ago.  Todays  paper  is  made  of  wood. 

Such  has  been  the  progress  from  the  simple  flat  hand  press  to  the  great  mul¬ 
tiple-cylinder  rotaries  which  turn  out  morning  and  evening  editions  by  the  million. 

Newspaper  presses  now  run  successfully  at  speeds  undreamed  of  in  the  early 
years  of  this  century.  The  demand  for  better  and  better  pictorial  reproduction  at 
higher  and  higher  speed,  coupled  recently  with  an  increasing  use  of  colored  inks' 
has  introduced  new  and  difficult  problems  to  be  solved  by  pressrooms  and  paper 
manufacturers  alike 

Twenty  to  thirty  years  ago  paper  machine  speeds  of  500  feet  a  minute  were 
considered  a  marvelous  achievement.  A  superior  quality  of  product  is  now  being 
made  at  speeds  of  1,000  feet  or  more.  To  keep  pace  with  the  requirements  of  the 
modern  pressroom  is  the  constant  endeavor  of  the  newsprint  industry. 


SKeNEWS-  PRINT  •  SERVICE  •  BUR.EAU  -  Madison  Aw.  New  York^Citr 


in  North  Americd.  Another  will  appear  March  21,  1936 
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E  D  I 

WHO  ARE  THE  ADVERTISERS? 

Many  avenues  of  exploration  open  before 
alert  newspaper  executives  in  the  study  of 
the  comparative  space  totals  used  by  im¬ 
portant  general  advertisers  in  1935  and  1934.  This 
tabulation,  presented  in  the  current  issue  of  Editor 
&  Publisher,  is  the  first  in  a  series  of  three  which 
will  give  a  comprehensive  picture  of  general  and 
automotive  advertising  in  95  leading  cities  of  the 
United  States  and  Canada. 

The  first  comparison  corrects  some  general  mis¬ 
conceptions.  One  is  that  the  automotive  manufac¬ 
turers  reduced  their  space  last  year,  in  spite  of  an 
expanding  market  for  their  products.  The  figures 
seem  to  indicate  that  while  total  automotive  copy 
declined  in  volume,  the  firms  which  won  the  bulk 
of  the  new  business  did  not  decrease,  but  rather  in¬ 
creased,  their  newspaper  advertising.  The  non-ad¬ 
vertisers  paid  the  bill,  as  usual,  in  loss  of  potential 
sales. 

The  brevity  of  some  classification  lists  of  adver¬ 
tisers,  in  contrast  to  others — tobacco  vs.  liquor,  for 
example — is  another  phase  that  merits  earnest  con¬ 
sideration.  Tobacconists  carr>’  scores  of  smokers’ 
packaged  staples,  only  a  handful  of  which  are  noted 
as  newspaper  advertisers.  Food,  drug  and  cosmetic 
advertisers  are  revealed  as  lagging  in  use  of  news¬ 
paper  space  during  1935.  The  reason  should  be 
found  and  acted  upon.  Individual  experiences  can 
add  scores  of  hunches  for  further  advertising  devel¬ 
opment.  The  2.700  accounts  which  will  be  covered 
by  these  tables  represent  well  over  $100,000,000  in 
newspaper  advertising,  but  they  do  not  delineate  the 
limits  of  the  general  advertising  fields.  Those  limits 
are  riot  even  in  sight  and  won’t  be  reached  so  long 
as  inventors  and  manufacturers  continue  to  cater  to 
public  tastes  and  newspaper  managements  keep  alert 
to  their  activities. 

The  newspaper  that  undertakes  to  write  most 
of  the  local  adt’erttsing ,  rccei~’ing  compensatory 
rates,  is  in  the  happy  position  of  regulating  the 
flow  of  copy  and  employing  the  special  skill  that 
is  necessary  in  the  preparation  of  advertising 
which  yields  maximum  results. 

REVENUE  FROM  CIRCULATION 

A  FEW  years  ago  the  alarming  decline  in  rev¬ 
enue  from  general  and  automotive  adver¬ 
tising  impelled  many  newspaper  publishers 
to  investigate  the  possibilities  of  increasing  income 
from  circulation.  The  topic  was  hot  at  newspaper 
meetings  during  1932  and  1933.  and  the  decisive 
step  of  increasing  circulation  prices  was  taken  bv 
more  than  100  newspapers  during  that  era.  With 
the  gradual  return  of  advertising  patronage  after 
the  banking  panic  of  1933,  the  circulation  idea 
lost  some  of  its  urgency  and  has  been  too  little 
discussed  of  late. 

Evening  newspapers  in  New  York  City  prob¬ 
ably  get  as  high  a  proportion  of  their  total  rev¬ 
enue  from  circulation  as  any  group  in  the  country, 
well  over  25  per  cent.  Selling  three  cent  news¬ 
papers,  principally  on  news  stands,  they  collect 
a  wholesale  rate  of  $2.35  per  hundred.  Scores 
of  evening  newspapers  over  the  country  are  now 
furnishing  carrier  delivery  at  18  cents  a  week 
for  a  six-day  paper,  25  cents  for  a  seven-day 
delivery.  The  old  ono-cent  price  persists  in  a  few 
cities  and  towns,  even  without  competitive  cause, 
but  the  high  newsprint  prices  of  a  few  years 
ago  eliminated  most  of  the  one-cent  sellers.  Even 
at  $40  a  ton  for  newsprint,  the  sale  of  a  competent 
newspaper  at  one  cent  has  no  economic  defense. 

Ten  10-cent  Sunday  price,  usually  netting  the 
publisher  7  cents,  has  been  generally  adopted  during 
the  past  five  years,  with  results  that  are  uniformly 
gratifying  to  publishers,  readers,  and  advertisers. 
A  later  evolution  has  been  that  of  the  5-cent  Satur¬ 
day  edition  by  six-day  evening  papers.  It  has  proven 
popular  wherever  it  has  been  intelligently  developed, 
but  its  possibilities  must  be  explored  further  before 
it  can  be  considered  an  established  institution. 

A  recent  survey  by  Editor  &  Publisher  of  the 
1935  records  of  a  dozen  representative  newspapers 
indicates  that  their  average  revenue  from  circulation 
was  20.6  per  cent  of  their  total  income.  The  ratios 
ranged  from  13.3  per  cent,  for  an  evening  and  Sun- 
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SALVATION:  The  Son  of  Man  is  not 
rome  to  destroy  men’s  lives,  but  to  save 
them. — Luke  9:.S6. 

day  newspaper,  to  28.9  per  cent  for  a  six-day  metro- 
)K)litan  newspaper.  Half  of  the  group  topped  the  20 
Iier  cent  mark,  and  only  three  were  below  15  per 
cent.  A  similar  surv’ey  of  a  larger  group  in  the 
same  cities  a  few  years  ago  showed  many  netting 
less  than  15  per  cent  of  their  total  revenue  from 
circulation  sources.  While  the  shrinkage  of  total 
advertising  has  been  an  important  percentage  factor, 
there  is  no  doubt  that  there  have  been  positive 
increases  in  circulation  revenue,  either  directly  from 
the  subscrilier  or  by  reduction  of  the  spread  between 
wholesale  and  retail  rates.  There  appears  to  be  no 
trend  toward  five-cent  daily  newspapers  in  the  larger 
cities,  and  in  Western  towns  where  the  nominal  five- 
cent  price  is  collected  on  street  sales,  the  bulk  of  the 
circulation  is  distributed  at  much  lower  rates.  The 
three  cent  price  is  the  happy  medium  under  present 
conditions  and  should  be  generally  adopted.  Whole¬ 
sale  and  mail  rates  should  be  graded  accordingly  and 
maintained.  Circulation  revenue  is  quicker,  more 
stable,  and  more  certain  than  income  from  advertis¬ 
ing  and  affords  a  useful  backlog  to  the  newspaper’s 
income  in  time  of  trouble. 

If  the  people  of  Europe  and  the  Orient  had 
newspaper  scrzice  comparable  to  our  own,  how 
greatly  would  the  security  of  ivorld  peace  be 
enhanced.  _ 

SECONDARY  BOYCOTTS 

WE  NOTE  an  injunction  has  been  granted 
in  Milwaukee  to  put  a  stop  to  the  secondary 
boycott  which  editorial  room  strikers  of  the 
IVisconsin  Nnvs  put  into  force.  It  was  only  a  ques¬ 
tion  of  time,  of  course,  before  Guild  “union”  leaders 
would  run  afoul  of  the  law  which  protects  an  em¬ 
ployer  against  the  acts  of  striking  employes  who 
seek  to  win  their  fights  by  boycotts  calculated  to 
ruin  the  employer’s  business.  WTierever  there  has 
been  a  Guild  strike  in  the  East,  boycott  methods 
have  been  used.  Evidently  leaders  of  the  “union” 
are  either  contemptuous  of  the  law,  or  are  ignorant 
of  it.  Heywood  Broun  might  at  least  remember 
the  sad  fate  of  the  Danbury'  hatters. 

It  should  be  better  known  among  newspapermen 
that  the  Guild  strikes  have  been  more  reckless  and 
violent  than  ordinary  strikes,  reflecting  Broun’s 
revolutionary  spirit.  We  have  just  been  reading  in 
the  “union’s”  house-organ,  the  Guild  Reporter  for 
March  1.  an  article  on  the  Guild  strike  against  the 
.■Itnsterdam  Ne^vs,  a  Harlem  Negro  weekly,  which 
was  forced  by  strikers  into  signing  a  contract.  The 
article  is  signed  by  Milton  Kaufman,  executive  sec¬ 
retary  of  the  New  York  Guild. 

We  quote :  “The  Guild  rallied  the  support  of 
Harlem  to  such  an  extent  that  during  the  strike 
advertising  linage  dropped  from  1.250  inches  to  a 
low  of  764  inches  on  Dec.  14,  despite  the  normal  rise 
in  newspaper  linage  during  Christmas  month:  and 
even  according  to  the  publisher’s  probably  doctored 
figures,  circulation  fell  from  23,000  to  13,700.  rising 
again  to  18.000  when  the  price  was  halved.” 

■And  here  are  a  few  of  the  methods  Kaufman  says 
the  Guild  used  to  “rally  Harlem”:  “The  boycott 
of  the  paper  by  local  advertisers  was  made  virtually 
complete.”  The  strikers  “leaned  heavily  on  the 
churches,  the  Negro  civic  organizations,  a  citizens’ 
committee  of  100,  and  the  schools”  .  .  .  “The  Guild 
was  slow  in  communicating  with  national  adver¬ 
tisers.  but  here  again  when  firm  requests  to  cease 
advertising  were  made,  they  had  some  effect”  .  .  . 
When  the  News  charged  that  the  strikers  were 
“dues  collecting  racketeers”,  the  Guild  filed  damage 
suits  aggregating  $580,000  .  .  .Newsstands  were 
picketed  .  .  .  The  strikers  obtained  and  used  en¬ 
dorsements  from  the  A.  F.  of  L.,  an  “immense 
assistance”  .  .  .  Numerous  unions  contributed  to 
the  strike  fund  ...”  The  Guild  broke  the  police 


rule  prohibiting  picketing  by  more  than  two  per- 
sons,  and  it  was  Heywood  Broun  who  “conceived 
the  singular  challenge  of  chanting  on  the  picket  line, 

T  am  picket  No.  1’  and  T  am  picket  No.  2’,  to  in¬ 
dicate  that  only  two  were  picketing,”  although 
sometimes  30  would  be  in  line.  After  awhile  the 
police  stopped  making  arrests. 

“In  the  campaign  for  reader  support,  we  picketed 
the  newsstands,  persuaded  thousands  of  citizens  to 
mail  a  printed  postcard  to  the  management,  ran  a 
few  auto-flare  parades,  and  followed  the  example 
of  the  Newark  strikers  in  marching  along  the 
thoroughfares  with  picket  signs.” 

As  in  the  case  of  the  Newark  Ledger,  some 
months  ago,  the  Amsterdam  News  was  forced  into 
a  receivership.  Kaufman  tells  how  cleverly  the 
Guild  evaded  the  prospect  of  having  to  settle  with 
the  court  and  the  persons  who  would  buy  the 
Amsterdam  News  at  receiver’s  sale.  He  says  that 
when  the  negotiations  for  settlement  were  con¬ 
cluded,  the  Guild  had  an  agreement  with  the  pros¬ 
pective  buyers,  effective  when  their  bid  was  ac¬ 
cepted.  The  Guild  spent  $4,400  in  the  fight,  an 
average  of  $400  a  week. 

In  1921  the  U.  S.  Supreme  Court  handed  down  a 
decision  in  the  case  of  the  Duplex  Printing  Press 
Co.,  against  the  International  Association  of  Ma¬ 
chinists  in  which  it  established  the  principle  that 
when  a  labor  union  departs  from  its  “normal  and 
legitimate  objects  and  engages  in  an  actual  com¬ 
bination  or  conspiracy  in  restraint  of  trade,”  it  fo¬ 
lates  the  Clayton  .Amendment  of  the  Sherman  Anti- 
Trust  law.  As  will  be  remembered  the  machinists 
had  refused  to  set  up  the  presses  of  the  Duplex 
company  in  different  parts  of  the  country  on  the 
ground  that  they  were  the  products  of  a  non¬ 
union  shop. 

Tlie  Danbury  hatters’  case  is  even  better  remem¬ 
bered.  The  poor  workmen  who  were  misled  into  a 
secondary  boycott  were  forced  to  pay  for  the  folly 
when  the  employers  obtained  judgments  in  civil  suits. 
There  are  numerous  additional  precedents  for  legal 
action  to  make  boycotters  pay  for  damaged  property. 
Newsmen  should  be  familiar  with  them. 

The  Guild  which  voted  down  “unionism”  remains 
the  country’s  most  reckless  “union.” 

If  continued  unemployment  is  the  big  drag 
now,  the  condition  merits  more  constructhv 
press  discussion,  and  less  mere  partisan  bick¬ 
ering.  _ 

PEACE  EDITORIALS 

NEWSP.APER  headlines  flared  this  week  wth 
European  developments  that  easily  might 
lead  to  another  major  venture  into  “indus¬ 
trialized  death.”  as  General  James  G.  Harbord  has 
characterized  the  last  World  War. 

It  is  safe  to  say  that  the  bulk  of  all  the  news¬ 
papers  in  the  United  States  have  commented  on  the 
ominousness  and  threat  of  the  trend  in  Europe.  It 
is  safe  also  to  say  that  these  newspapers  have  cau¬ 
tioned  gravely:  Let  Us  Keep  Out  of  It. 

Alarmed,  editors  have  summarized  events,  moral¬ 
ized,  preached  the  cause  of  peace,  repeated  history. 
They  did  the  same  before  the  World  War,  in  which, 
it  may  be  remembered,  we  participated. 

Their  editorials  this  week  have  been  read,  digested 
in  part  and  concurred  in  by  the  great  majority  of 
Americans.  And  then,  too  often,  forgotten. 

To  avert  war,  or  at  least  our  participation  in 
war,  why  not  appeal  to  readers’  love  of  normal 
living,  their  inherent  love  for  their  families,  and 
their  passionate  inchoate  desire  to  get  on  in  the 
world  without  violence  or  hatred.  Make  them  real¬ 
ize  what  anonymous  death  on  a  battlefield  to  one  of 
the  members  of  their  own  families  may  mean  to 
wives,  children,  mothers,  fathers,  brothers  and  sis¬ 
ters  ? 

Then  they  will  know  what  these  “peace”  editorials 

are  all  about. _ 

IVe  hope  Massachusetts  nervspapermen  will 
not  rest  until  the  legislature  passes  a  press  con¬ 
fidence  bill,  which  would  be  the  best  retraction 
of  the  slur  that  such  law  would  protect  “tneiou/ 
reporters.  The  state  otves  such  a  law  to  Bill 
Gttinn,  Traveler  city  editor,  persecuted  because 
he  refused  to  tell  the  Governor  the  source  of 
a  news  report. 
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publisher,  Philadelphia  Eivning  Ledger, 
was  a  team  captain  in  the  recent  cam¬ 
paign  for  $4(X),000  to  complete  the 
Abington  Memorial  Hospital. 

Arthur  R.  Treanor,  Saginaw  (Mich.) 
\eivs  publisher,  and  Mrs.  Treanor  are 
on  a  West  Indian  cruise. 


FATHER,  SON  TO  EUROPE 


PURELY  PERSONAL 


Dior  comics 

that  sell 
papers 


tames  M.  cox,  publisher,  Dayton 
J  (0.)  Daily  News,  is  now  in  Miami, 

Fit  His  son,  James  M.  Cox,  Jr.,  as- 
jisunt  publisher,  has  returned  from  a 
streral  weeks  stay  in  Miami.  Walter 
Locke,  editor,  has  returned  from  a 
motor  trip  to  Florida, 

E  J.  Stackpole,  Jr.,  president.  Hcr- 
r^rg  Telegraph  newspapers,  recently  •  j  ; 
iccepted  a  posthumous  certificate  for 
distinguished  services  awarded  by  the 


IN  THE  BUSINESS  OFFICE  ■ 

Norman  chandler,  vice-  I 

president  and  assistant  general  H 
manager,  Los  Angeles  Times,  accom-  H 
”  s.  Chandler,  went  to  H 
Guaymas,  Sonora,  Mexico,  last  week  to  V 
participate  in  the  opening  ceremonies  at  H 
hotel  tor  B 

sportsmen  constructed  by  the  Southern 
Pacific  of  Mexico. 

Samuel  O.  Bennion,  general  manager,  iM 
Salt  Lake  City  Deseret  Neivs,  has  been  M 
appointed  chairman  of  the  Budget  Com-  V 
mittee  Salt  Lake  City  Community  .\d-  I 
vertising  Campaign  for  1936.  w. 

Louis  F.  Keifer,  advertising  manager,  r 

_ _ _  Terre  Haute  (lud.)  Tribune-Star,  was 

the  board,  the  other  being  recently  elected  president  and  treasurer  '  , 

'  ■  '' _  ■ _ of  the  Terre  Haute  Country  Club  for  J 

the  coming  year.  I 

Homer  C.  George,  sales  manager,  U 

Syndicate,  is  now  in  Los 

Angeles  on  his  annual  tour  throughout  W, 


the  Playa  de  Cortes,  new 


iather,  the  late  _E.  J.  Stackpole,  former 
editor  and  publisher. 

Robert  W.  Ruhl,  publisher,  Medford 
(Ore.)  Mail-Tribune  and  1933  Pulitzer 
prize  winner,  has  been  appointed  a 
member  of  the  Oregon  State  board  of 
higher  education  by  Governor  Charles 
■  iican, 

. .  _  ;ernor 

Martin’s  candidacy.  Ruhl  is  the  second 

editor  on  f  '  ' _  ; _ 

B.  F.  Irvine  of  the  Oregon  Journal, 

Portland. 

Charles  C.  Cain,  publisher,  Attleboro 
(Mass.)  Stm,  chairman  of  the  Board  Ledger 
oi  Trustees  of  the  Taunton  State  Hos-  T  „  ' 
pital,  was  renamed  to  that  board  by  the  country. 

'  Dean 


H.  Martin.  Although  a  Republi 
Ruhl  supported  Democratic  Gov 


Governor  James  M.  Curley  and  con- 


Ward,  advertising  manager, 


uuiiiii,/!  aiiu  ucail  vvaru,  auvciiisuig  iiiaudgci,  ,  .l  dc  wr  u-  .  t  M 

.irmed  by  the  Governor’s  Council  last  Elk  City  (Okla.)  Daily  Neivs,  recently  1- i  1 

week.  became  business  manager  of  the  El  Wednesday  for  a  flymg  trip 

torge  H  Lyo..  gdi.or,  ,Okla ,  ^ 

Imes,^d  Mrs.  Lyon  are  parents  of  Joined  the  Daily  News  stall  m  July,  ^  j  Europa. 

a  son,  born  March  8.  They  also  have  1933. 

a  daughter.  James  G.  Van  Horn,  of  the  Dayton 

Irving  K.  Stone,  president  of  the  Du-  (0-)  Doi/y  News  general  advertising  L.  E.  West,  Detroit  Free  Press  pn^ 
plex  Printing  Press  Co.,  Battle  Creek,  department,  has  joined  the  Hugo  Wag-  motion  manager,  has  returned  to  his 
Midi.,  has  t^en  appointed  to  an  advis-  enseil  Advertising  agency  in  Dayton.  duties  following  an  illness, 
ory  committee  to  assist  the  city  in  man-  E.  T.  Carswell,  formerly  advertising  C.  M.  Campbell,  Chicago  Tribune  ad- 
agonent  of  the  W.  K.  Kellogg  airport,  manager  of  Portland  (Ore.)  Chamber  vertising  manager,  and  Mrs.  Campbell 
Edgar  Howard,  editor  and  president,  of  Commerce,  was  appointed  business  returned  from  a  South  American 

Columbus  (Neb.)  Daily  Telegram,  and  manager  of  The  Dalles  (Ore.)  Chron-  cruise. 

ior  12  years  a  Nebraska  Congressman,  ide  March  2.  Before  going  into  news-  Hiram  Boardman  Morse,  general 
has  filed  for  lieutenant-governor  in  the  paper  work  Mr.  Carswell  was  in  ad-  manager,  St.  Louis  Daily  Record,  was 
coming  spring  primary.  vertising  agency  work  in  New  York  recently  presented  with  a  life-sized  oil 

G.  (Pat)  Mayse,  publisher,  Paris  elsewhere.  portrait  of  himself  bv  fellow  staff  mem- 

(Ttx.)  News  and  president  of  the  East  Bernard  J.  Horner,  advertising  man-  ^rs  at  a  dimier  at  the  Jefferson  Hotel, 
Texas  Chamber  of  Commerce,  will  be  ager,  San  Antonio  Light,  with  his  St.  Louis  The  portrait  was  painted  by 
given  an  appreciation  banquet  at  the  crewman  in  their  craft,  “Four  Pals,”  Takuma  kajiwara,  Japanese  artist. 

Hotel  Adolphus  in  Dallas,  March  17,  recently  won  the  Southwestern  snipe  Gordon  Ramsey,  of  the  Asheville  (N. 

a  group  of  his  friends,  in  apprecia-  cla.ss  championship  race  in  the  San  C.)  Citizen  and  Times  business  office, 
two  of  his  work  in  the  develooment  of  Antonio  Sailing  Association  regatta  on  has  presented  Sheriff  Laurence  E. 


UNITED  Features  releases  six¬ 
teen  complete  pages  of  Sun¬ 
day  color  comics. 

The  total  Sunday  newspaper  circu¬ 
lation  of  the  nation,  as  computed 
by  Editor  and  Publisher,  is 
28,147,343. 

United  Features’  Sunday  color 
comic  pages  range  in  circulation 
from  1,000,000  to  9,000,000.  Some 
of  them  thus  reach  nearly  one- 
third  of  all  the  Sunday  circulation 
in  the  country.  All  reach  sizable 
figures.  Readers  must  like  them, 
buy  papers  for  them. 

Advertisers  find  them  equally  at¬ 
tractive,  for  they  afford  every  size 
and  shape  of  space  suitable  for 
comic  section  advertising. 

Whether  space-buyers  want  full  or 
half-pages,  standard  or  tabloid 
sizes.  United  Features’  color  com¬ 
ics  accommodate  their  require¬ 
ments. 

United  Features’  color  comics  come 
in  11  complete  standard-size  pages. 
17  half-page  standard  sizes;  15 
complete  tabloid-size  pages;  10 
half-page  tabloid  sizes. 

To  gain  readers,  to  gain  advertisers 
— United  Features’  color  comics. 
Write  for  samples  and  terms — 
today. 


—  Knows  about  people!  She  puts  her 
uncanny  knowledge  of  human  nature  into 
her  daily  “Zoe  Beckley’s  Comer.” 

Everybody  reads  it,  but  most  of  the  letters 
are  from  women,  girls  and  husbands. 

Zoe  Beckley  gives  them  all  good  advice. 

This  feature  makes  FRIENDS  for  news¬ 
papers  ! 

The  McNaught  Syndicate,  Inc. 

V.  V.  McNiTT  TIMES  BUILDING  Charles  v.  McADam 

Chainn«n  NEW  YORK  Preiident 


United  Features 

MONTE  BOURJAILY 
General  Manager 

220  East  42nd  Street,  New  York 
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piTDcrkNAi  charge  of  a  spring  and  summer  recre- 

ation  program  in  Marshall. 

(Continued  from  page  29)  Robert  P.  Hammond,  formerly  as- 

sistant  to  the  editor,  National  Municipal 
Review,  New  York,  has  joined  the  city 
of  tile  Journal-Herald  Publishing  Com-  staff.  Fort  land  Oregon  Journal. 

pany,  Dayton.  Dixon,  formerly  editor.  Sun 

Alexander  Blackboirn,  formerly  with  Record,  Daytona  Beach,  Fla.,  and  news 
the  township  Press  chain  of  weeklies  editor,  IVashington  Post,  has  become 
on  Long  Island,  has  become  circulation  associatad  with  Paul  Poynter,  president 
^  for  the  Bloom-  and  publisher,  St.  Petersburg  Times, 

field  (N.  J.)  Indepetident.  „  *  c-  ■  ^  . 

\»'  1-  T-i  L  .  f  .  ,  Robert  A.  Erwin,  for  several  years 

w  .•  t.'  Thornbrough,  formerly  of  united  Press  and  United  Features, 

Hickory,  N.  C.,  has  been  appointed  edi-  ^as  joined  the  Washington  (D.  C.) 

manager  of  the  Buckhannon  ^tar  as  feature  writer. 

(W.  Va.)  Republican-Delta,  succeed-  . 


iiig  Dudley  Chamberlain,  of  Marietta,  Auger  has  resigiwd  as  city 

O.,  who  resigned  because  of  illness.  editor,  Bayenne  (N.  J.)  Times,  to 
u  J  J  f  launch  a  weekly  in  Jersey  City.  N.  J., 

Henry  C  Woodyard,  treasurer  of  Greemnlle  Home  News.  It  will 


Woodyard  Publications,  Spencer,  W.  xf ‘-^1,  ig 

Va.,  left  March  12  on  the  Colombia  ‘ 
from  New  York  on  an  18-day  cruise  to  Harry  Oltsch, 

Panama  and  South  America,  Springfield  (MaSw.,  — . .  —  a  uu  i  u  *  ao  Uoc  ■ 

Mr.  and  Mrs  Albert  Kars^  are  S  cS'lScfr"”' ilSL  bfZ  Vr^Sc^or®  Kar^^^^ 
parents  of  a  ^ughter,  Cretchen  Louise,  ^  ing  enlisted  in  1906  as  a  drummer  boy.  , 

^rn  March  5.  Mr.  Karsch  is  a  mem-  Fr^  Sherman  former  reporter  on  ^  commission  in  the  regu- 

ber  of  the  advertising  staff  of  the /ron-  the  (Tenn.)  Retm-Sentmel,  cavalry  when  the  United' 

wood  (Mich.)  Daily  Globe.  las  joined  the  Chattanooga  Times  as  a  entered  the  World  War  and  ' 

-  reporter.  after  the  Armistice  was  sent  to  Paris  , 

IN  THE  EDITORIAL  ROOMS  Loren  E.  Kennedy,  staff  man  for  the  on  detached  duty  with  the  general  sales 

T  K  SHTTMAN  mana<Tin.r  erfitor  Associated  Press  bureau  111  Oklahoma  agent  for  the  United  States  Liquidation 
I.  V;  Jr?  (N  1’)  E  joined  the  0 mu /, a  (Neb.)  Commission,  which  disposed  of  this 

left  for  FloriS'  where  he  will  spend  ;ditorial  staff.  count^ry’s  billion  and  a  half  dollars 

the  month  of  Marrh  Thomas  Plowman  has  l)een  appointed  worth  of  war  stores  and  installations. 

wniinm  R  Hr.it  rmn-.irirnr  pHitnr  assistant  cditor  of  the  Fresiio  (Cal.)  In  civil  life.  Colonel  Opie  is  general 

Wi  ham  B  Holt  managing  editor,  manager  of  the  Leader  Papers  and  edi- 

Marshall  (Mich.)  Ez’emng  Chronicle,  i  ic  nrtiv.. 

has  been  named  to  a  committee  in  Arthur  Eggleston,  formerly  with  the  of  the  News  Lrader.  He  is  active 


Harry  Oltsch,  court  house  reporter, 
Springfield  (Mass.)  Republican,  has 


FOLKS  WORTH  KNOWING  i 

_  i 

COLONEL  Evarts  W.  Opie,  co- 

publisher  of  the  Staunton  (Va.) 

Evening  Leader  and  News  Leader, 

has  been  given 
an  appointment 
to  the  Command 
and  General  Staff 
School  of  the  Ar¬ 
my,  at  Fort  Leav¬ 
enworth,  Kan.,  by 
the  U.  S.  War 
Department.  He 
is  the  only  Vir¬ 
ginian  appointed 
to  the  school. 

Colonel  Opie  is 
executive  officer 
of  the  116th  In- 
EvAkTs  W.  Opie  fantry,  Virginia 
National  Guard. 


IN  THE  EDITORIAL  ROOMS 


In  civil  life.  Colonel  Opie  is  general 
manager  of  the  Leader  Papers  and  edi¬ 
tor  of  the  News  Leader.  He  is  active 


San  Francisco  Call-Bulletin,  has  joined  jP  public  affairs,  having  served  the 
PTMTr^D  JP  DfTPI  ICUCD  ‘he  San  Francisco  Chronicle  as  city  hall  i^taunton  Rotary  Club  and  other  organi- 

EDI T OR  &  PUBLlbHEK  reporter  zations  as  president.  He  was  largely 

Including  ‘  n  ,  .  ^  instrumental  in  securing  a  municipal 

Fourth  Estate  p.P.®"  airport  for  Staunton,  being  chairman  of 

Newspaperdom  Journalist 

TltlM  Patented.  Kegiitered  and  Contents CopyrlKlited bp  broken  richt  leCf  sustained  when  he  waS  r  .  c  *  i  ’ij 

THE  EOITOB  A  PUBL18UEB  CO..  IMC.  oroKcii  rigiH  leg  susiaineu  wnen  ne  was  father  of  two  children. 

Jamea  Wrigbt  Bposra.  President  struck  by  a  bus,  returned  to  his  desk  ,  c,a,,ntf,n  ahmit 

Marlen  E.  Pew.  Vlce-Preeldent  .i,;,,  ......K  Leaving  Staunton  aOOUl 

Cherlee  B.  Orommea.  Treeaurep  ""S  weeK.  Colonel  Opie  will  be  al 

Jamea  ^rtShrB^;  frlrsSe'ieurr  William  Tusher,  former  editor.  East  months. 

Suite  iTot—TimM  Buiidi^— 42nd  s^t  and  Bronx  Herald,  New  York,  has  joined  = 

"*  Tnepkv^:  '  '  '  the  Wildwood  (N.  J.)  Leader  as  asso-  Louisville  bureau.  His  s 

BByant  9-2052.  3053,  3054.  3055  and  2056  ciate  editor  Jefferson  City  has  not  beer 

THE  OLDEST  PUBLISHERS’  AND  ADVERTISERS’  ,  „  '  ........  T„ _  r 

_  JOURNAL  IN  AMERICA  Jean  Barrett,  reporter.  Philadelphia  Jerry  ureene.  ot  the 


struck  by  a  bus.  returned  to  his  desk  Leaving  Staunton  about  March  15, 
this  week.  Colonel  Opie  will  be  absent  three 

William  Tusher,  former  editor.  East  months. 


Bronx  Herald,  New  York,  has  joined 
the  Wildwood  (N.  J.)  Leader  as  asso¬ 
ciate  editor. 


Louisville  bureau.  His  successor  at 
Jefferson  City  has  not  been  named. 
Jerry  Greene,  of  the  Washington 


_ JOURNAL  IN  AMERICA _  Jean  Barrett,  reporter,  Philadelphia  Jerry  Greene.^  ot  the  Washington 

_ ii$tabii$hed  AUam  Forman  in  1884 _  Record,  has  been  transferred  to  the  staff,  and  Felix  Vellar,  staff  cor- 

w.™  woman’s  department,  succeeding  Agnes  respondent.  New  York  Times,  who  ac- 

M*nn, '  Auoeiat*  Eduor;  John  w.  Penr,  FMni't  -Adams,  who  has  joined  the  New  York  companied  Secretary  of  Agriculture 
Editor;  Bic  ciemow.  John  J.  cioudfaer. _  Post’s  woman’s  department  Henrv  Wallace  on  his  recent  trip  to 

»  Miss  Sadie  Miller,  formerly  employed  and  Memphia,  spent  March  8 


Editor;  Bico  Ciemow.  John  J.  cioudfaor. _  Post's  woman’s  department  Henrv  Wallace  on  his  recent  trip  to 

SSffi  Sadie  Miner,  formerly  enfployed  ““so  and  Memphia.  s^ot  March  8 

O,.  ,he  »,r™o»  (Tex.)  Crlrrol.ha,  G.eeSe 

Mmager;  Ellmibolh  McMahon.  CopAior. _  Ijcen  named  editor  of  the  Jasper  (Tex.)  J 

London  OAc«:  c/o  The  Cixton  Migesine.  Qnnd  Vprtfcbnv  wpeWlv  returned  to  Washington  and  Vellar 

Buiidmgi.  TrafRiEor  So.,  w.  c.  2.  Aiitn  DMi-  ’  wecKiy,  ^  Mississippi  Delta 

'^Sr&TcuSrM.2i”.;r.'*pr^^  AHlwaukee  trgather  information  relative  to  farm- 

OMrge  Langelatno  9  Bue  Jules  Dumlen.  Japan  Cor-  (WlS.)  Journal  Staff,  was  the  principal  jnff  conditions. 

Reri^,  Tokohtmi.  ^aih^t^coneipo^nt/cSn-  speaker  at  a  meeting  of  the  Catholic  Felix  McKnight  recentlv  of  the  As- 
«RI  Pm.  A..n..  Notio,.!  Pre.,  CM  Bniidij^  Woman’s  club  at  Watertown,  Wis.,  , j^ss  S 
Chiw  cormpondmit:  omirg.  A.  Bnndooburt.  Ill  March  2  discussing  the  changes  which  at  uaiias,  nas  own 

London  Onaranlto  and  Aeoident  BniUing,  t6«  North  F’  uiscussiiit,  uic  LOdllges  wnicn  Texas  SpOrtS  editor  for  the  .\.P., 

MirAigoii  Aro.,  Telephone.  Do«rbom  BTTi. _  are  taking  place  in  the  dissemination  of  succeeding  Bill  Parker  who  resigned  to 


MifAigoii  Ave.,  Telephone,  Dwirbom  »TT1. _  are  ta 

Poeifle  Cout  RcproontitlTo* :  Edltorltl:  CimpbMl  lieWS. 
WoUoo,  ttst  Derbg  Street,  Berkeley.  Cgl.,  and  Ken  ,  , 

Taylor,  ISIS  North  Hobart  Bonl.,  Lot  Angalee.  Ma( 


join  the  Dallas  Journal. 


Angalee.  .\iac  rarxer,  reporter,  t'nuaaelphta  F  NTpttles  fnrmerlv  with  the 

Adrertlilng:  Penger-Hall  Co..  Ltd.,  San  Pranelico.  l’  „  „  C.  JOSepn  xNettieS,  lOrmCTiy  Wim  me 

tsi  Montg^y  streei;  Loe  Angalee,  list  8.  Rccord,  has  been  granted  a  6-month  Richmond  bureau.  Associated  Press, 

Eyodiooy.  Seattle,  loos  Second  Ateru^ _  Icave  duriiig  which  lie  Will  be  news  u-,  annointecl  alumni  secretarv  and 

interaetionei  Year  Book  Number— Conuining  cireu-  commentator  for  a  local  beverage  con-  appointeu  a*umni  secretary  ana 

latione,  edTertieing  ratee.  Newe  and  Feature  Bar-  commeniator  lor  a  1^1  Dcverage  con-  publicity  director  of  the  University  of 

Tlcee.  Namee  of  Edltora.  Publlahert,  and  Depart-  Cern,  broadcasting  daily  at  6  P.  M.  Over  V’Jrtri’nin 

mental  Eieeutlree  of  more  than  S.OOt  newapapara  of  Slt-itinn  FVVV^  '  ir^iiua. 

United  Statea  and  Canada  with  baalc  data  of  leading  '"tiun  iv.  I  vv  .  - - 

^^le  Graham,  formerly  of  Chicago.  WEDDING  BELLS 

T  WALKER  of  the  Dirham 

Newspaper  rates  &nd  circuUtlont  In  jRnuarj  and  July—  iTtV  rcportOriBl  Stcltt,  SUCCCCding  JL  •  (N.  C.)  Hetald,  tO  Miss  Eliza- 

”d"'riarke.?Sg'^.‘?i'“S5  resigned.  beth  Johnson,  of  Chapel  Hill,  N.  C..  at 

8H”x'irfncbe.-i68  agate  c  V Eustis  Lake,  Fla.,  recently. 

(12%  ems)  on  four  columns — total  erf  672  agate  ^oiitn  oend  (Ind.)  News^Ttwcs  as  J  W  Scuddcr  Jr.,  city  editor,  Hoi  ' 
m.“  ay  id'reSIf^  rate.:  tr«..!ent.  T5C.  per  a«.te  l'«>'ce  reporter.  Springs  (Ark.)  ’  AVig  Era,  to  Miss 

ine.  or  series  of  insertioni  aa  follows:  _  William  “Bill”  Donovan,  veteran  Rosalie  Hale  March  1. 

Biie  Agate  Time  Tiines  ’Time.*.  TUaes  Times  telegrapher  with  a  record  of  40  years  John  Groth,  former  Chicago  Tribune 

1  Page  672  t25<)  $225  s'>t>n  $190  $168  formerly  in  charge  of  the  Boston  artist  and  now  art  director  of  Esquire 

w  pSI  *74  *f 4  'Im  4?  He  will  be  magazine,  to  Miss  Alexandra  Markoff, 


nowspapers  or  toe  world — last  Saturday  in  January—  /".vlEb 

•‘A.N.I*  A."  numbers  last  two  Saturdays  In  April—  Cjraliam,  tormcrly  of  Chicago, 

Adfertlslng  Convention  number  first  Saturday  In  Juno—  lias  joined  the  aS*an  Antonio  Ez^enino 

Adrertlsing  linage  reconls  in  March  and  August —  \r  ^,,1.  _ _ :..i  ^a.^£c  ^  j-  ^ 

Newspaper  rates  and  circulations  In  January  and  July—  - '  iTtV  reportorial  Stati,  Succeeding 
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(lO  on  March  26. 


Russian  writer,  in  Chicago,  March  4. 


tk'  I — - T— Ti — Governor  Charles  H.  Martin  of  lliey  will  live  in  New  York  City. 

.  ro/t  If  ju" W  wMk‘ Oregon  has  appointed  Wallace  S.  Whar-  Markin  W.  Miller,  of  the  Terre 
^^■‘wg.!’‘m“.in.g^"5l'‘TO^^  ton.  assistant  city  editor,  Por/Zuiirf  Ore-  /Jaute  (Ind.)  Tribune  editorial  staff 

Classified  rates;  75c.  per  agate  line  one  time;  60c.  Joitcftal,  BS  hjs  executive  secretSTv,  to  \lis^  1  eiiura  CTuniniiiis  Xlsrch  7 

per  agate  line  four  times.  t  t>  a.  t*  i  r..  r  ^  -  ,  a 

Situations  wanted:  50c.  per  agate  line  one  time;  Jean  l30sc|uet  has  lett  the  Eos  Angelcs  David  G.  Wittels,  reporter,  Philadel- 

th'.  iiSl’).*'***  “*  *"  staff  to  join  the  Samuel  Goldwyn  phiw  Record,  to  Beatrice  Tana  Grait- 

^  "i"**  payable  In  advance  publicity  office  in  Hollywood.  cer,  recentlv,  in  City  Hall,  Philadelphia. 

United  States  and  Island  Possessions*  64  per  year;  '  j  *  r 

rKrtif,  ihi.  n  I^3y  Brecht,  rewrite,  Philadelphia 

^  M  “emg.  «rtifled*’A  kc“’^«  PRESS  ASSOCIATION  NOTES  Evening  Bulletin,  to  Barbara  Mac- 


Six  Months 
Knded 

Xet 

Paid 

Total  Dis¬ 
tribution 

Dec.  31.  1935 . 

.  10,178 

11,206 

«  1934 . 

.  9.651 

10,607 

«  1933 . 

.  8,625 

9,819 

“  1932 . 

.  9.337 

10,488 

«  1931 . 

.  10,116 

11.120 

1930 . 

.  10.403 

11.417 

«  1929 . 

.  10,180 

11,564 

1928 . 

.  8.967 

10.019 

W  .ALTER  RUCH,  editor,  Lewis-  I*’"'®-  Heights.  N.  J.,  at 

burg  (Pa.)  News  Bureau,  has  Island  Heights,  recently. 


joined  the  night  staff  of  the  Associated 
Press  Philadelphia  Bureau. 


Burdette  William  Larsen,  of  the  cir¬ 
culation  department  of  the  Rockford 


Justin  -Anderson,  of  the  Jefferson  (Ill.)  Consolidated  Newspapers,  Inc., 
Citj',  Mo.,  bureau  of  the  Associated  to  Aliss  Fern  Genevieve  Pettingill, 
Press,  this  week  was  transferred  to  the  Beloit,  Wis.,  March  3. 


Color  Comic 

LEADERS 

attract 

ADVERTISERS 

♦ 

As  is  shown  by  tlie 

INCREASING 

AMOUNT 

of 

COLOR  COMICS 

ADVERTISING 

♦ 

-Appearing  in  sections 
that  carry 

THE  GUMPS 
ORPHAN  ANNIE 
DICK  TRACY 
MOON  MULLINS 
HAROLD  TEEN 
SMITTY 

WINNIE  WINKLE 
GASOLINE  ALLEY 

TERRY  AND 
THE  PIRATES 

SISTER  SUSIE 
SMOKEY 


Get  best  results  for  your  ^ 
color  comics  advertisers — 
and  more  advertisers — by  J 
using  the  above  poll-leaders. 
Write  for  proofs  and  prices.  — 
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New  HOE  SUPER- PRODUCTION  UNITS 


TWO-COLOR  UNITS  and 


^  FOLDERS... 


WITH  A  10V2%  INCREASE  IN 
ADVERTISING  LINAGE 

during  1935,  and  a  total  of 
10,090,387  lines  .  . . 

WITH  AN  AVERAGE  CIR¬ 
CULATION  FOR  1935  OF... 

77,050  —  the  highest  ever 
attained  in  its  history... 


Prepares  for  1936 


To  RELIEVE  the  pressure  imposed  on  its  pressroom 
by  its  fine  growth  during  1935,  in  the  last  quarter 
of  which  more  newsprint  passed  through  its  presses 
than  in  any  similar  period  of  its  history,  the  Richmond 
News  Leader  has  ordered  12  new  Hoe  Arched-Type 
Super-Production  Units  and  two  folders,  augmented 
by  two  2-color  units,  all  of  the  latest,  most  efficient 
and  fastest  type  purchaseable  today.  They  will  be 


installed  and  ready-to-run  in  time  to  handle  the 
increased  volume  of  spring  advertising. 

Thus  this  progressive  newspaper  will  gratify  its 
advertisers  and  readers  with  even  better  printing, 
enlarged  service  and  quicker  deliveries;  gain  for 
itself  the  economic  benefits  of  efficient  high-speed 
production,  and  provide  convenience  coupled  with 
the  utmost  safety  for  its  pressmen. 


Ask  Hoe  to  analyze  the  benefits  you  can  gain  by  modern¬ 
izing  your  pressroom  for  fast,  economical  production. 


•  QeneraL  Offices  • 

gto  Cast  i^Sik  Sheet 

(at  East  River) 

•  cHew  'york  Oitif  • 


^  Go., 


nc. 


BOSTON 


SAN  FRANCISCO 


CHICAGO 
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Editor  &  Publisher  for  March  14,  1936 


‘UNCLE  BOB’  PAINE  IS 
ACTIVE  AT  EIGHTY 


Veteran  Scripp»>Howar<l  Editor  Passes 
Birthday  Quietly  as  Friends 
And  Paper  Bestow 
Congratulations 


Robert  F.  Paine,  "Uncle  Bob”  to  his 
hundreds  of  friends,  celebrated  his  80th 
birthday  quietly  March  8,  at  his  San 
Francisco  home. 

The  editor  emeritus  of  the  first  E.  W. 


harness  after  all  these  >-ears.  To  quote 
the  News  birthday  editorial,  "he  ^ily 
moves  and  works  among  us,  praising 
good  stories,  suggesting  good  ideas, 
laughing  at  a  joke  and  making  plenty 
of  his  own,  coming  Irack  sunburned 
from  the  Russian  River  to  tell  of  strug- 
ples  with  weeds  and  slugs  in  his  garden, 
taking  a  friendly  interest  in  the  troubles 
and  triumphs  of  the  least  of  us.” 

Some  of  his  comments  are : 

“Nothing  like  a  garden  to  teach  a 
man  decency.” 

"I  think  I’m  about  as  well  informed 
about  the  hereafter  as  anyone.  Either 
I  will  l)e  in  sentient  association  with 
people  I  used  to  know,  or  I’ll  be  in 
oblivion  where  I  can  neither  think  nor 
feel.  So  why  worry.” 

“When  I  started  reporting  in  the 


HALF  PAPERS  RAISED  RATES 


Survey  Show*  Rochester  Area  Dailies 
Have  Raised  Paper  Price 

(.Special  to  Kditor  &  Publisher) 
Rochestkk,  N.  V.,  March  9 — Circu¬ 
lation,  labor,  legislation,  and  advertising 
were  discussed  at  a  meeting  for  pub¬ 
lishers  in  the  Rochester  area  of  the  New 
\ork  State  Publishers  Association  at 
the  Sagamore  Hotel  here  March  5. 
Karl  H.  Thiesing,  executive  secretary 
of  the  association,  was  in  charge. 

.\ttending  were  Fred  Clover,  repre¬ 
senting  the  Gannett  newspaiiers ;  Dr. 


FAA  TIGHTENS  UP  ITS 
AD  LIMITATIONS 


Brewer*  Cannot  Carry  Advertisiag 
Bills  of  Distributors — Other 
Measure*  Restrict  Dealer 
Help 


(Special  to  iEditor  &  Publisher) 
Washington,  D.  C.,  March  10— 
F'ederal  Alcohol  Administration  hai 
issued  new  regulations  limiting  the  ex¬ 
tent  to  which  members  of  the  distilled 
Meyer  JacobMeili,’"  El lioVt  Treks’  Tnd  advertisini 

Mr.  Williams,  Rochester  Journal-. 


. . .  John  T.  Calkins,  Eltnire  Star-Gazette. 

late  seventies,  there  were  no  telephones.  Non-members  attending  were  Benjamin 
trolleys,  cabs  or  re-write  men.  You  Howells,  Canattdaigua  Messenger 


costs  of  retailers. 

Atnericmi;  George  B.  Williams  and  J.  ,  ‘^e  media  which  now  draw 

B.  Christensen,  Genez'a  Daily  Times;  advertising  bud- 

Milton  R.  Miller,  Bataz>ia  Rezos,  and  fe  placed  within  strict  limitatiooi, 
John  T.  Calkins  Rtnr.r.LeHe  distillers,  vintiiers  and  brewers  art 


restrained  from  carrying  the  udvertisiiy 
bill  of  those  who  distribute  their  prod- 


got  around  solely  on  your  legs,  and  went  ^"d  Bayard  H.  Knapp,  Dansz’ille  Breeze. 


ucts.  On  this  point,  the  rules  state: 


back  to  the  office  to  write  every  story 
Consequently  newspapers  handled  only 
important  stories.” 


Mr.  Thiesing  presented  results  of 
three  surveys  which  his  office  has  con¬ 
ducted  during  the  past  month.  One 
study,  involving  43  member  papers. 


"The  names  and  addresses  of  retailen 
selling  the  products  of  any  industry 
member  may  be  listed  in  an  advertise¬ 
ment  of  such  industry  member,  if  such 


‘CHILDREN  CRY  FOR  IT’ 
ORIGINATOR  DIES 


showed  that  since  1933  17  pajiers  have  retailer 


John  G.  Ham  EmUasoned  Famous 
Castoria  Slogan  Throughout  Nation 
— Paint  Gang*  Once  Employed 
to  Publicize  Products 


increased  wholesale  circulation  rates  to 
either  dealers,  carriers,  or  street  boys. 

Since  January  1  six  paiiers  have  in¬ 
creased  rates, .  four  increased  rates  in 
1935,  four  in  1934,  and  three  in  1933. 
Three  |>apers  indicated  they  are  con¬ 
sidering  increasing  their  rates. 


listing  is  the  only  reference  to  any 
the  advertisement  and  is 


Robert  F.  Painw 


Scripps  paper  had  a  birthday  cake  and 
the  trimmings  with  his  family.  There 
were  special  greetings  to  lie  opened  from 
friends  everywhere,  while  the  San 
Francisco  News  sent  a  huge  basket  of 
flowers  and  a  special  cartoon  in  honor 
of  the  occasion. 

“I  intend  to  keep  on  until  I  drop,”  the 
man  who  has  57  years  of  newspaper 
work  to  his  credit  said,  as  he  recalled 
the  events  of  the  past. 

Mr.  Paine  continues  at  his  desk. 


John  G.  Ham,  who  originated  one  of 
the  country’s  best  known  advertising 
slogans,  “Children  Cry  For  It”  for  the 
manufacturers  of  Fletcher’s  Castoria,  a 
proprietary  medicine,  died  March  11  at 
his  home  in  New  York.  He  was  70 
years  old. 

Mr.  Ham  was  advertising  manager 
of  the  Centaui  Company,  manufacturers 
of  Castoria,  for  40  years  before  he  re¬ 
tired  in  1923.  It  was  during  his  period 
of  activity  that  “Children  Cry  For  It” 
was  emblazoned  on  barn  side  and  bill 
board  throughout  the  nation.  At  one 


CAMEL  SUIT  TO  BE  TRIED 
Crawford 


relatively  inconspicuous  in  relation  to 
the  advertisement  as  a  whole.” 

Signs,  posters,  placards,  etc.,  tiearini 
advertising  matter,  not  to  exce^  $10  in 
value,  may  be  furnished,  given,  rented 
or  sold  to  a  retailer  “if  they  have  no 
value  to  the  retailer,  except  as  advertiM- 
ments.”  The  industry  member  is  not 
permitted  to  pay  a  retailer  for  the  dis¬ 
play  of  such  materials,  or  pay  any  costs 
incidental  to  their  operation. 

Other  limitations  are  set  out  in  the 


Burton  Wins  Point 

Appellate  Court  ....u,,.,  ...........w....  ... 

In  a  decision  which  may  broaden  the  foUowing  paragraphs: 
legal  concept  of  libel  growing  out  of  ur-  a  — ■  •  _ 

publication  of  pictures,  the  U.  S.  Cir-  Consumer  advertising 


siiecialtiet, 


cuit  Court  of  Appeals  in  New  York  has 


He  has  an  office  in  the  San  Francisco  time  as  many  as  eight  or  nine  gangs 


News  editorial  department  where  he 
continues  to  write  for  Scripps-Howard 
Newspapers. 

“Shakespeare  spoke  of  ‘disregarded 
age.  in  corners  thrown.’  He  didn’t  know 
Uncle  Bob.”  said  the  News  in  com¬ 
menting  editorially  on  the  birthday  of 
the  veteran  editor.  “May  the  years 
ahead  deal  as  kindly  as  the  years  behind. 


of  painters  were  employed  by  the  com¬ 
pany  to  plaster  the  countryside  with  the 
slogan. 

He  took  the  idea  from  the  many  inti¬ 
mate  letters  from  mothers  which  told 
of  their  children  crying  for  the  product. 
Although  he  exploited  outdoor  adver¬ 


tising  to  its  full  extent,  he  was  a  firm 


$75,000  suit  of  Crawford  Burton,  ama 
teur  steeplechase  rider,  against  Crowell 
Publishing  Company,  publishers  of 
American  and  Collier’s  magazines.  The 
new  decision  sends  the  case  back  for 
trial  in  the  district  court. 

Tlie  lower  court  had  dismissed  the 
case  without  trial,  on  a  motion  for 
judgment  on  the  pleadings,  in  which  ' 
the  defendant  held  there  was  not  suffi¬ 
cient  cause  for  action.  The  suit  was 
based  on  a  Camel  cigarette  advertise¬ 
ment  in  which  Mr.  Burton’s  photograph 
appeared,  an  optical  illusion  giving  the 
picture  an  improper  effect.  It  was  ar- 


lets,  blotters,  post  cards,  and  pencils, 
which  bear  advertising  matter,  may  be 
furnished,  given,  or  sold  to  a  retailer 
for  unconditional  distribution  by  him  to 
the  general  public,  if  the  retailer  is  not 
paid  or  credited  in  any  manner  direct^ 
or  indirectly  for  such  distribution  ser- 


“Retailer  advertising  specialties,  sack 
as  trays,  coasters,  beer  mats,  meno 
cards,  meal  checks,  paper  napkins,  foaa 
scrapers,  back  bar  mats,  tap  marken, 
thermometers,  clocks  and  calendars, 
which  bear  advertising  matter,  and  whkfc 
are  primarily  valuable  to  the  retailer  » 


•  -u  II-  r  "  sued  that  he  had  accepted  $500  for  per-  •  i  r  A  advertisintr  media,  mav  be 

believer  in  the  pulling  power  of  news-  ^se  of  a  picture,  but  that  he  CshLl  Jvet  or  sdd  t^^^^ 


And  may  we  have  the  blessing  of  his  paper  space^nd  at  one  time  was  buying  had  not  seen  this  particular  photo  be-  h^aSgfte  cost°to"^S 
comnanionshin  and  insniration  for  manv  soace  in  5.000  dailies.  lu®  aggregate  cost  to  any  inuusiry  iiiot 

lore  use.  ,^j.  ^^^.h  retailer  advertising  special 


companionship  and  inspiration  for  many 
a  year  more.” 

The  News  also  presented  a  three 
column  news  story  with  art  on  the  occa¬ 
sion  of  the  famous  editor’s  birthday.  As 
a  snecial  present,  every  member  of  the 
staff  signed  a  special  cartoon  drawn 
by  Lenny  De  Carlo  of  the  News  art 
staff.  The  cartoon  showed  Uncle  Bob 
turning  back  the  leaves  of  his  57  years 
of  newspaper  work  begun  when  he  went 


space  in  5,000  dailies. 

Mr.  Ham  was  born  in  Buchanan. 
Mich.,  and  came  to  New  York  in  his 
youth,  obtaining  a  job  as  a  clerk  in  the 
advertising  department  of  the  Centaur 
Company,  owned  by  Charles  H.  Flet¬ 
cher,  who  supervised  his  business  edu¬ 
cation. 

Mr.  Fletcher  had  gone  to  work  for  a 
proprietary  medicine  company  in  1851. 
when  he  was  13  years  old,  and  had 


ties  furnished,  given,  or  sold  in  connec¬ 
tion  with  any  one  retail  establishment 


$10.” 


Topeka,  Kas.,  was  the  mecca  again 
last  week  of  Hearst  executives  called 
to  visit  Gov.  Alf.  M.  Landon,  Repub- 

to  the  Clez’eland  Petmy  Press.  He  " "T"  ”  r"’  “‘‘i‘  power  to  proceed  against  “deceptive  lican  presidential  prospect.  In  the  group 

worked  for  $6  a  week,  covering  a  water-  Castoria  fnim  a  physician.  .\t  the  Practices.”  were  Harry  Bitner  of  New  Yorlq  gen- 


FTC  BILL  RECOMMENDED 

Win*  Favorable  Report  from  Senate  in  any  one  calendar  year  does  not  exceed 
Committee 

(By  telegraph  to  Editor  &  Publisher) 

Washing-ton,  1).  C.,  March  12 — 

The  Senate  committee  has  voted  a  favor¬ 
able  report  on  the  W’heeler-Rayburn  bill 
giving  Federal  Trade  Commission 


HEARST  MEN  VISIT  LANDON 


front  beat  of  five  miles,  when  a  cub. 

From  1888  to  1902  Mr.  Paine  was 
editor  of  the  Penny  Press,  now  the 
Clrz'eland  Press.  He  has  seen  the  four 
original  Scripps  family  papers  grow 
into  the  24  now  operated  by  Scripps- 
Howard. 

Simultaneously  he  held  a  half-dozen 
important  editorships  in  Scripps  enter¬ 
prises.  .\t  the  time  he  was  editor  of 
the  Penny  Press  he  developed  NEA  and 
helped  found  the  United  Press.  He 
has  held  no  special  title  since  1902,  but 
continues  to  write  daily. 

An  interruption  came  two  years  ago, 
when  a  heart  attack  put  him  to  b^. 
But  after  six  weeks  he  “fired  the  doctor, 
came  down  to  the  office  and  have  been 
in  good  shape  ever  since,”  he  remarked 
on  his  birthday. 

So  Robert  Findley  Paine,  starting  his 
81st  year,  continues  in  newspaper  work. 


time  Mr.  Ham  went  to  work  for  Mr. 
F'letcher,  Castoria  was  scarcely  more 
than  a  local  product. 

Mr.  Ham  was  one  of  the  first  adver¬ 
tising  men  to  adopt  billboard  advertis¬ 
ing  on  a  large  scale.  He  covered  the 
blank  walls  of  tenements  at  either  ap¬ 
proach  of  the  Brooklyn  Bridge  with 
great  signs  extolling  the  benefits  of 
Castoria.  He  induced  Mr.  Fletcher  to 
permit  the  use  of  a  facsimile  of  his  sig¬ 
nature  on  the  label  of  each  bottle  as  a 
guarantee  that  the  contents  were 
authentic. 

Mr.  Fletcher  died  .\pril,  1922,  at  the 
age  of  84.  The  next  F'ebruary  the  Ster¬ 
ling  Products  Company  bought  a  one- 
fourth  interest  in  the  Centaur  Company 
for  a  price  reported  to  be  $3,500,000. 
Mr.  Ham  retired  soon  afterw-ard. 

With  the  death  of  Mr.  Fletcher  the 


eral 


of  the  Hearst  News- 


_  manager  — 

LAKIN  GETS  SHELL  PROMOTION  papers,  Rodney  E.  Boone,  of  New  York, 
P.  E.  Lakin  has  been  apiwinted  vice-  [^gad  of  the  Hearst  International  --^dver- 
president  in  charge  of  marketing  of  the  tising  Service ;  William  Anderman,  pub- 
Shell  Petroleum  Co.,  St.  Louis,  to  sue-  ligher  of  the  Detroit  Times;  A.  E.  Dale, 
ceed  Leslie  Van  Eeghen,  resigned.  Mr.  managing  editor  of  the  Detroit  Times, 
Lakin  will  continue  to  serve  as  gen-  Wilmer  Jacoby,  publisher  of  the  Pitts- 
oral  sales  manager  of  the  company.  He  i^ftrgh  Sun-Telegraph  and  Merrill  C 
has  been  connected  with  the  Shell  Com-  Meigs,  publisher  of  the  Chicago  Ameri- 
pany  since  his  graduation  from  the  Uni-  ^aw,  who  flew  in  his  own  airplane,  a^ 
versity  of  California  in  1915,  with  the  companied  by  George  S.  Parker  of 
exception  of  the  World  War  period,  Janesville,  Wis.,  president  of  the  Parker 
when  he  served  overseas.  In  1933,  he  Pen  company  and  William  Boyd  of 
was  transferred  to  St.  Louis  as  general  Chicago,  western  manager  of  the  Cur- 


sales  manager  from  the  West  Coast. 


TRIAL  COSTS  SHARED 

(By  telegraph  to  Editor  &  Publisher) 

Philadelphia,  March  12 — Instead  of 
paying  the  full  cost  of  the  trial  of  At¬ 
torney-General  Margiotti’s  criminal 
libel  suit,  as  the  jury  which  acquitted 
advertising  was  taken  over  by  Thomp-  the  Philadelphia  Inquirer  directed,  the 


tis  Publishing  company.  On  the  way 
back  to  Chicago  last  Saturday  night 
Mr.  Meigs’  plane  was  forced  down  neai 
Liberty,  Mo.,  when  ice  formed  on  thi 
wings. 


1,600  ATTEND  MEETING 

. . ^  _  _  _ ^  _  _  _  _ ^  _  _  _ _  More  than  1,600  students  from  ^ 

He  still  likes  to  smoke  baby  cigars  and  son-Koch  Company,  Cincinnati,  and  is  newspaper  will  divide  the  expense  with  mentary  and  secondary  schools  throuM 
enjoys  pinocle.  Gardening  is  another  now-  in  the  hands  of  Young  &  Rubicam,  Jefferson  County,  it  was  learned  today,  out  the  United  States  will  participate® 
recreation.  Inc.  The  slogan  and  use  of  billboards  Under  an  old  statute  applying  in  such  the  twelfth  annual  convention  of  tMj 

“At  my  age  it’s  downright  misery  if  have  been  discontinued,  but  “Children  cases,  the  Inquirer  will  pay  only  the  Columbia  Scholastic  Press 
I  don’t  express  myself  daily,”  he  said  Cry  For  It”  can  be  seen  from  train  “record  costs,”  which  amount  to  which  opened  Thursday  at  ColumW^j 
in  commenting  on  his  continuance  in  the  windows.  $1,211.90  of  the  trial  bill  of  $3,868.71.  University,  New  York  City. 
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C.  C.  Hrathier  netvscnsts  lii'ice  (laily  ovrr  If  If  J. 
Note  the  Ifestern  Eleelrie  mui-tiirectioiml  mike 
which  picks  up  equally  well  from  every  angle. 


§ 


. .  Pioneer  radio  station  WWJ  installs  new 
Western  Electric  transmitter 


Detroit  News 


The  Detroit  News — owner  of  station 
Wj  since  1920 — finds  that  radio  not 
only  entrenches  the  paper  with  regular 
readers  hut  also  attracts  new  readers. 

WWJ  has  used  a  Western  Electric 
IKW  transmitter.  Now — to  step  up  its 
power  and  coverage  —  it  is  installing  a 
Western  Electric  5KW  transmitter  and 
fomplete  new  Western  Electric  speech 
uiput  ecpiipment. 

Like  the  Detroit  News,  many  leading 


papers  today  rely  on  Western  Electric 
for  highest  quality  transmission.  This 
equipment — developed  by  Bell  Telephone 
Laboratories — is  backed  by  54  years’  ex¬ 
perience  in  making  Bell  telephones. 

When  your  paper  goes  on  the  air,  follow 
the  example  of  over  300  fine  stations — 
use  Western  Electric! 

For  complete  information,  write  to 
the  distributors:  Graybar  Electric  Co. 
In  Canada:  Northern  Electric  Co.,  Ltd. 


James  I’.  Piersol.  Aviation  Editor,  uses  Ifestern 
Electric  2-wny  radio  telephone  for  spot  news 
broadcasts  from  the  .\ews’  plane. 


TFestern  Electric  5KW  Transmitter. 


give  your  news  broadcasts  the  best  send  off.too  — with 

Western  Electric 

radio  telephone  broad  c^a  sting  equipment 
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SALADA 


FORTy-YEAR-OLD  FOR 


WORKS 


a  good  product,  plus  ^^missio 
the  trade,  plus  continuous 


...BUILDS  SALES  CON 


"We  cannot  afford  not  to  advertise,”  say  the 
Salada  Tea  Company  of  Boston.  "We  consider 
advertising  purely  as  a  sales  tool,  a  method  of 
buying  business,  of  developing  new  territory  and 
holding  old  territories,  of  building  volume  at  a 
profit.  And  newspapers  are  best  adapted  to  our 
sales  campaigning.” 

Salada  sales  are  built  upon  two  absolute  guar¬ 
antees.  The  dealer  is  promised  a  re-sale,  the  con¬ 
sumer  a  fresh,  quality  product.  "Unflagging 
newsp>aper  advertising”  insures  the  rapid  and 
continuous  movement  of  stocks  that  makes  it 
pKJSsible  to  live  up  to  these  blanket  guarantees. 

Salada  branch  managers  work  in  the  field  with 
the  salesmen.  The  salesmen  call  on  every  dealer 
stocking  Salada  Tea  at  least  once  in  six  weeks. 
The  branch  managers  are  consulted  on  the  local 
media  to  be  used  in  their  territories.  Retailers 
are  asked  to  help  develop  plans  for  expanding  tea 
sales  in  their  markets.  Branch  managers,  salesmen 


and  dealers,  since  they  are  on  the  ground  and  in 
constant  touch  with  local  conditions,  all  vote  for 
newspaper  advertising,  and  newspaper  advertise¬ 
ments  run  without  interruption  every  week  in 
newspapers  of  every  city  where  Salada  has  adequate 
distribution. 

Seven  hundred  newspapers  carry  the  advertising 
of  Salada  two  or  three  times  a  week,  all  the  year 
round. 

As  to  copy,  for  forty-four  years  Salada  has 
persisted  in  the  belief  that  small,  poster  style, 
reminder  advertisements,  run  all  the  year  in  news- 
paf>ers,  build  good-will  and  sales  at  a  profit. 

There  is  no  need,  in  the  opinion  of  Salada 
executives,  branch  managers,  salesmen,  and  dealers, 
of  big  space,  color,  or  appeals  to  pride,  prejudice 
or  the  emotions.  Happy  experience  has  shown  that 
the  one  thing  necessary  is  to  keep  consumer  and 
retailer  constantly  reminded  of  SALADA  QUAL¬ 
ITY.  And  the  modest  sort  of  copy  that  Peter  C. 


THIS  ADVERTISEMENT  SPONSOREITH 


Altoona  Mirhok 
Boston  Globe 
Chicago  Tribune 
Cincinnati  Enquirer 
Cleveland  Plain  Dealer 
Columbus  Dispatch 


Fall  River  Herald  New* 
Gannett  Newspapers 
Hartford  Courant 
Honolulu  Star-Bulletis 
Johnstown  Democrat 
Johnstown  Tribune 


/ 
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iLA  STILL 

I  /  / 

salesmen  coverins 
spaper  advertisins 

NUOUSLY 


Larkin  first  used  to  promote  Salada  in  1890  still 
does  the  job. 

In  1935,  Salada  newspaper  "messages”  to  dealer 
and  consumer  numbered  more  than  two  billions. 
They  appeared  regularly  in  nearly  seven  hundred 
cities  and  towns. 

Salada  is  today  "the  largest  selling  package  tea 
on  the  North  American  continent.”  It  is  packed 
in  the  "largest  and  finest  building  in  the  world 
devoted  exclusively  to  the  merchandising  of  tea.” 
During  the  depression  there  was  no  slashing  of 
Salada  appropriations,  no  cutting  of  salesmen’s 
salaries,  and  no  reduction  in  staff  salaries. 

In  1936  there  will  be  an  increase  of  20^^  i*' 
Salada  newspaper  advertising. 

Sales  executives  who  have  tried  to  make  adver- 
tismg  lift  them  by  the  boot-straps  and  failed,  are 
invited  to  return  to  similar  sane  sales  planning  and 
the  continuous  use  of  the  primary  advertising 
medium. 


THESE  LEADING  NEWSPAPERS 


iViLLE  Times 

'  ii.i.i;C()ijrier-Journal 
York  Daily  News 
loRK  World- I'elegkam 
\oRK  Sun 


Providence  Journal 
Providence  IIulletin 
St.  Paul  Dispatch 
St.  Paul  Daily  News 
St.  Paul  Pioneer  Press 
Westchester  N ewspapers 


f 


Perfect  Blends  of 

CcAdon,  India  and  Java 
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COPY  SELLS  RETAILER’S  LOCATION; 
TIES  IN  WITH  “MODERN”  TREND 

Wanamaker’s  Advertising  Tells  of  Expansion — Gains  in  March 
Unusually  High — A.  &  P.  to  Launch  Big  Campaign 
for  Coffee  March  15 
By  RICHARD  WEBSTER 


“  as  usual” — the  old, 

D  conventional  theme  ot  advertising 
during  rei>airs' — had  other  defects  as 
promotion  beside  the  fact  that  it  was 
false  and  wishful.  It  had  no  sales  ap- 
peal. 

There  has  been  plenty  of  forcible, 
profit-making  newspaper  advertising 
about  retailers’  modernization  in  the  last 
two  years,  a  period  which  has  been  so 
remarkable  for  department  and  specialty 
stores’  investment  in  new  buildings  and 
new  equipment.  The  current  New  York 
\\  anamaker  promotion  is  an  excellent 
example.  At  the  same  time  it  illustrates 
the  iKissibilities  of  two  difficult  sorts  of 
promotion — the  general,  institutional, 
policy-of-the-store  kind,  and  the  pic¬ 
tureless,  type-only  layout. 

The  Wanamaker  copy  on  store  mod¬ 
ernization  is  by  no  means  the  ffrst  that 
has  been  run  recently  without  pictures 
and  without  any  definite  offerings  of 
specified  goods.  Usually  the  institution¬ 
al  unit  accompanies  a  unit  that  does 
offer  described,  priced  and  illustrated 
items. 

“IV hat  Is  All  This  Talk  about  Wan¬ 
amaker’s?”  is  the  headline  on  almost 
four  columns  full  depth.  Tlie  first  par¬ 
agraph  tells  how  “worked  up”  business 
publications,  manufacturers  and  retail¬ 
ers  are  about  changes  in  the  physical 
layout  of  the  New  York  store.  “So, 
the  people  are  asking  what  it  is  all 
about.” 

The  answer  is  that  “we  have  come 
to  one  of  those  periodic  phases  in  this 
great  business  when  a  great  new  ex¬ 
pansion  is  due . . .  The  necessity  has  lieen 
coming  on  for  some  time  because  of  our 
location. .  .Nearly  everybody  is  begin¬ 
ning  to  realize  that  it  is  one  of  the  most 
con\enient  locations  to  reach  and  to 
shop  in.”  To  meet  this  change,  the  ad¬ 
vertisement  says  that;  the  interiors  of 
both  Wanamaker  buildings  are  being 
extensively  remodeled ;  “the  finest  and 
largest  Men’s  Floor  in  all  the  world” 
will  be  established  in  the  South  Build¬ 
ing;  the  Main  Floor  of  the  North 
Building  is  to  become  a  high-style  shop ; 
the  upper  floors  are  to  be  developed  into 
“the  most  interesting  moderate  price 
fashion  store  in  .\merica ;  and  (last 
point,  in  larger  type  and  longer  line 
measure)  that  the  modernization  is  “the 
passing  on  to  our  customers  of  the  $2,- 
000,000  a  year  that  we  save  in  rentals 
over  what  we  would  have  to  pay  up¬ 
town.” 

This  certainly  sells  the  Wanamaker 
location  and  ties  it  in  strongly  with  the 
mcHlernization  news ! 

For  1935  the  (Thilds  chain  of  res¬ 
taurants  showed  its  first  profit  since 
1931  (when  90  per  cent  of  the  profits 
came  from  real  estate).  The  change 
comes  from  several  causes  —  general 
business  improvement,  a  good  trade  in 
liquor,  and  the  remodeling  of  41  res¬ 
taurants  at  a  cost  of  $520,000  in  1934 
and  $411,000  in  1931.  “Business  vol¬ 
ume  in  remodeled  restaurants  usually 
increases  11.8  i^r  cent”  is  the  Childs 
Company  experience. 

It  is  worth  considering  that  a  large 
part  of  any  gain  from  remodeling  is 
due  to  the  readjustment  of  management 
policies,  the  revaluation  of  essentials, 
that  I  almost  inevitably  comes  from  the 
analysis  necessary  to  instal  new  decora¬ 
tions!  This  point  is  brought  out  in  an 
article,  “Retailers  Have  Modernized,”  in 
the  current  (March)  issue  of  Nation’s 
Business.  That  article  gives  some  in¬ 
teresting  figures  on  expenditures  by  re¬ 
tailers  for  modernization  during  the  re¬ 
cent  dull  spell — and  on  the  returns  they 
got  in  profits,  in  customer  interesL  in 
improved  morale,  etc.  Also  the  benefits 
to  business  general.  The  article  is 
recommended — and  the  byline  is  the 
same  as  at  the  top  of  this  page. 


There  are  plenty  of  other  retail 
reports  for  1935  that  show  good 
gains.  W.  T.  Grant  Co.,  for  the  year 
ending  Jan.  31,  193b,  had  a  net  income 
of  $3,334,000 — about  27  jier  cent  more 
than  in  the  preceding  year.  The  quar¬ 
terly  dividend  has  been  increased  from 
25  to  35  cents,  j.  C.  Penney  Co.  sales 
for  1935  were  per  cent  more  than  in 
1934. ..  Kaufman  Department  Stores 
(Pittsburgli)  had  net  sales  more  than 
9  per  cent  better  than  in  1934  and  net 
profits  up  more  than  27  jier  cent... The 
Sterchi  Bros.  (30  furniture  stores)  in 
1935  had  a  net  profit  84  jier  cent  greater 
than  in  1934 — because  they  were  in  the 
midst  of  TV.\  activities  and  benefited 
largely  from  FHA. .  .Straw-bridge  & 
Clothier,  Philadelphia  department  store, 
had  a  net  profit  of  ^28,000 — about 
53  per  cent  more  than  in  1934 . . . 
Frank  G.  Shattuck  Company,  with  net 
sales  up  not  (juite  7  per  cent,  had  net 
income  for  1935  up  almost  70  per  cent 
over  1934. 

«  *  « 

Gains  this  year  are  good.  For  the 
first  week  of  March  retail  volume 
was  better  than  the  sanguine  prophesies. 
Highest  since  December — gains  over 
the  preceding  week  20  to  30  per  cent, 
and  o\er  tlie  corresponding  week  in 
March  1935  averaging  8  to  12  per  cent, 
according  to  Duo  &  Bradstreet.  The 
greatest  rate  of  increase  over  a  year  ago 
was  in  the  South — 18  to  20  per  cent,  a 
figure  for  the  rest  of  the  country  to 
reach  when  weather  really  becomes 
Sjiringlike.  The  percentages  of  increase 
in  other  regions  were :  8  to  10  in  New 
England ;  5  to  12  in  the  East ;  10  to  15 
in  the  Midwest;  9  to  12  in  the  North¬ 
west  ;  12  to  18  in  the  Southwest ;  and 
8  to  10  on  the  Pacific  Coast.  Retail 
auto  sales  have  been  at  their  best  since 
the  depression  in  many  parts  of  the 
country.  There  is  an  equally  great 
promise  in  building  supplies  and  house 
furnishings — both  building  permits  and 
alterations  were  up  considerably  for 

February.  .And  retailing  space  is  re- 

IKirted  at  a  premium  in  many  parts  of 
New  York  with  second-floor  space 
renting  for  shops  in  good  localities. 

#  *  « 

PRING  styles  dominate  newspaper 
advertising  of  retailers. 

Last  week  saw  the  tag  end  of  the 
furniture  sales — and  with  them  a  re¬ 

markable  (maybe  almost  epoch-making) 
advertisement  of  Wanamaker’s,  New 
York  and  Philadelphia  both,  abolishing 
February  and  August  special  price  fur¬ 
niture  offerings.  “We  have  Found  the 
Way”  is  the  refrain  of  the  copy. 
“Special  Attractive  February  Prices  on 
Furniture  Are  Going  to  Stay  Along  the 
Same  Price  Basis  They  Now  .Are.” 
The  advertisement  closes  by  reminding 
you  tha<  “People  have  been  saying  for 
a  long  time  that  whenever  a  new  and 
better  way  was  found  to  supply  the 
people  with  furniture,  it  would  be 
Wanamaker's  that  would  do  it.”  It  is 
not  presumed  that  this  policy  will  mean 
less  advertising  of  furniture  in  Febru¬ 
ary  and  .August,  but  so  far  as  Wana¬ 
maker  is  concerned,  it  may  mean  more 
promotion  of  furniture  the  year  round. 
The  old-timers  say  that  it  was  Wana¬ 
maker  that  started  (30  years  ago)  the 
semi-annual  special  sales  of  furniture! 

Housefurnishings  are  getting  a  con¬ 
siderable  play  in  newspaper  advertising. 
In  last  Sunday’s  New  York  Times  five 
department  stores  advertised  table  china 
in  large  space  and  with  big  illustrations. 

Macy’s  has  been  doubling  in  the  mu¬ 
seum  acL  First  with  “The  Most  Im¬ 
posing  Sale  of  Rare  Old  Hooked  Rugs 
in  Macy’s  History.  .  .  .  Most  of  them 
are  pieces  which  until  today  could  not 
be  touched  by  a  department  store. 
.  .  .  In  Boston,  there’s  a  gentleman 
who  lives,  eats,  sleeps  hooked  rugs. 


Most  of  these  rugs  lay  in  his  cellar  for 
over  ten  years.”  There  was  the  “Lion” 
rug,  dealer’s  price  $10,000 — Macy’s  price 
$5,250 — and  the  “Eagle,”  dealer’s  price, 
$7,500 — Macy’s,  $4,250.  Probably  new 
high  prices  for  department  store  goods 
— of  domestic  origin,  any  way.  The 
same  week  McCreery  was  offer¬ 
ing  oversize  Persian  rugs  at  top  prices 
Ilf  $1,275  and  $975.  Stern’s  and  .Altman 
followed  Macy  with  advertisements  of 
hooketl  rugs. 

•And  for  the  first  two  weeks  of  March 
Macy's  5th  Floor  had  an  exhibition  of 
".Antique  Costumes  from  .American  Col¬ 
lections  arranged  by  the  Index  of  .Am¬ 
erican  Design  of  the  Federal  .Art 
Project,  U.  S.  W.  P.  .A.  (The  name, 
they  must  admit,  is  even  longer  than 
.some  of  the  lavish  and  lovely  old  cos¬ 
tumes.)” 

The  Museum  of  the  City  of  New 
York  has  recently  opened  a  jiermanent 
retail  trade  exhibit,  thanks  to  the  co¬ 
operation  of  several  metropolitan  de¬ 
partment  stores.  Elaborate  and  careful 
miniature  reproductions  of  different 
stages  of  retailing  in  New  York  are 
shown  in  a  gallery  subsidized  by  two 
daughters  of  F.  W.  Woolworth.  The 
first  Woolworth  store  in  New  York 
(1897)  is  one  of  the  miniatures.  Others 
show  primitive  wharf  barter  in  the  days 
of  wampum,  beaver  and  bearskin.  Most 
of  the  older  department  stores  are  vari- 
ouslv  represented. 

♦  ♦  ♦ 

The  details  of  the  co-operative  side 
of  E.  .A.  Filene’s  projected  depart¬ 
ment  store  chain  have  lieen  published. 
.Anyone  may  buy  shares  at  $1(1  apiece 
— but  he  must  be  willing  to  surrender 
at  any  time  at  face  value  all  shares  but 
one  “to  prevent  the  concentration  of  too 
many  shares  in  a  few  hands.”  .A  rough 
and  ready  market  measure  is  included 
in  the  prospectus:  in  cities  over  500.000, 
annual  retail  volume  should  be  over 
$5.000,000 :  in  cities  from  200,000  to 
500,000,  the  expectation  is  at  least  a 
million  dollars ;  and  in  cities  from 
50.000  to  200,000,  the  minimum  is  $600,- 
(XX)  a  year. 


A,  P.  MAN  SYNCHRONIZES 
BULB  WITH  SHUTTER 

(Continued  from  page  12) 


is  primarily  created  to  perfect  the 
quality  of  photos  made  by  .A.  P.  ph^. 
tographers.  The  ultimate  object  we  aim 
for  is  perfect  photography  and  the  ut¬ 
most  in  transmission.” 

The  final  decision  as  to  style  of  manu¬ 
facture  has  not  yet  been  made.  There 
are  still  a  few  points  which  must  be 
covered.  The  style  of  reflector,  the  size 
and  manner  of  the  camera  hoiik-up  are 
factors  still  to  be  worked  out.  Mr 
Biele  predicts  that  the  synchronizer  will 
lie  ready  for  general  use  in  about  a 
month. 

It  is  interesting  to  note  that  although 
a  mechanical  and  electrical  expert,  Mr 
Biele  is  a  thoroughly  experienced’ ph<> 
tographer.  He  took  up  photography  as 
a  hobby  in  1910.  Understanding  the 
handicaps  which  cause  photographers 
to  fail,  he  took  into  consideration  their 
methods  of  operation.  .A  simple  ex¬ 
ample  of  this  is  found  in  the  manner 
of  construction  of  the  photo-cell.  Re- 
alizing  that  the  cameramen  work  under 
trying  conditions,  and  knowing  the 
dangers  the  photo-cell  would  be  exposed 
too,  he  had  the  cell  built  to  withstand 
any  onslaught  or  manhandling.  It  is 
encased  in  a  bakelite  setting  and  sturdi¬ 
ly  mounted.  It  can  be  thrown  to  the 
floor  or  banged  about  without  damage. 
However,  he  does  not  recommend  the 
testing  of  its  strength  in  such  manner. 


HERALD  TRIBUNE  GETS  CHEETAH 

Mr.  and  Mrs.  Ogden  Reid  of  the  .Vrte 
York  Herald  Tribune  were  at  the  docl; 
March  6  when  the  Excambion  ar¬ 
rived  with  a  one-year-old  tame  cheetah, 
the  gift  of  Fay  Gillis  Wells,  wife  of  the 
paper’s  Addis  Ababa  correspondent,  to 
the  New  York  daily.  The  75-pound 
gentle  animal  was  immediately  taken  to 
the  New  York  Zoological  Park  where 
it  was  prounced  a  “very  fine  speci¬ 
men.” 


NEWSPAPER  MEN! 


U4»rv*H  a 
Miniature 
Camera  at  a 
Pwpuiar  Priee 

the 

BALDINA 


Slie  ot  Camerm  IH. 

Weight  16  01. 

So  small  that  it  can  lie  packed  into  your  equipment  kit 
and  takes  practically  no  space.  Yet  it  is  ideal  for  recording 
individual  shots. 

Takes  36  pictures  (approximately  1  x  inches)  on  any 
standard  daylight  loading  35  mm.  film.  Has  many  unique 
features,  such  as  a  winding  key  with  automatic  stop  to 
prevent  double  exposure  and  a  direct  viewr  finder  with 
parallex  adjustment  w’hich  enables  you  to  get  perfect  com¬ 
position  with  ease  in  an  instant. 

Equipped  with  Trioplan  F2.9  lens  in 
Compur  Shutter 


Range  Finder  easily  attached  $8.75 


Send  for  Booklet  E.  P.  B. 

WILLOUGHBYS 

World  $  Largttl  Exeliuae  Camera  Supply  House 

110  WEST  3Snd  STREET,  NEW  YORK 
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yiLUAMS  COMMISSION  MEETS  EDITORIAL  AWARD  TO  KILGORE 


O,|tnization  Will  Solicit  $100,000 
For  Foundation 

(Special  to  Editoi  &  Publisher) 
Columbia,  Mo.,  March  9 — Members 
ithe  Walter  Williams  Memorial  Com- 
jission  met  here  today  and  completed 
jginuation  details  of  Missouri  uni- 
^sity’s  memorial  journalism  founda- 
goQ  to  honor  her  late  president  and 
jonder  of  the  world’s  first  newspaper 
,:hool. 

Codimission  members  considered  de- 
aik  of  a  campaign  to  solicit  an  initial 
!100,000  for  the  foundation. 

Dean  Frank  L.  Martin  of  the  journal- 
ism  school  became  president  and  gen- 
sil  chairman  of  the  foundation  upon 
jnpletion  of  the  incorporation  and 
Goremor  Guy  B.  Park  of  Missouri  be- 
■jiot  honorary  chairman. 

Members  of  the  executive  committee 
include  Thomas  K.  Smith,  St.  Louis 
iunker;  W.  L.  Bouchar,  former  presi- 
jotof  the  Missouri  Press  Association; 
lames  Wright  Brown,  president  of 
Editor  &  Publisher;  C.  C.  Clayton, 
associate  editor  of  the  St.  Louis  Globe- 
dmcrat,  and  H.  J.  Blanton,  publTsher 
of  the  Par  I  j  (Mo.)  Mercury. 

\*o  announcement  has  been  made  as 
Bthe  specific  projects  to  be  undertaken 
liih  the  funds,  although  the  purposes 
i  the  foundation  already  have  been  set 
jot  as  promotions  of  higher  standards  in 
j*  profession,  world  peace  and  inter- 
ntional  understanding. 


Miami  Newt,  Tampa  Times,  Lakeland 
Daily  Also  Win  Mention 

(Special  to  Editor  &  Publisher) 

Jacksonville,  Fla.,  March  9 — ^John 
Kilgore,  managing  editor  of  the  Talla¬ 
hassee  (Fla.)  Democrat,  was  given  the 
Associated  Dailies  of  Florida  award  for 
the  best  editorial  of  1935. 

Editor  Kilgore’s  editorial  was  en¬ 
titled:  “Kublai  Khan  Invented  the  New 
Deal.”  It  appeared  in  the  issue  of  May 
21,  1935. 

The  Miami  Daily  News  received  first 
place  in  competition  for  the  best  news 
story.  It  was  a  tie  between  two  writers. 
Both  stories  grew  out  of  the  September 
3  hurricane. 

Henry  G.  F'rampton  and  Jack  Bell 
were  the  writers. 

First  honorable  mention  for  editorials 
went  to  the  Tampa  Daily  Times  for  an 
editorial  entitled  "Well,  Good  People  of 
Tampa,  What  .Are  You  Going  to  Do 
-About  It?”  It  was  written  by  Editor 
David  E.  Smiley. 

Sam  H.  Farabee,  editor  of  the  Lake¬ 
land  Ledger  and  Star-Telegram,  was 
given  first  honorable  mention  for  news 
stories.  Editor  Farabee  wrote  a  series 
of  three  stories  on  developments  in  the 
citrus  industry. 


TOLEDO  GUILDS  ELECT 

Toledo  Newspai^r  Guild  units  have 
elected  the  following  officers,  to  take 
office  at  the  annual  meeting  in  March: 
Blade,  R.  P.  Overmyer,  reelected  chair¬ 
man,  and  M.  J.  Foreman,  finance  offi¬ 
cer;  News-Bee,  Edmund  Ruffin,  labor 
reporter,  chairman;  Laurence  Butten- 
weiser,  rewrite  man,  recorder ;  and 
Michael  Desmond,  columnist,  finance 
officer ;  Times,  Jack  Flanagan,  political 
writer,  chairman;  Ingrid  Jewell,  re¬ 
porter,  reelected  recorder,  and  Frank 
Skeldon,  Jr,  finance  officer.  The  Toledo 
Guild  has  voted  to  affiliate  with  the 
Ohio  District  Council  of  the  American 
Newspaper  Guild  and  elected  Ruffin 
and  Plummer  Whipple  Blade  sports 
writer,  as  delegates  to  council  meetings. 
It  also  was  voted  to  revive  the  ToMo 
Guild  school  for  apprentice  members. 


OHIO  OFHCERS  RE-ELECTED 


TACOMA  GUILD  OFFICERS 

Officers  of  the  Tacoma,  Wash., 
Newspaper  Guild  were  installed  at  a 
inner  meeting  attended  by  guild  mem- 
ben  and  their  wives  Feb.  4.  The  ofli- 
ws  are  Terry  Pettus,  Tacoma  Daily 
Ledger,  president;  James  A.  Fry,  Ta- 
!m  News  Tribune,  vice-president; 
Piul  Busselle,  Tacoma  TjWj,  secretary- 
treasurer;  Nelson  Hong,  News  Trib¬ 
une;  Rex  Kelley,  Times,  and  Dan  Wal- 
uo.  Ledger,  directors. 


TURNBOW  HEADS  CLUB 

William  F.  Turnbow,  Phoenix 
(Ariz.)  Gazette,  was  elected  president 
of  the  Arizona  Press  Club  at  its  13th 
annual  executive  session  and  gridiron 
lianquet  at  Phoenix  recently.  He  suc¬ 
ceeds  Clyde  H.  Threlkeld,  Phoenix  Re¬ 
public.  Other  new  officers :  Frank 
Freeman,  Prescott  Courier,  northern 
district  vice-president;  Walter  Ziof, 
Bisbee  Daily  Reviezv,  southern  district 
vice-president;  Fred  Schanz,  Phoenix 
Republic,  central  district  vice-president, 
and  Ralph  O.  Brown,  Phoenix  Repub¬ 
lic,  re-elected  secretary-treasurer ; 
Hugh  Fullerton  of  the  Columbus  (O.) 
Dispatch  was  a  guest.  B.  P.  Lynch, 
Republic-Gazette  managing  editor,  offi¬ 
ciated  as  toastmaster. 


COUGHUN'S  PAPER  TO  START 

The  first  issue  of  Social  Justice,  new 
weekly  publication  of  the  National 
Union  for  Social  Justice,  was  scheduled 
to  make  its  first  appearance  F'riday, 
March  13.  The  Rev.  Father  Charles 
E.  Coughlin  of  the  Shrine  of  the  Little 
Flower,  Royal  Oak,  Mich.,  is  editor- 
in-chief  of  the  16-page  tabloid  news 
magazine.  News  and  editorial  com¬ 
ment  of  pertinent  interest  to  the  social 
justice  program  of  the  national  union 
will  be  featured.  The  paper  is  to  be 
printed  in  Chicago  for  general  distribu¬ 
tion. 


At  ColumbuB  Meeting*  Three  Groups 
Name  Head* 

All  the  Ohio  newspaper  groups  at 
their  meeting  in  Columbus  recently  re¬ 
elected  officers  for  the  coming  year. 
They  are  as  follows: 

Trustees  Ohio  Newspaper  Associa¬ 
tion;  Nelson  P.  Poynter,  Columbus 
Citizen;  Roy  Moore,  Canton  Reposi¬ 
tory,  and  Granville  Barrere,  Hillsboro 
News  Herald. 

Officers  Ohio  Newspaper  Associa¬ 
tion  :  W.  F.  Wiley,  Cincinnati  Enquirer, 
president;  Granville  Barrere,  Hillsboro 
News  Herald,  vice-president,  and  Nel¬ 
son  P.  Poynter,  Columbus  Citizen, 
treasurer. 

Associated  Ohio  Dailies  reelected;  R. 
C.  Snyder,  Sandusky  Register,  presi¬ 
dent  ;  Spencer  Myers,  Middletown  Jour¬ 
nal,  vice-president;  Alfred  Dix, 
Ravenna  Record,  treasurer;  Frank 
Spencer,  Neivark  Advocate,  secretary. 

Buckeye  Press  Group  reelected : 
Ernst  L.  Henes,  Wellington  Enterprse, 
president;  Mack  Sauer,  Greenfield  Re¬ 
publican,  vice-president;  Orrin  Taylor, 
Archbold  Buckeye,  executive  secretary ; 
Harold  R.  Schellenger,  Ohio  State 
University,  recording  secretary,  and 
Leonard  Insley,  Worthington  Nezvs, 
treasurer. 


FILES  $3,000  UBEL  SUIT 

Asserting  he  lias  been  held  up  to 
ridicule  by  publication  of  an  item  cred¬ 
iting  him  with  being  the  father  of  a 
baby,  Mike  Payton,  Tulsa,  Okla.,  filed 
$3,000  libel  suit  recently  against  the 
Tulsa  World.  The  complainant  asserts 
he  has  been  divorced  the  past  four  years. 
Information  published  in  the  errone¬ 
ous  birth  announcement  was  voluntarily 
furnished  the  World  by  telephone  by 
persons  purporting  to  be  friends  of  Pay- 
ton,  it  was  said  in  a  statement  by  the 
newspaper. 


MAY  MODIFY  TAX  PROVISION 

The  United  States  treasury  depart¬ 
ment  is  considering  a  modification  of 
its  tax  regulations  on  foreign  corres¬ 
pondents  to  conform  with  the  no-tax 
practice  in  other  countries,  or  at  least 
to  allow  a  foreign  correspondent  to  re¬ 
main  three  months  before  being  con¬ 
sidered  a  tax  subject.  Sir  Percival 
Phillips,  London  Daily  Telegraph,  and 
others  were  assessed  this  year  for  in¬ 
come  from  their  writings  for  English 
papers,  but  this  will  be  changed.  In¬ 
come  from  American  writings  or  lec¬ 
tures  will  still  be  taxed,  under  the  re¬ 
vised  plan. 


^jightXears  of  Continuous  Leadership 

In  ALBANY 


FASTEST  SPENDING  MARKET  OF  ITS  SIZE  IN  THE  UNITED  STATES  j 


The  Albany  Evening  News 
has  led  its  field  without  inter¬ 
ruption  since  1928  in  adver¬ 
tising  carried.  In  1935  the 
News  led  by  a  third  of  a  mil¬ 
lion  lines  in  total  display  ad¬ 
vertising. 


The  News  is  the  proper  key 
to  a  rich  market.  Albany  has 
the  highest  per  capita  savings 
bank  deposits  of  any  city  in 
the  U.  S.  Among  all  cities  of 
its  size  Albany  ranks  first  in 
per  capita  sales. 


Albany  Evening  News 

- (.annett  Newspapers - — - 

The  Rocheeter  Tirac«*lTnioii,  The  Rochester  Ilemocrat  &  Chronicle,  The  Hartford,  Conn.,  Times,  The  Elmira  Star-Gazette,  The  Umira 
Adrertiser,  The  IJmira  Telegram,  The  Utica  Observer-Dispatch,  The  Utica  Daily  Press,  The  Ithaca  Journal,  llie  NewburKb  News,  The 
Beacon  News,  The  Albany  Knickerbocker  Press,  The  Albany  Kveninie  News,  'Fhe  Oftdensburc  Journal,  The  Plainfield,  N.  J.,  t'.ourier- 
News,  The  Glean  Times-llerald,  The  Malone  Telegram,  The  Danville,  111.,  Commercial-News,  The  Saratoga  Springs  Saratogian. 


J.  P.  McKlNNEY  &  SON,  National  Representative 

New  York  ChicaRO  San  Franciiico 


/ 
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»UR  OVN  VOR!£> 

*or  Letters 


Frank  K.  KENT,  famed  Baltimore  fathom.  Ninety  major  siwrts  are  chron- 
Sun  political  commentator,  has  icled  is  this  edition,  including  statistics 
brought  a  number  of  his  magazine  and  on  all  the  well  known  siwrts  and  other 
syndicated  writings  together  m  ‘‘With-  competitions,  such  as  shin-kicking,  roi)e 
out  Grease,”  published  by  W  illiam  Mor-  skipping,  skunk-catching,  and  doughnut 
row  &  Co.  ($2.50).  Kent  is  a  master  eating,  printed  in  the  “miscellaneous" 
of  satire,  and  the  lxK)k  read  as  a  unit  section.  The  histories  of  major  sports 
shows  that  for  incisiveuess  of  style,  m-  are  also  included.  The  lx)ok  is  pub- 
dependence  of  thought  and  utter  fear-  lished  by  the  ^.\ll  Sports  Record  Book, 
lessness  he  ranks  at  least  near  the  pin-  Inc.,  235  E.  45th  Street,  New  York.  It 
nacle  of  the  mountain  of  Washington  sells  for  $1  on  the  newstands;  $1.10  by 


corresiKjndents.  mail. — J.  W.  P. 

Mr.  Kent’s  animosity  to  many  phases  ♦  *  * 

of  the  New  Deal  is  well  known.  This  PERIODIC.XLS 

reviewer,  however,  chose  to  regard  the  ^  .  •  .u  ■  . 

iKJok  as  an  obiect  lesson  in  the  skill  'T*''  CvstnopoUtan  is  that  masazme  s 

nooh  as  an  oiijcci  lesson  m  ine  skill  ^  q  McIntyre,  “rank- 

ot  writing,  Ot  persuasiveness  ot  aiialyz-  f  contributor,”  gives  a  personal  history  of 
mg  complex  matters  simply  and  seem-  ^is  association  with  the  monthly.  Dorothy 
mgly  without  effort.  It  is  a  better  jour-  Thompson  tells  of  the  changes  50  years 
nalism  textbook  than  most  now  used  in  have  brought  to  women;  Arthur  Brisbane 
schools  which  aim  to  prejiare  men  for  tells  of  the  changes  brought  to  rnen.  Ex- 
the  newspaper  business.  ceptionally  interesting  is  an  eye-witness  ac- 

It  is  a  great  art  to  be  able  to  think  revolution  in  Veneruela  wrmen 

clearly,  have  a  definite  viewpoint,  and 

then  compose  the  words  that  express  “  ,  „  .  .  ,  . 

this  thing.  Mr.  Kent’s  viewpoint  may 

not  be  what  yours  and  mine  is,  but  there  ‘-arl  N.  TayW.  Jo-Doy. 
is  no  doubt  about  it  that  his  is  delinite  of^  Re-,  'cwr,  -xo  ic  .  meucan 

mid  based  on  facts  as  he  interprets  them.  " 

There  is  no  fuzziness  nor  confusion  in  “What  Does  Mussolini  Want,"  first  of 


this  thing.  Mr.  Kent's  viewixiint  may 
not  be  what  yours  and  mine  is,  but  there 
is  no  doubt  about  it  that  his  is  delinite 
and  based  on  facts  as  he  interprets  them. 
There  is  no  fuzziness  nor  confusion  in 


his  thought  processes,  and  he  expresses  two  articles  by  Hiram  Motherwell,  Re-eiew  of 
himself  straightforwardly,  lucidly,  eco-  Reviews. 

Iiomically  and  with  the  utmost  author-  "Money  Makers,”  a  discussion  of  counter- 
ity.  He  is  never  ponderous.  When  leiting  by  Thomas  R.  Carskadon,  To-Day. 
VOU  start  a  Kent  article  vou  read  it  VVilliam  Henry  Cham^berlm,  foreign  cor- 
through  to  the  end.  His  collected  writ-  ■■«^>'dent  China  s  Great  Currency  Ad- 

iip  in  “Without  Grease”,  r-^ardless  Press  Radio '  War,”  in  the  March 


700  PAPERS  WILL  GET 
LIFE  INSURANCE  COPY 

Slightly  Larger  Appropriation  Set 
Asitle  By  150  Firm*  For 
Special  Week 
May  11-16 

Increased  iiewsi^per  advertising  sched¬ 
ules  will  mark  Life  Insurance  Week,  to 
l  e  ob.served  May  II  to  16,  it  was  an¬ 
nounced  this  week. 

Nearly  7(K)  newspajicrs,  an  increase 
of  50  over  the  numtier  used  last  year, 
will  lie  included  in  the  1936  schedule, 
according  to  S.  T.  Whatley,  vice-pres¬ 
ident  of  Aetna  Life  Insurance  Company, 
Hartford,  Conn.,  and  chairman  of  the 
Life  Insurance  \VY*ck  Committee.  Copy 
will  appear  in  about  350  cities,  approx¬ 
imately  the  same  number  as  last  year. 

slightly  larger  appropriation  has 
been  made  for  the  1936  program,  in 
which  about  150  of  the  leading  life  in- 
furance  companies  are  co-operating. 
The  drive  is  being  confined  again  to 
newspapers  liecause  this  type  of  adver¬ 
tising  has  been  found  so  effective. 

Tile  advertising  sponsored  by  the 
companies  will  be  of  the  human  interest 
type.  The  number  and  size  of  the  ad¬ 
vertisements  used  will  vary  in  propor¬ 
tion  to  the  size  of  the  cities,  (lOO  and 
l(KK)-line  sizes  lieing  planned. 

In  addition,  in  each  city  where  the 
advertising  appears  local  groups  of 
underwriters  affiliated  with  the  National 
Association  of  Underwriters  will  ac¬ 
tively  support  the  program.  This  will 
take  the  form  of  locally  sponsored  ad¬ 
vertising  of  underwriters,  tieing  in  with 


spent  $200,000  on  a  honeymoon  tour  of 
Europe,  bought  jewels  and  motor  cars 
in  profusion,  kept  U.  S.  Ambassadors 
hopping  to  get  them  interviews  with 
statesmen  and  Kings.  Some  time  later 
Mrs.  McLean  bought  the  Hope  diamond 
for  $154,000. 

Mrs.  McLean  is  remarkably  frank, 
and  that  is  the  book’s  chief  virtue.  She 
had  the  money,  she  enjoyed  spending  it, 
and  she  makes  no  bones  about  it.  She 
tells  of  the  death  of  her  son,  called  "the 
richest  boy  in  the  world.”  She  reveals 
rnany  details  of  her  husband’s  coimec- 
tion  with  the  “Harding  gang,”  and  of 
her  payment  of  $100,000  to  Gaston 
Means  for  the  return  of  the  Lindbergh 
baby.  The  book  goes  deeply  into  the 
political,  diplomatic  and  social  life  of 
Washington. 

Thousands  of  words  in  this  democracy 
are  talked  and  written  about  the  ultra 
rich.  Here  is  a  revealing  document  Ity 
one  of  the  rich  themselves.  (Little, 
Brown,  $3.)— W.  L.  B. 


The  1936  “All  Sports  Record  Book,” 
compiled  and  edited  by  Frank  G. 
Menke,  is  out  again,  and  how  any  sports 
editor  or  writer  could  possibly  get  alon® 
without  it  is  more  than  this  reviewer  can 


the  campaign  of  the  national  committet, 
as  well  as  educational  meetings  and  ad- 
ilresses  Ijefore  civic  iKxlies  and  other 
groups 

"The  success  of  Life  Insurance  Week 
for  three  successive  years  resulted  in 
enthusiastic  support  from  the  eompanies 
asked  to  co-ojierate,”  said  Mr.  Whatley. 
‘•.•\t  the  same  time,  the  splendid  effect¬ 
iveness  of  the  newspaiHT  advertising  in 
the  past  caused  the  committee  to  ck- 
cide  that  the  1936  program  would  again 
lie  confined  to  newspapers.” 

Young  ik  Riibicam.  Inc.,  has  lieen  ap- 
rointed  advertising  counsel  for  the  com¬ 
mittee  in  charge  of  the  week. 

DISPATCH  NAMES  NEW  M.  L 

George  E.  SmalUreed  Succeadi 
Kuehner — Others  Moved  Up 

( ieorge  A.  Smallsreed,  member  of  the 
editorial  staff  of  the  Columbus  Dispatch 
for  16  years,  was  appointed  managing 
editor  March  6.  He  succeeds  Norman 
E.  Kuehner,  who  is  taking  an  extended 
vacation  because  of  ill  health. 

For  the  past  22  months  Mr.  Smalls- 
reed  was  city  editor  of  the  Dispsttch 
and  prior  to  that  time  was  political 
writer.  A  graduate  of  Capital  Uni¬ 
versity,  Columbus,  he  is  37  years  oH 
married  and  has  three  children. 

.Arthur  C.  Johnson,  Jr.,  former  Sun¬ 
day  editor,  succeeds  Mr.  Smallsreed  as 
city  editor.  Gordon  Kuster,  former 
assistant  Sunday  editor,  is  the  new  Sun¬ 
day  editor  and  H.  Bradford  Willson, 
former  make-up  editor,  is  assistant  Sun¬ 
day  editor.  Walter  J.  Stahl  has  been 
named  news  editor. 


vou  start  a  Kent  article  vou  read  it  William  Henry  Chamberlm,  loreign  cor- 
through  to  the  end.  His  collected  writ-  China  s  Great  Currency  Ad- 

ingS  in  “Without  Grease”,  r-mrdless  Press  Radio '  War,”  in  the  March 

of  their  political  value,  give  us  the  jour-  Ji,h  New  Republic,  was  written  by  Thomas 
nalistic  art  at  its  acme. — J.  W.  P.  r.  Carskadon,  who  spent  five  years  on  the 

«  4,  San  Francisco  Chronicle  before  going  into 

radio  work.  His  article  sketches  the  growth 

The  giddy  lives  of  the  painfully  rich  radio  as  a  news  disseminating  “K^ncy  and 

1 _  L  1  •  I  J  r  1  1‘^a.L  sets  forth  the  measures  taken  by  the  news- 

hav  e  been  chronicled  for  lo .  these  ,  in  attempting  to  control  the  situation, 

many  years  by  newspapermen  ot  all  de-  Mr.  Carskadon  believes  that  co-operation  be- 
nominations,  but  now  the  real  thing  tween  newspapers  and  radio  is  the  only  solu- 
has  been  put  into  print,  and  they  can  tion  of  the  problem.  Even  at  that  he  is 
see  graphically  how  pale  was  their  re-  inclined  toward  a  jiessimistic  view.  He  says 

fiection.  The  liook  is  “Father  Struck  closing:  “ - ultimately  the  news- 

It  Rich”  by  Evalyn  Walsh  McLean,  “‘J  J’’'  ‘'“rse  and  buggy,  i 

r  4.U  *•  ^  -r  ai  1 17  I  IS  radio  that  has  the  automobile  end  of  this 

wife  of  the  tornier  owner  of  the  I  Cash-  p^^jcuiar  argument.” 

ttlff/OPl  rOSt,  whose  fabulous  story  of  The  Nation  has  a  new  make-up,  and  it  is 
rags  to  riches  will  undoubtedly  furnish  much  easier  to  read  now.  The  change  has 

many  a  moralist  and  radical  with  a  pat  been  made  without  destroying  the  typ<>- 

a  a  graphical  character  the  weekly  has  acquired 

,  J  ,,,  .  over  a  period  of  vears.  Simultaneously,  for- 

Ihe  elder  Walsh  was  a  mining  camp  malion  of  an  advisory  editorial  assoc-ate 
carpenter  in  the  South  Dakota  and  '>oard.  Heywood  Broun,  Alvin  Johnston  and 
Colorado  Pold  fiplrlc  caved  hie  Oswald  Garrison  Vuillard,  was  announced, 

^oiorauo  goia  neias,  saved  llis  money,  celebrates  its  Golden  Jubilee  with 

•)OUgnt  S  hotel,  and  then  came  into  pos-  the  current  issue.  On  its  pages  are  re- 


Colorado  ffnU\  fipldQ  «avpd  Iiic  trintiMTf  Osvkald  Garrison  Vuillard,  was  announced, 
^oiorauo  gold  nelds,  saved  llis  money,  celebrates  its  Golden  Jubilee  with 

•)OUght  a  hotel,  and  then  came  into  pos-  the  current  issue.  On  its  pages  are  re¬ 
session  of  what  was  thought  to  be  a  pii^ited  outstanding  articles  by  fameus 
worked  out  Colorado  mine,  but  which  'wo.wT’ 

proved  to  be  an  undreamed  of  cache  of  row  Wilson,  Anatole  France  and  Theodore 
golden  ore.  The  millions  rolled  in  and  Koosevclt. 

the  Walshes  proceeded  to  spend  them.  - - 

Evalyn’s  marriage  to  Ned  McLean  CORRECTION 

f  stupendous  January  linage  report  published 

February  22nd.  should  have  include.l 


116,750  lines  of  advertising  for  the  San 
Diego  (Cal.)  Sunday  Sun. 


Staff  and  Executive 

^  HELP  « 

For  any  Department 

•  NEVVSPAl'KKS 

•  MAGAZINK8 

•  .\nVKKTlHING  .AGENCIES 

•  NEWS  SERVICES 

•  SYN'DIC.ATES 

•  PI  BI.1SHERS’  REP’S, 
and  .Allied  Enterprises 

Minus  HANDLED  CONHDENnALLT 
Nationally  SyMtematiBed 
NO  CHARGE  TO  E.MPI,OYER 

E  &  P  PERSONNEL  SERVICE 

1700  Tisiu  Bid,.,  Tiain  S41MI*,  N.y.  C.  1 1 
BRyant  9-305S  II 


NEWSPAPER 

CONTESTS 

vibrant  with  reader  interest  and 
keyed  to  the  tempo  of  the  times 

with  circulation  pulling  power 
amply  and  eminently  proved 

available  to  newspapers  on  self¬ 
financing  no-risk  arrangements 

Publishers  Service 
Company 

INCORPORATED 

7S  WEST  STREET  NEW  YORK,  N.  Y. 


PASS  IN  REVIEW 


THESE  LITTLE  CREATURES 


Argus  was  doing  to  protect  Goldsboro 
.  .  .  or  what  it  refused  to  do  to  hurt 
Goldslwro.  And  to  emphasize  the  point 
they  showed  the  inereliants  copies  of 
other  newsiapers  in  small  towns  in 


^  Goldsboro  News-Arsfus  h-'-s 
U.  S.  Senate  Panes  Nentrabty  Resolution 

vv«.( 


i  weekly  fur  eight  years,  with  more 
newspaiH-T  work  on  the  side.  Then  ten 
jears  ago  he  went  back  to  full-time 
ncwspaiKT  work  with  the  X’ancouver 
Daily  Province.  Following  a  couple  of 
years  of  general  reporting  he  was  as¬ 
signed  to  organize  a  promotion  depart¬ 
ment.  lie  thinks  his  best  work  in  this 
held  has  been  the  classitication  of  the 
population  of  Greater  Vancouver  into 
income  groups  and  numerous  market 
studies  based  thereon. 

When  cornered,  Walter  Augustus  eastern  North  Carolina  which  contained 
MacDonald  confesses  to  39  years,  and  the  advertisement  the  News-.\rgus  had 
a  middle  name  which  was  chosen  for  turned  down, 
him  by  well  meaning  parents.  He  is  ♦  ♦  ♦ 

married  and  the  father  of  three  daugh-  Promotion  Managers  Statistics 
ters,  ten  years,  eight  and  four.  He  is  1' ...Birthplaces 

peculiar  in  other  respects  also,  prefer-  Leo  McGivena,  New  York  News... 
ring  gardening  and  political  economy  Unknown,  but  probably  Chicago, 
as  hobbies,  current  (highbrow)  maga-  Jerry  Byrnes,  Chicago  Tribune... 

lines  rather  than  current  fiction.  He  Chicago. 

enjoys  humor  but  thinks  Mark  Twain,  Uan  Sullivan,  Pittsburgh  Press... 

Dickens  and  Thackeray  have  the  bulge  Pittsburgh. 

on  modern  writers.  Harry  Hoile,  Birmingham  News  and 

He  likes  foreign  cooking,  particularly  Age-Herald. .  .\e\v  York 
Boston  baked  beans  and  brown  bread,  a  Walter  Damm,  Milwaukee  Journal... 
combination  with  which  he  first  made  Milwaukee. 

acquaintance  when  a  very  small  boy  in  George  Benneyan,  Neiv  York  Ameri- 
Xew  Brunswick.  New  England’s  chief  can. .  .Armenia. 

cultural  achievement,  he  believes,  was  Joyce  Swan,  Des  .Moines  Register  and 
the  gift  to  the  worW  of  Boston  Baked  Tribune. .  .Crab  Orchard,  Ill. 

Beans.  For  this  reason,  if  no  other.  Ivan  Veit,  Nezu  York  Times. .  .^tv/ 
he  intends  to  take  in  the  convention  of  York. 

the  National  Newspaper  Promotion  As-  Max  Goodkin,  Philadelphia  Evening 
sociation  which  will  be  held  in  Boston  Public  Ledper. .  .Philadelphia, 
this  June.  Douglas  Martin,  St.  Louis  Globe- 

His  favorite  salad  is  a  California  Democrat ..  .Port  Worth,  Texas, 
avocado  or  calavo;  for  dessert  he  likes  Charles  Baum,  Portland  (Ore.)  Jour- 
tapioca  pudding.  His  favorite  drink  is  nal . . .  Portland. 

m^ium-to-strong  black  tea.  Elsa  Lang,  New  York  Herald  Trib- 

Walter  has  seen  much  of  North  .  .Unknown,  but  probably  New 
.\merica,  but  would  like  to  see  more.  York. 

The  farther  away  conventions  are  held  Jacob  .Albert,  Detroit  Netvs. .  .Un- 
the  better  he  likes  them,  providing  he  known,  but  probably  not  Detroit, 
can  get  there  without  losing  his  usual  Harold  Jewett,  Providence  Journal 
vacation  at  the  beach  with  his  family.  . . .  Dalton,  Mass. 

*  *  Vaughn  Weidel,  Nezv  York  World- 

Retort  Telegram,  Sioux  City,  Iowa. 

THE  retail  merchants  of  Raleigh,  ^George  Grim,  Worcester  Telegram- 
^  N.  C.,  wanted  more  trade  from  the  .  .Unknown,  but  certainly  not 

ncighlx)ring  cities  and  towns.  So  they  XX  orcester.  ,,,  ,  n-  t 

prepared  a  two-column  advertisement  Bush  Jones.  Fort  Worth  Star-Tele- 
headed  “Spend  Your  Sunday  After-  .9ram.  .  .MAinney,  Tex 
noons  In  Raleigh”  and  offered  it  to  Andrew  Talbot.  Neiv  Orleans  Ttmes- 
newspapers  in  nearby  communities.  The  ‘  • 

copy  (set  mostly  in  unleaded,  hard-to-  Leslie  Rowland,  Cmcmnatt  Enquirer 
read  caps)  urged  out-of-towners  to  ...Chicaga 

visit  the  historic  places  in  Raleigh,  gaze  Horace  Ramsay,  Oklahoma  City  Ok- 
at  the  window  displays  of  the  big  stores,  lahnman  a^  .Denver, 

see  the  new  automobiles  in  the  show-  Taylor,  Cincinnati  Post... 

rooms,  visit  our  “modern  drug  stores,  Omaha.  ^ 

restaurants  and  manv  nthpr  ‘nrntyrp^Qivp  ALLEN  FRENCH 


Here's  a  brisk  Dame  Trot  oj  Kosy  Kot  as  bu.ty  as  can  be. 
There’s  not  a  housewije  in  the  town  as  capable  as  she. 

She's  always  up  at  halj-past  six  to  do  her  hou.rehold  chores 
And  you  could  eat  that  apple  pie  upon  her  spotless  floors. 

Her  sloae  it  shines  like  siloer  and  her  kettle’ s  just  the  same. 
And  see  how  trim  she  is  herselj,  this  dainty  little  Dame. 


Refused 


MAKE  A  BIG  FEATURE 


Because  it’s  such  a  sunny  day  without  the  faintest  breeze 
These  Furries  in  their  hammock  stay  and  sway  beneath  the  trees, 

"’  S  time  for  tea,  ’  says  Snowypaws  who  yawns  a  lazy  yawn, 
“Nurse  Emma  Bark  has  waved  to  us  across  the  garden  lawn.” 

“’S  a  lot  too  hot,”  says  Furry  Fan,  “To  rise  and  go  indoors  .  .  . 
{The  rest  is  silence  in  Ihe  sun  .  .  .  except  for  Freddie’s  snores!) 


SCRAPBOOKITIS!  Never  heard  of  it?  It’s  one  of 
the  most  infectious  epidemics  that  ever  swept  a  town 
and  won  new  readers  for  you.  FURRY  PHOTOS 
infect  readers  faster  than  any  feature  you  have  seen 
for  many  a  day.  Children  love  them  .  .  .  Mothers  read 
them  . . .  Teachers  use  them  . . .  and  soon  new  readers  on 
every  street  clip  them  out  of  your  paper  every  day 
for  FURRY  scrapbooks.  These  photos  are  the  result 
of  thirty  years  of  patient,  kindly  effort  by  Harry  W. 
Frees  of  Norristown,  Penna.,  in  persuading  puppies, 
kittens  and  bunnies  to  pose  naturally  for  his  camera. 
Clever  verses  add  the  final  touch  of  appeal.  Roto 
editors  will  find  these  pictures  a  “natural.”  One  hun¬ 
dred  subjects  are  available  in  print  or  mat  form  for 
immediate  daily  release,  exclusive  in  your  territory. 


For  Terms,  Wire  Today  To: 

STAR  NEWSPAPER  SERVICE 

Star  Building  -  -  -  Toronto,  Canada 


A  partial  list  of  newspapers  in  which  Furry  Photos  are  already  a  MUST 
feature,  includes:  Boston  Globe,  Toronto  Star,  Philadelphia  Bulletin, 
Cleveland  Ih^s,  Pittsburgh  Sun-Telegraph,  Minneapolis  Tribune,  Syracuse 
Herald,  Milwaukee  XViaconsin-News,  Des  Moines  Register-Tribune,  XVinnipeg 
Free  Press,  Buffalo  News,  etc.,  etc. 
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Editor  &  Publisher  for  March  14,  1936 

AUTOMOBILE  AND  GENERAL  ADFERTISERS'  LINAGE  FOR  1935 


Bank 
in  ThU 
Ust 


Fletcher’s  Castoria  . 

Caldwell’s  Pine  Balm,  Dr. 
Phillip’s  Dental  Magnesia 

Pa|>e’s  Diapepsin  . 

Pape’s  Cold  Compound... 
California  Syrup  of  Figs 

Danderine  . 

Sterling’s  Products  . 

3  in  I  Oil . 

Liquid  Arvon  . 

Diamond  Dyes  . 

16.  Kellogg  Co . 

Kellogg’s  All  Bran  . 

Kellogg’s  Wheat  Krispies 
Kellogg’s  Corn  Flakes. . . 
Kellogg’s  Rice  Krispies.. 
Kellogg’s  K  a  f  f  e  e  Hag 

Coffee  . 

Kellogg’s  Cereals  . 

Kellogg’s  Pep  . 

Kellogg’s  Whole  Wheat 

Biscuit  . 

Kellogg’s  Pep  Bran  Flakes 
Kellogg’s  Wheat  Flakes. 
Kellogg’s  Prods . 

17.  Hudson  Motor  Car  Co.... 

Hudson  Terraplane  (New) 

Hudson  (New)  . 

Terraplane  (New)  . 

18.  Colgate-Palmolive  Peet  (^.. 

Colgates  Dentifrice  . 

Palmolive  . 

Su|>er  Suds  . 

Crystal  White  Bar  Soap. 
Colgate  Brushless  Shave 

Cream  . 

Colgate-  Palmolive  Peet 

Grocery  Prods . 

Colgate-Palmolive  Peet 
Toilet  Requisites  Prods. 

Cashmere  Bouquet  . 

Kirkman’s  Soap  . 

Kirkman’s  Soap  Chips... 

Kirkii-an’s  Products  _ _ 

Octagon  Soap  Chips . 

19.  Calvert-Maryland  Distillery 

Co . 


Old  Drum  Whiskey  .... 

20.  The  Wander  Co.  (Ovaltine) 

21.  Heinz  Co.,  H.  J . 

Heinz  Soup  . 

Heinz  Misc.  Prods . 

Heinz  Tomato  Ketchup. . 

■  Heinz  Fresh  Cucumber 

Pickle  . 

Heinz  Baked  Beans  .... 

Heinz  Tomato  Juice . 

Heinz  Spaghetti  . 

Heinz  Baby  Food  . 

Heinz  Rice  Flakes  . 

Heinz  Condiments  . 

Heinz  Vinegar  . 

Heinz  Macaroni  . 

Heinz  Cereals  . 

Heinz  Breakfast  Wheat. 
Heinz  Beefsteak  Sauce . . . 

Heinz  Mince  Meat  . 

Heinz  Peanut  Butter  . . . 

Heinz  Jellies  . 

Sun  Oil  Co.  (Sun  Oil  Co. 

Prods.)  . 

23.  Socony-Vacuum  Oil  Co.  It.c. 
Socony  Vacuum  Oil  Co. 


22. 


General  Petroleum  Corp. 

Prods . 

Mobil  Freezone  . 

Mobil  Products  . 

24.  Wrigley’s  Gum  . 

25.  Philco  Radio  &  Television 

Co . 


1935 

1933 

Product 

No.  of 

Linage 

Cities 

356,582 

49 

159,836 

20 

142,760 

38 

76,174 

42 

44.718 

34 

43,346 

IS 

27,743 

4 

14,779 

4 

8,403 

29 

986,783 

94 

905,636 

95 

662,453 

93 

627,752 

83 

135,759 

54 

51,291 

S3 

47,728 

33 

21,273 

26 

1,286,753 

90 

1,056,795 

90 

915,712 

89 

964,537 

956,961 

81 

515,207 

75 

256,873 

31 

149.386 

55 

90,567 

59 

36.594 

48 

10,572 

11 

5,522 

10 

5,082 

6 

2,676 

7 

2,059 

3 

2,069,525 

60 

811,477 

S3 

78 

709,611 

70 

665,788 

72 

394,696 

69 

285,185 

63 

228.778 

69 

73,240 

65 

44,070 

67 

44,040 

62 

26,519 

21 

23,268 

58 

21,521 

SO 

15,981 

55 

14,702 

49 

7,532 

47 

7,214 

54 

4,772 

28 

2,902 

24 

48 

2,249,487 

81 

186,957 

10 

8,925 

7 

5,529 

5 

92 

2,428,728 

8*7' 

1935 

Adver¬ 

tiser 

Total 

Linage 


2,829 


421,150 

1,898 

1,693 

1,691 


Philco  Tubes  . 

26.  Nash  Motors  Co.,  The. . . 

Nash  (New)  .  1,247,244 

Lafayette  (New)  .  1,023,008 

Nash  Lafayette  (New)..  114,938 

27.  Shell  OU  Co . 

Shell  Petroleum  Corp. 

Prods .  1,053,851 

Shell  East.  Pet.  Prods.  Inc.  771,186 

Shell  Oil  Company  Prods. 

Shell  Furniture  Polish.... 

Shell  Dry  Cleaner . 

Shell  Fly  Spray . 

28.  General  Electric  Co . 

General  Electric  Radio. . . 

General  Elec.  Refrigerator 
General  Elec.  Mis.  Prods. 

“G  E”  Mazda  Lamps . 

General  Elec.  Oil  Burners 

General  Electric  Fan . 

General  Electric  Range... 

General  Electric  Washer.. 

General  Electric  Vacuum 

Cleaner  . 

General  Electric  Air  Con¬ 
ditioner  . 

Hotpoint  Refrigerator  .... 

General  Electric  Ironer. . . 

I  General  Elec.  Dishwasher. 

Edison  Mazda  Lamps . 

29.  Frankfort  Distilleries  Inc... 

Four  Roses  Whiskey . 

Paul  Jones  Whiskey . 

Penn  State  Whiskey . 

Frankfort  Distillers  Prods. 

Wolf  Creek  \^iskey . 

Old  Oscar  Pepper  Whiskey 
Old  Wilderness  Whiskey.. 

Mattingly  &  Moore  Whiskey 
Shipping  Port  Whiskey.. 

Rock  Run  Whiskey . 

30.  Standard  Oil  Co.  of  Indiana 

Prods . 


676,444 

582,733 

242,774 

195,435 

107,437 

85,291 

71,338 

41,624 


1934  1934 

I’roduet  No.  of 
Linage  CItlea 
125,038  23 

41,928 
107,993 
42,896 
45,634 
397,451 
156,383 


(Continued  from  page  4) 

1934 
Adver¬ 
tiser 
Total 
Linage 


3,438,675 


25,108 

112,241 

4,281 


993,595 

36,570 

1,015,806 

618,321 


25,732 

73,238 

31,758 

19,088 


3,259,260 


2,996,036 


1,237,668 

476,219 

795,199 


347,102 

649,259 

9,312 


93,284 


56,797 

119,734 


2,881,002 


2,573,012 

2,569,819 


1,242,162 

540,154 

491,076 


487,887 

36,894 

253,647 

73,560 

403,741 

75,796 


2,498,999 

2,450,898 


2,450,354 

2,431,557 


2,385,190 


2,251,469 


963,742 

722,830 

456,370 


32 

26 

10 

6 

6 

6 


537,118 

428.140 

765,245 


69 

58 

58 

62 

28 

67 

17 

29 


2,081,292 


222.718 

614,947 

157,307 


26,180  22 


7,749 


18,459 

15,258 

10,005 

8,314 


945,186 

665,714 

115,460 

89,062 

70,195 

56*319 

47.681 

38,553 

37,345 

8,244 


66 

63 

17 

41 

17 

IS 

31 

13 

22 

7 


2,073,759 


17  1,827,273 


10 

38 

14 

36 
79 

37 


111,422 

65,960 

23,747 

41,434 


86 

9 

78 

78 


3,379,918 


294,548  56 


271,262  70 


2,509,086 


54 

68 

10 


1,275,488 


322,025  29 


322,025 


75 


1,757,529 

3,634,429 


64 

60 

67 

61 

44 

51 


13,676  60 


15,836  47 


46  2.840,762 
. .  3,333,238 


2,940,938  67 


392,300  10 


84  2,202,335 


1,955,499  74 


1,955,499 


2,142,942 


1,730,503 


1,332,572 


29,716 

4,637 

7,842 

4,995 

40,098 


426,413 

468.923 

105,918 

267,242 

62,182 


1,542,952 


212,274  35 


Kank 

in  Tills  .Manufacturer  A  l*rodurlB 
l.lst 

31.  Squibb.  E.  R .  . 

Sqnibbs  Products .  1,569,747 


1»S5 

Product 

Linage 


1985 
Adver- 
1985  User 
No.  of  Total 
Cities  IJnage 
. .  1,782,029 


1984  1934 

l*rodact  No.  of 
Linage  Cities 


105,813 

36,294 

30,320 

29,497 

10,358 


15  2,008,326 


628,842  52 


418,747 

305,604 

201,846 

84,120 

65,006 

43,152 

10,679 

8,947 

6,366 


1,656,201  41 


632,152 

392,028 

237,814 

176,323 

79,579 

74,008 


48,327  16 


661,594  68 


443,470 

140,264 

93,749 


86,214 

73b511 


47,648 

38,958 


Sons 


Sons 


545,787  47 


Sons 


447,989  59 


Squibbs  Dental  Cream 
^uibbs  Cod  Liver  Oil.... 

Squibbs  Milk  of  Magnesia 

Squibbs  Mineral  Oil . 

Squibbs  Shaving  Cream... 

i^uibbs  Adex  Tablets . 

Squibbs  Aspirin  . 

Squibbs  Tasteless  Castor 
Oil  . 

32.  Continental  Distilling  Corp.. 

(jobbs  Creek  Whiskey.... 

Continental  Dist.  Corp. 

Prods . 

Rittenhouse  Whiskey  .... 

Dixie  Belle  Gin . 

McCollum’s  Scots  Whiskey 
Keystone  State  Whiskey. . 

Rustic  Whiskey  . 

COvalier  Gin  . 

Patrician  Bourbon  Whiskey 

Dixie  Belle  Products . 

Sweepstakes  Whiskey  .... 

Snug  Harbor  Whiskey .... 

Envoy  Club  . 

33.  American  Oil  Co . 

American  Oil  Co.  Products 
.Amox  . 

34.  Studebaker  Corp.  of  America  . 

Studebaker  (New)  .  1,532,237 

Pierce  .Arrow  (New) .  108,165 

White  Trucks  .  11,403 

Studebaker  (Truck)  .  . 

35.  Canada  Dry  Ginger  Ale,  Inc, 

Canada  Dry  Beverages . . . 

Johnnie  Walker  Whiskey, 

COnada  Dry  Ginger  Ale.. 

Hupfels  Beer  . 

Cinzano  Vermouth . 

Canada  Dry  Gin  . 

Canada  Dry  Sparkling 

Water  . 

Canada  Dry  Licquors.... 

36.  Quaker  Oats  Co..  The . 

Quaker  Oats  Cereals . 

•Aunt  Jemima  Pancake 

Flour  . 

Quick  Quaker  Oats . 

Quaker  Oats  . 

Quaker  Quick  Milk  Mac¬ 
aroni  . 

Quaker  Crackels  . 

Quaker  Whole  Wheat  Bis¬ 
cuits  . 

Pettijohn’s  Cereals  . 

Quaker  Puffed  Rice . 

Quick  Mother’s  Oats . 

37.  Hiram  VValker  &  Sons 

Hiram  Walker  & 

CIlub  Whiskey  . . . 

Hiram  Walker  & 

London  Dry  Gin 
Hiram  Walker  & 

Whiskey  . 

Hiram  Walker  & 

Products  . 

Twin  Seal  Whiskey . 

Royal  Oak  Whiskey . 

Canadian  (Hub  Whiskey.. 

Ten  High  Whiskey . 

Ridgewood  Whiskey  . 

Stodart’s  Scotch  Whiskey. 

38.  National  Biscuit  Co . 

Shredded  Wheat  . 

National  Biscuit  Co  Crack¬ 
ers  . 

Milk  Bone  . 

39.  Gulf  Refining  Co.  Products. 

40.  Lydia  E.  Pinkham  Medicine 

Co . 

Pinkhams  Vegetable  Com¬ 
pound,  Lydia  E . 

Pinkhams  Tablets,  Lydia  E. 

Pinkhams  Products,  Lydia 
E . 

41.  Atlantic  Refining  Co.  Pro¬ 

ducts  . 

42.  Vick  Chemical  Co . 

Vick’s  Products  .; . 

Vick’s  Vapo-Rub  . 

Vick’s  Va-Tro-Nol  . 

Vick’s  Cough  Drops . 

Vick’s  Voratone  . 

43.  Continental  Oil  Co.  Products 

44.  ’Tide  Water  Associated  Oil 

Co . 

Tide  Water  Oil  Sales 

Corp.  Prds .  1,242,121 

Associated  Oil  Co.  Products 

45.  Park  &  Tilford . 

Tintex  . 

Vat  69  Whiskey . 

Park  &  Tilford  Whiskey.. 

Booth’s  Dry  Gin  . 

Martells  Cognac  . 

Abbotts  Bitters  . 

46.  Gillette  Safety  Razor  Co ... . 

47.  General  Cigar  Co . 

White  Owl  . 

Van  Dyck  . 

Robert  Burns  . 

48.  Bristol-Meyers  Co . 

Ipana  . 

Sal  Hepatica  . 

Mum  . 

Peterman’s  Exterminate!  s. 

Vitalis  . 

Minit-Rub  . 

Ingram’s  Milkweed  Cream 
Bristol-Myers  Products  . . 

Ingram’s  Shaving  Cream. 

49.  Bayuk  Cigars,  Inc . 

50.  Goodyear  Tire  &  Rubber 

Co.  Inc . 

51.  Firestone  Tire  &  Rubber  Co. 


Sons 


141,303 

3a718 

5,219 


149,942 


251,368 

48,300 

35,118 


1U4 

Adver¬ 

tiser 

Tsui 

Llsags 

570,595 


iiTb 

Usi 

52. 


141,835 
•  66,770 


1,773,309 


27,204  15 


1.976.354 


492,054 

351,728 

287.003 

129,087 

99,389 

19,421 


26 

38 

41 

16 

10 

12 

8 


380,691 

275,016 

225,633 

96,289 

73,918 


176,395  35 


1,656,201 


665,646 

62,322 

20,444 


1,651,805 


1,446,344 

15,992 


1,640,231 


1,166,082 

190,376 

5,322 

1,977 


1.462,136 

1,363757 


201,301 

252,748 

684,370 

182,646 


1,547,464 


122,777  23 


1,585,408 


44,721 

58,921 


570,237  63 


1,022J121 


209,810 

62,453 

42.233 


60,414 

45,917 


1,527,708 


18,822 

12,135 


936,335 


151,506  20 


356,692  41 


332,308  56 


1,523,272 


375,848 

56,865 

16,582 

3,276 


1,333,156 


1,166,252 

94 

763.464 

87 

330,978 

48 

546.472 

80 

26,042 

3 

23,220 

9 

68 

1,515,333 

61 

1,291,501 

1,503,153 

3,016.847 

980,694 

92 

1.947,414 

85 

515,389 

92 

762,771 

85 

7,070 

8 

306,662 

83 

32 

1,464,221 

27 

1.888.685 

1,436,678 

1,586,850 

536,895 

95 

605,457 

88 

400,200 

95 

230,891 

88 

290.968 

95 

567,044 

88 

208,615 

95 

167,228 

87 

16,230 

86 

43 

1,406,983 

49 

l,623,8li 

1,392.063 


1,811,386 


1,414.628 

396,758 


1,378,682 


971,370 

313,001 


1,307,603 

1,284,371 


585,149 

139,485 

13,457 

100,038 

84,559 

4,439 


927,127 


612,740 

198,910 

129,533 

98,646 

93,000 

75,656 

56,097 

2,838 


31 

26 

26 

56 

14 

12 

17 

22 


1,267,420 


859,275 

196,249 

396,560 


494,357 

1,452.014 


223,385 

191,664 

117,157 

98,799 

83,303 

87,342 

4,467 


30 

42 

30 

52 

14 

9 

10 


885.881 


46  1,228,921 


79,764 


22  . 

40  1,260,259 


1,217,414 

1,203,605 


74  2,549,^ 
83  2,071,667 
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— - - -  ia«A  .n.itr 


Manufacturer  &  I'roduetB 

IM 

(■)  Xorge  Corp . 

Norge  Kegrigirator  . 

Norge  Klee.  I’roducts. . . . 
Norge  Misc.  Products.... 

.Norge  Washer  . 

Norge  Range  . 

.Norge  Oil  Burner . 

53.  Continental  Baiting  Co - 

Wonder  Bread  . 

Hostess  Cake  . . 

54,  New  York  Tel.  Co. ....... 

55’  National  Dairy  I’rods.  Corp. 

.“thertield  harms  Milk.... 

Kro-Joy  Ice  Cream . 

Ilreyer’s  Ice  Cream . 

supplee  Milk  . 

Supplee  Ice  Cream . 

Kraft  Miracle  Whip  . 

Kraft  Cheeses  . 

Supiilee  Products  . 

Supplee  Butter  . 

Supplee  Cheese  . 

Nat’l  Dairy  Prods.  Ice 

Cream  . 

Deerfoot  Farm  Meat  Prods. 
Jersey  Ice  Cream  . 

56.  Kelvinator  Sales  Corp . 

Kelvinator  Refrigerator  • 
I.eonard  Refrigerator  .... 
Kelvinator  Air  Conditioner 
Kelvinator  Oil  Burner . . . 

57.  S.  S.  S.  Co . 

5J.  R.  C.  A.  Mfg.  Co.,  Inc.. 

R.  C.  A.  Victor  Radio.... 

R.  C.  A.  Tubes  . 

R.  C.  A.  Victor  Records.. 
Radio  Corp.  of  America.. 
K.  C.  A.  Communications. 

59.  Eastman  Kodak  Co . 

I  Eastman  Kodak  Co.  Prods. 

'  Kodak  Film  . 

I  Kodak  Camera  . 

60.  Hills  Bros  (Coffee)  . . 

61.  Standard  Oil  Co.  of  Ohio 

Prods.  . . 

62.  Lamont  Corliss  Co . 

Nestles  CZandy  . 

Pond’s  Cold  Cream . 

Pond’s  Vanishing  Cream 

Oxo  Cubes  . 

Pond’s  Preparations  . 

Pond’s  Face  Powder . 

63.  .American  Home  Products . . 

Kolynos  . 

Freezone  . 

lad  Salts  . 

Limestone  Phosphate  .... 
Old  English  Products.... 

Plastic  Wood  . 

Old  English  Wax  . 

Hill’s  Nose  Drops  . . 

i  Hill’s  Cascara  Quinine... 

64.  Best  Foods,  Inc . 

Nucoa  . 

I  Hellmann’s  Mayonnaise  . 

I  Best  Foods  Mayonnaise.. 

!  Best  Foods  Horse  Radish 

]  Mustard  . 

i  65.  Glenmore  Dist.  Co . 

iCiIenmore  Whiskey  . 

Tom  Hardy  Whiskey  .... 
Two  Naturals  Whiskey... 
(ilenmore  Distilleries  Pro¬ 
ducts  . . 

Mint  Springs  Whiskey... 

.\nchorage  Whiskey  . 

66.  Texas  Co.  Prods.  . . . 

67.  Potter  Drug  &  Chemical  Co. 
Cuticura  Misc.  Products. 

!  Cuticura  Soap  . 

i  Cuticura  Ointment  . 

!  Cuticura  Talcum  . 

Cuticura  Shaving  Cream. 
68.  Brown-Forman  Distillery  Co. 
Bottoms  Up  Whiskey.... 
King  of  Kentucky  Whis- 

Old'^Poik '  Whiskey .’!!!!!." 

!  Here’s  Luck  Whiskey.... 

Brown-Forman  Distillery 

Co.  Products  . 

Old  Mill  Apple  Brandy.. 

I  Old  Hawthorne  . 

1  69.  Goodrich,  B.  F.  Co..  Inc.. 

Goodrich  Tires  &  Tubes.. 

Goodrich  Products  . 

Hood  Tires  . 

70.  U.  S.  Rubber  Co . 

XI.  S.  Tires  . 

I  Gaytees  . 

Keds  . 

71.  Greyhound  Management  Co. 

Greyhound  Lines  . 

Southwestern  Greyhound 

I  Line  . 

Pacific  Greyhound  Lines. 
Northland  Clreyhound 

Lines  . 

Southeastern  Greyhound 

Lines  . 

Capital  Greyhound  Lines. 
•Mlantic  Greyhound  Lines. 

72.  Hearst  Publications  . 

New  York  American . 

Hearst  Newspapers  . 

.American  Weekly,  The... 
Chicago  Herald  &  Ex¬ 
aminer  . 

Comic  W’eekly  . 

Cosmopolitan  . 

New  York  Journal  . 

Chicago  .\merican  . 

Motor  . 

Boston  .\dvertiser  . 

.^tlanta  American  . 

San  Francisco  Examiner. 
Los  .\ngeles  Examiner... 
Baltimore  News-Post  . . . 
Washington  Herald  .... 


1935 

1935 

.\flver- 

1934 

1934 

1934 

Adver¬ 

tiser 

Hank 

Total 

l‘ru<luet 

No.  of 

Total 

in  Tliis 

Linage 

cities 

I.inuge 

Linage 

Citiee 

I.inuge 

UMt 

1,161,257 

1,078,162 

75.  ii 

875,495 

75 

1,054,425 

68 

182,556 

39 

1,088,206 

1,042,389 


..  1,039,949 

63  . 

50  . 

11  . 

5  . 

70  1,032,915 

..  1,024,573 


25  993,080 


72,919  18 
40,157  23 


16  794,684 

..  1,395,422 


267,441 

65 

953,483 

43 

153,547 

ie 

32 

406,154 

44 

12 

322,754 

26 

17,876 

9 

952,049 

57 

111,165 

35 

55 

22,505 

17 

18 

132,467 

33 

61,656 

27 

61 

933,338 

77 

926,040 

85 

532,670 

78 

84 

131,232 

78 

84 

106,799 

78 

83 

55,440 

76 

10.476 

69 

914,580 

54 

86,284 

26 

33 

12 

80.682 

21 

24 

13,134 

17 

15 

13,926 

10 

10 

10,417 

7 

21,059 

4 

901.666 

75 

897,164 

81 

20 

2,570 

4 

893,877 

77 

554,217 

67 

17 

29,240 

17 

17 

887,135 

63 

489,328 

49 

8 

134,569 

11 

9 

116,989 

10 

4 

5 

26,197 

5 

4 

5 

10,972 

4 

878,669 

24 

197,190 

21 

38 

9 

212,208 

9 

20 

109,876 

34 

6 

159,704 

6 

47 

105,676 

72 

3 

87,203 

20 

4 

32,776 

6 

5 

3,948 

5 

3 

13,550 

5 

4 

1,881 

5 

28,918 

3 

28,146 

3 

23,935 

4 

13,440 

3 

930,087 

55  . 

43  . 

3  . 

7  . 

63  1,258,084 

868,434 

75  . 

66  . 

12  . 


25  . 

19  . 

24  926,873 


Southern  Pacific  Railroad  83b,287 

Southern  Pacific  S.  S. 

Lines  .  36,681 

74.  Westinghouse  Elec.  Mfg.  Co.  . 

W’estinghouse  Refrigerator  653,138 
Westinghouse  Mi.sc.  Prods.  53,842 

VVestinghouse  Radio  .  51,820 

Westinghouse  Fans  .  41,568 

Westinghouse  Mazda 

Lamps  .  29,114 

Westinghouse  Iron  .  21,478 

Westinghouse  .Vir  Con¬ 
ditioning  .  5,335 

Westinghouse  Vacuum 

Cleaner  .  . 

Westinghouse  Range  .  . 

Westinghouse  Food  Mixer  . 

Westinghouse  Electro- 

Speed  Roaster  .  . 

75.  I’ackard  Motor  Car  Co .  . 

Packard  (New)  .  846,370 

Packard  (Used)  .  2,918 

76.  Premier  Pabst  Sales  Co....  . 

Pabst  Beer  &  Ale .  645,957 

Blue  Ribbon  Malt  .  135,104 

Pabst-ett  Cheese  .  54,140 

77.  Canadian  Pacific  .  . 

Canadian  Pacific  Steam¬ 
ship  .  564,719 

Canadian  Pacific  Railway  257,308 

78.  Salada  Tea  Co.  Inc .  . 

79.  Gold  Dust  Corp .  . 

Silver  Dust  .  811,013 

Gold  Dust  .  . 

80.  Standard  Oil  Co.  of  Cali¬ 

fornia  .  . 

Standard  Oil  Co.  of  Cali¬ 
fornia  Prods .  652,577 

Standard  Oil  Household 
Prods .  154,517 

81.  Plough  Inc .  . 

Penetro  Salve  .  175,494 

St.  Joseph’s  Aspirin .  175,484 

Pen-O-Rub  .  111,675 

Penetro  Nose  &  Throat 

Drops  .  95,249 

Moroline  .  71,183 

Black  &  White  Cream...  36,644 

Black  &  White  Products.  29,897 

Plough  Products  .  24,298 

Black  &  White  Face 

Powder  .  16,283 

Plough’s  Face  Powder...  5,165 

Plough’s  Beauty  Preps...  . 

Penetro  Products  .  . 

82.  F.  W.  Clement’s  Prods.  Co.  . 

Kruschen  Salts  .  384,452 

-Moone’s  Emerald  Oil....  128,852 

Allenru  .  98,503 

Buckley’s  Mixture  .  65,673 

Bronchuline  Emulsion  ..  31,055 

Dare’s  Mentha  Pepsin . . .  30,886 

Moava  Suppositories  . .  . 

83.  Gooderham  &  Worts  Ltd...  . 

G.  &  W.  Whiskey .  493,390 

G.  Si  W.  London  Dry  Gin  157,805 

G.  Si  W.  Products .  63,495 

Mac  Nair’s  Whiskey .  17,056 

84.  Grove’s  Laboratories  .  . 

Grove's  Bromo  Quinine..  638,758 

Grove’s  Tasteless  Chill 

Tonic  .  52,509 

Grove’s  Flmulsified  Nose 

Drops  .  37,972 

Pazo  Ointment  .  . 

85.  Ben  Burke  Inc .  . 

Old  Mr.  Boston  Dry  Gin  607,031 

Old  Mr.  Boston  Apricot 

Nectar  .  62,958 

Old  Mr.  Boston  Products  34,917 

C)ld  Mr.  Boston  Whiskey  19,004 

86.  American  Radiator  Si  Stan¬ 

dard  Sanitary  Corp.  . ,  . 

87.  Oldetyme  Distillers,  Inc.  . .  . 

Three  Feathers  Whiskey.  553,779 

Oldetyme  Dist.  Prods.  . .  81,846 

Oldetyme  Distillers  Whis¬ 
kies  .  64,798 

88.  Browne  Vintners  Co.,  Inc.  . 

White  Horse  Whiskey...  408,743 

Burnetts  White  Satin  Gin  223,855 

Remy  Martin  E.  Cognac.  34,442 

Cointreau  .  23,096 

Piper  Heisdieck  Cham¬ 
pagne  . 

89.  G.  H.  P.  Cigar  Co.,  Inc. . .  . 

El  Producto  .  462,098 

La  .\zora  .  220,573 

90.  .\tchison  Topeka  &  Santa 

Fe  R.  R . 

91.  Graham-Paige  Motors  Corp. 

(Graham-New)  .  . 

92.  Block  Drug  Co .  . 

Gold  Medal  Haarlem  Oil  549,503 

Omega  Oil  .  115,864 

93.  Standard  Oil  Co.  of  N.  J..  . 

Standard  ()il  Co.  of  N.  J. 

Prods .  416,384 

Flit  .  125,362 

Gilbarco  .  85,574 

Mistol  Drops  .  20,986 

Esso  Handy  Oil  .  8,908 

Nujol  .  . 

Daggett  Si  Ransdell  Cold 

Cream  .  . 

94.  Coca-Cola  Co .  . 

95.  Somerset  Importers  Ltd.  .  . 

Haig  Si  Haig  Whiskey...  326,993 

Dewar’s  Whiskies  .  319,977 

Somerset  Importers  Ltd. 

Prods .  . 

96.  Swift  Si  Co .  . 

Swift’s  Jewel  Shortening.  247,054 

Swift’s  Meat  Products. . .  210,862 

Sunbrite  .  68,637 

Vigoro  .  43,891 

Formay  .  35,403 


1933 

1934 

.\dver- 

Adver- 

1933 

1933 

tiser 

1934  1934 

tiser 

Product 

No.  of 

Total 

Product  No.  of 

Total 

I.inuge 

Cities 

l.iuuKe 

I.inuge  Cities 

Linage 

872,968 

1,043,546 

83b,287 

39 

1,005,040  47 

36,681 

14 

38,506  13 

856,295 

565,601 

653,138 

b5 

318,499  44 

53,842 

28 

68,342  40 

51,820 

15 

45,218  9 

41,568 

29 

55,870  28 

29,114 

67 

21,478 

20 

42,967  27 

5,335 

6 

18,490  16 

10,44b  12 


849,288 

355,651 

846,370 

95 

355,651 

si 

2,918 

4 

835,201 

1,276,425 

645,957 

73 

791,661 

71 

135,104 

57 

243,380 

67 

54,140 

21 

241,384 

34 

822,027 

725,972 

564,719 

65 

581,237 

62 

257,308 

58 

144,735 

54 

48 

817,643 

42 

822,090 

811,013 

432,119 

811,013 

53 

411,520 

31 

20,599 

5 

807,094 

920,479 

652,577 

13 

920,479 

12 

154,517 

11 

741,372 

530,819 

175,494 

60 

93,653 

29 

175,484 

58 

127,635 

37 

111,675 

19 

33,696 

11 

95,249 

62 

58,306 

34 

71,183 

17 

98,852 

17 

36,644 

14 

8,503 

9 

29,897 

27 

24,298 

3 

11,570 

24 

713,856  .  78  789,313 

700,423  .  133,070 

.  133,070  17  . 


66  646,852 


53  658,261 

483,312 
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Rank 

in  TIiIh  Mi<nufar|ur<>r  ti  Proctucta 

Swift's  Brookfield  Butter. 
Swift  &  Co.  Dairy  Prods. 

97.  Colonial  Beacon  Oil  Co. 

Prods . 

98.  .\nheuser  Bush  Inc.  (Bud- 

weiser-Beer)  . 

99.  Pennsylvania  R’.  R . 

100.  .Xmerican  Safety  Razor  Co. 

(Cent  &  Eveready  Ra¬ 
zors  &  Blades) . 

101.  Chicago  Tribune  Co.,  The. 

102.  Lambert  Co.,  The . 

I.isterine  Tooth  Paste.... 

Listerine  . 

Listerine  Shaving  Cream. 
Pro-niy-l.ac-Tic  Tooth 
Brush  . 

103.  Schlitz  Brewing  Co.  (Schlitz 

Beer)  . 

104.  Hamburg  American  -  North 

German  Lloyd  . 

105.  Knox  Co . 

Cystex  . 

Nixons  Products,  Dr.  ... 
Callous  Ease  . 

106.  Borden’s  Sales  Co.,  Inc.... 

Borden’s  Milk  . 

Borden’s  Condensed  Milk 

Borden’s  Products  . 

Borden’s  Cheeses  . 

None  Such  Mince  Meat. 

Borden’s  Ice  Cream . 

Borden’s  Evaporated  Milk 
Borden’s  Chocolated  Malted 

Milk  . 

Borden’s  Farm  Products. 
Borden’s  Dairy  I’roducts. 
Thompsons  Malted  Milk. 

107.  B.  T.  Babbitt,  Inc . 

Bab-O  . 

Babbitt’s  Prods . 

•Xeme  Chlorinated  Lime., 
Red  Seal  Lye . 

108.  Chesebroiigh  Mfg.  Co . 

Vaseline  . 

Vaseline  Hair  Tonic  . 

Pineolenm  . 

109.  Phillips  Petroleum  Co. 

Prods . 

110.  Noxzema  Chemical  Co. 

(Noxzema)  . 

111.  Ralston  Purina  Co . 

Ry-Krisp  . 

Ralston  Whole  Wheat 

Cereals  . 

Purina  Dog  Chow  . 

112.  Calif.  Fruit  Growers  Ex¬ 

change  (Sunkist-Fruits) 

113.  Electrolux  Refrig.  Sales  Inc. 

Electrolux  . 

Electrolux  Vacuum  Cleaner 

114.  Auburn  -Vutomobile  (^o . 

Auburn  (New)  . 

Cord  (New)  . 

Auburn-Cord  (New)  .... 

115.  L'nion  Oil  Co.  of  California 

L'nion  Oil  Co.  Prods. . . . 

Bif  . 

Union  Home  Cleaning 

Outfit  . . 

Union  Oil  Top  Kit . 

116.  Clicquot  Club  Co.  (Bever¬ 

ages)  . 

117.  Loose-Wiles  Biscuit  Co . 

Rippled  Wheat  . 

Loose-Wiles  Sunshine 
Crackers  . 

118.  Niagara  Hudson  Power  Corp. 

Niagara  Hudson  Elec.  & 

Gas  . 

Niagara  Hudson  Coke.... 

119.  Raladam  Co.  (Marmola)  . . . . 

120.  Musterole  Co.,  The . 

Musterole  . 

Zemo  . 

121.  Indo-Vin  Inc.  fMosby’s  Indo- 

Vin)  . 

122.  Congoleum-Nairn,  Inc.  (Li¬ 

noleum)  . 

123.  Ballantine,  P.  &  Sons  (Beer 

&  Ale)  . 

124.  Seedol  Laboratories  (Kelp- 

A-Malt  Tablets)  . 

125.  International  Harvester  Co. 

(Trucks)  . 

126.  Schiffelin  &  Co . 

Hennessy  Cognac  . 

Teachers  Highland  Cr. 

Scotch  . 

Konke  Port  . 

127.  Baltimore  &  Ohio  Railroad. 

128.  Hookers  H.  O.  Co.  Inc.... 

Ceresota  Flour  . 

H.  O.  Oats  . 

Hecker’s  Cream  Farina.. 

Hecker’s  Flour  . 

Presto  Flour  . 

Force  . 

129.  Bourjois  Sales  Corp . 

Barbara  Gould  Prep . 

Bourjois  Preps  . 

Bourjois  Face  Powder.... 

130.  Portland  Cement  Ass’n.... 

131.  Cunard  Steamship  Co . 

Cunard  White  Star  . 

White  Star  . 

Cunard  . 

Cunard-.Vnehor  . 

132.  Armour  &  Co . 

■Vrmour  Meat  Products.. 

.Vrmours  Products  . 

Luxor  Face  Powder  _ 

133.  Creomulsion  Co.  Inc.  (Creo- 

mulsion)  . 

134.  New  York  Central  Railroad. 

135.  Cudahy  Packing  Co . 

Old  Dutch  Cleanser  . 

Cudahy  Packing  Co.  Meat 
Products  . 


1935  1935 

PnMiuet  No.  ol 
I.lnage  Cities 
27,120  14 

12,671  5 


535,177  40 


1935  1934 

.4tlver-  Adver¬ 
tiser  1934  1934  User 

Total  Product  No.  of  Total 

I.inuge  l.inage  Cities  Linage 


382,975  27 

45,015  23 

19,295  28 


299,468  54 


663,803  10 

14,501  7 


25  657,034 


65  446,915 

48  742,175 


74  477,053 

17  516,595 

354,064 


62  308,367 


604,536  .  34  506,260 

602,763  .  584,617 

.  566,989  88  . 


17  717,875 


71  422,358 

220,211 


46  226,805 

498,182 


33  407,225 

510,690 


78  698,171 

444,598 


13  337,158 


34  158,065 


63  319,286 


67  219,915 

403,471 


44  440.725 

447,948 


63  215,752 

729,355 


Clix  Lard  . 

Rex  Lye  . 

Cudahy  Packing  Co,  Misc. 
Products  . 

136.  Foster  Milburn  Co.  (Doan’s 

Pills)  . 

137.  Can-idian  National  . 

Canadian  National  Railway 
Canadian  National  Steam¬ 
ships  . 

Canadian  National  Exhibi¬ 
tion  . 

138.  Kopiier’s  Coke  . 

139.  General  Mills  Inc . 

Bisquick  . 

Sperry  Drifted  Snow  . . . 

WI.eaties  . 

Gold  Medal  Flour  . 

Softasilk  . 

Wheat  Hearts  . 

General  Mills  Products.. 

140.  Libby-McNeil-Libby  . 

Libby’s  Baby  Food  . 

Libby’s  Products  . 

Libby’s  Deep  Brown  Beans 

Libby’s  Pineapple  . 

Libby’s  Evaporated  Milk. 

141.  Pepsodent  Co . 

Pepsodent  Dentifrice  .... 
Pepsodent  Antiseptic  .... 

Pepsodent  Products  . 

Pepsodent  Junis  Cream.. 

142.  Olive  Tablet  Co.  (Edwards 

Olive  Tablets.  Dr.)  ... 

143.  Atlantic  Gulf  &  West  Indies 

S.  S.  Line  . 

Clyde  Mallory  . 

Porto  Rico  . 

New  York  &  Cuba  Mail 
S.  S.  Co . 

144.  Congress  Cigar  Co.  Inc . 

La  Palina  . 

Recollection  . 

145.  Southwestern  Bell  Telephone 

Co . 

146.  White  King  Soap  Co . 

White  King  Granulated 

Soap  . 

White  King  Laundry  Soap 
White  King  Toilet  Soap. 

147.  Julius  Kayser  &  Co . 

Kayser  Hosiery  . 

Kayser  Gloves  . 

Kayser  Products  . 

Kayser  Lingerie  . 

148.  Pictorial  Review  Co . 

Pictorial  Patterns  . 

Pictorial  Review  . 

149.  Bell  Telephone  Co.  of  Penn. 

150.  Western  Railroads  . 

151.  Chicago,  Northwestern  & 

Union-Pacific  R.  R’. . . . 

152.  Pinex  Co.  (Pinex)  . 

153.  Richfield  Oil  Corp.  of  N.  Y. 

Prods . 

154.  National  Sugar  Refining  Co. 

of  N.  J.  (Jack  Frost 
Sugar)  . 

155.  United  Air  Lines  . 

1 56.  Union  Pacific  Railroad  .... 

157.  Smith  Bros . 

Smith  Bros.  Cough  Drops 
Smith  Bros.  Cough  Syrup. 

158.  Hupp  Motor  Car  Corp.  Hup- 

mobile  (New)  . 

159.  Phila.  &  Reading  Coal  & 

Iron  Co.,  Famous  Read¬ 
ing  .Anthracite  . 

160.  United  Fruit  Co . 

United  Fruit  S.  S.  Co... 
United  Fruit  Bananas.... 

161.  Clorox  Chemical  Co.  (Clorox) 

162.  McKesson  &  Robbins  Inc... 

Calox  Tooth  Powder  .... 
McKesson’s  Vitamin  Con¬ 
centrate  Tablets  . 

Martin’s  Whiskev  . 

McKesson’s  Analax  . 

Silver  Crest  Gin  . 

Sandeman  Wines  . 

McKesson’s  .-Antacid  .... 
McKesson’s  &  Robbins  Inc. 

Liquors  . 

Dennis  Mounie  Gold  Leaf 

Cognac  . 

McKesson’s  Medical  Prods. 
Spirits  Import  Co.  Prods. 
Maple  Grove  Whiskey  .... 

Cora  V^ermouth  . 

Roffignac  Cognac  Brandy. 

163.  Prudential  Ins.  Co.  of 

.-America  . 

164.  New  England  Tele.  &  Tele. 

Co.  . . 

165.  Crosley  Radio  Corp . 

Crosley  Refrigerator  .... 

Crosley  Radio  . 

Crosley  Institutional  . 

166.  Resinol  Chemical  Co . 

Resinol  Ointment  . 

Resinol  Misc.  Prods . 

Resinol  Soap . 

167.  Welch’s  Grape  Juice  Co., 

The  Welch’s  Grape  Juice 

168.  Chicago,  Burlington  &  Quincy 

Ry . 

169.  General  Baking  Co.  (Bond 

Bread)  . 

170.  Champion  Spark  Plug  Co.. 

171.  Climalene  Co.,  The . 

Climalene  . 

Bowlene  . 

172.  Chicago.  Milwaukee,  St.  Paul 

&  Pacific  R.  R . 

173.  Louisville  &  Nashville  K.  R. 

174.  .American  Sugar  Refining 

Co . 

Domino  Sugar  . 

Franklin  Sugar  . 

Domino  Syrup  . 


19.85 

1935 

tUer 

1934 

Product 

No.  of 

Total 

I’rodurt 

Linage 

Cilieo 

Linage 

Linage 

7,944 

4 

7,993 

7,882 

27 

5,776 

4,773 

4 

432,735 

432,183 

288,970 

28 

355,337 

135,401 

31 

158,332 

ItS4 
Adver- 
19S4  tiaer 


157,060  29 

84,456  9 

41,285  24 

154,484  53 


26,705  16 

6,805  17 


302,782  24 

120,334  16 


85  301,959 
..  513,649 


10  286,921 

454,024 


45 

48 

19 

30,572 

19 

84 

409.321 

73 

497,274 

406,200 

365,559 

65 

281,516 

44 

i!93.  F: 
194.  11 
195.  K 


395,140  l|^ 


24  260.454 

77  378.917 


38  357,211  I  30.  Ir 


29  708,144 

35  291,823 


36  263,169 

280.382 


79  509.811  1 31  I 


23  270.424 

365,017 


244,504  I 
3  1  0.572  laH.  c 


278,083  1  212,  p 
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,572 
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5,785 


7,5L’ 

5,i« 


n.454 

8,917 


7,21! 
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'0.424 

15,017 


14, .504 
10.572 


Miiinifiu'turer  &  I’rodurts 


78,0U 

78.020 

20.822 


4)0,902 


152.5W 

125.559 

152,117 

540^30 

163.605 


264,544 

267,754 

389.465 


gink 

i»TM« 

LM 

I'S  Stanil.iril  Oil  Co.  of  Louisiana 

‘  '  I’roJs . 

i;4.  Matson  Navigation  Co . 

.Matson  Line  . 

Matson  Oceanic  Lines  .... 
Oceanic  S.  S.  Co . 

177.  lohn  II.  Woodbury  Inc - 

\V'<H«lbury’s  Soap  . 

Woodbury’s  I’rcps  ....... 

178.  Furness  Uermuda  S.  S.  Line 
1*79,  Natural  Gas  ICciitil'tnent  Co. 

*  Inc.,  Natural  Gas  — . 

180.  Chesapeake  &  I'otomac  Tele. 

181.  Fruit  Industries  Ltd . 

Guasti  Wines  . 

Victor  Hugo  Brandy . 

Fruit  Industries  Ltd . 

182.  Van  Camp  .Sea  Food  Co. . . 

White  Star  Tun.a  Fish  .. 
Chicken  of  the  Sea  Tima. 

183.  Carter’s  .Medicine  Co..  Cart¬ 

er's  Little  Liver  Pills.. 
;84.  B.  C.  Remedy  Co.  (B.  C. 

Remedy)  . 

185.  Delaware,  Lackawanna  & 
Western  Coal  Co.  (Blue 

Coal)  . 

;86.  Parker  Pen  Co.,  The . 

Parker  Pens  &  Pencils... 

Parker  (juink  . 

187.  Hunter  Ciwynbrook  Distilling 
Corp.  (Hunter  Balt.  Rye 

Whiskey)  . 

;S8.  National  Carbon  Co.,  Inc.. 

Eveready  Prestone  . 

Eveready  Batteries  . 

189.  New  York,  New  Haven  & 
Hartford  Railroad  Co... 
:90.  World’s  Dispeiisery  Medical 

.\ss'n . 

Pierces  Golden  Medical 

Discovery,  Dr . 

Pierces  F'avorite  Prescrip¬ 
tion,  Dr . 

Pierces  A-Nuric  Tablets, 

Dr . 

Pierces  Clinic,  Dr . 

191.  Coty,  Inc . 

Coty  Prep . 

Coty  Face  Powder . 

192.  Maytag  Co.  (Maytag  Wash¬ 

ing  Machines)  . 

193.  French  Line  . 

194.  Illinois  Central  R.  R . 

195.  Railway  Fixpress  .Agency... 

196.  Ohio  Bell  Telephone  Co.... 

197.  (^icago.  Northwestern  R.  R. 

198.  Mentholatum  Co . 

Mentholatum  . 

Mentholatu.Ti  Mist  . 

199.  Scott  Paper  Co . 

Waldorf  Tissue  . 

Scott  Towels  . 

.’00.  International  Mercantile 

Marine  Co . 

Panama  Pacific  S.  S . 

United  States  . 

Baltimore  Mail  . 

United  States- Panama  Paci¬ 
fic  . 

101.  Leeming  &  Co.,  Inc., 

Thomas  (Ben-Gay)  ... 

102.  New  York  Sun  . 

101  American  Distilling  Co . 

American  Distilling  Co. 

Prods . 

Meadwood  Whiskey . 

Frontier  Whiskey  . 

Briarcliff  Whiskey  . 

Old  Colony  Dry  Gin.... 

Polo  Club  Gin  . 

104.  Chattanooga  Medicine  Co... 
■Thedford  Black  Draught  . . 

Cardui  . 

305.  Standard  Oil  Co.  of  Pa. 

Prods . 

106.  Bureau  of  Milk  Publicity, 

State  of  .New  York . 

lOt.  Hanes  Knitting  Co.,  P.  II. 
(Underwear)  . 

108.  Bauer  &  Black  . 

Blue  Jay  Corn  Plasters.. 
Velure  . 

109.  Consolidated  Cigar  . 

Harvester  . 

Ixivera  . 

.  Dutch  Masters  . 

il,  S'  I'-  Lines . 

‘11.  Philadelphia  Evening  Bul¬ 
letin  . 

112.  Philip  Morris  &  Co.  Ltd. 

(Phillip  Morris  Cigar¬ 
ettes  )  . 

113.  McCormick's  Inc . 

McCormick's  Bee  Brand 

Insect  Products  . 

McClormick’s  Banquet  Tea. 
McCormick’s  Bee  Brand 

Products  . 

McCormick’s  Bee  Brand 

Vanilla  . 

McCormick’s  Bee  Brand 

Condiments  . 

McCormick’s  Bee  Brand 

Mayonnaise  . 

Mef^ormick’s  Bee  Brand 

Cinnamon  . 

McCormick’s  Bee  Brand 

Black  Pepper  . 

McCormick’s  Bee  Brand 

Mustard  . 

4-  Luckv  Tiger  Manufacturing 

Co . 

Lucky  Tiger  Shampoo.... 
Lucky  Tiger  Hair  Tonic. 
Lucky  Tiger  Hair  Dressing 
Lucky  Tiger  Ointment  . . 
Lucky  Tiger  Skin  Tonic. 


19»5 

I’rnduet 

Linage 


193.885 

112,655 

4,219 

262,985 

44,354 


1933 

Atlver- 

1934 

1934 

1934 

Adver¬ 

tiser 

Bank 

1933 

1935 

1935 

Adver¬ 

tiser 

1934 

1934 

1934 

Adver¬ 

tiser 

Totai 

No.  of 

Total 

in  This  3lanufa<'turer  &  I’rodurts 

I’rmluct 

No.  of 

Total 

Product 

No.  of 

Total 

Cities 

l.iniige 

Linage 

Cities 

l.lnage 

l.lst 

l-inage 

Cities 

Linage 

l.inage 

Citlee 

l.inage 

6 

312.527 

6 

456,644 

Lucky,  Tiger  Products  . . 
215.  United  Distillers  of  America 

246,953 

1,657 

5 

20,663 

310,759 

362,046 

390,590 

U.  D.  L.  Whiskey  . 

184,004 

■)‘y 

20,663 

5 

8 

7 

LL  D.  L.  Products  . 

62,949 

6 

13 

3 

28,544 

~6 

216.  I.chn  &  Fink  . 

246,877 

92,609 

269,620 

2,459 


32 

10 

31 

3 

3 


307,339 


306,683 

306,429 


304,179 

298,894 


416,226 

101,292 


26 

18 

28 


163,498 

9 

65,947 

7 

92.1.59 

17 

43,237 

12 

296.553 

194,518 

is 

202,608 

11 

102,035 

13 

126,207 

14 

88 

293,655 

88 

24 

291,182 

20 

33 

291,181 

30 

290,672 

267,293 

73 

212,428 

70 

23,379 

30 

22,682 

28 

48 

289,754 

S 

285,098 

285,098 

76 

188,752 

69 

66,281 

16 

283,325 

280,661 


137,493 

86  . 

103,158 

124,625 

87  . 

76,655 

18,543 

29  . 

16,090 

2,928 

280,224 
72  . 

280,224 

276,214 

103,346 

279,929 

279,907 

278.072 

274,200 

272,902 

271,304 

272,079 


79 

79 

29 

7 

55 

31 

72 

57 

33 

47 

6 

19 


272,078 


271,930  70 


517,518 

309,793 

174,384 

251,293 

65,947 


388,354 

263,371 


294,358 

235,110 


11,773 

255,033 


205,553 

198.831 


379,560 


193,153 

308,700 

246,628 

184,570 

250,077 

165,786 

271,930 


35,622 


29)310 

29 

35,622 

20 

271,785 

437,809 

171,790 

31 

256.914 

30 

81.606 

20 

173,181 

27 

9,737 

4 

7,714 

3 

8,652 

9 

75 

271,430 

65 

216,262 

17 

271,167 

18 

297,059 

270,281 

216,290 

196,054 

29 

73,237 

25 

50,502 

11 

29,382 

20 

21,157 

14 

41,691 

12 

2,568 

7 

12,778 

15 

38,709 

17 

20,493 

20 

266,206 

202,798 

135,560 

27 

101,772 

29 

130,646 

27 

101,026 

30 

8 

261,469 

7 

283,370 

17 

261,443 

66 

260,143 

57 

251,514 

258,733 

33,618 

207,653 

56 

21,298 

i9 

51,080 

8 

12,320 

3 

257,883 

475,916 

111,735 

26 

233,024 

2'o 

82,397 

7 

66,686 

7 

63,751 

17 

176,206 

17 

35 

257,137 

33 

272,471 

12 

256,495 

9 

214,750 

53 

253,971 

38 

66,960 

249,713 

189,492 

77,180 

18 

88,937 

17 

47,866 

22 

53,471 

15 

37,087 

22 

22,601 

20 

25,039 

26 

20,279 

19 

19,028 

13 

9,870 

21 

10,759 

27 

8,560 

20 

11,286 

27 

7,242 

18 

248,881 

150,834 

158,373 

To 

41.073 

Ts 

69,913 

70 

38,900 

61 

17,032 

69 

26,816 

58 

3,563 

28 

24.533 

59 

17.855 

58 

Cream  . 

Pebeco  . 

Lysol  . 

217.  Great  Northern  Railroad.... 

218.  Ci.  F.  Htublein  &  Bros . 

Club  Cocktails  . 

Milshiro  Dry  Gin . 

Houblein  Products  . 

219.  Schilling  St  Co.,  A . 

Schilling’s  Coffee  . 

Schilling’s  Spices  . 

Schilling’s  Flxtracts  . 

Schilling’s  Tea  . 

Schilling’s  Baking  Powder 
Schilling’s  Colors  . 

220.  Pacific  Telephone  &  Tele¬ 

graph  Co . 

221.  Institutional  Insurance  .... 

222.  Northwestern  Bell  Telephone 

&  Telegraph  Co . 

223.  New  York  Herald  Tribune. 

224.  W.  A.  Taylor . 

•Martini  &  Rossi  Vermouth 
John  Jameson  Whiskey... 

225.  Dr.  Leonhnrdt  Co . 

Hem-Roid  . 

Ru-Ma  . 

226.  Metropolitan  Life  Insurance 

Co . 

227.  Folger  &  Co.,  J.  A.  (I'olgers 

Coffee)  . 

228.  Ludens  Inc.  (Ludens  Cough 


173.206 

73,671 


203,604 

27,530 

8,615 


50  246,601 

239,749 


94,381 

55,822 

51,994 

17.668 

14,581 

4,302 


238,748 


43.153 

.12,879 

16,577 


18.485 

94,003 


110,856 

47,046 

30,385 

18,543 


200,533 

112,488 


212,253 


5,423 


5 

238,658 

5 

233,539 

69 

238,404 

26 

160,788 

5 

237,992 

4 

167,162 

32 

237,411 

28 

288,261 

236,956 

124,591 

170,761 

21 

100,162 

is 

p6,195 

12 

24,429 

7 

233,302 

195,667 

233,302 

65 

191,348 

59 

4,319 

5 

45 

231,780 

17 

13,960 

11 

231,689 

10 

203,115 

hnicd  on 

next  page) 

American 

Advertising 

Agencies 

1402  Advertising  Agencies  in  the  United  States, 
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Rank 


LiHt 

Drops)  . 

239.  Curtis  Publishing  Co . 

Saturday  Evening  Post  . . 
I.adies  Home  Journal  ... 

230.  Seminole  Paper  Co.  (Sem¬ 

inole  Tissue)  . . 

231.  Seaboard  -Mr  Line  Railway. 

232.  Cosmopolitan  Pictures  .... 

233.  Distilled  Liquor  Corp.  (Hil- 

dick’s  .\pple  Jack 
Brandy  . . 

234.  General  Household  Utilites 

Co . 

Grunow  Refrigerator  .... 

Grunow  Radio  . 

Grunow  Institutional  .... 

235.  Jaques  Mfg.  Co.  (K.  C. 

Baking  Powder)  . 

236.  Hoffenreflfer  &  Co.  (Pick¬ 

wick  Beer  &  .Me) . 

237.  E.  I.  Du  Pont  De  Nemours 

&  Co.  Inc . 

Dupont  Zerone  . 

Dupont  Five  Star  Anti- 

breeze  . 

Dupont  Products  . 

Du|x>nt  Duco  Waxing... 

Dupont  Linkota  . 

Dupont  Duco  Paint . 

238.  Southern  Dairies  Co . 

Southern  Dairies  Ice 

Cream  . . 

Southern  Dairies  Milk... 
Southern  Dairies  Co.  Prods. 

239.  Reo  Motor  Car  Co . 

Reo  (New)  . 

Reo  Trucks  . 

240.  Gulden  Inc.,  Charles  (Gul¬ 

den  Mustard)  . 

241.  Pillsbury  Flour  Mills  Co.... 

Pillsbury’s  Best  Flour... 
Pillsbury ’s  Sno-Sheen  Cake 

Flour  . . . 

Pillsbury’s  Minitmix  .... 

242.  Pepper  Co.,  Dr . 

243.  Northern  Pacific  Railroad.. 

244.  Electric  Refrigeration  Bureau 

245.  Wesson  Oil  &  Snowdrift 

Sales  Co . 

Wesson  Oil  . 

Snowdrift  . 

Wesson  Oil  &  Snowdrift 

246.  Magnolia  Petroleum  Corp. 

Prods . 

247.  Transcontinental  &  Western 

.\ir  Express  . 

248.  National  Live  Stock  &  Meat 

Board  . . 

249.  .Muminum  Cooking  Utensils 

Co.,  Wear-Ever  Alumi¬ 
num  Utensils  . 

250.  American  Can  Co . 

251.  Yardley’s  &  (3o.,  Ltd . 

Yardley’s  English  Laven¬ 
der  Prod . 

Yardley’s  English  Laven¬ 
der  . 

252.  Jelke  &  Co.,  John  F . 

Jelke  Good  Luck  Oleomar¬ 
garine  . 

Jelke  Good  Luck  Salad 
Dressing  . 

253.  .American  Bakeries  {3o.,  Mer¬ 

ita  Bread  &  Cake . 

254.  Tom  Walker,  Inc . 

Three  Rivers  Whiskey.... 
Tom  Walker  Products... 
Fair  Play  Whiskey . 

255.  Phillips  Packing  Co.,  Inc.. 

Phillips  Soups  . 

Phillips  Beans  . 

Phillips  Products  . 

Phillips  Spaghetti  . 

Phillips  Tomato  Juice.... 

Phillips  Con  Came  . 

Phillips  Clam  (3howder... 
Phillips  Vegetables  . 

256.  Bell  &  Co.  (Bell-Ans) . 

257.  Great  Eastern  Bus  System.. 

258.  Gilmore  Oil  Co.  Ltd.,  Pro¬ 

ducts  . 

259.  Eastern  S.  S.  Co . 

260.  The  Spool  Cotton  Co., 

Coats  &  Clarks  Thread. 

261.  Continental  Can  Co . 

262.  Adolph  Coors  Co.  (Coors 

Beer)  . 

263.  Paramount  Pictures  . 

264.  General  Tire  &  Rubber  Co. 

( General  Tires)  . 

265.  SheaSer  Pens  &  Pencils... 

266.  Libby  Owens  Ford  Glass 

Co.,  Libby  Owens  Ford 
Safety  Glass  . 

267.  Sinclair  Refining  Co.  Prods. 

268.  California  Packing  Corp.... 

Del  Monte  Products . 

Del  Monte  Salmon . 

Del  Monte  Coffee . 

269.  Florida  Citrus  Exchange... 

Florida  Tangerines  . 

Florida  Grapefruit  . 

Florida  Fruits  . 

Florida  Oranges  . 

270.  Mid  Continent  Petroleum 


164.926 

48.441 

11,261 


164,536 

35,919 

20,577 


107,718 

53,104 

38,241 


155,141 

11,291 

9,983 

9,243 

8,401 

1,923 

1,144 


1935 

1034 

1935 

itn 

.%dver- 

.4dver- 

Adver- 

1935 

loss 

tiller 

19.<I4 

1934 

tiser 

Rank 

1035 

1935 

tiser 

1934 

1034 

Nil.  of 

Total 

Produrt 

No.  of 

Total 

in  This 

Mannfaeturer  A  Produrts 

l*ro<lart 

No.  of 

Total 

Produrt 

No.  of 

LinaKP 

CIHm 

I.iimKe 

Linawe 

Cities 

I-inage 

List 

Linage 

Cities 

l.inaffe 

Linage 

Cities 

70 

231,646 

73 

177,989 

Stewart  Warner  Refriger- 

231,593 

251,491 

ator  . 

94,403 

26 

177,178 

31 

231,593 

37 

181.447 

40 

Stewart-Warner  Radio  . . 

77,746 

26 

130,859 

46 

70,044 

32 

.Alemite  Co.  Prods . 

5,521 

11 

1,482 

7 

278.  Northam  Warren  Corp.  . . . 

177,401 

33 

230,075 

17 

92,405 

Ciitex  Products  . 

90,164 

19 

20.859 

4 

26 

228,594 

26 

204,796 

Odo-Ro-No  . 

56,535 

19 

4 

227,585 

5 

203,717 

(ilazo  Liquid  Polish  . 

23,052 

17 

lilazo  Polish  Remover.... 

7,650 

17 

Igou 

DRA' 


11,302 
19.17 
to  f 


50  226,753 


35  159,623 


224,628 


190,935 

298,969 


489,904 


31  222,281 


34  232,913 


221,858 


126,252 


279.  Brown  &  Williamson  Tobac¬ 

co  Corp . 

Kool  . 

Brown  &  Williamson 

Tobacco  Corp . 

Bugler  . 

Kite  . 

Target  . 

280.  Ex-I..ax  Inc.,  (Ex-I-ax) . 

281.  Lewis  Medicine  Co.,  The 

A.  H . 

Turns  . 

N.ature’s 


117,888  18 


176,553 


131,376  17 


131,3:- 


27,696 

16,608 

7.572 

6,789 


176,441 


110,775  86 


175,338 


>17,251 

2  8  5,54: 


131,636 

93,620 

54  . 

282. 

8 

283. 

9 

45,378 

44,448 

1>7  .... 

284. 

IR  . 

47,746 

29,248 

18,959 

18  . 

60 

19  . 

285. 

.Atwater-Kent  Mfg.  C^o.  . . . 
Atwater-Kent  Radio  . 

22  . 

102,903 

46 

174.790 

173,070 


201, 61t 

201,0:; 


172,958 

170,605 


34 


221,032 


113,657 


220,095 

319,738 

177,969 

246,365 

76 

42,126 

67 

73,373 

74 

23 

219,663 

24 

218,678 

219,194 

373,296 

180,825 

« 

158,469 

52 

38,369 

39 

34,594 

32 

180,233 

16 

15 

217,723 

15 

232,867 

44 

216.690 

26 

142,569 

15 

216,150 

16 

178,064 

215,144 

229,252 

168,^7 

22 

127,552 

29 

42,921 

12 

99,348 

22 

3,886 

9 

2,352 

8 

7 

213.920 

8 

410,807 

14 

212,082 

17 

108,930 

6 

206,275 

3 

145,892 

85 

203,106 

82 

173,423 

58 

202,887 

202,038 

117,904 

143,640 

9 

50,940 

3 

58,398 

5 

66,964 

6 

201,424 

30,459 

190,680 

52 

30,459 

15 

-Atwater-Kent  Refrigerator 

286.  Zenith  Radio  Corp.  (Zenith) 

287.  Fitch  Co..  The  F.  W. 

(Fitch’s  Shampoo)  _ 

288.  R'uppert’s,  Jacob  (Ruppert’s 

Beer)  . 

289.  Southern  Bell  Tel.  &  Tel. 

Co . 

290.  Hoffman  Beverages  Co.  ... 

Hoffman’s  Beverages  .... 
Hoffman  Products  . 

291.  Nurito  Co.,  The  (Nurito).. 

292.  Santa  Fe  Trail  Bus  System 

293.  Life  Savers,  Inc . 

Life  Savers  Product . 

Pine  Bros.  Glycerine 

Cough  Drops  . 

Cough  Savers  . 

294.  Scholl  Mfg.  Co.,  Inc.,  The. 

Scholl's  Zino  Pads,  Dr., 
Scholl’s  Foot  Comfort 

Rem.,  Dr . 

Scholl’s  Solvex,  Dr . 

Scholl’s  Onixol,  Dr . 

295.  French  Lick  Springs  Hotel 

Co.,  Pluto  Water . 

296.  Dollar  Steamships  Lines... 

297.  Abbott’s  Dairies.  Inc . 

Abbott’s  Ice  Cream . 

.\hbott’s  Milk  . 

298.  Campbell  Soup  Co . 

Campbell’s  Soups  . 

Franco- -A  m  e  r  i  c  a  n  Spa¬ 
ghetti  . 

Campbell’s  Tomato  Juice. 

299.  Fasteeth.  Inc.  (Fasteeth).. 

300.  Waterman  Co.,  L.  E.  Water¬ 

man’s  Pens  &  Pencils.. 

301.  Chicago.  Rock  Island  & 

Pacific  R.  R . 

302.  Pennzoil  Co.,  The  Products 


67,702 


182,171  68 


99,7j‘ 

182, i:: 


169,152 


50  257,6:; 


27  168,997 


30 


14  168.645 


41314 

IIW 


110.048 

57,023 


167,953 

167,071 


163,568 


247452 

I6336( 


82,955  30 


166,010 

164,696 

164,453 


271,903 


64 


lU2t: 

IN35I 

30147i 


52,981 

28,517 


29,473  16 


123,361  85 


163,311 


244,136 


2«94» 


21,683 

13,469 

4,798 


24.288 

16,187 

5,281 


97.779 

60,086 


161.474 

157,909 

157,865 


64,791 

78,578 


16245: 

21ll,«0 

143,5i! 


102,485 


560,615  65 


621455 


48,549 

6,102 


61,018 


157.051 


85  14S,«7 


155,797 


39  132,2:: 


154,780 

154,072 


10,744  11 


201,364 

198,063 


230,869 

66,062 


F.  D.  R.  GIVES  BLESSING 
TO  PRALL’S  WORK 


There  are  many  factors  militatinc 
against  Payne’s  re-appointment,  politicai 
(he  is  an  Eastern  Republican),  personal, 
differences  in  policy  and  administratio; 


Re-Appointment  of  FCC  Chairman  gf  FCC,  and  his  oppositiwi  to  t 


197,126 


81,104 

24,986 

36,015 

16,542 

4,831 


166,197 


For  Year  Raiaea  Queation  of  Fate 
of  Commiaaioner  Payne — Poli¬ 
tical  Tug-’O-War 


large  units  of  the  radio  industry, 
Congressional  leaders  in  the  Senattj 
favor  the  appointment  of  a  Wester! 
Republican,  because  of  the  doniinanc!| 
of  the  FCC  by  eastern  commissioner 


195,973 

194,862 


2,719 


179,726 

183,860 


193,722 

193,054 


379,670 

182,382 


192,515 

191,610 


22,064 


191,251 

190,249 


188,413 

187,040 


182,199 


182,887 

182,286 

182,199 


52,519 

51,844 

41,634 

35,797 


181,794 


113,352 

159,624 

15,799 


14  .  (.Special  to  Editok  &  Publisher) 

15  .  Washington,  L).  C.,  March  11 — As  Of  the  prospective  candidates  mentione(j 

.  a  pre-climax  to  the  bitter,  underground  for  Payne’s  job,  John  C.  Kendall 

12  political  squabble  affecting  the  current  Portland,  Oregon,  an  attorney,  anl 

administration  of  tlie  Federal  Communi-  Harold  LaFount  of  Utah,  a  fonncif 
cations  Commission,  President  Roose-  member  of  the  old  Radio  Comm 
velt  has  re-appointed  Aiming  S.  Prall  are  considered  to  have  the  best  chancej 
to  serve  as  chairman  of  the  FCC  for  ' 
another  year,  effective  March  11. 

This  action,  coupled  with  the  efforts  tion  of  the  FCC  has  reached  the  S'’natd 
of  the  Democratic  leadership  in  the  with  the  result  that  several  Senatw 
House  and  Senate  to  smother  resolu-  close  to  the  White  House  are  ini' 
tions  calling  for  an  investigation  of  the  to  support  Payne’s  reappointment 
FCC,  is  taken  to  mean  that  the  Prall  It  is  a  imlitical  tug-of-war  “t  t!’- 
faction  in  the  FCC  has  the  official  .state.  While  Prall  has  been  re-i 
blessing  of  the  White  House.  pointed  chairman  of  the  FCC,  this 

Because  of  the  many  instances  where  not  dampen  the  fires  of  opposition 
newspaper  interests  are  operating  radio  present  administration,  now  burning 
stations  and  because  of  the  numerous  Capitol  Hill.  Thus  if  a  cnngre5Mor!i| 

41  .  applications  in  the  Commission’s  files  resolution  is  pushed  through  and  " 

the  subsequent  efforts  to  discredit 


211,737 

13,275 


155,794 

108,262 


299,003 

1,202,573 

288,775 


for  broadcasting  facilities  from  news 
30,189  papers,  this  development  is  of  signifi 


30,189 


Corp.  Prods .  — 

15 

181,790 

13 

198,957 

271. 

Regensburg  &  Sons,  E. 

(Admiration)  .  . . . 

3 

181,364 

3 

182,370 

272. 

Gorton-Pew  Fisheries  Co., 

Gorton’s  Fish  Products  _ 

31 

180,639 

28 

160,126 

273. 

U.  S.  Industrial  .Alcohol  (^., 

Super  Pyro  .Anti-Freeze 

49 

180,497 

45 

127,820 

274. 

Frederics  Permanent  Waves 

63 

179,410 

S3 

104,039 

275. 

Pittsburgh  Plate  Glass  Co. 

. . .  65 

178,673 

. ..  19 

39,981 

7,731 

276. 

Modess  Corp.,  The  (Modess)  _ 

73 

178,387 

17 

277. 

Stewart  Warner  .\lemite 

(^rp . 

177,670 

309,519 

cance  to  the  press. 

Coincident  with  the  re-appointment  of 
Prall,  there  is  a  strong  concerted  move¬ 
ment  to  block  the  re-appointment  of 


FCC  and  its  chairman,  the  balance  wsj 
swing  in  favor  of  Payne. 


TO  SYNDICATE  CARTOONS 

-Announcement  of  the  syndication 
Commissioner  George  Henry  Payne,  editorial  cartoons  by  Reg  ManmnjSafet 
whose  term  expires  July  1.  Payne  is  Phoe^Iv  (.Ariz.)  Republic  staff  art-^recen 
considered  more  sympathetic  to  matters  through  the  newly  organized  Phoes- 


affecting  newspapers  that  come  to  the  Republic-Gazette  Syndicate,  has  J 


attention  of  the  commission  than  any  made.  Under  a  new  syndication  m 
of  the  other  six  members.  Commis-  the  editorial  cartoons  are  offered  nffij 
sioner  Payne  is  a  former  newspaper-  papers  in  mat  form  with  proof  tor 
man,  having  been  associated  with  sev-  weekly  “subscription  char^p’’  pj* 
eral  of  the  New  York  papers  in  the  “publication  charge’’  for  each  seleci 
past.  for  use 
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lden  gloves  again 
draws  huge  crowds 

]1,302  See  Fieticuff*  in  Cbicago; 
19,172  in  New  York — Winner* 
to  Meet  at  Madison  Square 
Garden,  March  27 

Xhe  New  York  Daily  Nezvs  and  the 


SAFETY  COOPERATIVE  AD 

Twenty-six  Quebec  City  business 


FEATURING  CARRIER  CONTESTS 

A  newspaper  boy  salesmanship  dem- 


NEW  TAX  RUUNG 


houses  co-operated  with  L’Evenement,  onstration  will  l)e  one  of  the  features  of  California  Commiasion  Exempt*  New*- 
on  March  7,  in  publishing  a  page  spon-  the  International  Circulation  Managers’  oaner  Worker* 


sored  by  the  city’s  branch  of  the  Prov-  Association  convention  June  16-18  in 
ince  of  Quebec  Safety  League  Dallas.  Teams  representing  the  North 
inaugurating  a  campaign  urging  truck  and  South  will  compete  for  the  honors, 
drivers  to  drive  safely.  To  date  four  teams  are  entered  repre- 

\  streamer  across  the  top  of  the  senting  the  Southern  Circulation  Man- 
page  read:  agers,  Texas  Circulation  Managers, 

"The  Safety  League  urges  truck  Midwest  Circulation  Managers  and  the 


me  iiuernaiionai  L-ircuiaiion  Managers  paper  Worker* 

Association  convention  June  16-18  in  re*.,.-.,;  e  d  .  \ 

,,  .1  XT  .  (Special  to  bDiTOR  &  Fcblisher) 

Dallas.  Teams  representing  the  North  t  a  x#  . 

and  South  will  compete  for  the  honors.  ^^>'ch  9  Two  addi 

To  date  four  teams  are  entered  repre-  classifications  ^empt  from  con 


senting  the  Southern  Circulation  Man-  ‘•’’^’otions  to  the  California  Unemploy- 
agers,  Texas  Circulation  Managers,  ment  Reserve  Fund  were  named  by  the 
Midwest  Circulation  Managers  and  the  commission  administering  the  act 

Central  States  Circulation  Managers  recent  ruling  governing  newspa- 


i&cgo  Fribune  have  staged  the  drivers  to  drive  with  care,  courtesy  and  Central  States  Circulation  Managers  recent  ruling  governing  newspa- 

I  their  annual  ^Iden  gloves  hsti-  security.  Give  all  your  attention  to  groups.  The  competitors  will  be  selected  cases.  These  are  subscnption  soli- 

jjs  tournament.  The  winners  of  both  yyuj-  driving.  Never  take  out  a  dam-  at  the  spring  meetings  of  the  associa-  ‘^'tors,  who  are  deemed  independent 
(Btests  will  meet  in  the  annual  inter-  ag<»(}  vehicle.  Inspect  your  brakes  tions.  Jack  Estes,  Dallas  News-Jour-  '^9^t'’^ctors  the  same  as  insurance  soli- 
ijy  bout  in  MadisW  Square  Garden,  yften.”  The  Safety  League  plans  to  ttal,  is  chairman  of  the  entertainment  artists  and  photogra{4ie_rs 


\;tw  \  ork.  March  27.  ,  ,  -  ,  .  use  newspaper  space  this  ye: 

A  capacity  CTOwd  viewed  the  finals  in  campaign  to  reduce  accidents. 

Iyh  cities.  The  Chicago  finals  were  - 

Idd  March  6  before  21,302  spectators.  CARRIER  HAS  100%  ROUTE 

]Tit  New  York  finals  were  held  March  Clarence  C  Hope,  Jr.,  16,  has  won 


use  newspaper  space  this  year  in  its  committee  and  Robert  W.  Taylor  is  employed  on  a  casual  basis, 

campaign  to  reduce  accidents.  vice-chairman  of  the  Newspaper  Boy  under  salary. 

_ _ welfare  committee.  Previously  the  commission  ruled  that 


SPONSORING  LOCAL  MOVIE 


Previously  the  commission  ruled  that 
newsboys,  distributors,  string  corres- 
liondents  and  editorial  workers  on  a 


Jbefore  an  audience  of  19,172  who  paid  the  distinction  among  150  carriers  of  Harrisbura  (Pat  Telearabh  is  casual  basis,  also  are  to  be  classified  as 

j(6J26  dwrlotte  (N.  C.)  Nca-J  servi^  co-operating  with  L^w’s  theatre,  Har-  independent  contractors  when  not  em- 


20l'o:;  The,t^esent  champions  are  survivors  Charlotte  pro^r,  of  setting  up  a  IW  ^isburg,  in  making  a  two-reel  movie,  P'«y‘‘d  on  straight  salary. 

,( a  Held  of  many  thousands.  In  the  per  cent,  route.  Every  person  living  Hannened  In  Harrishnrtr  ”  The  _ _ 

(Wago  contest  the  entries  came  from  on  his  route  subscribed  to  the  News.  .  •  ,  «r.f;.oi.,  ..r  w.,1  u  .  o  ..1^, 

j^’iv  B  states.  The  champions  are  eligible  With  this  record  he  topped  the  paper’s  po  y  -  HAS  HOME  MODELING  SERIES 

’  iorthe  .American  Olympic  trials  to  be  efficiency  contest  The  boy.  who  is  a  ‘  _  The  Elgin  (Ill.)  Courier-News  is 

liebl  in  Chicago,  under  Tribune  spon-  high  school  junior,  has  155  customers  SCHOOL  ART  EXHIBIT  running  a  26- week  cooperative  cam- 

rtsUB.  in  May.  at  the  155  addresses  he  serves.  He  has  m  -i  j  r.i  •  r-  •  ,  ,  paign,  featuring  local  dealers  in  home 

The  Phxledelphta  Evening  Ledger  building  supplies  under  the  heading 


jorsUp,  in  May.  at  the  155  addresses  he  serves.  He  h 

The  Cleveland  Plain  Dealer  and  been  carrying  a  route  for  two  years. 
Oiuho  World-Herald  teams  tied  for  hmtc 


SCHOOL  ART  EXHIBIT 


"Your  Home  Should  Come  First!”  An 


»..A.x...xo  ..XATTOWT  ^  rcgional  j uiiior  art  ex-  -Your  Home  Should  Come  First!”  An 

READERS  ADVISE  ON  QUINTS  April  1  to  8  to  stimulate  interest  editorial  feature  on  building  prospects 

In  overwhelming  numbers,  Chicago  fu®  dren  in  schools  appears  in  conjunction  with  the  group- 

merican  readers  urge  the  Dionne  ot  the  Philadelphia  area.  of  local  dealer  ads. 


72*  place  in  the  out-of-town  team  KtAutna  Auviat  vjn  yuinia  nioir  /vprii  i  lo  o  to  s  nr 
sandinRS.  In  the  toss-off  to  decide  In  overwhelming  numbers,  Chicago  >n  the  art  work  of  childr 

wnership  of  the  silver  trophy,  Sam  diner  icon  readers  urge  the  Dionne  of  the  Philadelphia  area. 
Otis,  Plain  Dealer  sports  editor,  won  quintuplets  lie  treated  as  five  individ-  pAiii  com  xn  vniiK 


oip.  tials,  not  as  a  single  jihenomenon,  judg- 

Forty-out-of-town  newspapers  sent  ing  from  letters  received  in  reply  to 
leams  to  the  Chicago  tournament  of  fhc  invitation  of  Judge  J.  A.  Valin, 


PAULSON  TO  YOUNGSTOWN 

Harold  Paulson,  for  the  past  six  years 
circulation  manager  of  the  New  Ro- 


EXPANDS  BOOK  SECTION 

Tlie  St.  Louis  Post-Dispatch  is  giv- 


with  11  papers  placing  who  has  asked  American  readers  to  chelle  (N.  Y.)  Standard-Steer,  has  re-  ing  a  page  and  more  in  its  Sunday  issue 


boxers  in  the  finals.  New  York  papers  share  in  the  discussion  of  his  iierplex-  signed  to  join  the  Fortn^i/ozen  (O.) 
are  the  tournament  there  complete  chairman  of  the  Dionne  guard-  Vindicator  in  a  similar  capacity. 

ianship.  The  American  has  been  print- 
_  ing  daily  a  number  of  letters  from  read-  I 


to  Ixiok  reviews.  The  page  is  edited  by 
John  G.  Neihardt. 


NEWSBOY  RULING  CHANGED 


-  McKA  SUCCEEDS  NEWTON 

OkUkoma  Board  Decide*  Compen*a-  Mack  McKa  has  been  named  circu- 
tioii  Iniurance  Must  Be  Carried  lation  manager  of  the  Concord  (N.  C.) 
Ganging  a  ruling  made  last  May,  Trilwic  succeeding  James  F. 

the  Oklahoma  State  Insurance  Board  week  s  vacation 

has  rendered  a  decision  that  compensa-  Charlotte  (N.  (J.) 

tion  insurance  should  be  carried  on  circulation  department.  Mack  McKa 
newsboys  editor  of  the  Lenoir  (N.  L. ) 

The  ruling  was  made  in  a  case  in-  Novem^r  and  pre- 

volving  the  Ponca  City  Publishing  ''/'«*>>’  Wn  circulation  manager 
fnmnanv  and  the  Oklahoma  Comnen-  '"e  Hickory  (N.  C.)  Record. 


Company  and  the  Oklahoma  Compen-  tiiCRory  va. 

•arim  Rating  Bureau.  NEW  CHILDREN’S  FEATURE 

The  new  ruling  was  made  on  a  hear-  .u  •  r  •,  o 

««  held  on  Dec  18  when  the  Ponca  ’^9  susr^nsion  of  its  8-pag 

Qy  Publishing  Company,  appeared  iT^u- 

.gunst  the  compensation  rating  bureau.  ,  c  ,  j  featur^e  the  “Parade  ^of 
At  that  time  the  newspaper  held  that  A. 

oewsbovs  should  be  considered  as  inde-  .  j  •  •.  pmjrpt  to  and  fea 

■  :  ,  ,  X  u  voted  m  its  entiretv  to  news  and  tea- 

Ment  salesmen  and  could  not  be  times  for  boys  and  girls. 


pendent  salesmen  and  could  not  be 
classified  as  employes. 

In  the  -May  decision  the  insurance  DAILIES  OPEN  NEW  BUREAU 
fission  ruled  that  the  question  of  bureau  of  the  Dallas 

whether  i^wsboys  properly  came  under  and  Journal  has  been  established 

^  classification  ot  employes  protected  ^^j^b  r.  m.  Hayes,  formerly 

y  workmen  s  compensation  insurance  ^be  Tyler  Chamlier  of  Commerce,  in 
companies  would  have  to  be  decided  by  ^barge 


the  state  supreme  court. 

It  held,  however,  that  if  newsboys  SYNDICATE  MOVES 

were  insured  under  terms  of  the  com-  jbe  Long  Island  News  Syndicate  has 
Potion  insurance  act  they  should  be  n^o^^d  its  New  York  office  from  19 
classified  under  a  much  lower  rate  than  ^Vest  44th  street  to  Room  1001,  28 
tor  mechanical  employes.  ^Vest  44th  street. 

•A  decision  as  to  whether  the  fight 
will  be  carried  to  the  supreme  court 

hkely  will  be  made  this  week.  The  What  Everyone  Should 
hoard  of  directors  of  the  Oklahoma  Know  About 

Press  Association  at  its  last  meeting  ^  ■  .  . 

roted  to  assist  the  Ponca  City  Pub-  Newspaper  Advertising 
hshing  Company  financially  in  the  fight, 

Pled  £.  Tarman,  treasurer  of  the  asso-  *^|y|AK||Jn  Mil  I  InhlC 

elation,  and  publisher  of  the  Norman  ITinillliU  lilllaklUlsw 

(Okla.)  Transcript,  said.  DTAn  AklR  DIIV” 


medals  for  safe  driving 

Drivers  of  Oregon  Journal,  Portland, 
tnicks  who  negotiated  272,000  miles  of 
Hty  streets  with  an  accident  record  low 
"•ough  to  win  them  first  place  in  the 
Wwspaper  division  of  the  National 
Safety  council  ratings,  were  guests  at  a 
recent  dinner  given  by  A.  E.  Murphy, 
superintendent  of  the  Journal  garage.  P. 
L  Jackson,  publisher,  presented  gold 
watches  to  John  Welch,  Willis  Neb- 
'tgall  and  Donald  Denison,  drivers,  for 
meir  safety  records,  and  gold  medals 
were  awarded  five  others  who  have 
uriven  five  years  without  an  acci¬ 
dent. 


What  Everyone  Should 
Know  About 
NewspaperAdvertising 

“MAKING  MILLIONS 
READ  AND  BUY" 

By  WM.  A.  THOMSON 
Director  Bureau  of  Advertising,  Ameri¬ 
can  Newspaper  Publishers’  Association 

NEWSPAPERS  and  advartiting  —  lhair 
srowth — ii  Iha  giowth  of  Anarica. 

Reaching  millioni  qnickly,  directly,  has 
made,  continaes  to  make  millions  lor  those 
who  know  how  to  use  the  advertising 
columns  of  newspapers. 

The  how,  when  and  where  of  newspaper 
edvertising  is  presented  by  an  authority. 

260  Pagea—25  full  page  illualraliona 
liandaomely  bourid  and  printed,  $3. 

E  &  P  BOOK  MART 

1 700  Times  Bldg.  New  York,  N.  Y. 


The 

Washington  Corps! 

496  Washington  Correspondents,  their  names,  the 
newspapers  they  represent  and  their  Washington 
address  will  be  found  in  the  272  page 

EDITOR  AND  PUBLISHER 
INTERNATIONAL  YEAR 
BOOK  FOR  1936 


13,800  copies  printed.  This  stupendous 
compilation  of  up-to-date,  authentic 
newspaper  and  advertising  information 
is  available  to  yearly  subscribers  to 
EDITOR  AND  PUBLISHER,  the 
newspaper  and  advertising  man’s  news¬ 
paper. 

Send  your  subscription  now  and  get 
EDITOR  AND  PUBLISHER  for  one 
year,  together  with  your  copy  of 
INTERNATIONAL  YEAR  BOOK. 

Domestic,  $4.00;  Canada,  $4.50 
Foreign,  $5.00 


EDITOR  AND  PUBLISHER 

The  Newspaper  Advocate 

Suite  1700  Times  Building  New  York 
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INCREASED  KICK  FOR 
SMALL  ADS  SOUGHT 


HOUSING  ACCOUNT  PLACED 


Condensed  Text,  Enlarged  Bits  of 
Type,  Action  Photos  in 
Series,  Used  in 
Whisky  Copy 


Repeated  experiments  with  modest- 
sized  advertisements  to  determine  liow 
increased  visibility  can  be  obtained 
without  increased  linage  are  reflected 


Wisconsin  Newspapers  to  Promote 
“Twentieth  Century  Homes’* 

A  newspai)er  advertising  campaign  to 
promote  the  sale  of  factory-built,  engi¬ 
neered  houses  throughout  the  southern 
half  of  Wisconsin  will  be  launched  the 
middle  of  March  for  the  Harnischfeger 
Corporation  of  Milwaukee,  according  to 
Richard  Binkowski,  business  manager 
of  the  company’s  houses  division.  The 
campaign  will  be  handled  by  Grace  and 
Bement,  Inc.,  of  Detroit.  The  new 
Harnischfeger  house  will  l)e  known  as 
the  "Twentieth  Century  Home.” 

The  first  advertisements  will  appear 
in  large  space  in  Home  Show  editions 
of  Milwaukee  newspapers. 

Hie  Harnischfeger  Corporation  has 
manufactured  and  sold  electric  travel¬ 
ing  cranes  and  electric  hoists  since 
1S84,  and  is  one  of  the  world’s  foremost 
designers  and  manufacturers  of  such 
eiiuipment. 


UQUOR  ADVERTISING 
BAN  IS  KILLED 


South  Carolina  Assembly  Votes 
Down  Measure  Aimed  at  News¬ 
papers — Called  An 
Injustice 


1 

u 

o 

• 

• 

Jf, 

MV  :^mj 

BREWING  USING  COLOR 

First  copy  of  a  campaign  that  will  lie 
extended  into  more  than  100  newspapers 
appeared  recently  in  San  Francisco  in 
the  presentation  of  color  advertising  by 
Rainier  Brewing  Co.  .\ftcr  further 
color  copy  later  this  month  to  be  carried 
in  San  Francisco,  Los  .Angeles,  Oak¬ 
land  and  Portland,  Ore.,  the  regular 
black  and  white  schedule  will  l)e  re¬ 
leased  .April  1.  Black  and  white  copy 
will  go  to  105  newspapers  in  95  Cali¬ 
fornia  and  Oregon  cities,  it  was  an¬ 
nounced.  The  account  is  represented  by 
San  Francisco  offices.  Lord  &  Thomas. 


(By  telegraph  to  Editor  &  Publisher) 

Si*.\KTANBi  KG,  S.  C.,  March  11 — The 
South  Carolina  general  assembly  by  a 
vote  of  18  to  10  Tuesday  killed  a  bill  to 
ban  liquor  advertising  in  newspapers  in 
the  State.  The  measure,  introduced  by 
Senator  Thurmond  of  Edgefield,  met 
with  bitter  opposition  by  Senators 
Hughes  and  Ureher.  Hughes  said 
newspaper  advertising  had  no  more  in¬ 
fluence  than  “the  beautiful  array  of 
liottles  of  liquors  and  wines  on  display 
in  windows  in  the  liquor  stores.” 

“It  is  not  fair,”  he  added,  “not  to  al¬ 
low  the  newspapers  to  advertise  liquors 
as  long  as  we  jiermit  liquor  stores  to 
display  their  wares.”  Senator  Dreher 
termed  legislation  of  the  manufacture 
and  sale  of  liquor  and  then  prohibition 
of  advertising  as  “absurd”  and  an  “in¬ 
justice”  to  the  newspapers. 

Advertising  of  liquor  Ixith  by  window 
displays  and  in  newspapers  has  lieen  at¬ 
tacked  by  groups  in  the  state  since  the 
18th  amendment  was  repealed. 


ADVERTISING  MEDALS  GIVEN 

Miss  Helen  Klovrza,  sales  ^ccreu-J 
to  the  Eastern  manager  of  the  ilir^ 
mail  division  of  Reuben  H.  1  funnel 
Corporation,  was  announced  winner 
tbe  President’s  Gold  Medal  of  the 
vertising  Club  of  New  York,  .mJ. 
12.  The  award  was  made  on  a  ti  e 
submitted  at  the  finish  of  the  adv.-r; 
ing  and  selling  course  of  thirty  iectu; 
conducted  annually  by  the  club.  T 
silver  medal  was  given  to  L!,ar; 
Roberts  Pope,  formerly  of  the  Natii,;  ; 
City  Bank,  327  West  5Cth  Street,  p 
bronze  medal  went  to  Dan  (iretr 
Sbingle-Gibbs  Corporation.  H mora' 
mentions  were  given  to  Catiteri:. 
Cohen,  Everett  Gallert,  -A.  .A.  Lran, 
sky,  and  W.  McK.  Lightbowne. 


CLEAN-UP  ADS  OFFERED 

PrcKif  sheets  of  advertising  m 
headings,  cartooais,  etc.,  intended 
cover  practically  every  line  of  l)u^il 
represented  in  an  average  communhi 
have  been  made  available  to  imhlisi 
by  the  National  Clean-Up  and  Paint 
Up  Campaign  Bureau,  2201  New  Yt 
-Avenue  N.\\^,  Washington,  D.  C, 
accordance  with  its  annual  pract: 
The  mats  are  being  furnished  free 
publishers  but  upon  specific  renur 
after  selection  of  mats  from  the 
sheet. 


of 


Single- 


and  duuhle-eolunin  ads  in  new 
leeliniiiue 


in  several  campaigns  for  Hiram  Walker 
whiskies  which  have  Ijeen  or  soon  will 
be  placed  by  Fletcher  &  Ellis,  Inc.,  New 
Y’ork  agency. 

While  the  campaigns  are  different  in 
treatment,  all  are  based  on  a  single  basic 
theory,  according  to  George  Bijur,  vice- 
president  of  the  agency,  “that  lengthy 
copy  is  neither  necessary  nor  desirable 
to  put  across  a  whisky  story,  and  that 
in  newspaper  advertising,  as  in  radio, 
the  securing  of  an  attentive  audience 
is  the  major  problem.” 

In  single-column  154-line  copy  for 
De  Luxe  Bourlfon,  Mr.  Bijur  ex¬ 
plained,  attention  is  obtained  by  greatly 
enlarging  a  single  element— the  num¬ 
ber  “6,”  the  word  “How,”  or  an  arrow, 
for  instance.  “The  power  of  the  dis¬ 
play  and  the  lure  for  attention  then 
liecome  even  more  effective,  by  reason 
of  the  contrast  with  the  small  type  sur¬ 
rounding  and  the  unexpectedness  of  a 
giant  element  in  a  small  ad.  than  would 
the  same  display  in  a  full  page,”  he 
said. 

-A  series  of  Royal  Oak  advertisements 
was  designed  to  provide  “the  sharpest 
possible  contrast  to  both  editorial  mat¬ 
ter  and  to  other  advertisements  found 
on  the  average  newspaper  page.” 

“Instead  of  designing  these  on  a  lay¬ 
out  pad,  and  then  passing  them  in  a 
newspaper  to  see  how  they  would  look,” 
said  Mr.  Bijur,  “we  whited  out  on  ac¬ 
tual  newsi>aper  pages  a  few  blocks  164 
lines,  by  2  columns  and  sketched  our 
ilesigns  right  on  the  field  of  combat. 
Finally  we  arranged  our  blacks  and 
whites  in  such  a  way  that  even  in  news¬ 
papers  which  do  not  permit  solid  blacks, 
the  stippled  areas  would  still  contrast 
with  the  pure  whites  so  as  to  achieve 
an  eye-catching  contrast.” 

-A  campaign  for  Twin  Seal  whisky, 
two  columns  by  168  lines,  also  follows 
poster  principles.  Text  was  cut  down 
and  attention  centered  on  action  pictures 
showing  models  drinking  ami  register¬ 
ing  satisfaction.  In  each  advertise¬ 
ment.  four  pliotos  showed  progress  of 
the  drink,  while  a  border  around  them 
simulated  movie  film.  To  get  natural 
pictures,  the  models  were  not  posed 
with  glasses  of  water,  but  allowed  to 
move  about  and  joke  with  each  other 
while  drinking  whisky. 


PAPER  ACCOUNT  PLACED 

The  Paper  Service  Company, 
Lockland,  Cincinnati  suburb,  manu¬ 
facturer  of  paiier-lined  burlap  bags,  bag 
and  barrel  liners,  and  other  paper 
specialties,  has  appointed  Kcelor  & 
Stites  Company,  Cincinnati,  member  of 
tbe  First  Inter-Agency  Group  of  adver¬ 
tising  agencies,  as  advertising  counsel. 
Trade  papers  and  direct  mail  are  being 
considered. 


O.  FRED  ROST  TRANSFERRED 

O.  Fred  Rost,  marketing  editor  of 
Business  IVeck,  New  A^ork,  has  lieen 
transferred  to  the  McGraw-Hill  Pub¬ 
lishing  Company’s  Chicago  office  where 
he  will  continue  in  the  same  capacity 
with  Business  Week  and,  in  addition, 
will  be  western  editor  for  that  publi¬ 
cation  and  for  McGraw-Hill  publica¬ 
tions  as  a  whole. 


MILK  DRIVE  EXTENDED 

(Special  to  Editor  &  Pcblisiier) 
Shkbovgan,  Wis.,  March  10 — The 
effectiveness  of  the  original  three-month 
advertising  schedule  in  the  Sheboygan 
(Wis.)  Daily  Press,  has  resulted  in  a 
renewal  of  contract  for  52  additional 
weeks  by  the  Sheboygan  Milk  Council. 
Tlie  original  13-weck  campaign  con¬ 
sisted  of  three  color  pages  and  ten  40- 
inch  advertisements,  with  copy  directed 
to  educate  the  people  of  these  com¬ 
munities  with  the  value  of  milk  in  the 
daily  diet  and  thereby  increase  the  sale 
of  milk.  The  new  campaign  was  opened 
with  a  color  page  announcing  a  contest 
for  the  best  letter  of  40  words  of  more 
on  the  subject,  “Why  Every  Member 
of  the  Family  Should  Drink  Milk  Three 
Times  a  Day.”  .Awards  for  the  best 
letters  will  be  365  ([uarts  of  milk. 


PICOT  FOREIGN  TO  MAXON 

Picot  Laboratories,  Wilmington.  Del., 
has  apixiiuted  Maxon,  Inc.,  New  York, 
to  direct  foreign  advertising  for  Picot 
Graiie  Salts  in  Cuba,  Costa  Rica. 
Panama  and  Peru.  Previously  Maxon, 
Inc.  has  conducted  the  Picot  Grape 
Salts  advertising  in  the  Philippines  and 
Hawaii  only. 


CHEESE  CAMPAIGN  SOON 

Pure  Milk  Dairy  Products,  Inc.,  a 
division  of  the  Pure  Milk  Association 
of  Chicago,  has  placed  its  advertising 
with  the  Chicago  office  of  H'anff-Metz- 
ger,  Inc.  Gold-N-Rich  Cheese  will  be 
the  product  featured.  Radio  and  news- 
liapers  will  be  used. 


WOULD  EXPAND  AD  FUND 

Californians,  Inc.,  liooster  organiza¬ 
tion  of  Northern  California,  is  asking 
for  $135,000  this  year  in  its  campaign 
for  funds  for  regional  advertising,  John 
F.  F'orbes,  president,  states.  This  com¬ 
pares  with  $100,000  available  for  1935. 


AS 

REVEALED 


ATLANTA  AGENCY  NAMED 

Advertising  of  Wagner  Brewing 
Company,  Miami,  Fla.,  and  of  the  first 
annual  Atlanta  (Ga.)  Dogwood  Festi¬ 
val,  has  been  placed  in  the  hands  of 
Gottschaldt  -  Humphrey,  Inc.,  Atlanta 
agency. 


WILFRED  W.  FRY  ILL 

Wilfred  W.  Fry,  president  of  N.  W. 
.Ayer  &  Son,  Inc.,  has  been  in  Jefferson 
Hospital,  Philadelphia,  since  March  6 
recuperating  from  an  attack  of  influ¬ 
enza. 


Per  capita  food  expendi¬ 
tures  in  Rhode  Island,  as 
revealed  by  the  Census 
of  American  Business  are 
48.2  per  cent,  above 
national  averase. 


PROVIDENCE 

IJOURNAL-BULLETIN 


HUSKIES  NEW  CEREAL 

Benton  &  Bowles,  Inc.,  of  New  Yi 
has  been  appointed  to  handle  the  adve 
tising  of  Huskies,  a  new  whole-whe: 
flake  cereal  of  Cjeneral  I'oods,  it  is  a 
nounced  by  .Atherton  W.  Hobler,  pre 
dent.  The  initial  newspaper  campai 
for  the  cereal,  which  is  first  lieing 
trmluced  in  the  Southwest,  features  ti; 
indorsements  of  leading  athletes. 


NEW  ZEALAND  TO  ADVERTTSEI 

Bowman,  Deute.  Cummings,  Inc., 
been  appointed  to  handle  the  adverti<i 
of  the  New  Zealand  Government  Traik 
and  Tourist  Bureau. 


MEDICAL  ACCOUNT  PLACED 

Kasimir  Laboratories,  Hartford, 
Conn.,  has  appointed  Reese,  Rossiter  & 
Company,  Inc.,  N.  A’.,  to  direct  the  ad¬ 
vertising  of  Kasimir  Cold  Treatment 
and  thirteen  other  remedies.  News¬ 
papers  and  farm  weeklies  will  be  used. 


RENEWS  SERVICE  CONTRACT 

The  Pabst  account,  through  its 
agency,  Morris,  Windmuller  &  En- 
zinger,  Inc.,  has  renewed  its  service  con¬ 
tract  with  Ross  Federal  Research  Cor- 
IKiration  for  1936  and  1937. 


■  m. 

CCIVCfiAC 


FOR  THE  NATION'S 
BRIGHT  SPOT  MARKET 


F. 

Ordc 


HAS  CREAMERY  ACCOUNT 

The  Blue  Valley  Creamery  Company 
has  placed  its  account  with  the  John 
H.  Dunham  Co.,  Chicago  agency. 


I*  E  o  n  I  \ 

JiM  AL- 
TRAA  SCRIPT 


CHAS.  H.  EDDY  CO..  INC 

CHICAGO  NEW  TOtt  _ I 


For  Tour  Profitable  Use 

THE  ADVERTISERS’ 

AND 

PUBLISHERS’  GUIDE 
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AUSTRALIA  and 
NEW  ZEALAND 
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ReoUad  t  Enlarged 

Crammed  full  from  cover  to  cover,  Tbi 
Advbktibbhs'  and  Pcbusiiebs’  GcidI 
will  enable  advertisers  and  agents  to 
plan  campaigns,  confirm  data  and  cnt“' 
up  on  the  numerous  specific  facts  'Ml 
crop  up  daily  in  your  business. 
Secure  Your  Copy  Nowl 
I’riee!  7».  6«1.  per  copy 
Published  by 


NEWSPAPER  NEWS 


Warwich  Buildintt,  Hamilton  St., 
SYDNEY.  AUSTRALIA 
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F.  T.  C.  RULING  OMITS  GOODYEAR  AD 
COSTS  FROM  SEARS  PRICE  BASE 

Order  to  End  Discrimination  Based  on  Differentials  Far  Beyond 
Differences  in  Selling  Costs — More  on  Publicity; 

.  Mr.  D’Arcy  Speaks  Out 

By  ROBERT  S,  MANN 

COMl’l.KTE  text  of  the  Goodyear  “A*  part  of  its  proRram  of  tire  sales  ex 
ruling  by  the  Federal  Trade  Com- 


nothingness  that  1  am  quite  sure  the 
live  reader,  *\lr.  and  Mrs.  Consumer, 
who  have  nothing  to  do  with  advertis¬ 
ing  directly,  hgure  the  thing  out  at  its 
true  value  and  then  both  siUes  lose. 

“1  remember  some  years  ago  1  was 
talking  with  a  prospecitve  customer,  a 
man  1  knew  very  well.  1  told  him  that 
the  drawings  would  cost  a  certain 
amount  of  money,  lie  quickly  reph^ 


“.\s  part  of  its  proRram  of  lire  sales  ex-  that  he  had  never  paid  for  drawings.  1 
pansiun,  Sears,  Koeljuck  &  Co.  adopted  a  plan  ^  period  right  there,  and,  smiling, 

of  very  extensive  consumer  advertising  of  Us  ,  ,  .  ■  .  > 


tnissioil.  reported  lll  these  t>3ges  last  goods,  among  other  things  featuring  a  naming  itSktd  liim  who  puid  tor  the  t^ncy  vest 
week,  shows  that  the  FTC,  while  ruling  contest.  Sears,  Roebuck  &  Co.,  in  its  adver-  he  Wore.  He  puffed  up  and  said,  ‘Of 
the  case  one  of  illegal  price  discrimina-  •“'‘"'K  campaign,  made  its  tires  a  leading  course,  1  did.’  1  said.  Well,  1  thought 

.  .-ii  . _ _  .u .  feature  in  advertisements  in  millions  ot  cata-  ....... 

tion.  ttas  still  unvvilling  to  accept  the  togs,  national  magazines  and  the  leading  daily  niaybc  the  tailor  gave  It  to  you  tor 
contention  that  prices  of  private  brand  newspapers  throughout  the  United  States,  nothing.  bo,  we  were  in  agreement 


tires  sold  to  Sears  Roebuck  &  Co.,  featuring  the  high  quaUty  of  its  new  tire  and  very  quickly 


,tvi..l/l  riiver  n  nrirtinn  i.f  fho  nrlvprfis.  which  it  maintained  systemat-  "Certainlv 

should  cover  a  l^rtion  ot  tne  advertl?-  i>er  cent,  below  the  lowest  price  f 

ing  exjK'llses  ot  Goodyear  1  ire  dc  Kub-  of  standard  first  line  tires  then  on  the  tree  publicity. 


"Certainly,  I  am  for  the  tire  hose  on 
ee  publicity.  Put  it  out !’’ 


her  to. 

The  commission’s  order,  which  held 


mai  ket. 

“In  addition  to  these  features  of  its  pro¬ 
gram,  Sears,  Roebuck  &  I'o.  also  began,  in 


that  Goodyear  should  make  no  more  1926,’  the  establishment  of  retail  stores. .  .ail 
than  "due  allowance  for  differences  in  of  which  aggressively  advertised  and  sold 


ik  cost  of  transportation  and  selling  "'“"y  advertisements  fea-  the  opportunity  of  the  building  ser¬ 
fs’'  siiecitied  elsewhere  -is  t  st-indarri  ‘“""8 ‘he  source  of  supply  was  descried  vice  strike  in  New  \  ork  City  to  catch 

ures,  spccinea  tlsewnerc  as  a  Stanuartl  tl,e  leading  tire  manufacturer,  or  the  ottentidn  for  their  iiroHiii-ts  'I'he 

“price  currently  computed  or  based  world’s  foremost  tire  manufacturer.’  The  special  atieiuion  lor  ineir  products,  me 

upon  a  cost  computed  in  accordance  *’'8h  quality  and  low  prices  were  emphasized.  Strike  had  been  on  lor  only  a  lew  days 
the  K-rniintinir  nrinrinlec  Qnrl  isro  l>etails  of  construction  were  featured  parallel-  when  executives  Ot  Gold  Dust  Corpora- 

»lth  the  accounting  principles  and  pro-  a  considerable  extent  the  construction  .  a  „  •  aoenev  Ratten  Uurstine 

cedures  then  maintained  by  respondent,  features  advertised  by  respondent  in  its  gen-  ^kency,  uatten,  uurstine 

and  including  all  items  of  costs  and  ex-  '^tal  advertising  campaign.  .  •  .  Gsborn,  put_  their  heads  together  one 


&  Osborn,  put  their  heads  together  one 


rinses  then  luMniT  inriirrezl  in  the  tnnnii  “As  a  result  of  this  aggressive  advertising  afternoon  at  5  o’clock  and  made  next 

'Star '"',1  ttS 

to  all  other  purchasers  ot  tires  from  part  of  the  tire  users  that  Sears,  Roebuck  that  Oulu  iJust  \youla  get  ria  ot  pjar- 
taiH  resDoiifleiit  otiiJ’iiO’pH  in  th^  rp^ulp  ^  Co.  was  selling  a  tire  of  high  Quality  at  a  ha^C  smell.  this  W^as  hased  of  COUrse 
^reof  ^rc/i  So  ^5  per  cent,  below  prices  of  standard  the  slowing  of  garbage  collections  in- 

tnereoi,  I.xccpi  ifaicrtisnjg  ana  selling  products,  the  volume  of  tire  sales  by  Sears, 

expenses  incHi^rcd  in  the  sale  of  Good-  Roebuck  &  Co.  incrcase'd  very  rapidly.  Dur*  ciueiu  to  uic  biriKc. 

j'fflr  hpaiidSf  and  with  a  profit  factor,  1926  Sears,  Roebuck  &  Co.*s  unit  sales  hrank  x^resbrey  Company  at  almost 


t  j  j  “  constantly  accelerated  rate  until  1929  in’  nr'eferred  bositions  in  New  York 

The  I’TC  findings,  filling  a  hundred  when  it  reached  the  peak  figure  of  approxi-  preierreo  iiosuions  in  .New  i  orK 


passed  the  million  mark  and  thereafter  grew  the  same  time  rushed  out  copy  to  appear 


All  Weather 

4.50x21  4.75x19  5.25x21 

6.00x21 

Net  Billing 

Price  . .  6.06 

7.71 

10.68 

14.75 

Fictory 

Cost  . . .  3.39 

3.89 

5.57 

7.55 

Distribution 
Expense  2.29 

2.53 

3.38 

4.91 

Totil 

Cost  ..  5.68 

6.42 

8.95 

12.46 

Net  Operat- 
in*  Profit  .98 

1.29 

1.73 

2.29 

4.50x21 

.\ll  State 

4.75x19  5.25x21 

6.00x21 

N'et  Billing 

Price  . .  4.04 

4.60 

6.54 

9.11 

Factory 

Cost  ...  3.51 

4.01 

5.76 

8.06 

Distribution 
Expense  .28 
Total 

Co«....  3.79 

.30 

.37 

.48 

4.31 

6.13 

8.54 

Net  Operat- 
m*  Profit  .25 

.29 

.41 

.57 

iniineographed,  pages  contained  interest-  >'>a‘e>y  4,500,000  tires.”  newspapers  on  behalf  of  Norwegian 

ing  data  on  sales  volumes,  costs,  etc.  *  *  ♦  Sardines.  The  advertisements  suggested 

For  instance,  this  table :  “Full  of  Nothingness” 

run  oi  iNoiuiiigiiess  encies  duc  to  .stoppage  of  elevators. 

T.tBLE  II — Margin  Sheet  Comparison  of  /‘^UTSPOKEN  among  the  advertis-  t 

Net  Billing  Prices,  Factory  Costs,  and  Dis-  VV  ing  men  whose  opinions  on  free  , 

tribation  Kxpen^ses,  Goodyear  All  Weather  publicity  have  been  presented  in  recent  Hroadcaslment 

Brand  versus  Sears,  Roebuck  and  Co.  All  EuiTOR  cS:  PUBLISHER  is  W.  'X'AKING  a  new  try  at  a  field  where 

C.  U’Arcy,  president  of  the  U’.\rcy  Ad-  ^  many  good  ideas  have  been  intro- 
vertising  Company  of  St.  Louis.  Mr.  duced  unsuccessfully,  Advertising  Fea- 

l)’.\rcy,  among  others,  was  asked  to  tures,  Inc.,  Chrysler  Building,  New 

comment  on  the  Atlanta  and  Los  An-  York,  is  promoting  a  plan  for  advertis- 

geles  codes  set  up  by  joint  action  of  ing  radio  programs  in  cartoon  strips  on 

the  newspapers  in  their  respective  cities,  i  ■ 

and  his  reply  has  just  come  to  hand. 

"I  think  the  Atlanta  plan  of  eliminat- 
ing  ‘free  puffs’  is  excellent.  Other 
papers  should  follow  the  lead,”  wrote 
Mr.  D’Arcy  without  qualification.  Then 
he  added: 

"I  see  no  reason  on  earth  why  any 

self-respecting  organization,  publisher  or  m  m  m 

agency  should  predicate  any  kind  of 
service  on  what  it  can  do  for  the  other 

fellovy  by  giving  or  tegging  free  space  23,000  HnCS  increase 

so-called.  Most  of  it  has  a  decreasing  ’ 

value.  It  builds  nothing  permanently.  .  ..  ,1 


newspaper  radio  pages,  liach  advertiser 
takes  a  one-column  40-line  section  of 
the  strip,  to  be  occupied  by  a  drawing 
giving  the  nature  of  the  program,  time, 
station,  and  sixmsor’s  name.  “Broad- 
castment”  is  the  title  to  he  used.  A 
score  of  newspapers  are  already  listed, 
and  it  is  hoped  to  extend  the  list  to  50 
cities.  Joseph  Ness,  cartoonist  and  ad¬ 
vertising  man,  is  president  of  the  com¬ 
pany,  and  Henry  Evans  is  general 
manager. 

AMONG  ADVERTISING  FOLK 

William  F.  Currie,  formerly  of  L.  G. 
Maison,  Inc.,  has  joined  Gale  &  I’ietsch, 
Inc.,  Chicago,  as  account  executive. 

Raleigh  W.  Dawson,  until  .March  1 
advertising  research  specialist  of  the 
U.  S.  Department  of  Commerce,  has 
joined  the  staff  of  Advertising  &  Sell¬ 
ing  as  managing  editor.  Before  leaving 
the  Department,  he  completed  a  new 
Market  Data  Handbook,  which  is  to  be 
issued  within  the  next  60  days. 

I’ercival  S.  Brower  has  joined  Bach- 
cnheimer-Diindes,  New  York,  as  an 
account  executive.  Mr.  Brower,  one¬ 
time  member  of  the  firm  of  Brower- 
Tobias,  is  best  known  for  real  estate 
promotion.  He  has  resigned  as  adver¬ 
tising  manager  of  the  Mondette  Wine 
Co. 

hZ.  V.  Carlquist,  former  advertising 
manager  of  Thermoid  Rubber  Company 
of  Trenton,  N.  J.,  has  joined  the 
Cleveland  office  of  Fuller  &  Smith  & 
Ross  agency  as  account  executive. 

Miss  Dorothy  Dockstader,  who  for 
si.x  years  has  been  in  charge  of  Chicago 
Daily  Nnvs  liook  advertising,  became 
director  of  advertising  for  DePaul 
University,  Chicago,  effective  March  9. 


Ciro 


eers 


“In  the  foregoing  table,”  said  the  report.  If  it  has  any  value  it  lies  only  in  the 
“the  net  billing  price  items  represent  the  fact  that  it  flatters  the  author— there- 


ixices  at  which  respondent  billed  the  resp|ec- 
tire  sizes  of  tire  casings  to  its  service  station 


fore,  to  him  it  must  be  good — and 


'T 

m 


in 


Jeslcrs  on  the  Goodyear  All  VVeather  brand  within  this  realm  of  philosophy  the 

tnd  the  prices  at  which  respondent  billed  whole  thing  is  like  a  sponge.  It’s  large 

^  State  tire  casings  to  Sears,  Roebuck  and  jjut  it  is  full  of  holes. 

,  U.;  the  factory  cost  item  represents  the  cost  ^  .  .  ... 

Isi  said  tire  casings  through  the  factory;  the  Ihere  isnt  anything  free  in  this 

m^ibutioii  expense  item  in  the  case  of  the  world  that  really  amounts  to  anything, 
P^year  All  Weather  brand  tire  casing  in-  jf  you  get  something  for  nothing 

[wdes  all  distribution  expenses,  including  rnmnpnentinne  that  miicf  nf 

"•fiertising,  selling  expenses  and  administra-  inere  are  compens^ions  tnat  must  Ot 
the  overhead  expenses,  also  trade-in  allow-  necessity  follow.  But  the  worst  part 

W*S  dealer  bonuses,  cash  discounts  and  about  this  free  publicity  is  that  it  is 


23,000  lines  increase 
in  retail  grocers’  acl- 
vertising,  first  2 
months  of  1936. 


NENV  YORK 

IHttaUi  3rribirae 


ii^ht  on  sales,  extra  allowances  and  com- 
■Btions,  replacement  losses  and  warehousing 
•ml  shipping.  .'\s  to  the  Sears,  Roebuck  and 
Co.  .Ml  State  Brand,  the  only  items  included 
Older  the  caption  ‘Distribution  Expenses’ 
•fc  warehousing  and  shipping,  replacement 
lotscs  and  administrative  overliead  expense.” 

Obviously  little  of  this  great  differ¬ 
ence  in  distribution  expense  can  be 
traced  to  advertising.  If  one  assumes 
sn  advertising  appropriation  of  around 
3  per  cpt  of  sales  volume,  the  manu- 
acturer’s  advertising  cost  on  the  All- 
Weather  tires  would  be  only  20  to  45 
cents  a  tire,  and  it  may  have  Iieen  less. 

This,  of  course,  takes  no  account  of 
dealer  advertising,  and  elsewhere  in  its 
report  the  FTC  devotes  much  space  to 
^rs  Roebuck’s  tire  advertising,  which 
the  FTC  credits  with  important  influ¬ 
ence  in  building  a  sales  volume  as  high 
as  4,500.000  tires  in  1929.  There  are 
no  figures  on  costs  of  this  advertising, 
hnt  the  Sears  gross  margin  is  stated  to 
have  been  from  40  to  60  per  cent,  sub¬ 
stantially  higher  than  that  of  the  inde¬ 
pendents. 

Some  excerpts  from  the  FTC  findings 
on  the  effect  of  the  Sears  advertising : 


so  flimsy,  so  insincere,  and  so  full  of 

DAN  A.  CARROLL 

Publishers  Representative 

NATIONAL 

ADVERTISING 

Representing  a  select  group 
of  Metropolitan  Evening 
Newspapers 

• 

Small  List 

Individual  Service 

no  E.  42nd  STREET 
NEW  YORK 


JUSTir 
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1935  figures  show: 
Advertising 

up  with  1.202.04  7  line  gain 
Circulation  up — now 

200,170 

00.000  more  than  any  other 
Baltimore  evening  paper 


Sunday  American  circulati<m  ^Hjp 
up  to 

mcN“e  than  any  othci  Baltimore 
Sunday  paper 


Foil  TIIOSF  WIIOSK 
SlIPrOIITS 
Til  K  K  WS IM  VK II 

Advertising  encounters 
hazards  enough  without 
the  handicap  of  faulty  news¬ 
paper  production.  The  least 
that  any  advertiser  can  expect 
is  to  see  his  message  admirably 
set  forth.  Then,  even  if  results 
are  less  than  satisfactory,  he 
feels  that  his  effort  was  well 
carried  out. 

Only  by  balanced  production 
can  justice  to  advertisers  be 
assured,  by  meticulous  regard 
for  every  feature  of  newspaper 
mechanics,  including  stereo¬ 
typing. 

For  dependable  stereotyping, 
rely  on  Certified  Mats,  made  in 
the  U.  S.  A. 

CERTIFIED  DRY  MAT 
CORPORATION 

340  Madison  Ave.,  New  York,  N.Y. 


/Met 
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AUTO  CAPITAL  FEELS 
TOUCH  OF  SPRING 

General  Motors  Taking  Lead  With 
Elaborate  Show  in  Detroit — Many 
Lines  Stepping  Out  With  Heavy 

Schedules  for  Early  Buyers 

(.Special  to  Editos  &  Publisher) 
Detroit,  March  11 — Detroit  has  an¬ 
other  which,  with  the  air  ot 

spring,  is  not  only  the  usual  meaning 
of  F.O.B.  prices  but  the  more  important 
meaning  of  "feeling  of  buyers.” 

General  Motors  takes  the  lead  again 
with  its  showing  in  the  lobby  and  audi¬ 
torium  of  the  General  Motors  Building 
on  Grand  Boulevard.  Horace  Heidt  and 
his  band  bring  them  in  and  the  com¬ 
plete  line  of  General  Motor  cars  seems 
to  keep  them  looking.  Officials  say 
that  the  show  has  so  far  surpassed  any¬ 
thing  of  its  kind  that  figures  are  not 
necessary.  The  buying  public  seems 
to  be  ready  and  an  unusually  good  news¬ 
paper  campaign  has  been  run  to  pub¬ 
licize  the  showing  in  the  three  Detroit 
newspapers. 

Chevrolet  once  again  leads  the  pro¬ 
cession  with  a  splendid  March  schedule 
in  newspapers.  The  space  starts  at  420 
lines  and  is  page  size  at  the  top  in  many 
points.  The  list  is  general  the  country 
over  and  dealer  ixiints  which  have  ad¬ 
vertising  credit  are  all  carrying  the 
business.  Campbell-Ewald  created  and 
placed  tlie  Chevrolet  schedules. 

Pontiac  placed  by  MacManus,  John  & 
Adams  offers  the  first  of  what  may  be 
several  two  months’  schedules  in  the 
key  city  points.  A  large  list  of  larger 
newspajiers  in  the  key  cities  will  carry 
the  message  of  Pontiac  in  copy  of  varied 
sizes.  The  dealer  list  on  Pontiac  is  for 
March  only. 

Buick  comes  through  in  March  with 
a  fairly  complete  schedule.  The  large 
key  city  points  were  made  up  by  the 
New  York  office  of  the  Kudner  .Agency 
and  are  now  running.  The  dealer 
points  will  start  this  coming  week  and 
were  made  up  in  Flint  by  the  factory 
and  the  Detroit  office  of  Kudner. 

Oldsmobile  has  reached  new  highs  on 
linage  releases  on  the  1936  models. 
Starting  with  420  lines  copy,  the  dealer 
points  are  getting  various  ads  up  to  905 
lines  and  the  number  of  insertions  very 
from  one  to  three  based  on  the  adver¬ 
tising  credits.  The  D.  P.  Brother 
Agency  places  this  business. 

Cadillac  is  expected  to  have  a  very 
attractive  spring  schedule  in  their  large 
city  list.  The  MacManus,  John  & 
.Adams  .Agency  who  started  the  ball 
rolling  with  a  two  months’  list  on  Pon¬ 
tiac,  are  exjiected  to  follow  through  on 
Cadillac  and  have  jierhaps  three  months’ 
releases  available  in  some  points. 

Plymouth  is  running  two  insertions 
in  March.  The  first  is  reixirted  for 
the  week  of  March  15  in  the  usual  Ply¬ 
mouth  list  and  the  secxind  for  the 
month  will  be  during  the  week  of  March 
29.  The  J.  Stirling  Getchell  agency 
is  placing  the  campaign. 

Dodge  has  already  made  a  passenger 
car  release  through  the  Ruthrauff  & 
Ryan  Agency.  Tliis  new  car  release 
ran  March  12  in  most  points.  .A  used 
car  schedule  and  a  truck  schedule  are 
expected  later  in  the  month. 

De  Soto  placed  by  J.  Stirling  Getchell 
is  planning  on  a  March  release  the  latter 
part  of  the  month. 

Chrysler  followed  the  February  list 
in  making  up  their  March  release.  .A 
few  additional  points  were  included  by 
the  Lee  .Anderson  .Agency.  Copy  in 
the  distributor  points  runs  420  lines  and 
in  the  dealer  points  the  size  is  240 
lines.  There  are  two  ads  in  all  points. 

Hudson-Terraplane  placed  by  the 
Brooke,  Smith  &  French  Agency  con¬ 
tinue  their  regular  advertising  releases 
in  newspapers.  A  450  line  ad  runs  in 
the  dealer  points  this  week  and  there 
is  a  possibility  of  another  insertion  later 
in  the  month. 

Graham- Paige  is  running  a  March 
schedule  in  a  scattered  list  of  news¬ 
papers.  This  is  placed  by  the  United 
States  .Advertising  .Agency. 


Editor  &  Publisher 

MAJ.  LEW  BROWN  ILL 

Major  Lew  Brown,  owner  of  the  St. 
Petersburg  (Fla.)  Evening  Independent, 
suffered  a  slight  stroke  of  apoplexy  out¬ 
side  his  office  March  6.  He  was  con¬ 
fined  to  his  home  and  is  reported  im¬ 
proving. 

BINDER  NEW  FOREIGN  EDITOR 

Chicago  Daily  New*  Makes  Extensive 
Staff  Changes 

(Special  to  Editor  &  Publisher) 
Chicaoo,  March  lU — Carroll  Binder, 
editorial  assistant  to  the  publisher,  has 
been  appointed  Chicago  Daily  News 
foreign  editor,  it  was  announced  here 
today.  Mr.  Binder  will  have  charge  of 
the  Daily  News  foreign  service  as  well 
as  writing  editorials  and  special  inter¬ 
pretive  articles  on  the  foreign  situation. 
He  succeeds  Hal  O’Flaherty  as  director 
of  foreign  service,  following  the  latter’s 
recent  appointment  as  Daily  News  man¬ 
aging  editor,  succeeding  the  late  Henry 
Justin  Smith. 

Mr.  Binder  announced  that  Frank  G. 
Smothers,  Daily  News  Shanghai  corre¬ 
spondent,  has  been  transferred  to  Ja¬ 
pan  temporarily  to  make  a  special  study 
of  conditions  in  that  country.  He  will 
be  assisted  by  Don  Brown,  Daily  News 
Tokyo  correspondent. 

William  H.  Stoneman,  Daily  News 
correspondent  transferred  from  Addis 
Ababa,  where  he  covered  Italian- Ethio¬ 
pian  difficulties,  has  completed  a  series 
of  articles  on  the  situation  in  Palestine 
and  is  being  assigned  to  the  Paris 
bureau  of  the  t)aily  News  for  special 
work. 

Mr.  Binder  joined  the  Daily  News 
staff  in  1922  and  since  then  has  been 
Moscow,  London  and  Rome  correspon¬ 
dent  for  the  News.  As  editorial  assist¬ 
ant  to  Col.  Frank  Knox,  Mr.  Binder 
wrote  editorials  and  siK*cial  articles  on 
foreign  affairs. 

CRITICAL  CRITIC  BANNED 

ICanBas  City  Journay-Post  Veteran 
Barred  from  Rehearsal 

Luigi  Vaiani,  music  critic  of  the 
Kansas  City  Journal-Post,  was  requested 
to  leave  the  rehearsals  of  the  Kansas 
City  Philharmonic  orchestra  last  Thurs¬ 
day  and  Friday  because  of  comments 
made  by  him  on  the  orchestra’s  per¬ 
formance  during  the  present  season.  It 
was  said  Vaiani’s  criticisms  had  upset 
Karl  Krueger,  the  conductor. 

When  Vaiani  appeared  at  the  Thurs¬ 
day  morning  rehearsal,  the  musicians 
ceased  playing.  Tlie  critic  was  informed 
by  the  orchestra  manager  that  he  was 
not  welcome  at  the  rehearsal  and  that 
the  conductor  had  instructed  that  he 
leave,  otherwise  the  rehearsal  would 
not  go  on. 

V'aiani  departed  but  returned  to  the 
Friday  morning  rehearsal,  accompanied 
by  W.  Laurence  Dickey,  editor  of  the 
Journal-Post.  Mr.  Dickey  and  his 
music  critic  were  denied  admittance,  be¬ 
ing  informed  that  Powell  Groner,  chair¬ 
man  of  the  orchestra  board  of  trustees, 
had  instructed  that  either  Mr.  Vaiani  be 
admitted  to  the  rehearsal  or  that  all 
other  rehearsals  for  the  remainder  of 
the  season  be  conducted  behind  closed 
doors  with  no  visitors  present.  Mr. 
Krueger  chose  the  latter. 

Mr.  Vaiani  has  been  music  critic  of 
the  Journal-Post  for  14  years. 

TWO  BUY  INTO  DAILY 

W’illiam  Vielhauer,  editor,  and  George 
McQueen,  advertising  manager  of  the 
Kedioood  City  (Cal.)  Tribune,  have 
been  admitted  to  part  ownership  of  the 
paper,  which  is  a  member  of  Peninsula 
Newspapers,  George  Morell,  publisher. 
Mr.  Vielhauer  joined  the  daily  as  a  re¬ 
porter  in  1927.  Mr.  McQueen  has  been 
with  the  paper  since  1929,  when  he  was 
employed  as  advertising  manager. 

KTM  NOW  KEHE 

Call  letters  of  KTM,  Los  Angeles, 
broadcast  station  recently  acquired  by 
the  Hearst  Radio  service,  were  changed 
to  KEHE  March  3. 


for  March  14,  1936 

MEDICAL  SERVICE  ILLEGAL 

System  Aiding  Philadelphia  Guild 
Is  Outlawed 

(Special  to  Editor  &  Publisher) 
Philadelphia,  March  11 — The  C. 
Dudley  Saul  \lcdical  Service,  which 
has  provided  medical  attention  and  hos¬ 
pitalization  for  lUU  members  of  the 
Newspaper  Guild  of  Philadelphia  and 
Camden  and  their  dependents  for  & 
months,  was  declared  illegal  yesterday 
by  State  Insurance  Commissioner  Owen 
B.  Hunt. 

Ruling  that  the  service  is  engaged  in 
the  insurance  business  in  violation  of 
the  law.  Commissioner  Hunt  ordered 
Dr.  Saul  to  discontinue  it  or  else 
modify  his  contracts  to  conform  to  the 
insurance  laws  of  Pennsylvania.  The 
insurance  commissioner  acted  on  infor¬ 
mal  advice  of  .Attorney  General  Mar- 
giotti’s  office  following  a  hearing  here 
Jan.  29. 

The  contract  with  the  newspaper 
guild,  signed  last  June,  was  cited  by 
(Commissioner  Hunt  as  the  basis  for  his 
action  against  Dr.  Saul.  The  agree¬ 
ment  guaranteed  free  medical  treatment 
and  hospitalization  for  any  of  the  700 
guild  members  on  payment  of  a  $2 
monthly  fee.  Members  of  their  fam¬ 
ilies  were  given  reduced  rates  under  the 
group  medicine  plan.  Adoption  of  the 
system  has  been  hailed  as  one  of  the 
finest  achievements  of  the  local  i^ild. 
Savings  of  $1,892  to  guild  subscribers 
and  $1,538  to  their  dependents  during 
the  period  ended  Jan.  1  were  renorted 
recently. 

Despite  the  Hunt  ruling  it  is  planned 
to  continue  the  service,  pending  an  ap¬ 
peal  to  the  State  Superior  Court  by  Dr. 
Saul. 

100  PRINTERS  ON  STRIKE 

Harrisburg  Telegraph  Job  Men 

Refuse  Open  Shop  Basis 

(Special  to  Editor  &  Publisher) 
liARKisBURti,  Pa.,  March  10— .About 
100  printers  and  pressmen  of  the  Tele¬ 
graph  Press,  operated  by  the  publishers 
of  the  Harrisburg  Telcgrai>h  and  Morn¬ 
ing  Telegraph,  refused  to  return  to 
work  yesterday  when  the  plant  opened 
on  an  open  shop  policy  after  being 
closed  since  March  4.  Neither  of  the 
newspapers  is  affected. 

Pay  reduction  in  the  plant  averages 
$5.20  a  week.  Rates  are  computed  on 
the  same  scale  as  prevailed  before  the 
shop  was  unionized  about  a  year  ago. 
Employes’  representatives  said  only 
about  a  dozen  of  the  130  pressmen  and 
printers  remained  at  work  yesterday, 
but  the  management  estimated  about  20 
per  cent  were  back  at  work.  Binders, 
proofreaders,  engravers  and  other  de¬ 
partments  were  not  affected.  Pressmen 
and  printers  alternated  in  peaceful 
picketing  of  the  plant. 

The  two  unions  on  March  10  filed 
charges  of  refusing  to  permit  collective 
bargaining  against  the  Telegraph  Press 
with  the  National  Labor  Relations 
Board  in  Philadelphia. 

QUAKER  OATS  IN  COMICS 

Special  Campaign  on  Puffed  Grains 
Will  Appear  in  250  Newspaper* 

(By  telegraph  to  Editor  &  Publisher) 
Chicago,  Mar.  12 — Quaker  Oats 
Company  is  launching  a  special  cam¬ 
paign  on  puffed  grains,  using  color 
comic  sections  and  black  and  white 
space  in  250  newspapers. 

Comic  section  advertising  features  an 
offer  of  “autographed  photograph  statu¬ 
ettes”  of  motion  picture  stars.  This 
copy  is  running  in  Comic  Weekly,  Met¬ 
ropolitan  Group  and  .Associated  Week¬ 
lies,  plus  about  30  independent  Sunday 
newspapers. 

Black  and  white  copy  in  120  dailies 
is  appearing  weekly  devoted  to  favorite 
breakfasts  of  movie  stars  and  “minute 
movies”  coiKerning  the  product.  This 
copy  is  also  appearing  in  women’s 
magazines  and  general  publications. 
The  entire  cami»ign  is  being  placed  by 
the  Chicago  office  of  Fletcher  &  Ellis, 
Inc. 


NEW  IDEA  PREMIUM  IS 
EMPHASIZED 

Professor  Young  Former  J.  Walter 
Thompson,  Vice-President,  Out, 

lines  Five  Steps  In  Producing 
Good  Plan* 

(Special  to  Editor  &  Publisher) 
Chicago,  March  10 — Declaring  that 
new  ideas,  creating  a  novel  presentation 
of  advertising  messages,  will  lead  to  tht 
sale  of  more  advertising  sjiace.  Prof 
James  W.  Young,  of  the  University  pi 
Chicago,  formerly  executive  vice-presi¬ 
dent  of  J.  Walter  Thompson  Company 
and  noted  for  his  recent  study  of  agency 
compensation,  outlined  five  essential 
steps  necessary  to  produce  ideas  in  an 
address  before  the  Engineering  .Adver¬ 
tisers’  .Association  meeting  here  last 
night. 

Prof.  Young  defined  an  idea  as 
"nothing  more  than  a  new  combination 
of  old  elements,”  pointing  out  that  habit 
of  mind  can  be  cultivated  to  see  the  rela¬ 
tionship  of  old  ideas  in  new  combina¬ 
tions  which  will  stimulate  people  to 
act.  He  asserted  that  "production  of 
ideas  is  just  as  definite  a  process  as  pro¬ 
duction  of  Fords.” 

.At  the  outset,  he  divided  people  into 
two  general  classes,  the  "speculative” 
tvjie,  which  is  constantly  preoccujriri 
with  ixissibilities  of  new  combinations 
of  ideas,  and  the  "stockholders,”  or 
those  unimaginative  iiersons  who  are 
conservative  and  willing  to  follow 
routine. 

Prof.  Young  urged  advertising  men 
to  study  history  and  anthropoli^, 
particularly  the  history  of  advertising, 
in  order  to  understand  principles  and 
methods  of  successful  advertising  tech¬ 
nique. 

The  five-step  “assembly  line”  tedi- 
nique  of  producing  ideas,  as  conceived 
by  Prof.  A’oung,  begins  with  gathering 
of  “raw  material.”  which,  in  turn,  he 
divided  into  specific  information  con¬ 
cerning  product  and  consumer  and  gen¬ 
eral  knowledge  of  life  and  events.  At 
this  point  he  asserted  an  advertising 
man  must  be  by  nature  an  “extensive 
browser,”  declaring  that  like  the  cow, 
"no  browsing,  no  milk.” 

The  second  step  is  that  of  ‘‘masti¬ 
cating”  the  raw  material.  During  this 
step,  he  said,  one  usually  reaches  a 
"iio|  eless  stage.”  When  this  stage  is 
reached,  he  advised  dropping  the  whole 
subject  temporarily  and  permitting  the 
unconscious  mind  to  work.  The  next 
step  is  known  as  the  “incubator”  st^ 
in  which  the  "digestive  process”  is  going 
on.  “Let  it  alone,”  he  urged,  “but  stim¬ 
ulate  the  flow  of  gastric  juices  but  turn¬ 
ing  to  what  ever  stimulates  your  imagi¬ 
nation.”  He  suggested  going  to  the 
movies,  concerts,  reading  books,  etc. 

The  fourth  step  involves  actual  birth 
of  the  idea  itself  and  the  fifth  and  final 
stage  is  shaping  and  refining  of  the  idea 
to  meet  the  practical  problem  at  hand, 
according  to  the  speaker,  who  con¬ 
cluded  with  the  comment :  “And  so,  as 
the  man  who  pays  the  money  oto 
states,  the  man  who  creates  advertising 
is  a  poet.” 

NEW  AGENCY  FORMED 

Arthur  Z.  Hirsch  and  Raymond  A 
Turpen  have  formed  the  advertising 
agency  of  Hirsch-Turpen,  Inc.,  New 
York.  Mr.  Hirsch,  for  the  past  year 
executive  vice-president  and  treasure 
of  Ernest  Davids,  Inc.,  is  president  and 
treasurer  of  the  new  corporation, 
Turpen.  who  was  formerly  with  the 
Crowell  Publishing  Company  and 
Scripps-Howard  Newspaj^rs,  and  mom 
recently  vice-president  in  diarge  of 
sales  for  Ernest  Davids,  Inc.  is  vi^ 
president.  The  new  agency  location 
will  be  announced  later. 

SUIT  CHARGES  NEGUGENCE 

Because  she  assertedly  tripped  over 
a  newspaper  rack  on  a  Los  Angelo 
sidewalk,  suit  for  $50,000  damages  ^ 
$300  for  medical  fees  has  been  brou^ 
by  Maude  Browne  against  the  Lot 
Angeles  Illustrated  Daily  Netvs. 
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WHAT  OUR  READERS  SAY 


JAPAN’S  THREAT 

To  Editor  &  Publisher — At  this 
moment  the  ancient  city  of  Peiping 
is  shrouded  in  gloomy  uncertainty. 
Japan  threatens  of  course  to  put  her 
on  more  than  Peiping;  the  five 
northern  provinces  may  be  brought 
under  Japanese  domination;  the  whole 
d  China  even  may  be  made  to  face 
the  horrors  of  war  or  to  accept  the 
dictation  of  Tokyo’s  warlords.  But  the 
cultural  world  is  naturally  most  con- 
ctmed  about  the  fate  of  Peiping.  For 
this  old  capital  represents  Chinese  cul¬ 
ture  better  than  any  other  city  of  China. 
Here  are  the  grandest  architectural 
ichievements  of  the  Chinese  people ; 
also  here  are  China’s  greatest  univer¬ 
sities  and  libraries.  Under  the  threat 
of  the  invading  army  of  Japan  in  the 
early  summer  of  1933  the  art  treasures 
of  the  Palace  Museum  were  sent  to 
Shanghai  and  Nanking  for  safe-keeping. 
That  was  already  a  serious  blow  to 
Peiping  as  a  cultural  center.  What 
hapened  to  the  Museum  may  happen 
to  the  universities  and  libraries. 

There  are  in  Peiping  three  universi¬ 
ties  and  one  library,  which  cannot  be  in¬ 
jured  without  injuring  the  cause  of 
Oiinese  education.  The  National  Uni¬ 
versity  of  Peking,  commonly  called 
Peita,  was  the  home  of  the  literary  re- 
I  naissance.  More  than  any  other  educa¬ 
tional  institution  of  China  it  is  identi¬ 
fied  with  Chinese  nationalism.  During 
the  last  five  years,  with  the  return  of 
Dr.  Chiang  ilonlin  as  Chancellor  and 
Dr.  Hu  Shih  as  Dean  of  the  Literary 
and  Philosophical  Faculty  it  is  again 
experiencing  a  period  of  growth.  Na¬ 
tional  Psing  Hua  University  is  a 
younger  institution,  but  with  the  ampler 
resources  of  the  .American  Boxer  In¬ 
demnity  at  its  disposal  and  relative 
freedom  from  politics,  it  has  grown 
during  the  last  seven  or  eight  years,  in 
bodi  academic  standards  and  material 
equipment.  The  place  it  holds  in  Chinese 
education  is  shown  by  the  fact  that 
every  summer  about  3,000  candidates 
take  its  entrance  examinations.  Its 
student  body  has  been  tripled  during 
the  period.  In  solidity  of  instruction 
and  research  it  is  perhaps  unsurpassed 
by  any  other  institution  in  China.  Then 
there  is  Yenching  University,  the 
premier  Christian  education  institution 
in  China.  Under  the  leadership  of  Dr. 
Stuart,  with  the  cooperation  of  a  group 
of  devoted  scholars,  both  Chinese  and 
foreign,  it  has  experimented  success¬ 
fully  with  the  problem  of  giving  young 
men  and  young  women  of  China  an 
education  which  embraces  the  mind, 
the  spirit  and  the  body.  It  is  well- 
bown  that  with  the  troubles  of  1926- 
missionary  education  in  China  suf¬ 
fered  a  setback.  But  Yenching  Univer¬ 
sity,  by  its  broadmindedness,  has  in  the 
fast  seven  years  created  a  unique  place 
for  itself  in  the  intellectual  world  of 
Iwomintang  China.  Nanking  has  rec^- 
■UKd  its  services  to  Chinese  education 
by  contributing  to  its  funds  out  of  the 
national  treasury  to  tide  over  tempo¬ 
rary  financial  difficulties  caused  by  the 
depression  in  the  United  States.  The 
?reat  library  I  have  in  mind  is  the  Na¬ 
tional  Library  of  Peiping.  No  other 
library  in  the  world  can  rival  with  it  in 
•he  possession  of  old  rare  Chinese  books 
and  manuscripts. 

1  • - 

international 

SERVICE 
Sydney  R.  Clarke 

President 

76,  Rue  dee  Petite-Champs 
Paris,  France 

Telephone  I  Opera  66-27 
Canie  Addreaai  RIcantalir,  Paris 

Travel  Expert* 

New  York  Representative: 

u,  T.  Hendenon  Company,  loe. 
ntlh  Avenue  New  York,  N.  Y. 

VAnderbilt  S-t760 
- _ m 


These  institutions  feel  very  keenly  the 
threat  of  Japan.  In  the  first  place, 
Japan  fears  the  intellectual  classes  of 
China  more  than  anything  else.  Japan 
in  Korea  has  shown  no  mercy  on 
Korean  culture.  Under  Japanese  rule 
during  the  last  40  years  what  has 
Korea  been  able  to  produce  in  art,  lit¬ 
erature  and  thought?  The  puppet  re¬ 
gime  in  Manchuria  has  seen  fit  to  allow 
the  Northeastern  University  at  Mukden 
to  become  dilapidated  and  to  be  over¬ 
grown  with  grass.  Secondly,  Japan 
IKvses  as  the  champion  of  Oriental 
spiritual  culture  as  against  Occidental 
materialism,  lie  it  the  Soviet  or  the  An¬ 
glo-Saxon  type.  To  maintain  spiritual 
contacts  with  the  West  and  to  think 
that  Western  culture  can  in  some  ways 
supplement  the  achievements  of  the 
Oriental  spirit  is,  to  the  militarist  and 
fascist  mind  of  Japan,  as  damnable  as 
China  trying  to  avail  herself  of  the 
technical  aid  of  the  League  of  Nations 
or  of  the  financial  aid  of  England  and 
the  United  States.  Chinese  universi¬ 
ties,  however,  are  just  now  in  the  frame 
of  utter  open-mindedness.  They  be¬ 
lieve  that  western  culture  is  not  all 
materialistic.  They  would  not  wish  to 
divide  human  culture  into  two  water¬ 
tight  compartments,  the  Oriental  and 
the  Occidental.  Nor  would  they  wish 
to  accept  without  (juestioning  the  ver¬ 
sion  of  Oriental  culture  as  given  out 
by  Japan.  For  these  reasons  the  cul¬ 
tural  institutions  of  Peiping  dread  the 
day  when  Japan  puts  her  grip  on  this 
old  city. 

Peita,  Tsing  Hua,  and  the  National 
Library  are  institutions  of  the  National 
Government  of  China.  They  will  not 
and  cannot  exist  under  another  flag, 
but  may  carry  on  under  an  autonomous 
I  egime  if  it  does  not  interfere  with  their 
work.  Yenching,  so  integrally  a  part 
of  China  though  not  a  government  in¬ 
stitution,  would  not  want  to  live  under 
Japanese  interference.  The  practical 
choice  before  these  institutions,  when 
Japan  succeeds  in  extending  her  domi¬ 
nation  to  the  Peiping  region  would  be 
between  removal  to  some  other  place 
in  China  and  closing  doors.  Removal 
costs  money.  Of  the  four  institutions, 
only  Tsing  Hua  and  the  National 
Library  can  afford  a  new  home  in  some 
other  region,  although  that  new  home 
must  be  of  a  very  simple  kind.  Hence, 
only  these  two  institutions  have  taken 
steps  to  meet  the  necessity  of  removal. 
But  the  new  home,  wherever  it  may 
be,  will  never  be  like  the  old  home, 
when  that  old  home  is  Peiping.  And 
what  would  Peiping  be  without  these 
institutions? 

T.  F.  Tsiang. 


CITY  EDITOR  PRAISED 

To  Editor  &  Publisher:  In  read¬ 
ing  your  account  of  the  Washington 
Herald’s  “rescue”  flight  to  Tangier  and 
Smith  Islands,  I  was  sorry  to  see  no 
mention  of  our  new  city  editor,  Charlie 
Duffy.  To  him  should  go  first  credit. 
He  got  the  story  around  midnight,  and 
from  then  on  directed  the  entire  opera- 
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tion.  Governors  of  Maryland  and  Vir¬ 
ginia,  the  Red  Cross,  and  of  course  all 
the  local  papers  tried  to  shake  Duffy 
off  his  story  with  sour  laughter. 

Duffy  was  our  assistant  picture  edi¬ 
tor.  He  succeeded  Ray  Helgesen  as 
city  editor.  He  is  a  young  fellow,  on 
his  way  up.  I’m  sorry  the  story  of 
his  brilliant  work  was  not  properly  pre¬ 
sented  to  you. 

Eleanor  Patterson, 
Editor,  Washington  Herald. 


GIVES  ALL  SIDES 

To  Editor  &  Publisher  :  I  noticed 
your  comment  on  the  Des  Moines  Reg¬ 
ister  carrying  different  political  angles. 

We  are  running  Mark  Sullivan,  Jay 
I'ranklin,  David  Lawrence,  Paul  Mal- 
lon  and  Alice  Longworth.  The  Eagle 
runs  no  editorial  page,  but  we  do  want 
to  give  the  people  all  sides  of  the  ques¬ 
tion. 

J.  A.  Abey. 

Circulation  Manager 
Reading  (Pa.)  Eagle. 


“UTTERS”  TO  THE  EDITOR 

Letters  to  the  editor  were  mostly 
“litters  to  the  editor”  at  the  Portland 
Oregonian  recently  as  readers  sent  in 
accounts  of  what  they  considered  rec¬ 
ord  dog  births.  The  deluge  followed 
publication  on  page  1  of  a  four-column 
picture  layout  and  story  relating  the 
birth  of  13  puppies  to  Birdie,  five-year- 
old  English  setter  owned  by  Mr.  and 
Mrs.  J.  N.  Pinnell,  who  live  near  Port¬ 
land.  Mr.  and  Mrs.  Pinnell  told  the 
Oregonian  they  believed  the  13-pup 
litter  a  record,  inasmuch  as  Robert 
Ripley  in  “Believe  It  or  Not”  recently 
featured  the  birth  of  12  puppies  to  a 
dog  in  Scotland.  The  claim  of  a  record 
was  challenged  instantly  by  numerous 
readers,  who  sent  accounts  of  litters 
numbering  as  high  as  18,  some  enclos¬ 
ing  photographs  to  prove  their  state¬ 
ments. 


AGENCY  REPORTS  EARNINGS 

Albert  Frank-Guenther  Law,  Inc.,  N. 
Y.,  has  made  public  its  report  for  1935 
showing  net  income  after  expenses  and 
other  charges,  $1,390,  equal  to  1  cent 
each  on  13L0()0  preferred  shares,  com¬ 
pared  with  net  loss  of  $42,364  in  1934. 

Employers  — 
Here’s  Your  Man! 

Thoroushly  trained  and  EXPERI¬ 
ENCED  men — in  46  states — have 
their  personal,  education  and  experi¬ 
ence  records  Filed  with  the  Personnel 
Bureau  to  be  used  at  a  MOMENT'S 
NOTICE  From  you.  Direct  contacb 
can  be  made  quickly. 

When  you  want  a  GOOD  man  in 
these  fields — 

Editorial — daily  and  weekly  news¬ 
papers,  magazines  and  business 
papers; 

Advertising  —  layout  and  design, 
copyrighting — agency  and  publi¬ 
cation; 

Radio — continuity  writing,  program 
directing  and  announcing; 

Publicity — institutional  and  commer¬ 
cial — 

— You'll  Find  him  through  the  Per¬ 
sonnel  Bureau.  No  charges  to  em¬ 
ployers. 

SELECT  the  RIGHT  man  For  your 
staFF  through — 

The  P«rfonncl  Bureau 
of  Sifina  Dolt*  Chi 
836  Exchange  Avc.  Chicago,  Illinois 


LAW  VIOLATORS  PUBLICIZED 

The  Great  Palls  (.Moi.t.)  Tribune  is 
using  a  new  idea  in  its  traffic  camiiaign 
in  wliich  publicity  is  given  to  constant 
violators  of  motor  traffic  laws.  The 
daily  carries  on  its  last  page  a  two 
column  box  called  the  “Tribune  Box 
Score  of  Great  Falls  Motor  Vehicle 
Drivers  Appearing  Two  or  More  Times 
in  Great  Falls  Courts.”  The  box  also 
carries  the  following  info'-mation : 
“Arrested  for  the  following  violations 
of  traffic  laws:  ‘Drunken  driving — 
reckless  driving  —  speeding  —  accidents 
and  other  major  law  violations.’  ”  Di¬ 
rectly  below  the  box  is  carried  the  name 
of  the  “repeater,”  his  address,  his  vio¬ 
lations,  dates  arrested  and  fines.  The 
police  department  supplies  the  daily 
with  the  record  of  the  violators  when 
they  appear  in  court. 


HAS  CUSTOM  TAILOR  ACCOUNT 

Banks,  Inc.,  custom  tailors.  New 
York,  have  appointed  Hirshon-Garfield, 
Inc.,  New  York,  to  handle  their  account. 
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“Home  Economics" 

THE  COMPLETE 
COOKING  SCHOOL 
SERVICE 

ITe  guarantee  and  deliver  a 
definite  amount  of  additional 
national  advertising 
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There  Must  Be  a  Reason 
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you  need 
circulation 
men — 

Competent  to  take  charge  of 
your  entire  department,  or  to 
fill  important  posts  in  the 
department,  the  Welfare  Com¬ 
mittee  of  the  International 
Circulation  Managers  Asso¬ 
ciation  can  provide  you  with 
men  of  capacity  and  ability. 
Address:  Clarence  B.  Eyster, 
Secretary-Treasurer,  The 
Peoria  Star,  Peoria,  Illinois. 
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F.  STUART  CRAWFORD  DIES 


N.  Y.  Herald  Tribune  Editorial  q 

Writer,  Former  Secretary  to  Coolidge  J?  •  nia 

F.  Stuart  Crawford,  an  editorial  i'lorida 
writer  lor  the  New  i  ork  Herald  I' no-  territor 


unc  and  a  member  of  the  White  House  attack  at  Orlando,  Fla.,  March 


of  Stars  and  Strifes.  His  parents  and  he  founded  in  1906,  died  March  8  jj 
three  brothers  survive.  that  city. 

C.  WHITTHORNE,  circulation  jo„x  A.  Riggs,  09,  former  publisher  Kimball  B.  Palmer  43,  at  one  tim« 

manager  for  the  Jaeksomnlle  of  the  Hof  S'/rmt/j  (Ark.)  N no  Era,  circulation  manager  of  the  Su/cm  (Ore.)  "T 
da  1  imes-Union  in  the  Palatka  March  5  at  a  hospital  in  that  city,  ^tatestnan,  died  “Om  pneumonia  in  a 

ory  for  30  years,  died  of  a  heart  jg  credited  with  exiienditure  of  a  Tacoma  hospital  Feb.  24.  centlv 

k  at  Orlando,  Fla.,  March  10.  fortune  in  advertising  Hot  Springs  Na-  George  T.  Curran,  73,  publisher  ol  nreme 


territory  for  30  years,  died  of  a  heart 


Tacoma  hospital  Feb.  24. 

George  T.  Curran,  73,  publisher  ol 


secretariat  under  President  Coolidge,  Survivors  include  the  widow,  two  tional  Park.  He  served  two  terms  as  the  Orillia  (Ont.)  News-Letter,  died  at 


died  March  9,  at  a  Brooklyn  Hospital  daughters  and  two  brothers, 


at  the  age  of  59. 


a  member  of  the  Arkansas  legislature,  his  home  March  4  after  a  two  weeks’ 


Tarbeu.,  74,  former  ed-  Surviving  relatives  include  his  wife,  a  illness. 


Mr.  Crawford  had  served  four  news-  itor,  Eort  Lauderdale  (Fla.)  Sentinel  son,  F.  .Marion  Riggs,  general  man-  i£  B  Mu(3ormick,  Pacific  Coast  reo. 

n..  ....UtL.oi  u..  _ 1  _ j  >  I-..,  *1...  _  i: _ _ 1  c. I  '  r  '  r- 


papers  as  iwlitical  corresjiondent.  He  and  Norwood  (O.)  Enter frise,  died  at  ager  of  the  New  Era  and  Sentinel-  resentative  of  Meyer  Both  Services 
received  the  Coob'i^e  appointment  in  his  home  in  Fort  Lauderdale  March  3.  Record.  . .  . 


November,  1925.  Eighteen  years  of  re¬ 
porting  had  supplemented  his  active  par¬ 
ticipation  in  Republican  politics. 


ended  his  life  March  2  in  a  Los  An- 


Gtorge  C.  Furber,  88,  retired  pub-  Cornelius  L.  Koopman,  assistant  to  geles  cocktail  lounge,  by  adding  poison  on 


Usher  of  weeklies,  died  in  Newrton  the  president  of  Brook,  Smith  and  to  a  drink  with  which  he  toasted  by- 


P  .  *  Highlands,  Mass.,  March  7.  He  had  French,  Detroit  agency,  died  in  Prov-  standees.  Ill  health  was  believed  to  bt  I 

r  rom  lyia  to  lyio  he  was  secretary  p,,hlished  the  Allec/an  County  Democrat  idence  hospital,  Detroit,  Feb.  29.  Burial  the  reason  for  his  act. 

V Michigan,  the  ll'hite  Mountain  Re-  was  in  Grand  Rapids,  Mich.,  where  he  Harold  Deems  Searles,  38,  business 


v.rv  I  X/..  4  A  1 1 till,  till.  fr  Mill.  .sri  •••  IIV  nAKUL.LI  ^O,  UU 

°  ru  '  •  public  and  the  Cmcord  People  and  Pa-  formerly  resided.  His  wife,  parents,  manager  of  the  Hollyxcood  (Cal.) 


slstam^to^ChadeTD^H^^^  ^  daughter,  a  brother,  and  a  cen-Xews,  died  unexpectedly  .March  8 

sistant  to  diaries  U.  ililles.Mce  chair  Gazette  of  Dexter,  Me.  sister  survive  *r,o  wiictiJr/.  i  ,,c  a.,„.i.. 


man  of  the  Republican  National  Com¬ 
mittee. 


David  Lowe  Hill,  dean  of  Roebes- 


In  May,  1929,  Mr.  Crawford  joined  ter,  N.  Y.,  newspapermen,  died  in  Ca- 
tbe  editorial  staff  of  the  Herald  andaigua  Marcli  6  at  the  age  of  80. 


Tribune  as  a  writer  of  political  edi-  He  was  graduated  from  the  Universit) 
torials.  of  Rochester  in  1878.  Mr.  Hill  hecam< 

He  had  first  joined  the  paper's  staff  a  reporter  on  the  old  Union  and  Adi’er- 


He  was  graduated  from  the  University  started  as  a  reporter  on  the  North- 
of  Rochester  in  1878.  Mr.  Hill  became  ampton  (Mass.)  Gazette,  and  had 


sister  survive.  at  the  Wilshire  Hospital,  Los  .Angeles. 

Capt.  Griffith  Bonner,  50,  news-  .Apparently  recovering  from  an  illness 
paperman  and  magazine  writer,  died  of  several  months,  he  experienced  i 
Feb.  26  at  his  home  at  Monrovia,  Cal.  iicart  attack  Saturday,  which  was  diag¬ 


nosed  as  only  a  temporary  discomfort 


He  had  liecn  with  the  Citizen-News  14  cuh  • 


worked  for  the  Poitfihkccpsie  (N.  Y.)  years,  starting  as  circulation  manager 


in  1897.  He  had  also  been  correspon-  tiscr  after  bis  graduation.  Later  he 
dent  for  the  Sun  and  the  Herald  in  went  to  the  Democrat  and  Chr^'dcle. 


Star,  the  Capper  pnbiications  in  Topeka,  in  1922,  and  becoming  business  manager 


Kan.,  Topeka  State  Journal,  and  the  in  1932. 


New  York. 


WALTER  FERGUSON 

(Special  to  Editor  &  Publisher) 
Washington,  D.  C.,  March  9 — Wal¬ 
ter  Ferguson,  one-time  publisher,  and 
husband  of  the  author  of  ‘‘One  Woman’s 


Charles  A.  Davis,  60,  formerly 
sports  editor.  Hot  Sprittfis  (.Ark.) 
Sentinel-Record,  died  March  3  in  St. 
Joseph’s  Infirmary  there. 


Monroina  (Cal.)  News-Post. 

.Arthur  C.  Cr-andall.  retired  pub¬ 
lisher  of  the  IVappinfier  Falls  (N.  Y.) 
Chronicle,  died  of  a  heart  attack  March 
8  while  visiting  his  son.  Dr.  J.  K.  Cran- 


Dr.  G  .B.  Cowley,  75,  editor  of  the 
Cowgill  (Mo.)  Chief  for  forty  years,  quettir 
died  at  Cowgill,  Mo.,  after  several 
months’  illness. 


Mrs.  Marjorie  Newton  Sullivak,  - - 


A.  M.  Ward,  72,  former  Arkansas  Jail,  at  Fort  Lee,  N.  j.  He  was  71  31,  wife  of  H.  Perry  Sullivan,  owner 


husb'anToTIiie  author  o'];  ‘‘One  Wonmn’i 

Opinion,”  a  syndicate^  column  appear-  {.‘.VsnSr  business  as  a“  anmentice  on  C-  Young,  71,  who  in- 

ing  in  the  Scripps-Howard  and  other  ^le  C/uH’jui7/c  (Ark)  £»i/cr/>rijc  He  ventedimprovementsinstereotypeproc- 

esses  and  for  47  vears  was  foreman  of 

March  8.  He  was  the  son  of  Thomp-  .  nresident  of  stereotyping  department  of  the  Neiv 

son  Benton  Ferguson,  territorial  goyer-  In  lOOrt  (Conn.)  Register,  died  there 


iiusuaiiu  ui  me  auiuui  ui  wiic  vvuiiictiid  .1  tS  1  \f  i.  u  j  *i 

Opinion,”  a  syndicated  column  appear-  7.  He  entered  the 

ing  in  the  Scripps-Howard  and  Xr  Waper  business  as  an  apprentice  on 
newsna™.rs  Hip.l  %iuW,.„lv  in  thic  ritv  Clarks7nl  e  _(.\rk.)  Enterprise.  _  He 


and  editor  of  the  It'aynesboro  (Ga.) 
True  Citizen,  died  at  .Augusta,  Ga, 
March  4. 


March  8  of  pneumonia. 


J.  E.  Hewitt,  85,  publisher  and  edi-  of  the  Fair  Store  was  announced  here 


nor  nrnPl.Vn.nr;  the  Arkansas  Press  Association  in  1906.  i^egtster,  u.eo  mere  Chi 

nor  ot  Uklahoma  in  the  early  1900  s,  March  8  of  pneumonia.  A  D 

i"  A.  Cleveland  59  former  man-  j  e  HEWirr.  85,  publisher  and  edi-  of'  the 

he  publication  of  the  IVatonga  Refttb-  aging  editor,  Beloit  (Wis.)  Dai/y  ,or,  Mansfield  (La.)  Enterprise,  which  today. 

/lean  for  many  years.  .Alter  a  period  of  News,  died  at  a  Madison  hospital  _ 

service  as  a  member  of  the  Oklahoma  March  2.  — 

legislature,  he  entered  the  banking  and  Mrs.  John  Scott,  wife  of  the  manag-  ^  Z 

oil  business.  director  of  the  Toronto  Mail  and  l  CJ'tlCS’  Jl, 

.  __  ,  Empire,  died  March  10  at  Lockwood  MT  MT 

HOWARD  L.  SPOHN  Clinic,  which  she  entered  March  6.  A  I— 


BUCKLAND  TO  FAIR  STORE  — 

(Special  to  Editor  fit  Publisher)  Fittsb 

Chicago,  Mar.  12 — Apiwintment  gf 
A.  D.  Buckland  as  advertising  managtr  — ^ 


legislature,  he  entered  the  banking  and 
oil  business. 


HOWARD  L.  SPOHN 


Supplies  and  Equipment 


Howard  L.  Spohn,  account  executive  native  of  St.  John,  she  met  her  husband 


of  the  Gardner  Advertising  Company,  when  both  worked  on  the  Gazette  there. 
New  York,  died  in  Lansing,  Mich.,  on  Besides  her  husband,  one  son.  Jack,  of 
Alarcb  b,  at  the  age  of  55.  He  had  the  Canadian  Press  staff,  Toronto,  sur- 
been  with  the  Gardner  Advertising  vives. 

Company  since  1924  in  Chicago  and  William  B.  Meyers,  72,  former  pub- 
New  York  with  a  brief  absence’ during  ijsher  of  the  Bickncll  (Ind.)  Daily 


which  ff me  he  was  associated  with  Me-  jVcuw  for  many  years,  died  in  a  A'in- 
Company.  Prior  cennes  hospital  recently, 
to  1924  he  served  as  account  executive  tt  tt 

of  the  Charles  H.  Fuller  Company,  Chi-  Urbane  W.  Hird,  69, 


Stereotype  Room 
Elfficiency 


No  Flame 


Urbane  W.  Hird,  69,  for  37  years 


cago,  and  as  vice-president  of  the  Class  f  Cleveland  Plain  Dealer 


Journal  Company,  New  York  City. 


died  March  5  at  his  home  in  Lakewood, 
O.  He  organized  the  Plain  Dealer 
credit  department  over  30  years  ago  and 


Means  quick  production  of  good 
plates  and  the  elimination  of  re¬ 
casts  as  far  as  possible. 


T  ™  tr  Lj  I  "  r  ,  remained  as  its  directing  head  through- 

outhislifeG^^ 

Salisbury  (N.  C.)  Evening  Post,  died  C.  Caruthers,  of  the  Mem- 


March  5  of  a  heart  attack  aboard  a 


RADIANT  HEAT  ^ 
In  30  Seconds 

Bid 

for  metal  furnaces,  ~ 
stereo  pots,  etc.  ^ 

tit! 

with  the  ~ 


Southern  railway  train  near  Jessup,  Commercial  Appeal  editorial  staff 

Ga.,  en-route  home  after  spending  the  ‘^e  late 

winter  in  Lakeland,  Fla.  He  had  edited  C-  P-  J-  Mooney  was  managing  editor. 


Moulding  Blankets  F^burdett  gas  burner 


and  published  the’Eveiiing  Post  since  ^  influenza. 


1912,  going  to  Salisburv  from  Concord,  ^  "ews- 

N.  C.,  where  he  founded  the  Concord  f^rvice,  starting  his  car^r  on 


Tribune  in  1900.  His  wife  and  a  son,  ‘*1^  Columbia  (Tcnn.)  Herald.  During 
James  F.  Hurley,  Jr.,  business  manager  h'S  service  with  the  Commercial  Ap- 


of  the  Salisbury  Evening  Post  sur¬ 
vive. 


DAILY  HONORS  WRITER 

Lou  Marsh,  noted  sports  editor  of 
Toronto  Star  who  died  March  4  was 
given  an  unusual  tribute  by  bis  paper 


peal,  he  was  also  political  commentator 
and  industrial  news  editor.  He  form¬ 
erly  was  a  member  of  the  Memphis 
Board  of  Education.  His  wife  and  a 
daughter  survive. 

Willard  Cooper,  45,  editorial  writer, 
Worcester  (Mass.)  Telegram  and  Ga- 


Hard  and  Soft  Cork  Blankets 
Heavy  Wool  Moulders 
Light  Wool  Moulders 
Thin  Wool  Moulders 

(All  Size*) 


March  5  when  it  printed  43  columns  of 

obituary  notices  and  eulogies.  An  Shrewsbury,  Mass.,  March  4. 


Space  Packing  Felt 
4  Thicknesses — No.  25, 
No.  35,  No.  40,  No.  50 

Easy  to  tear,  quick  to  place 


eight-column  streamer  headline  was 
used  on  the  front  page. 


HUBERT  R.  BROWN 


T.  J.  Maun,  84,  of  the  St.  Louis 
Post-Dispatch  circulation  department, 
died  recently  at  his  home  in  Silex,  Mo. 
Irving  M.  Cooper,  42,  Seattle 


Hubert  R.  Brown,  66,  prominent  in  (AVash.)  Times  staff  photographer,  died 
New  York  society  and  head  of  the  Law  suddenly  of  a  heart  attack  in  his  home 


New  England  Nev/spaper 
Supply  Company 
Worcester,  Mass.,  U.  S.  A. 


This  fast,  efficient,  economical  bnriMt  = 
does  R  better  meltinK  iob  while  M- 

utUy  cutting  fuel  costs  20%  to  50%.  - 

Radiant  heat  is  absorbed  5  times  ledoi 
faster  than  ordinary  flame  heat,  th^ 
by  speeding  up  melting  and  keepinf 
metal  at  a  uniform  temperature  regaifl- 
less  of  production  volume.  Complcie 

heat  diffusion  with  no  flame  preveats - 

spot  heating  and  direct  contaa  of  Far 
flame  with  metal.  The  Burden  Boroet  wtu 
operates  efficiently  at  lower  tempert- 
tures — equipment  lasts  longer  sal 
casting  rooms  are  cooler.  It  can  be  - — 
turned  down  like  an  atmospheric  »ewi 
burner  to  any  desired  temperature 
There  is  no  waste — no  danger.  Will 
burn  any  gas  without  changing  boratr  lU] 
orifice.  Can  be  furnished  for  auto¬ 
matic  operation  or  manual  conltoL  ^ 
Write  today  for  full  information. 


List  Publishing  Company,  jumped  or  this  week. 


fell  ten  stories  from  his  office  building  John  B.  Davis,  17,  son  of  L.  (T. 


March  10.  He  had  been  in  tbe  legal  Davis,  a  sport  columnist,  St.  Louis 
publishing  business  since  1902  and  had  Post-Dispatch,  died  recently  of  pneu- 


Cable  Address  NENSCO 
Worcester,  Mass. 


THE  GOSS  PRINTING  PRESS  CO. 

PILSEN  STATION,  CHICAGO,  ILL-  »rve 

I 


been  ill  for  some  time. 


EDMUND  F.  FLINN 

Edmund  F.  Flinn,  creator  of  the  com- 


monia  after  contracting  scarlet  fever  ccDUirc  iT  hin  rvTD*  tact 

three  weeks  previously.  He  was  a  stu-  EXTRA  SERVICE  AT  NO  EXTRA  COST 


dent  at  the  McBride  High  School. 


Every  Editor  A  Pubusber  subeerlber  haSTtbe 


ic  Strip  "Pee  Wee”  which  appeared  in  Dayton  (O.)  Daily  News  for  30  years, 
the  New  York  Evening  World  for  died  Feb.  22,  following  a  week’s  illness. 


TV  /lo  »L,«  privilege  ol  asking  any  question,  on  any  sublect  con- 

Ike  Jacobson,  48,  employe  ot  the  oected  with  newspapers  or  advertising.  ^  »  I 


many  years,  died  March  5  at  his  home  He  was  stricken  with  appendiciti®  and 


quick,  cheerful  and  Intelligent  Information  servlee. 
Write,  Call  or  Telephone. 


New  York;  280  E.  42nd  Strett 
Sgn  Francisco:  707  Call  Buildinf 


EDITOR  a  PUBLISHER 


in  Floral  Park,  L.  I.  He  was  a  car-  pneumonia.  During  the  World  War,  suii*i700Tim**BuiidinE  n*w  York  city 

_ -j-v  _  ! _ J _ J  _  ™  .L..  c.off  BRyoni  S-S052 


toonist  on  the  World  for  32  years.  he  served  overseas  and  was  on  the  staff 


THE  GOSS  PRINTING  PRESS  CO 

OF  ENGLAND,  LTD.,  LONDON,  ENGLAND- 
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CHANGE  IN  MILK  LAW  ASKED 

Advertising  organizations  sought  to 
have  the  •  well-advertised”  restriction 
removed  from  the  New  York  state 
milk  control  law  in  its  re-enactment, 
now  pending.  This  is  the  measure  re¬ 
cently  upheld  by  the  United  States  Su¬ 
preme  Court  in  a  case  brought  by  Bor¬ 
den  Coniiiany.  Association  of  National 
Advertiser.-,  and  -American  .Association 
of  -Advertising  Agencies  suggested  in 
telegranib  that  ‘well-established”  or 
•  well-known "  be  substituted  to  elimin¬ 
ate  what  might  be  considered  a  slur 
on  advertising.  _ 

EDITOR  &  PUBUSHER 
Classified  Advertising 

RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .St  per  line 

3  Times  —  .49  per  line 

ALL  OTHER  CLASSIFICATIONS 
((^ash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .60  per  line 

Count  six  words  to  the  fine  when  sending 
csih  with  order.  Ads  charged  to  estahlished 
accounts  will  be  billed  for  the  counted  num- 
b«r  of  lines. 

FORMS  CLOSE  THURS.  NOON 
)4iniinum  space,  three  lines.  The  E^tor  & 
Publisher  reserves  the  right  to  classify,  edit 
or  reject  any  copy.  Unacceptable  are  a^  re- 
iiuesting  syndicate  feature,  or  other,  samples, 
unless  advertiser's  noune  and  address  appear. 


Public  Notices 


-Mexican  I.«gal  -Mattera 
WILLIAM  A.  COCKE 
American  Attorney 
Box  151,  Juarez,  Mexico 


Newspaper  for  Sale 


It  of 
lagtr 
here 


t 


Exclusive  daily  within  125  mile  radius  of 
Plnaburgh.  -Made  $8,100  last  year.  $32,- 
600  spot  cash  buys  control.  Box  A-4  57. 
Editor  &  I’ublisher. 


Newspaper  Brokers 


Three  Ilesirable  rublications.  Southern 
county  seat  dally.  Southern  county  seat 
weeltly,  Pennsylvania  weekly.  All  occupy 
exclusive  fl»ld.  Well  equipped;  earning 
prollt.  J.  13.  Shale.  Times  Building,  New 
York. 


Buying,  selling,  mergers,  dallies  and  week¬ 
lies.  .\o  listing  charge.  Intelligent,  ener¬ 
getic.  confidential.  Keighner  &  Mapoles, 
Nashville,  .Mich.,  or  111  Old  Uiver  Itoad, 
\\  ilkes-Barre,  l*a. 


If  Inter^tetl  in  the  purchase  of  a  Pacific 
Coast  newspaper — daily  or  weekly — write 
M.  C.  Moore,  Beverly  Hills,  Calif. 
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CO. 

ILL 

■I 


Weeklies  and  Small  Ilullies  In  East  desired 
for  qualified  l.uyers.  L.  I>.  Likely.  Times 
Bldx.,  New  York. 

Newspapers  Wanted 


evening  preferred 
tit)  25,000 — oO.OOO,  within  200  miles  o! 
Ntw  1  ork.  Box  A-446,  Editor  &  Publisher 


Will  buy  weekly  paper,  county  seat  pre 
ferred.  in  New  England,  New  Y'ork.  Nev 
ffiher  A-444.  Editor  i 


Industrial  —  Financial  magazine,  many 
III  h  "uccessful  record;  alone  in  field. 
Publish***''  ‘'*®*'  Editor  & 


>( 

i 

;  CO 

ILAHD 


California 

Bailies  and  Weeklies 
I.  DREXLEU.  Mill  Valley.  California 


Magazine  for  Sale 


Circulation  Promotion 


newHpapeirs  this  27-year-old  In 
ti.1  continues  to  add  sound,  substan 
The  ^  self-financing  plan 

PABTI-OWE  CO..  Occi 
Bldg:.,  Indianapolis. 


^twspaperdom'sLeadlngClrculatlonBuilder 
-Mv  Morrison  Tlan 

That  B’^ays  and  Proves  It’* 
Oh* Morrison  Company 
_  fir..  Shops  Bldgr.,  Des  Moines,  Iowa 


f  ampalgns  Succeed— Hudson  D 
Bii..:  *„Assoclate8  World's  Record  Clr 
Elation  Builders.  246  Fifth  Ave.,  -N.  Y.  C 


Special  Editions 


service  to  publishers.  High 
J;J“'"e"dations  given  by  those  I  hi 

MU  TV-  .  leach 

^  Westmoreland  Park  Norfolk.  ' 

Russian  Photos 


-«  -  .SOVFOTO 

ttri.i-  Avenue,  New  York.  N. 

®°“*'ee  for  Soviet  photos  on 
-  i*ets.  I-argest  file  In  America, 

Addressing  &  Multigraphing 

.  Buplabel  Addressing 

making  plates. 
CENTL'RY  126  W.  46th  St.?  N.  Y. 


Photo-Lithographing 


No  Cuts  Needed.  Illustrate  Advertising 
literature,  reproduce  letters,  bulletins,  etc. 
Lowest  prices,  $1.50  per  100;  20c  additional 
lOO’s.  Pussantino,  260  W.  49th,  Lo-5-7644. 


Help  Wanted 


Advertising  Sales  Manager— -established 
monthly  trade  Journal  offers  lifetime  op¬ 
portunity  to  a  producer  experienced  In 
selling  ready-to-wear  manufacturers,  job¬ 
bers.  and  sundry  lines.  Right  man  may 
Iirocure  Interest  In  business  with  modest 
Investment.  Phone  MUrray  Hill  2-6990, 
New  York  or  Box  A-4  38,  Editor  &  Pub¬ 
lisher. 


.Advertising  solicitor  for  Display  Staff  of  a 
New  England  Dally  Newspaper — one  who 
has  had  copywriting  and  sales  experience 
in  New  England  preferred.  A-452,  Editor 
&  Publisher. 


.Author  wants  salesmen,  one  In  each  state, 
to  contract  newspapers  for  a  church  page 
and  sell  local  advertising.  Good  commis¬ 
sion.  D.  Carl  Yoder.  1831  Sheldon  Rd.  E. 
Cleveland.  O. 


t'lasslHed  .Manager  —  Young,  unmarried, 
conscientious  for  New  York  suburban,  non¬ 
competitive  field.  Man  now  employed  as 
assistant  manager  would  find  this  an  op¬ 
portunity  for  advancement.  Salary  $30.00. 
Write  stating  qualifications.  Box  A-446, 
Editor  &  Publisher. 


CluHsifled  Phone  R(M>m  Supervisor  for 
greater  New  York  daily.  .Must  be  am¬ 
bitious.  energetic,  capable.  Write  full 
particulars,  stating  age,  experience,  mini¬ 
mum  salary;  enclose  photograph.  A-460, 
Editor  &  Publisher. 


Experienced  mat  and  stereotype  salesman 
for  New  York  City  plant.  Good  oppor¬ 
tunity  for  right  man.  Must  have  contacts. 
Write  experience  and  nature  of  contacts 
to  Box  A-4  09.  Editor  &  Publisher. 


Old  established  paper  needs  out-of-clty  cir¬ 
culation  man  for  solicitation  and  direction 
of  carrier  and  dealer  routes;  small 
salary,  expense  and  commission  to  right 
party.  Give  full  details  In  first  letter; 
must  be  bonded;  Colorado  mountain  dally 
with  7,000  circulation,  permanent  Job  If 
satisfactory.  Address  A-443.  Editor  & 
I’ublisher. 


Special  Ed,  Salesman 

Experienced,  educated,  high  type,  well 
dressed  real  spl.  ed.  salesman  who  can 
close  contracts  has  great  opp.  on  fine  dally 
prestige.  Good  calls.  Several  months. 
Must  finance  self.  No  advance.  Write 
fully  giving  refs.  Add.  U.  H.  Dunlap, 
Cleveland  Plain  Dealer.  Cleveland,  O. 


Wanted:  Advertising  salesman  and  layout 
man  e.xperienced  In  smaller  cities  of  mid¬ 
dle  west;  salary  and  bonus  on  Increase. 
Advancement.  A-447,  Editor  &  Publisher. 


Situations  Wanted 


.Able  rewrite  man,  now  employed  five 
years  on  same  staff,  seeks  move  to  larger 
paper.  Familiar  all  beats.  Including  pri¬ 
sons.  Can  get  It  and  write  It.  Irish 
imagination  and  push.  Single.  25.  Will 
take  $30.  .\-454.  E.  &  P.  Personnel  Service. 


Advertising — 30-year  old  display  manager, 
10  years  continuous  experience,  wants  to 
Improve  position.  Successfully  handling 
enforced  morning-evening  combination  In 
midwest  city  of  25,000.  Has  splendid  grasp 
of  merchandising.  Prefers  Southwest  or 
California.  Future  considered  above  all 
else.  A-398,  E.  &  P.  Personnel  Service. 


.Advertising  iiianager  can  handle  manager¬ 
ship  of  daily  in  town  of  15,000  to  25,000. 
C.aj)ahle  of  taking  care  of  layout,  selling, 
national  and  promotional  activities.  Not 
high  iiressure.  30  years  old  and  married. 
Available  July  15.  A-458.  E.  &  P.  Per¬ 

sonnel  Service. 


IF  you  SEEK 
A  NEWSPAPER  JOB— 

1 ,  Three  40-wotd  “lituatlon”  edx  in  EDIT  ORB 
PUBLISHER. 

t.  A  3-moiiih  futxaiDllon,  or  eileniion,  to 
EDITOR  «  PUBLISHER. 

3  Retiilntlon  with  E  A  P  Penonnel  Service 
lor  tlx  monlht. 

4.  Preperetion  by  irt  el  100  petionel  bel- 
lelint  eboMt  your  qaellRcaliom  end  ex¬ 
perience!  with  yoitr  tnapthol  Included 
ihereon.  These  we  tend  to  newtpepen 
needint  •  men  el  your  ebiliUet. 

DRAFT  an  ed  now  II  yen  are  leeklnt  a  new»- 
paper  connection,  and  tend  It  to  nt  with 
SS.OO  check  or  money  order,  to  cover  all 
the  above  tetvicet.  A  retMtalion  blank 
will  then  be  ten!  yon.  A  reatontbit  ed- 
dIUonal  petcentate  charte  will  be  made 
when  and  11  e  potlUon  It  teentad  Ihroufk 
out  tervkct. 

E  &  P  PERSONNEL  SERVICE 

enethar  EDITOR  A  PUBLISHER  tervlce. 

1700  Timet  Bldf.,  Timet  Sqnate,  N.  Y.  C 

NOTE;  ARar  you  rue  Met,  nobly  nt  ptompOy  ol 
any  chatifn  ol  eddrtti. 


Situations  Wanted 


.Advertising  .Manager — ^Past  11  years  dally 
newspaper  N.  Y.  Metropolitan  area,  excep¬ 
tional  record-ideas,  planning,  direction  and 
hard  selling;  previously  ten  years  adver¬ 
tising  manager  important  middlewest 
newspaper.  Unusual  references.  Age  47; 
splendid  health.  My  record  will  speak 
for  itself.  A-366,  E.  &  P.  Personnel  ser¬ 
vice. 


.Advertising  Salesman,  15  years  experience, 
age  37,  married,  line  record,  high  type, 
metropolitan.  P.  O.  Box  6043  Cleveland, 
Ohio. 


-Ass't  Circulation  Mgr. — 12  years  experi¬ 
ence,  good  record  and  references.  Com¬ 
plete  knowledge  of  home  delivery,  organiz¬ 
ing  and  reorganization;  very  successful 
with  carrier  sales  schools  and  boy  promo¬ 
tion.  Married,  32  years  of  age.  A-441, 
E.  &  P.  Personnel  Service. 


Iturlding  maintenance  man— for  newspaper 
building  in  New  York  or  vicinity.  Mod¬ 
erate  salary.  Building  Congress  award 
for  superior  craftsmanship.  Twenty  years 
experience.  A-4  28,  Editor  &  I’ublisher. 


Cupuhle  iietVKiiuper  wonmii,  36,  seeks  re- 
liurting,  editing  or  publicity  work.  Experi¬ 
ence — editor,  reporter.  weekly;  general 
news,  woman's  page,  features,  i)roof-rea(i- 
Ing,  daily.  Good  education,  personality. 
References.  Available  now.  Reasonable 
salary.  Any  location  considered.  A-455, 
E.  &  P.  Personnel  Service. 


Circulatiuii  man — ^Twelve  years’  experience 
In  home  delivery  City,  Suburban  and  Coun¬ 
try.  Age  35,  married.  Excellent  references. 
N.  15.  A.  experience.  Desires  connection 
as  circulation  manager  on  small  city  daily 
nr  city  circulator.  Am  at  present  employed 
but  wish  to  make  change.  A-453,  E.  &  1’. 
Personnel  Service. 


Flrrulation  Manager  with  17  years  of  ex¬ 
perience  In  all  phases  of  Circulation  de¬ 
sires  ojiportunlty  to  prove  ability  on  any 
Metropolitan  Daily.  Will  start  on  Small 
Salary.  Am  live  wire.  Can  produce  Home 
Delivery  at  a  minimum  cost  to  Publisher. 
Subscribers  prices  unnecessary.  A-431,  E. 
&  P.  Personnel  Service. 


Flrrulation  iiinmiger,  age  39.  Held  two 
positions  on  well-known  New  York  State 
and  I’ennsylvania  dallies  during  past  13 
years;  7  years  as  city  circulator  on  one, 
and  6  years  as  Circulation  Manager  in  Pa. 
Merger  causes  changes  now.  Location, 
immaterial.  Now  in  East.  Moderate  sal¬ 
ary.  .A-417,  E.  &  P.  Personnel  Service. 


Firruliition  manager  -I  would  like  to  get 
in  touch  with  a  publisher  who  is  in  need 
of  a  young,  clean-cut,  aggressive  circula¬ 
tion  manager  of  proven  ability.  Over 
10  successful  years  with  present  paper, 
now  running  over  50,000  net  paid.  My 
wish  to  change  is  prompted  only  by  the 
desire  to  gain  additional  experience  In 
my  chosen  profession.  A-414,  E.  &  P.  Per¬ 
sonnel  Service. 


FlasslHed  advertising  manager — nr  assis¬ 
tant.  now  employed.  Metropolitan  city — 
complete  knowledge  of  promotion,  phone 
room,  posssess  ability  to  direct  sales  staff. 
Ten  years  advertising  experience.  De¬ 
sires  tough  assignment.  Thirty-four,  mar¬ 
ried.  university.  Salary  secondary.  I.oca- 
tlon  anywhere.  Prefer  personal  interview. 
References.  Box  A-413.  E.  &  I’.  Personnel 
Service. 


Flassifled  manager — Now  employed  as  As¬ 
sistant  Classified  Manager  in  large  Eastern 
city  on  paper  showing  over  300,000  lines 
gain  In  1935.  Experienced  in  directing 
phone  room  and  street  staff  activities, 
preparing  promotion  and  sales  material. 
Outstanding  personal  sales  record.  Best 
references.  Box  A-420,  E.  &  P.  I’ersonnel 
Service. 


Femposing  Room  Superintendent  or  fore¬ 
man,  age  39;  reliable  executive  competent 
In  every  department,  also  A-1  machinist. 
Thoroughly  experienced  In  handling  men. 
am  responsible,  and  achieve  results,  with 
lowest  possible  costs.  Excellent  references. 
T'nion  or  Non-Union  shop.  Money  not 
first  consideration.  A-434.  E.  &  P.  Per¬ 
sonnel  Service. 


Desk  man,  sports  writer,  reporter.  Ver¬ 
satile  newspaperman  with  five  years’  ex¬ 
perience.  Journalism  graduate,  27.  Now 
employed  as  managing  editor  of  small  city 
daily  with  leased  wire  service.  Seeks  con¬ 
nection  with  larger  city  daily.  Good  ref¬ 
erences.  Box  A-4  24,  E.  &  P.  Personnel 
Service. 


Desk  Man,  29,  eight  years  in  game,  last 
six  on  desk,  seeks  position  with  chance  to 
advance.  Now  telegraph  editor  In  city  of 
100.000.  Qualified  for  and  will  consider 
copy  desk,  telegraph,  makeup,  sports. 
College  graduate.  A-415.  E.  &  P.  Per¬ 
sonnel  Service. 


Display  Salesman — Ten  years  with  present 
employer,  one  of  largest  and  most  success¬ 
ful  dailies.  Skilled  in  copy  and  lay-out. 
Developing  new  accounts  and  selling  spe¬ 
cial  features  my  specialty.  Resourceful 
and  industrious.  Seek  greater  opportuni¬ 
ties  and  earnings.  Prefer  South,  will  go 
anywhere.  A-401,  B.  &  P.  Personnel  Ser¬ 
vice. 


Editorial  man — 36,  now  news  editor  city 
100,000;  married;  16  years'  experience. 
Handled  all  desks,  makeup,  slot.  Under¬ 
stand  world,  city,  financial  news.  Used  to 
full  responsibility:  not  afraid  of  work; 
steady;  temperate;  clean  record.  Looking 
for  future.  Prefer  West,  Southwest,  but 
would  go  nearly  anywhere.  Know  Spanish. 
A-382,  E.  &  P.  Personnel  Service. 


Situation*  Wanted 


Experienced  executive,  proven  ability  and 
reputation.  Age,  45;  married.  Over  2i 
years  with  Baltimore  Sunpapers.  Experi¬ 
ence  embraces  administration,  depart¬ 
mental  organization  and  direction;  news, 
circulation,  advertising,  promotion,  produc- 
tii>ii.  Familiar  with  mechanical  depart¬ 
ments.  Desire  immediate  connection,  ami)le 
reference.  A-451,  E.  &  P.  I’ersonnel 
Service. 


1  iiiii  an  export  stenographer  with  Mis¬ 
souri  B.  J.  1933,  and  newspaper  experi¬ 
ence;  qualified  to  handle  competently  re- 
.sponsible  iiosition  in  newspaper  or  maga¬ 
zine  office.  Can  go  anywhere,  U.  S.  or 
Canada.  Iteferences  from  leaders  in  pro¬ 
fession.  A-419.  E.  &  P.  I’ersonnel  Service. 


.Muguziiie  TratTIc  Manager  and/or  News¬ 
stand  Sales  Manager,  33,  seventeen  years' 
experience  in  New  Y’ork  City  and  Chicago. 
New  employed  in  similar  capacity  in  Chi¬ 
cago.  Experience  covers  all  methods  of 
sales  distribution.  Axailable  on  short 
notice,  l.ocate  anywhere.  A-399,  E.  Ac  1’. 
I’ersonnel  Service. 


Netvsptiper  .Advertising  .Man,  fully  equipped 
in  all  its  branches,  wants  to  connect  with 
a  newspaper  anywhere.  Highest  endorse¬ 
ments  and  from  previous  employers. 
A-418,  E.  &  1’.  I'ersonnel  Service. 


Newspaper  pressman  with  many  years  of 
experience  as  superintendent  of  press  de¬ 
partment  desires  position  in  East.  Hate 
been  operating  Sextuple  and  Color  presses, 
printing  daily  and  Sunday  paper  including 
8  page  color  comic  and  color  magazine 
section.  A-322.  E.  &  P.  Personnel  Service. 


I’ubliclty  assistant,  New  York  experience, 
intelligent,  attractive,  employed  but  look¬ 
ing  for  better  jjosltion.  Willing  to  travel. 
A-435.  Editor  &  Publisher. 


Reporter— young  man,  22,  prepared  for 
newspaper  work,  wants  opportunity  to 
prove  it.  Will  go  anywhere.  Box  A-439. 
Editor  &  I’ublisher. 


Spurts  Fldltor — Columnist  who  believes  the 
fan  who  pays  is  more  deserving  than  the 
jiromoter.  Excellent  background  and  rec¬ 
ord.  (Big  papers.)  Thorough  knowledge 
sports  and  newspapers.  Human  interest 
style.  Expert  in  promotions.  Good  health, 
temperate,  unafraid  of  work.  A-411,  E. 
&  P.  I’ersonnel  Service. 


Wantetl. — Situation  as  managing  editor, 
news  or  telegraph,  small  or  large  daily. 
Twenty  years  experience  in  all  branches 
news  work,  tireless  and  conscientious 
worker.  Capable  of  tilling  any  positioii  in 
news  room.  Will  go  anywhere.  Now 
available,  ilarried,  sober.  Best  of  refer¬ 
ences.  A-449.  E.  &.  1’.  Personnel  Service. 


Who  Will  Be  The  Lucky  Editor Deter¬ 
mined  journalist,  22,  who  graduates  from 
.Mid-Western  University  this  June  desires 
to  contact  medium  sized  publisher,  either 
daily  or  weekly,  wlio  will  ultimaiely  desire 
a  business  associate  witli  the  fundamenlals 
for  a  successful  career  in  Journalism. 
(JI)j>orlunity  knocks  but  once!  A-456, 
Editor  &  I’ublisher. 


Woman,  27,  feature  writer,  reporter,  who 
can  write  with  a  sparkle,  wants  work  on 
daily,  trade  publication.  Background — re¬ 
porter,  assistant  editor,  editor,  woman’* 
jiage  editor  on  weeklies.  Degree  U.^  of 
Missouri  Journalism  school.  South.  East 
locations  preferred.  Good  record.  A-432, 
E.  &  1*.  Personnel  Service. 


Young  .Man  with  twelve  years’  executive 
circulation  experience  with  full  knowledge 
of  the  New  Deal  Circulation  System,  would 
like  to  make  connections  with  a  large 
Metropolitan  newspaper,  either  as  circula¬ 
tion  manager  or  city.  The  New  Deal  oy*- 
tem  accompanies  my  services.  A-400, 
E.  &  P.  I’ersonnel  Service. 


Mechanical  Equipment  (or  Sale 


Hoe  32-page  press  with  color  cylinder, 
tapclcss  folders.  2-motor  drive.  Goss 
Comet.  Hoe  dry  mat  roller  and  many 
other  attractive  offerings  of  machinery 
and  equipment.  Send  for  list.  John  Grif¬ 
fiths  Co.,  Inc..  145  Nassau  St..  New  York. 


Rebuilt  Model  8  lAnotype,  guaranteed  like 
new;  priced  low.  Also  Models  5-25-26; 
200  fonts  mats.  Payne  &  Walsh  Corp.,  ISO 
Lafayette  St..  New  York.  Canal  6-6877. 


Linotypes— 1.  5.  8,  11,  13.  19,  25.  Inter¬ 
types  B  and  C.  All  guaranteed.  Terms. 
HOFMANN  MACHINERY  &  ENGRAVING 
CO..  413  Lafayette  St..  New  York  City. 


Mechanical  Equipment  Wanted 


Double  Tall  Futter,  used,  for  use  in  con¬ 
nection  with  Goss  Press.  Sheet  cut  is  23 
9-16".  Standard-Freeholder,  Cornwall,  Ont., 
('ana  da. 


Photo-Engraving  Equipment  for  Sale 


Fingruving  Department  Flquipnient,  all 

standard  brands,  new  and  trade-in.  Esti¬ 
mates  furnished.  E.  T.  Sullebarger  Co., 
116  John  St..  New  York  City. 


Photo-engraving  equipment  for  sole,  com¬ 
plete  plant  or  any  part.  Miles  Machine 
Co.,  18  E  16th  St.,  N.  Y. 


Newspaper  Supplies 


stereotype  and  Pressroom  Supplies — Elec¬ 
tric  Matrix  Scorching  Machines.  American 
Uublishers  Supply,  Box  131,  West  Lynn. 

Mass. 
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SHCimi%THiREr 


Bj  MARLEN  PEW 


Fluctuations  of  tiic  old  ego; 

Santa  Barbara  (Cal.)  News-Press: 


Here  ii>  the  Governor's  letter ; 


the  criminal  class,  and  that  swift,  sure  inclined  to  agree,  but  with  the  distinct 
justice  was  not  meted  out  is  today  plain-  understanding  that  the  New  Jers  chid 
ly  in  evidence  because  millions  of  aver-  executive’s  own  bungling  capi)ed  the  cli- 
age  readers  remain  in  doubt  as  to  the  max.  New  York  IV arid  Telegram 
guilt  or  innocence  of  that  man.  After  matter  very  neatly  this  week  in  an  edi- 
all,  public  opinion  is  the  final  court  in  troial,  saying;  “The  Governor,  u) 
this  land.  judge  in  all  fairness  by  results  shown, 

*  *  *  seems  to  have  swallowed  every  dij- 

GO\’.  HU1''1’MAN,  we  take  it,  was  credited  clue  (leddled  for  a  year  to  the 
pleased  by  the  editorial  tor  the  rea-  jxilice  and  the  newspapers,  to  have  given 
sons  stated  and  because  it  seemed  to  sup-  instant  response  to  his  most  flimsy  su$- 
IKirt  his  official  view  that  the  Haupt-  picions,  to  have  carried  on  unjustified 
maim  conviction  was  doubtful,  meriting  warfare  against  the  integrity  of  his  ■^wn 
the  amazing  act  of  staying  execution  State  courts  and  to  have  done  his  best 


have  read,  with  a  great  deal  of  interest,  without  the  formality  of  publicly  giv-  to  upset  the  orderly  processes  he  swor 


“Many  of  our  readers  have  told  us  the  editorial  cai«ioned  ‘Hippodrome  iug  convincing  reasons  for  intervention,  to  uphold 
the  international  round-table  discussion  Justice’  apiiearing  in  the  Feb.  22d  issue  \Ve  wish  to  disillusion  his  Excellency.  “Goveri 


of  foreign  correspondents,  which  we  of  Eiiitok  it  Publisher. 


We  wish  to  disillusion  his  Excellency.  “Governor  Hoffman  says  he  has  acted 
We  believe  Hauptmann’s  guilt  was  es-  from  the  pure  motive  that  he  was  not 


have  serially  republished  from  the  col-  “It  is,  indeed,  unfortunate  that  dur-  tablished  lieyond  a  shadow  of  a  doubt  by  convinced  that  Hauptmann  was  the  sole 
umns  of  Editor  it  Publisher,  has  been  ing  the  iiast  few  years  there  has  been  the  testimony,  insofar  as  a  just  verdict  murderer  and  kidnaper,  that  he  could 
a  sound  refreshment,  the  best  ‘low-  the  development  of  an  atmosphere  in  can  ever  be  found  on  circumstantial  evi-  not  Iiear  to  have  the  life  of  an  innocea 


a  sound  refreshment,  the  best  ‘low-  the  development  ol  an  atmosphere  m  can  ever  be  found  on  circumstantial  evi-  not  Iiear  to  have  the  life  of  an  innocea 

down’  on  foreign  affairs  that  has  ap-  the  court  rooms  which  does  much  to  re-  cleiKe,  and  our  references  in  the  edi-  man  on  his  conscience, 

peared  anywhere,  and  we  are  frequently  fleet  tipon  the  administration  of  justice,  torial  in  question  were  not  to  the  jury  ..jj .  jjnie  it  doesn’t  matter  greatlv 
asked;  ‘Why  can’t  we  have  more  such  One  school  of  thought  places  the  re-  ji,at  tried  the  criminal,  but  rather  to  whether  that  was  the  motive  alone  « 

‘hinp’?’’  „  ...  spons.bility  entirely  upon  the  press,  but  public  opinion  as  it  was  formed  through  whether  the  Governor  saw  the  Lind- 

The  Gmld  Ref’orter  exults  in  the  I  cannot  wholly  agree  with  this  view,  a  reading  of  newsjiaper  accounts  of  the  case  as  a  chance  for  spectaculM 

statement  that  Editor  &  Publisher's  Rather  I  feel,  as  you  iioint  out  in  your  trjai.  nnhlicitv  to  advance  himself  noHticalk 

fund  for  the  relief  of  Walter  Liggett’s  editorial,  that  the  bench  and  bar  have  ^il  of  which  means  that  if  that  trial  y^.^gther  it  grew  out  of  a  personil 


fund  for  the  relief  of  Walter  Liggett’s  editorial,  that  thi 
family  amounted  to  “only  $460.’’  it  within  their  po' 

An  anonymous  reporter  writes ;  “I  trol  the  situation, 
know  you  have  rated  as  a  liberal-  “i  ‘‘•.n  a  former 


editorial,  that  the  bench  and  bar  have  All  of  which  means  that  if  that  trial 
it  within  their  power  to  completely  con-  1,3^  (jgen  conducted  without  hysteria, 


.All  01  wnicn  means  inai  11  luai  uiai  whether  it  grew  out  of  a  personil 
had  been  conducted  without  hysteria,  political  squabble  with  Colood 

coolly,  swiltly,  surely,  with  the  dignity  Schwarzkopf. 


know  you  have  rated  as  a  liberal-  ‘I  am  a  former  newspaiierman  and  as  becoming  a  court  dealing  with  human  ‘  ••wi.atpvpr  thi»  motives  the  re«..it. 
minded  editor  all  of  your  life,  and  made  a  pi'bl'c  official  I  have  endeavored  to  tbe  same  basic  facts  that  were  ad-  ,  .  fHcactmns  The  New  Teru. 

some  hot  tights  against  the  Fascist  weigh  the  viewpoint  of  the  public  press  duced  at  Flemington  a  year  ago  would  ,  .  .  „  c,,ffpre(l  the  GnvertvS 

element,  but  why  can’t  you  be  liberal  connection  with  my  duties  as  an  offi-  i^ayg  satisfied  the  general  public,  as  they  wtanHinp  rertainlv  has  not  lieen  im. 


element,  but  why  can’t  you  be  liberal  connection  with  my  duties  as  an  otti-  i,ayg  satisfied  the  general  public,  as  they  .^taoHinw  .-ertainlJ  has  not  ivrn  i™. 

toward  the  Guild:  You  were  right  in  cial.  I  belieye  that  much  pood  can  be  aid  the  jury,  that  the  monstrous  crim-  Xed 

opposing  It  as  a  labor  union,  with  ^“^complished  by  cooperation  between  j^ai.  Hauptmann,  was  guilty  of  first  de-  •  .  j.  ’  j^as  been  produced’ 

A.  F.  of  L.  affiliation,  but  we  have  put  public  officials  and  the  press.  I  do  not  gree  murder,  no  matter  who  else  (if 

all  that  nonsense  behind  us — at  least,  favor  regulatory  methods  such  as  im-  any)  was  involved  as  an  accessory,  no 

all  except  Broun  and  his  New  York  l>osed  upon  the  press  in  England,  for  matter  how  cunningly  Hauptmann  cov-  '  1  'HESE  seem  hard  times  for  “our 

gang  of  reds.  In  the  ed.  col.  you  have  I  believe  that  the_  intelligeiKe  of  Amer-  g^^d  his  tracks  and  held  his  tongue,  no  X  better  people,  "  meaning  folks  wbo 


own  standing  certainly  has  not  been  im¬ 
proved,  and  not  one  shred  of  worth- 


These  seem  hard  times  for  “our 
better  people,  ’  meaning  folks  who 


many  times  exposed  the  wrong  that  is  editors  is  of  a  high  enough  ty^  matter  what  elements  were  missing  from  object  to  vulgarity  m  all  its  lorms,  in- 

inherent  in  economic  exploitation  of  determine  what  shoiild  be  printed  state's  story.  In  short,  we  can  emuing  smut.  vendors  ot  degradin 

editorial  workers,  just  because  they  are  and  what  should  be  withheld.  ^  easily  imagine  the  same  trial,  with  a  amj  anti-social  films  and  printed  and 

by  nature  easy  marks,  and  I  know  that  ,  editorial  Hippodrome  Justice  i;ardoza,  Hughes,  Brandeis,  or  any  broadcast  rot,  are  always  irked  by  an* 

you  feel  that  way.  1  take  it  that  you  should  be  effective  m  directing  the  ,mmber  of  lesser  legal  lights,  on  the  attempt  to  keep  their  products  civiliatd, 

do  not  see  any  violation  of  newspaper  attention  of  the  press  to  an  evil  which  bench  and  at  the  bar,  giving  a  result  ^g  i,avc  rarely  seen  the  case  more 

principle  in  collective  bargaining  by  encouraging  and  which,  it  not  j^a^  would  have  been  wholly  convincing  brazenly  asserted  than  m  the  currea 

editorial  workers,  when  it  does  not  in-  retarded,  may  result  m  some  form  ot  Ijujl-  ^  the  reasonably-minded  ,jj,ue  yt  Mutwn  Picture  Herald,  mouth- 

volve  closed  shop  conditions,  or  in  any  regulation  being  imposed  upon  the  news-  j^pjg  yf  this  country.  The  news  stor-  piggg  yf  the  Flollywood  iiianagemoi, 

way  hamper  free  editorial  operation.  paP^rs  and  the  radio.  ^  jg5  would  then  have  reflected  a  court  jgrry  Kamsaye,  the  editor,  speakii^; 

What’s  the  matter?  Don’t  you  trust  ,  r-  u  «  atmosphere  in  keeping  with  the  gravity  "ihe  movies  belong  to  the  masses,  and 

these  fellows?  Do  you  think  they  are  of  a  case  that  affected  the  sensibilities  ygypig  want  to  engage  in  mtellectti 

using  this  collective  bargaining  method,  .  ®  ®  nearly  the  whole  population.  Hea-  pursuits  and  concerns  they  ought  to  b« 

as  m  the  case  of  the  Llc:reland  Press.  admirably  to  the  ^mt.  ^  ven  knows  I  want  press  freedom  here,  sporting  enough  to  let  the  movies  alooc 


papers  and  the  radio.  ^  jgs  ^vould  then  have  reflected  a  court  ^grry  Kamsaye,  the  editor,  speakii*; 

O  ,  ,  p  i4r.ff  atmosphere  in  keeping  with  the  gravity  -'Hie  movies  belong  to  the  masses,  and 

N  the  same  day  that  Gov.  Hoff-  a  case  that  affected  the  sensibilities  pgypig  ^ant  to  engage  m  mteb^ 
man’s  letter  was  received,  came  an  „^arly  the  whole  population.  Hea-  pur^uTs  anil^ concern Xy  oS?^ 

epistle,  admirably  to  the  point,  trom  a  t-nows  I  want  nress  freedom  here  .  VY  T  * 

in  niir  nninion  '  ^  f^hows  1  want  press  ireeuom  nere,  ..pyrtnig  enough  to  let  the  movies  alow 


......w.  V,.  will  iicvci  go  Tnctire’  w-ac  rfwk-  . ,  ...  — icrecii  couiQ  uo  witn  mucn  less  attoi- 

nito  a  class-conscious  union,  putting  ,t^  Wiv^lou  ?n  th^ero^^^  Hauptmann  trial,  had  it  been  conducted  t,yn  from  ‘our  better  people.’  Tho« 

politics  ahead  ot  good  journalism.”  thaf Vo?  hL?  iS^n  so^ourninrin  As?a  England,  would  at  least  have  been  ^^y  ^.yyid  jy  something  for  Americaa 

An  Ohio  journalism  professor  asked  ,  7  ,  .  .  egene.”  Then  too’  yf^i^  English  jj£g^  clubwomen  especially,  might 

embers  of  his  class  to  write  a  brief  .  ,  another  New  Jersey  ^itor’  ®  would  not  be  spending  a  large  concerned  about  seeing  that  a 

aracterization  01  several  men  m  news-  q  h  Moreau  ot  their  conversational  leisme  gyyd  apple  pie  could  be  had  commonly, 

irhorTsho^‘¥;il""H™^^^^  took  us'fo  task  for  S'SL  eToriS!  vag^eTwo^de  m^^  f'Se?  that  the  public  taste  in  flowered  dii^ 

t/replS?*’  principaHy  l^cause  of  reWnce  to  liUri^^^’TlSl 

“He  is  the  successor  to  Ivy  Lee,  Trenchard,  the  trial  justice  in  ransom  money  and  spent  it,  who  lied  on  attend^  to  if  one  must  ^be  ^a*ed 

ess  agent,  and  press  agents  are  ‘  M?^XTeT?i?not  o^  the  witness  stand  al^ut  it,  and  used  a  attend^  to  other  peopled  biSS 

loose  H.“„rc.s  o™"S  <h?  WdLStt?  .52  “  ““■'“r: 

He  IS  an  editor  ot  doubtful  charac-  of  the  country  and  his  kI  ,  'enient  springboard  from  which  peopk 


press  agent,  and  press  agents  are 
vicious  exploiters  of  the  free  press.” 

“He  is  an  editor  of  doubtful  charac¬ 
ter.” 


loose  opinion.  He  conducts  one  of  ^e  jjgygr  for  an  instant  held  water,  was 
model  weeklies  of  the  country  and  his  ^01  being  “lynched”  by  a  group  of 


•‘He  is  known  in  every  newspaper  who  rate  as  among  the  decentest  publicity.  It 

fice  as  a  fair  critic  anS  hoS-  of  our  race  and  time.  No,  that  gro-  ^  major  problem, 

minded  gentleman.”  m  our  province  to  bestow.  The  ^esque  situation  could  not  happen  in  *  *  ♦ 

“Unknown.”  Democrats  running  story  was  more  English  legal  practice,  but  it  has  hap-  i  -.  .  •  . 

Writes  Sam  Weston,  famed  newsua-  and  valuable  than  soiw  pened  here.  I  am  sorry  to  stat'-  that  kitche^  mind  yoitf  ^ 

iper  consultant,  from  his  home  at  ^  rnetropolitan  accounts  that  occupied  50  Hoffman,  in  my  view,  old  news-  1’ 


►  AUK  to  the  kitchen,  mind  your  an 


paper  consultant,  from  his  home  at  San  acuoums  inai  -a,  Hoffman,  m  my  view,  old  news-  ^  .  aim  .vt 

Diego;  “Boquets!  You  hTve  doM  But  he  think*  we  paperman  that  he  is,  has  contributed  wood  polish  off  the  ^ers,  appetitt 

much  good  work  these  many  y^rs  bm  were  unjust  to  the  local  judge,  while  ^^^atly  to  the  confusion  that  so  un-  ™orals  of  your  children!  You  mate 
I  do  not  remember  three  such  excellent  editor  thinks  we  were  cock-  „ecessarily  and  disastrously  surrounds  P*e  Hollyw^d  will  make  the  ra(^ 

specimens  of  Editor  &  Pu^i??m  2  ’  whereas  (iov.  Hoffman  thinks  Hauptmann  case.  If  there  were  a  degeneracy!  V^garity,  indecency,  rol 

those  I  have  just  received  in  a  row”  we  were  just  right.  This  disparity  can,  legitimate  cause  for  a  reopening  of  the  come  cheap  and  sell  like  hot 

Letter  signed  “Minnesotian”  savs-  Perhaps,  be  explain^.  ^  case,  he  could  have  stated  it  in  convinc-  I-caye  us  alone,  give  us  t^ys  sw 

“Your  editorial  on  the  Liggett  cL  npHE  editorial  stated  that  “an  easy  ^e  has  laid  himself  a  federaf  2tnsSS 

revives  my  faith  in  the  American  1  judge”  looked  on  calmly  while  his  ^P*^"  ^he  charge  that  his  ‘nter-  stand  back  while  Hollywflri 

‘’^T^gram  from  Buffalo  N  “Vf  »  scene  wmewhat  re-  Icrcjice  was  for  bcal  J^l  consid^ 

we^tS'rh^Sl^l^^^^  STirid^^nin^?,^^^^^^  -  hi^  ow2  aUnt.\when,.  i?evej  Terry  Ray  has 

article  in  Shop  Talk  on  Japanese  cen-  Judge  Trenchard  lacked  neither  honor  Hauptmann  goes  to  the  (Aair,  add^  clean  through. 

sorship?”  nor  fairness  in  his  own  conduct  he  did  fail  milhons  will  be  left  in  doubt  as  to  his  The  funny  part  of  it  all  is  that  t« 

Letter  from  old  subscriber:  “If  you  to  control  lime-lighting  lawyers  on  the  8“>h  through  the  action  of  Gov.  Hoff-  pictures  that  earn  the  big  moMy,  » 

Start  writing  about  foreign  affairs,  one  hand,  and  reporters  (with  excep-  ,  cording  to  Will  Hays,  ^e  the  g 

which  do  not  interest  me,  I  shall  dis-  tions)  who  were  out  to  play  the  story  .  Therefore,  without  apology,  we  re-  ones,  decent  pictures.  Only  a 

continue  my  sub.”  ac  the  hipirest  show  on  earth  resort-  iterate  our  previous  editorial  conclusion  months  ago  the  narrow-eyed  ilk  « 

*  *  *  ing  to  evl^  competitive  device  known  that  this  damnable  kidnaping  and  mur-  Hollywi^caughtinaCatholiclW; 

VE A,  verily,  the  old  editorial  ego  is  a  to  sensational  journalism.  The  pro-  der  case  will  not  serve  as  a  conspicu-  cott,  wailed :  My  (iawd,  they  wiU^diW 

basketball,  and  our  personal  gaiety  ceedings,  we  said,  never  lagged  in  dra-  deterrent,  though  that  is  the  us  into  making  pictures  of  such 


I 


which  has  made  the  Hauptmann  case  a  fled  hearing  of  a  poignant  case.  Haupt-  Hauptmann  case  “the  most  bung-  and  net  profit  is  what,  and  all,  Mr 


is  usually  in  exact  proportion  to  the  matics,  reporters  leaned  across  and  hasic_  principle  of  the  whoG  system  of  dope  as  Dickens.  The  Dickens  ^ 

swiftness  with  which  it  is  bounced  from  talked  to  the  defendant  and  his  wife  criminal  jurisj^udence  and  also  the  tures  that  have  materialized  since  m 

pillar  to  post  Controversy  gives  mean-  and  inserted  their  self-serving  side-re-  pnnie  justification  of  press  freedom  to  time  have  been  among  the  best  seUW 
ing  to  the  trade.  marks  in  the  story  of  testimony,  while  report  such  matters.  It  is  a  lost  rause,  of  the  day.  In  that  ins^ce  “our  b^ 

This  week  we  received  from  Harold  telegraph  instruments  clicked,  radio  an-  .  om  those  important  viewpoints,  sham-  people”  not  only  supplied  to  Amerk* 


This  week  we  received  from  Harold  telegraph  instruments  clicked,  radio  an-  from  those  important  viewpoints,  sham-  people  not  only  supplied  to  Ament* 

G.  Hoffman,  Governor  of  New  Jersey,  nouncers  yowled  photographers  had  a  xt’  govern-  life  a  sound  refreshment,  but  actow 

a  letter  on  the  burning  topic  of  proper  field  day.  and  the  whole  super-heated  "^ent  of  New  Jersey.  contributed  something  of  value  to  Holy 

relations  between  the  press  and  the  legal  business  created  an  atmosphere  preju-  ♦  *  ♦  wood.  Still,  I  dare  say,  the  relatiw 

fraternity— especially  the  condition  dicial  to  a  fair,  impartial  and  digni-  OV.  HOFFMAN  has  called  the  small  cost  of  smut  makes  a  better  » 


ment  of  New  Jersey.  contributed  something  of  value  to  Hpl^ 

*  *  *  wood.  Still,  I  dare  say,  the  relativW 

GOV.  HOFFMAN  has  called  the  small  cost  of  smut  makes  a  better  ntlt 

HauDtmann  case  “the  most  bung-  and  net  nrofit  is  what,  and  all.  Mr- 


national  humiliation. 


mann  emerged  a  giant  in  the  eyes  of  led  case  in  police  history”  and  we  are  Ramsaye  had  in  mind. 
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Yearly,  $4,  In  advance,  by  mall,  IT,  S.  and 


SECTION  TWO 


Island  poaaesalona :  Canada,  $4.50;  foreign,  $5. 


Automatic 


Another  Exclusive  Feature  of  the  Intertype  Autospacer 


ACCURATE  INDENTIONS  in  slug  composition,  • 
at  the  beginning  and  at  the  end  of  each  line,  are  now 
obtainable  automatically— on  the  Intertype.  The 
old  way,  the  operator  had  to  remember  to  drop  in  a 
certain  number  of  quads— one  or  more— by  key¬ 
board  manipulation.  If  he  forgot  a  single  indention, 
sometimes  the  entire  paragraph  had  to  be  reset.  The 
new  way,  any  amount  of  indention  required,  from 
six  points  up,  is  obtained  automatically  by  means  of 
the  Intertyjie  Autospacer— with  the  same  indention 
at  each  end  of  the  slug,  with  unequal  indentions,  or 
with  either  end  set  hush  and  the  other  indented. 

MANY  PROFITABLE  USES  for  this  new  Inter¬ 
type  feature  are  apparent.  Among  these  are  auto¬ 
matic  indentions  of  important  paragraphs  in  news 
stories,  indentions  of  lead  paragraphs,  and  inden¬ 
tions  in  editorials,  classified  ads,  etc.  The  latter  use 
is  worth  special  notice,  as  it  offers  a  new  way  to 


make  classified  ads  stand  out  by  the  use  of  white 
space,  with  no  extra  composition  cost.  Another  im¬ 
portant  use  for  automatic  justified  indentions  is  in 
the  composition  of  complete  display  advertise¬ 
ments,  on  slugs  of  a  single  width,  without  sawing. 
Display  lines  and  text  can  be  placed  in  any  position 
on  the  slugs,  with  equal  or  unequal  margins. 

WITH  AN  INTERTYPE  also  equipped  for  low- 
slug  quadding,  cuts  for  display  ads  can  be  mounted 
directly  upon  the  slugs,  eliminating  the  sawing  and 
fitting  of  base  material.  Finally,  automatic  justified 
indentions  are  accurate.  You’ll  never  find  one  or 
two  slugs  out  of  line,  as  so  often  happens  when  such 
indentions  are  made  by  keyboard  manipulation. 

WRITE  TODAY  to  the  nearest  Intertype  Branch  for  more 
information  about  automatic  justified  indentions— and  other 
good  reasons  for  buying  Intertypes  NOW.  Please  address 
Intertype  Corporation,  360  Furman  St.,  Brooklyn,  N.Y. 


■MHIOOKfACE  AND  ItTON  EXItA  lOLO 


•  • .  Step  Ahead  with  Intertype 


Editor  &  Publisher  for  March  14,  1936 


The  Cline  System 

of  Press  Control  has  been  a 

standard  for  twenty-five  years.  It  embod¬ 
ies  the  best  features  of  control  for  press¬ 
es  from  Direct  or  Alternating  Current. 

Cline  Equipment  is  engineered  for  each  Installation 

for  .... 

JOB 

MAGAZINE 

ROTOGRAVURE 

TUBULAR 

SMALL  ROTARY 

HIGH  SPEED  NEWSPAPER 


Cline  engineers  familiar  with  printing 
machinery  control  reguirements  plus 
Westinghouse  engineering  and  manu¬ 
facturing  facilities  plus  Cline-Westing- 
house  service,  make  available  to  Publish¬ 
ers  a  reliable  source  of  equipment 
properly  applied. 

Result  .  .  .  SAFETY  •  RELIABILITY  •  EFFICIENCY 

Cline  Electric Mfg. Co. 

MAIN  OFFICE:  211  W.  WACKER  DRIVE.  CHICAGO.  ILL. 


Western  Office 

CROCKER  FIRST  NAT’L  BK.  BLDG. 
SAN  FRANCISCO.  CALIF. 


Eastern  Office 

220  EAST  42nd  STREET 
NEW  YORK  CITY 
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NATIONAL  COPY  NEEDS  MORE  CARE 

jigency  Production  Manager  Says  Many  Newspapers  Still  Derelict  In  Paying  Strict  Attention  To 

Important  Details — Results  Show  It,  He  Points  Out 


By  GEORGE  A.  BRANDENBURG 


He  declined  to  name  any  particular 
newspapers,  but  said  those  interested 
could  easily  ascertain  such  informa¬ 
tion.  Coupled  with  this,  is  the  question 
of  standardization  of  inks  and  plates  in 
order  to  assure  uniform  appearance,  he 
stated. 

Directing  his  remarks  to  present-day 
trends  in  the  physical  appearance  of 
newspaper  ads,  Mr.  Speyer  said  the 
swing  is  away  from  ugly  black  display. 

"Layouts  henceforth  must  appeal  to 
the  taste  and  quiet  deliberation  of  the 
prospect  who  is  tired  of  being  yelled  at 
in  screaming  type  faces,”  he  remarked. 

He  pointed  out  this  change  is  being 
made  quietly  and  slowly,  with,  at  pres¬ 
ent,  only  the  headings  of  advertise¬ 
ments  remaining  black,  while  text  mat¬ 
ter  has  become  more  dignified  and  less 
offensive  to  the  eye.  Stressing  the  im¬ 
portance  of  readability  in  tyi)e  faces, 
he  said  the  Garamond  family  has  again 
come  to  the  fore  among  layout  men. 

“The  trend  is  to  simplification  of  de¬ 
sign,  careful  choice  of  type  face  and 
special  attention  to  technique  in  illustra¬ 
tion,”  he  explained.  “Typesetting  ma¬ 
chines  can  be  utilized,  such  as  the 
Monotype,  Linotype,  Intertype,  Ludlow, 
or  handset.  Each  system  has  its  speci¬ 
fic  place  in  composition  production.” 

Present-day  requirements  call  for 
speed,  he  said,  with  last-minute  decis¬ 
ions  by  national  advertisers  necessitat¬ 
ing  quick  action  in  copy  preparation, 
creative  art,  photo-engraving,  typeset¬ 
ting,  corrections,  proofs,  electrotyping, 
or  mats,  and  distribution  to  newspapers. 

“Advertisements  for  newspapers  that 
contain  beautiful  illustrations  or  small 
type  should  be  electrotyped,”  Mr. 
Speyer  told  Editor  &  Publisher.  “All¬ 
type  ads,  if  set  in  type  10  point  or 
larger,  can  be  safely  mailed  to  pub¬ 
lishers  in  the  shape  of  mats.  It  should 
be  remembered,  however,  that  news¬ 
papers  cannot  use  mats  in  their  compos¬ 
ing  rooms  the  same  as  they  can  use 
electrotypes.” 

Referring  to  what  goes  on  behind  the 
scenes  in  a  large  advertising  agency 
production  department,  once  the  word 
is  received  to  release  schedules  to  news¬ 
papers  on  a  national  campa’^n.  Mr. 
Speyer  said : 

“If  a  large  newspaper  release  is  con¬ 
templated,  and  only  a  week  is  available, 
then  all  concerned  burn  the  midnight 
oil  and  push  copy,  layout,  and  art. 
S])eed  will  necessitate  the  use  of  mats. 
If  all  restrictions  covering  the  use  of 
mats  are  followed,  mats  are  the  most 
economical.  If  the  use  of  electrotypes 
is  desirable,  two  additional  days  are 
required  at  a  higher  cost.” 

Mr.  Speyer  also  briefly  discussed 
color  plate  photography  and  direct 
color  photography.  The  latter,  he  said, 
is  a  science  no  longer  in  its  infancy. 
“Beautiful  color  plates  are  now  being 
Iiroduced  from  color  photography,  but 
the  cost  is  from  25  to  50  per  cent  higher 
than  plates  made  from  water  color  or 
oil  art.  Black  and  white  photographs 
are  created  by  camera  specialists  who 
produce  realistic  effects  that  cannot  be 
secured  by  water  color  or  oil  paint 
artists.” 

Coming  from  a  family  of  eastern 
printers.  George  Speyer  learned  the 
trade  as  a  boy.  His  father  was  a  printer 
before  him.  He  taught  his  son  the 
importance  of  pride  in  his  work  and 
this  early  training  still  serves  him 
well  in  solving  perplexing  production 

The  newly  enlarged  and  remodeled  replaces  the  former  cobblestone  ex-  problems  at  the  Thompson  agency.  Mr. 

offices  of  the  editorial  and  business  terior.  Speyer  as  a  young  man  worked  in  the 

departments  of  the  Santa  Paula  (Cal.)  Editor  of  the  Chronicle  is  Braden  mechanical  departments  of  the  Nnv 
Chronicle,  were  formally  opened  late  Finch;  business  manager,  Harry  O.  York  Sun  and  Philadelphia  inejuirer. 
last  month.  Bostwick.  Jr.  Associated  with  Finch  Twenty  years  ago,  he  came  to  Qiicago 

Approximately  30  per  cent  more  floor  and  Bostwick  as  owners  of  the  Chronicle  to  take  charge  of  the  production  de¬ 
space  is  given  to  each  department  as  a  are  John  P.  Scriops,  Roy  Pinkerton,  and  partment  of  J.  Walter  Thompson  Corn- 
result  of  the  improvement.  A  new  Ed  Elfstrom,  publishers  of  the  Santa  pany.  He  has  been  with  that  agency 
Spanish  type  front  with  heavy  tile  roof  Ana  Journal  and  Ventura  County  Star,  ever  since. 


Mr.  Speyer,  who  is  regarded  as  dean 
oi  Chicago  agency  production 
jMnnan  committee 

i  the  Western  the  Amer- 

ica  Association  .Advertising  Agen- 

30  and  a  member  the  Four  A’s  ^ 

igional  committee  on  mechanical  mat- 

/a  a  his  candid  remarks 

follow,  told  Editor 

tl^BLisHEK  in  an  interview  this  week, 
anpapers  generally  recognize  import- 
■R  of  good  printing  in  the  reproduc- 
M  of  advertising.  The  ma- 

usually  to  give  the  adver- 

oier  the  best  possible  results  with 
dx  plates  or  mats  furnished,  he  ad- 
■tted.  Nevertheless,  he  pointed  out, 
iIkr  are  many  “mechanical  shortcom- 
m"  of  which  publishers  and  mechani- 

d  superintendents  should  take  ''og-  ^ 

wnce. 

Through  my  attendance  at  the  annual  M 

■chanicnl  the  A.N.P.A., 

I  hive  meeting  personally  the 

■dnnical  depart- 

mts  and  I  have  discussed  with  them 

rpoduction  problems,”  said  Mr.  mo 

Syqrer.  “I  still  feel  that  newspapers  George  N.  Speyer 

a  a  group  should  give  letter  attention  panying  loss  of  advertising  revenue  t 
to  instructions  from  an  advertising  ^^e  publisher,  Mr.  Speyer  frankly  out 
Hwy  placing  national  copy.  lined  the  problem  as  follows : 

Specifically,  too  many  newspapers  “National  advertisements  still  shrinl 
idO  practice  the  unpardonable  sin  of  ^n  the  printed  page  more  than  is  de 
XKfing  to  an  advertising  agency  proofs  s,irable.  Manv  advertising  agencie 
ior  0.  K.  without  using  the  news-  only  pay  for  ‘delivered’  linage.  Eacl 
fftr's  slug  or  rubber  stamp  to  indicate  newspaper  publisher  loses  thousands  o 
that  paper  sent  the  proofs.  Every  dollars  yearly  on  account  of  lost  linag 
OTipaper  should  place  a  slug  at  the  on  national  business  because  of  ma 
biMom  of  any  advertisement  for  a  na-  shrinkage. 

MbI  advertiser  and  then  pull  their  ‘  “Manufacturers  of  flongs  shoul 
goofs.  It  wouldn  t  cost  any  money,  Leep  experimenting  in  order  to  finall 
M  would  be  a  real  service  to  an  ad-  discover  a  flong  that,  when  made  int 
gjtang  agency.  ji  niat,  shows  practically  no  shrinkage. 

The  quality  of  the  proofs  as  sent  i,e  asserted.  “Such  flongs  are  in  th 
w  0.  K.,  especially  when  halftones  are  market  today  and  can  be  bought  by  an 

■  the  ads,  is  of  lower  grade  and  usually  newspaper  publisher,  but  they  are  mor 
to  sloppy  that  the  average  proofreader  expensive  than  the  ordinary  dry  flong. 

■  an  agency  experiences  trouble  in  .  •  ••  • 

ibShk  publishers’  proofs  for  O.  K. 

Ak  composing  room  should  instruct  the 
^5  who  pull  the  proofs  to  have  a 
Me  pride  and  use  a  little  pressure, 

•ilfaout  too  much  ink.  The  proof  boys 
Mold  also  be  furnished  with  a  bet- 
®r  grade  of  proofing  paper. 


ENLARGED  PLANT  FORMALLY  OPENED 
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____  ~  '  ~  stereotyped  casts.  In  the  sweep  up  af-  We  have  always  recommended 

T  TT^  n  terwards  he  throws  into  the  hell  box,  ing  by  agitation,  the  purpose  being  to 

I  LJ  I  I  |m/B  too,  the  loose  slugs  which  have  fallen  on  purge  the  metal  of  any  foreign  sub. 

B  B  M  B  B  "  W  B^L.  aw  the  floor.  My  assistant  and  I  have  been  stance  which  have  entered  the  metal 

_ "  ^  wondering  whether  this  had  any  imme-  through  the  sweepings  or  in  any  other 

E  *  P  Semce  for  Exchurge  of  Mech«ri«al  Ideu  '"St”  "“[pS'  “rrcWn™  compound 

- - - - -  oration  of  the  inetal.  Have  your  read-  provide  thorough  agitation  and  should 

QUESTION*  “Out  business  man-  length  of  the  drag  rollers.  This  cloth  ^ny  suggestions?  contain  ingredients  which  combine  with 

*  ager,  in  contemplat-  in  the  course  of  time  will  clog  in  places  ANSWER*  have  your  Editor  and  bring  to  the  surf  ace  the  impurities 


E  &  P  Service  for  Exchange  of  Mechanical  Ideas 


.  ager,  in  contemplat-  in  the  course  of  time  will  clog  in  places  -  .  j-  r-i  •  u  . — 

ing  a  change  in  format,  has  asked  me  with  lint,  causing  black  spots  to  *  &  Publish ta  letter  and  dirt.  Cleaning  by  agitation  is  a 

what  ditticulties  would  be  encountered  smudge  the  sheet,  iwrticularly  the  roller  inquiring  whether  the  killing  of  slugs  vital  part  of  every  remelting  operation, 
in  changing  our  columns  from  enis  at  the  top  of  the  former.  This  can  be  or  plates  without  washing  off  the  ink  Very  truly  yours, 
to  12  enis  and  our  column  rules  from  remedied  by  either  replacing  the  cloth,  is  likely  to  be  harmful  to  type  metal  tt  •  j  a  •  lu’  ^*™*'’**‘ 

6  point  to  4  point.  We  run  8  columns,  gluing  at  both  ends  and  the  center,  or  or  whether  it  will  hasten  deterioration.  United  American  Metals  Corp’n. 

1  would  like  to  hear  from  any  super-  by  taking  a  wire  brush,  similar  to  ones  If  the  metal  is  properly  cleaned  while  - 


1  would  like  to  hear  from  any  super 


Very  truly  yours, 

P.  J.  Kiernan. 
United  American  Metals  Corp’n. 


If  the  metal  is  properly  cleaned  while 


^  OU|/VI  -  uy  a  wias.  am  ttiv,  itsvi-w*  aj  vawwaawpva  vvaaaaw  -  .  ^ 

intendents  who  ever  had  experience  in  used  to  clean  machine  plungers,  and  giv-  lx:ing  remelted,  printer’s  ink  js  not  par-  UNCOMMON :  'nteresting 


making  such  a  change,  as  to  what  diffi-  ing  the  entire  cloth  covered  roller  a  ticularly  harmful  nor  does  it  appreci- 


culties  I  may  have  overlooked.  We  are  brisk  brushing. 


particularly  interested  in  whether  our 
chases  can  be  cut  and  welded  satis- 


ably  increase  the  amount  of  deteriora- 


I  siiKcrely  hope  that  this  trivial  bit  tion  through  drossage. 


rum,  Gordon  K  Bush,  publisher  of  the 
Athens  (O.)  Messeitf/er,  outlined  i 


of  information  may  be  of  some  help  to 


factorily  to  reduce  the  width.  We  find  pressmen  in  smaller  shops. 


To  the  best  of  our  knowledge  the  number  of  points  which  made  outstand- 
general  practice  is  to  kill  the  slugs  or  the  recent  ins^llation  of  a  new 


the  side  stick  will  not  take  up  the  slack  In  closing  I  would  like  to  put  one  plates  without  washing  them.  The  ink  ^4-page  Goss  Unitube  high-speed  press 


when  the  columns  and  column  rules  are  question  up  to  the  pressmen  that  read  burns  off  during  the  remelting,  and  a  wrote  : 

decreased  in  width.”  your  valuable  paper.  “Is  it  possible  to  suitable  cleaning  treatment  will  eject  ^  that  a  brand 


ANQWITD.  VVe  experienced  very  obtain  a  free-from-offset  paper  from  a  the  oxide. 

i„,i„  two-way  flat-bed  Duplex”?  Several  w»>  nrwti 


difficulty 


e  oxide.  ^4-page  stereotype  press  has  been 

We  notice  however,  that  your  patron  established  in  a  town  as  small  as 


changing  from  7  column  16  cniii  to  6  “Experts’*  proclaim  on  their  business  also  asks  whether  sweepings  from  the  .vinens. 


column  12  enis.  Alost  of  our  chases  cards  that  they  can  attain  such  a  spec-  floor  can  safely  lie  mixed  with  the  other 
we  were  able  to  use  by  cutting  down  tacle.  But  iiossibly  I’ve  never  seen  such  metal.  This  is  an  entirely  different  mat- 
on  the  side  sticks.  We  did  have  a  few  a  miracle  is  the  reason  that  I’m  asking,  ter  because  almost  anything  can  be  con¬ 


oid  chases  which  we  had  cut  and  welded 
and  tliey  give  perfect  service.  They  Pressroom  F 
were  cut  about  three  inches  from  tlie  Ft  Pierce,  Fla. 
corner  and  lengthened  one  inch. 

1  have  also  taken  two  old  chases  and  icctION  < 
cut  and  welded  them  together,  making 


R.  P.  Burnette. 


tained  in  the  sweepings.  We  would 


Pressroom  Foreman,  News-Tribune,  most  emphatically  advise  against  sweep- 


"It  is  the  first  time  that  a  press,  in 
anything  like  this  size  town,  has  bea 
mounted  on  a  substructure. 

■‘It  is  the  first  time  that  a  press  of 
this  size  has  been  equipped  with  auto- 


ings  being  fed  direct  to  the  machine  matic  tensions. 


Where  the 


It  is  uncommon  in  that  we  have 


Our  composing  room  killed  slugs  and  the  sweepings  go  to  automatic  control,  double  motors 


/MICCTI/MU.  uur  composing  room  Kineo  muks  miu  iiic  swccpiiiKs  ko  lo  •  - -  -  ,  .  •, 

QUt2)llUN.  foreman  has  his  ‘kill  the  remelting  pot  to  be  repigged  be-  and  every  safety  device  incident  to  press 


a  double  page  diase,  which  is  very  boy’  dump  the  rolled  pages  into  the  fore  returning  to  the  machine,  it  is  controls  furnished  by  the  Cline  Electric 


satisfactory,  and  a  great  time  saver,  hell  box  without  washing  the  accumu-  necessary  that  the  metal  be  thoroughly  Company 
enabling  us  to  set  double  pages  in  one  lated  ink  from  the  type  or  half-tone  cleaned  while  it  is  being  remelted. 

SIMPLE  DEVICEr^COSTING”25c.7  CUTS 
TABLOID  FOLD  ON  FLATBED 

I  have  found  much  valuable  informa-  „  ,  ,  .  ^  ^  nnn  » 

tion  in  your  forum  and  if  at  any  time  Razor  Inserted  m  Former  of  Folder  Cuts  400,000  to  500,000 

my  experience  may  be  of  any  value.  Without  Replacemoit — Attachment  Possible  Within  Few 
write  me*  ^ 

Jas.  F.  Meyer  Hours — Can  Be  Pushed  Down  When  Not  in  Use 


‘It  is  uncommon  for  a  town  of  this  r 


be  able  to  cut  these  chases  with  a  little 
instruction  as  to  care  and  tlie  use  they 
are  put  to. 

I  have  found  much  valuable  informa¬ 
tion  in  your  forum  and  if  at  any  time 
my  experience  may  be  of  any  value, 
write  me. 

Jas.  F.  Meyer. 

Supt.  Comp  Room, 
News-Press,  Savannah,  Ga. 


size  to  have  a  complete  conveyor  sys¬ 
tem. 

“It  is  uncommon  for  a  paper  of  this 
size  to  have  double  formers,  so  that  it 
can  print  sections  and  tabloids. 

“It  is  uncommon  for  a  paper,  or  press 
even,  of  this  size  to  be  equipped  with 
two  complete  extra  color  units  to  pro. 
vide  extra  color  on  any  of  six  pages 


News-Prers.  Ga.  T.”'' 

L  has  been  getting  excellent  service 

ANSWER*  made  a  change  some  several  months  from  a  tabloid  cut- 
i  *3  “'■*  jjgo  ter  attachment  which  cost  less  than  25 


~ — ; -  ,  .  *  , ,  ,  and  on  any  combination  of  two  out  of 

blade  was  attached  to  an  old  column 


rule  with  a  small  Iwlt.  The  column  “This  press  is  only  the  third  of  its 


our  paper.  Instead  of  cutting  and 
welding  the  chases  we  merely  had  a 
macliiiie  shop  make  an  extra  steel  side 
stick,  to  be  used  together  with  the  orig¬ 
inal  side  stick,  the  equivalent  in  width 
to  what  had  been  taken  out  of  the  orig¬ 
inal  width  of  the  page.  These  pieces 
can  be  milled  or  scribed  to  suit  require¬ 
ments. 

This  method  does  not  call  for  much 
expense,  and  does  not  restrict  the  use 
of  the  chase  up  to  the  actual  change¬ 
over. 

The  type  of  chase  used  would  deter¬ 
mine  whether  the  added  stick  could  go 
next  to  the  type  or  to  the  chase  side. 

Roy  B.  Hood, 

Composing  Room  Foreman, 
Washington  (D.  C.)  News 


rule  was  tent  to  allow  its  other  end  (j^sign  built  by  Goss  and  is  especially 
to  be  attached  to  one  of  the  bolts  on  designed  to  permit  two-and  three-extta 


QUESTION:  Fengel’s  article 

^  'on  first  impression 

was  an  excellent  one  (E.  &  P.  Feb.  8). 

We  found  several  things  that  we  feel  we  _ 

might  put  into  operation  to  cut  down  The  razor  blade  portrudes  about  one- 


the  bottom  side  of  the  “V.” 


The  column  rule  then  was  adjusted  sp^gd 


color  newspaper  printing  with  precisko 


until  the  razor  blade  protruded  through 
the  “V”  about  one-third  of  its  length. 


The  pressroom  layout,  the  manner  of 
handling  the  paper  rolls  into  the  press 


The  blade  niust  point  downward,  as  complete  design  is  said  by  those 

shown  in  the  illustration,  to  keep  the  have  seen  it  to  be  one  of  the  most 

paper  from  piling  up  against  it.  ideal  small  town  press  installations  they 


The  reason  the  slot  in  the  “V”  was  i^^ow  of 
drilled  one-half  inch  wide  was  to  allow  jg  uncommon  for  a  press  in  small 

tor  side  adjustment  of  the  blade  until  forms  to  be  completely  equipped  from 
exactly  in  the  center  of  the  web.  start  with  Goodrich  Rubber  Rollers. 
When  placed  about  eight  inches  from  Gordon  K  Bush 

the  bottom  of  the  “V”  the  web  has  no  Publisher,  Athens  Messniger. 

chance  to  separate  before  being  folded. 

A  slot  was  cut  in  the  opposite  end  ai  rfpxam  haq  ri  RHnp 

of  the  column  rule  from  the  blade  to  ALBERTAN  HAS  CLOSED  SHOP 

allow  easy  attachment  to  a  bolt  under  climax  To  Strike  Over  Wage  Ditpnte 

the  “V.”  Since  the  bolt  does  not  have  ,  lo^e 

to  be  taken  off,  the  device  can  be  at-  ’ 

tached  and  adjusted  in  about  one  minute.  .  The  Calgary  Albertan  recently  car- 


Gordon  K.  Bush, 
Publisher,  Athens  Messenger. 


ALBERTAN  HAS  CLOSED  SHOP 


the  numter  of  national  advertising  com-  third  of  its  length  through  the  slot  in 
plaints  about  poor  repr^uction  of  half  tfie  “y”  j,ud  is  pointed  downward  to 


inan  (Okla.)  Transcript.  Both  are 
working  without  trouble. 


tones  on  first  impression  papers — the  allow  the  web  to  be  cut  without  “piling 
thing  we  try  to  eliminate  as  much  as  up”  against  the  cutting  edge.  Here 


possible,  of  course.  It  seems  to  me  there  (be  w^b  has  been  torn  from  around 
must  te  many  press  room  superintend-  the  cutter  to  reveal  its  exact  location. 


ents  who  are  struggling  with  this  prob¬ 
lem,  making  some  progress.  Have  you  cents.  It  is  installed  on  a  Duplex  flat- 


any  further  information  on  what  other  bed  press. 


papers  are  doing  to  cope  with  the  yet 
unsolved  difficulty?” 

ANSWER*  ^  small  press- 


Many  small  daily  newspapers  using 
flatbed,  web  presses  print  special  or 
Sunday  comic  tabloid  sections.  The 


1  ovvE.x\.  room  in  this  city,  the  general  practice  is  to  either  distribute 
newspaper,  Ff.  Fierce  (IHa.)  the  iVert'j-  the  tabloids  without  cutting  the  folds 


to  be  taken  off,  the  device  can  be  at-  /  . 

tached  and  adjusted  in  about  one  minute.  Calgary  Albertan  recently  ® 

Jimmy  Johnson,  Lawton  Constitution  ried  a  front  page  statement  that  “  , 

pressman,  previously  had  installed  simi-  agreement  had  been  made  between  tte  ;  ww 

lar  attachments  on  presses  of  the  Lex-  Albertan  Publishing  Company,  Ltd.,  and  L 

ington  (Mo.)  Daily  News  and  the  Nor-  the  Calgary  Newspaper  Printers  As^  I 

tnan  (Okla.)  Transcript.  Both  are  ciation.  Local  No.  1,  branch  of  Canadiffl  Smni 
working  without  trouble.  Printers’  Union,  under  which  the  pub-  -J™' 

lication’s  composing  room  and  comintr-  ot  e 
cial  department  will  te  “under  closed  dins 
shop  trade  union  conditions.”  ti 

Open  shop  conditions  have  prevailed  direc 
in  the  Albertan  composing  room  since  spac( 
January  10,  1935,  when  members  of  the  of  a 
International  Typographical  Union  left  units 
the  shop  as  a  climax  to  a  wage  dispute.  Dail 
On  that  occasion  the  Albertan’s  editorial  roll 
staff  produced  an  abbreviated  editk*  Oi 
which  achieved  new  standards  in  mis-  thesi 
matched  and  transposed  type.  \  P'Q! 


Tribune,  being  printed  on  a  double-ac-  or  carry  the  sections  to  a  cutter  in  the 
tion  Duplex  flat-bed.  The  press,  al-  job  shop  to  te  trimmed. 


though  an  old  model,  but  rebuilt  two  From  400,000  to  500,000  papers  at 


years  ago,  is  in  A-1  shape  mechanically,  full  press  speed  can  te  handl^  with 
But  all  the  .same  we  have  “first  im-  the  (Tonstitution’s  novel  device  without 
pressionitis.”  attention  to  the  attachment.  It  consists 


pressionitis.  attention  to  the  attachment,  it  consists 

Some  of  these  type  presses  are  noto-  of  a  double-edged  safety  razor  blade 


rious  for  smearing  after  the  second  im-  and  an  old  column  rule. 


pression  has  been  made  and  the  sheet  A  slot  one-half  inch  wide  and  two 


being  pulled  by  the  coaxer  rollers  caus-  inches  long  was  drilled  about  eight 
ing  a  smear  on  straight  heavy  Ixirders  inches  from  the  lower  point  of  the  steel 


or  other  black  faces  in  the  pages. 


have  eliminated  this  by  spiralling  coarse  press. 


that  starts  the  first  fold  on  the 


AMERICAN  DUSTUBE  COLLECTOB 


Specially  woven  fabric  tubes  suited  to  | 


two-inch  stripes  of  emery  cloth  the  full  A  thin,  double-edged  safety  razor 


dust  filtering  are  spring-suspended  to  A 
maintain  proper  tension  on  the  cloth  m  o' 
the  new  dust  collecting  equipment  intro-  ^ 
duced  recently  by  the  American  Foun-  ^ 
dry  Equipment  company.  Air  drawn  se 
from  parts  of  newspaper  produetk*  “P  ’ 
plants,  such  as  engraving  room,  pr^ 
room,  etc.,  may  be  cleaned  by  running 
it  through  these  Dustube  Collectors, 
although  this  is  one  of  the  less  impo^ 

Dee  Thomas,  pressman,  indicates  the  tant  commmercial  applications  of  tht 

hlade.  system.  ^ 
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TRANSCRIPT  COST  ACCOUNTING  PLAN 

Syitem  Seen  As  Having  Special  Merit  Checks  Overset  and  Cancelled  News  —  Possibility  of  Uni¬ 
form  Scheme  for  All  Papers  Questioned 


By  GEORGE  R.  HOSMER 


contained  on  the  preceding  sheet.  Di¬ 
rectly  under  this  tabulation  appears  the 
heading  “Distribution  and  Analysis  of 
Composing  Room  Labor  House.” 

This  table  is  divided  into  three  equal 
sections:  No.  1 — News  and  Editorial; 
No.  2 — Advertising;  No.  3 — Non-Pro¬ 
ductive  and  Non-Chargeable. 

Under  these  headings  the  35  different 
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l•trU>aUon  and  Anahrid*  of  Compoaing-Room  Labor  Honrs 

ir 

DURINH  the  years  that  the  writer 
was  superintendent  of  the  largest 
newspaper  composing  room  in  the  world,  spaces  for  the  names  of  50  employes,  heading  “Weekly  Breakdown  of  Com- 

Vw  Forib  American  and  New  York  alongside  of  which  are  spaces  for  the  posing  Room  Operations,”  which  is  a 

‘r-xmg  Journal,  one  of  the  hardest  35  operations.  The  last  column  at  the  sumrnary  by  days  of  the  information 

was  to  prepare  a  report  of  ex-  extreme  right  is  for  the  total  number  of  .-i  —  ♦>—  n._ 

jaidituies  and  production  that  would  hours  worked,  and  you  can  see  at  a 

^  with  the  protit  and  loss  statement  glance  how  much  time  was  devoted  to 

jnpiled  by  the  accounting  department,  each  operation  by  the  individual  em- 

In  practically  every  department  of  the  employe.  The  last  line  at  the  bottom  of 

Kwspaper  industry  with  the  excep-  the  sheet  contains  the  total  number  of 

tioo  d  the  composing  room,  a  more  or  hours  spent  on  each  operation  by  all  of 

)(ss  uniform  system  of  cost  accounting  the  employes. 

jas  been  established.  Now  and  then  On  the  next  sheet  (below)  appears  the 
articles  are  published  in  trade  publica- 
tKBS  describing  cost  and  prcxluction  sys¬ 
tems  that  the  authors  think  can  be 
adopted  to  newspaper  composing  rooms 
generally.  Unfortunately,  up  to  date,  I 
iiave  not  heard  of  one  that  fills  this 
bilL 

Within  the  last  two  months  I  have 
visited  a  number  of  large  daily  compos- 
3ig  rooms  in  the  East,  and  1  have  talked 
aiiout  costs  and  production  with  the  su¬ 
perintendents  visited.  It  seems  to  be  the 
general  opinion  that  no  two  composing 
rooms  are  near  enough  alike  for  a  uni¬ 
versal  system  to  be  adopted. 

Be  that  as  it  may,  1  am  going  to  at¬ 
tempt  to  explain  the  details  of  a  system 
that  has  Iveen  placed  in  operation  by  C. 

\V.  Phinney,  superintendent  of  the  Bos- 
toH  Transcript.  Mr.  Phinney  sgient  quite 
some  time  in  perfecting  the  system, 
thich,  in  my  opinion,  lias  considerable 
jierit. 

1  wish  especially  to  call  attention  to 
the  fact  that  under  the  heading  “Analy¬ 
sis  and  (Jornp^risons  of  Composing 
Room  Production  and  Labor  Costs” 
space  is  given  for  what  may  be  consid¬ 
ered  one  of  the  most  important  items 
that  a  composing  room  executive  has 
to  keep  a  record  of :  overset  and  can¬ 
celled  news  during  editions  which  is  set 
m  spot  news  time,  and  therefore  very 
i^tly,  but  which  does  not  show  in  the 
ioal  editions,  and  also  news  that  has 
Ian  set  up  in  advance  and  then  “killed” 
by  the  editor. 

First,  we  have  the  Time  Ticket  or 
Daily  Work  Sheet.  (See  page  XIV.) 

an  example,  we  will  start  at 
Sa.  m.  and  continue  until  6  p.  m.  (Of 
course,  these  hours  can  be  changed  to 
inert  the  requirements  of  individual 
offices  and  different  shifts.)  The  time 
IS  broken  up  into  units  of  six  minutes 
each,  or  ten  units  to  the  hour.  This,  as 
you  will  note  later,  makes  it  a  simple 
matter  to  compile  the  percentages. 

The  ticket  is  so  designed  that  under 
the  employee’s  name,  the  date  and  num¬ 
ber,  the  following  instructions  are 
noted: 

“INSTRUCTIONS:  Draw  horizon- 
td  line  immediately  after  time  of  be¬ 
ginning  and  ending  daily  schedule  and 
immediately  after  the  time  of  completion 
of  each  assignment,  marking  in  space 
thus  enclosed  the  designated  number 
of  the  class  of  work  performed.  When 
mrected  by  Ad  Desk,  write  also  in  same 
spice  the  name  of  advertiser  and  size 
of  ad.  Mark  X  for  lunch  time.  .All 
™ts  of  time  comprising  Employee’s 
Daily  Schedule  must  be  record^.  Pay 
roll  is  compiled  from  this  work  sheet.” 

On  the  left,  immediately  following 
these  instructions,  is  a  column  about  12 
^s  wide  headed  “Class  of  Work.” 

These  items  are  numbered  1  to  35,  and 
■nclirfe  sub-headings  as  may  be  seen  in 
the  illustration. 

A  note  appears  at  the  bottom  of  the 
"Ork  Sheet  not  to  use  No.  35  unless 
specifically  ordered  to  do  so  by  the  fore- 
tt*”-  This  number  is  placed  here  in 
rase  some  unforeseen  operation  comes 
“P  which  is  not  taken  care  of  by  the 
regular^  headings. 

,  The  information  gathered  from  these 
individual  Time  Sheets  is  now  trans- 
R  ^  to  what  is  called  the  “Daily 
^Mkdown  of  the  Composing  Room 
tTperations”  sheet.  This  sheet  contains 


operations  are  broken  down  into  hours 
and  percentages  as  illustrated  with  this 
article. 

The  next  step  is  to  reduce  the  above 
tabulations  to  Direct  Productive  Time, 
separating  the  News  and  Editorial  and 
Advertising,  Indirect  Productive  Time, 
News  and  Editorial  and  Advertising,  is 
charged  to  Non-Productive  Time — 
Composing  Room.  This  gives  the  total 
chargeable  and  non-chargeable  time. 
You  then  have  at  a  glance  the  percent¬ 
age  cost  of  the  news  and  editorial  de- 
{C^ncluded  on  page  XIV) 


Form  for  Weekly  Breakdown  of  Composing-Room  Operations 


VI 
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NEW  GANNETT  BROADCASTING  PLANT 


WOKO — Albany  has  new  operating  headquarters 


(Special  to  Editok  &  Publisher) 

Albany,  N.  Y.,  March  lO— The 
Gannett  station  WOKO  at  Albany 
recently  liegan  using  its  new  broad¬ 
casting  plant  in  Central  avenue  in  which 
General  Manager  Harold  E.  Smith  has 
combined  beauty  in  architecture  anrt 
decoration  with  mechanical  utility. 

The  building,  of  old  Spanish  style 
and  arrangement  and  housing  the 
transmitter  for  this  pioneer  .Albany 
station  which  will  continue  its  studios 
in  the  Ten  Eyck  hotel,  was  designed 


by  Mr.  Smith  and  erected  at  a  cost 
of  $40,000.  Its  antique  tile  roof  was 
brought  from  Cuba  and  the  slim  pillars 
at  front  from  Florida.  Generators 
were  set  up  in  the  spacious  basement 
and  the  control  device  on  the  main 
floor. 

The  antenna  is  of  the  new  vertical 
radial  type  with  a  radial  ground  system. 
In  this  type  only  one  antenna  mast  is 
necessary.  WOKO  is  affiliated  whh 
the  Columbia  Broadcasting  System  net¬ 
work. 


DAMPER  IS  IMPROVED 


Anew  degree  of  vibration  isolation 
for  medium  and  light  machinery 
has  been  made  possible  in  the  new 
Type-T  Seismo- Damper  made  by  the 
Korfund  Company,  whose  System  of 
Isolation  has  been  incorporated  in  many 


T\pe-T  Seismo  Damper 

newspaiier  plants,  including  the  Chris¬ 
tian  Science  Monitor,  Chicago  News; 
Pittsburgh  Press,  St.  Louis  Globe  Dem¬ 
ocrat,  Cincinnati  Times  Star  and  Sew 
York  World-Telegram. 

The  Type-T,  illustrated  above,  sup- 
jwrts  the  machine  directly  upon  a  T- 
iron  separated  from  a  base  of  two  other 
angle  irons  by  natural  cork  or  other 
isolating  material.  The  angle  irons  are 
connected  by  Ijolts  which  pass  through 
the  isolating  material  but  do  not  touch 
it.  Before  installation  these  bolts  are  ad¬ 
justed  to  produce  a  precompression  of 
the  isolating  material  to  suit  the  ma¬ 
chine  load. 


BRITISH  RESEARCH  CERTAIN 


Aid  of  J.  S.  Elia*  In*ure*  Completion 
of  Fund 

The  British  Government’s  offer  of 
£3,000  a  year  to  assist  research  into  the 
technique  of  printing,  on  condition  that 
£7,000  was  raised  by  the  printing  trade 
has  been  accepted  by  the  Printing  In¬ 
dustry  Research  Association. 

The  Newspaper  Proprietors’  .Associa¬ 
tion,  organization  of  London  newspaper 
publishers,  and  the  Newspaper  Society, 
organization  of  provincial  newspaper 


publishers,  have  been  instrumental  in 
raising  part  of  the  £7,000  r^uired  to 
enable  the  Research  Association  to  ac¬ 
cept  the  government’s  offer. 

J.  S.  Elias,  managing  director  of 
Odhams  Press,  Ltd.,  publishers  of  the 
Daily  Herald,  John  Bull,  the  People, 
and  a  number  of  weekly  magazines,  tas 
been  elected  president  of  the  Printing 
Industry  Research  Association  in  place 
of  the  late  Lord  Riddell.  Mr.  Elias 
came  to  the  forefront  in  British  pub¬ 
lishing  circles  in  1934,  when  as  presi¬ 
dent  of  appeal  for  the  Printers’  Pen¬ 
sions  Corporation,  newspaper  and  print¬ 
ing  industry  charitable  organization,  he 
succeeded  in  raising  the  all-time  record 
sum  of  £121,000. 


PANTAGRAPH  IN  NEW  HOME 

The  news  staff  of  the  Bloomington 
(111.)  Pantograph  moved  into  perman¬ 
ent  quarters  in  a  new  building  being 
constructed  for  the  newspaper,  Feb.  29. 
The  composing  room  and  press  room 
are  also  housed  in  their  new  quarters. 
The  other  departments  are  moving  this 
week.  The  news  department  has  oc¬ 
cupied  temporary  quarters  in  what  will 
lie  the  i)ermanent  engraving  department, 
during  the  construction  of  its  part  of 
the  new  building. 

STILL  AT  MACHINE  AS  HE 
TURNS  76 

IF  there  is  an  older  printer  any¬ 
where  in  the  country  still  ac¬ 
tive  a  full  day  at  a  machine  than 
Fred  W.  Bach,  of  the  Blooming¬ 
ton  Daily  Pantograph,  Mr.  Bach 
would  like  to  hear  from  him. 

Mr.  Bach  is  76  years  old  and 
is  still  putting  in  bis  day's  work 
at  a  Linotype  after  38  years  of 
such  duty.  He  has  been  em¬ 
ployed  by  the  Pantagraph  61 
continuous  years,  all  of  them 
spent  in  setting  type,  first  by 
hand  and  later  on  the  machine. 
Officials  of  the  International 
Typographical  Union  support  Mr. 
Bach’s  contention  that  he  is  the 
oldest  active  operator  in  the 
union,  according  to  Arthur 
Moore,  the  Pantagraph’s  manag¬ 
ing  editor. 


UNIVERSAL  METAL  SYSTEM  ADOPTED 
BY  GOVERNMENT  PRINTING  OFFICE 

$5,885,000  Expenditure  Planned  in  Revising  and  Fnlfirg^^ 
Washington  Plant — Payroll  Nearly  Eleven  Million — Huge 
Increase  in  Government  Printing  Needs — 

Using  New  Ink  Formula 


WITH  a  view  to  effecting  econo¬ 
mies  in  the  public  printing  and 
binding  and  speeding  up  the  work  of 
the  several  production  units,  many  new 
processes  have  been  introduced  during 
the  past  year  in  the  United  States 
Government  Printing  Office. 

Public  Printer  .A.  E.  Giegengack,  in 
liis  1935  rejtorts,  discusses  some  of  the 
princijtal  changes  that  have  been  intro¬ 
duced  in  metliods  in  the  Government 
Printing  Office. 

The  adoption  of  a  universal  metal 
for  all  type-casting  machines,  instead 
of  having  as  formerly  a  separate  metal 
formula  for  each  class  of  machine. 
Some  9,000,(100  pounds  of  type  metal 
are  standardized  annually. 

The  discarding  of  brass  leads  and 
rules  in  order  to  effect  a  near  non¬ 
distribution  policy. 

The  changing  of  all  type  measures 
from  the  unit  to  the  point  system. 

Adoption  of  a  new  printing  ink 
formula  to  given  greater  coverage  of 
surface  and  quicker  drying,  which  lat¬ 
ter  is  of  vital  importance  when  handling 
rush  work  in  great  quantities. 

In  order  to  handle  the  tremendous 
increase  in  the  quantity  of  work  in 
every  section  of  the  Office  548  new 
employes  were  added  to  the  rolls  dur¬ 
ing  the  year. 

At  the  close  of  the  fiscal  year  there 
were  on  the  rolls  of  the  Office  5,341 
employes  with  an  annual  payroll  of 
$10,797,879,  which  sum  included  $351,- 
298,  deposit  to  the  credit  of  the  em¬ 
ployees  governmental  retirement  fund, 
to  which  each  employee  contributes  Syi 
per  cent  of  his  salary. 

Some  of  the  outstanding  increases  in 
production  were:  Postal  cards,  328,633,- 
920  more  printed  in  1935  than  in  1934 
and  566,7^,660  more  than  in  1933; 
chargeable  impressions  in  1935  totaled 
3,281,851,596,  or  444,058,765  more  than 
in  1934  and  1,268,351,660  more  than  in 
1933;  books  and  pamphlets  trimmed  in 
1935  amounted  to  88,382,960,  or  an  in¬ 
crease  of  20,000,000  over  1934  and  47,- 
000,000  over  1933;  and  3,000,000  more 
pamphlets  were  paper  covered  in  1935 
than  in  1934  and  5,000,000  more  than 
in  1933. 

The  total  resources  available  for  the 
Government  Printing  Office,  called  the 
world’s  largest  printing  establishment, 
in  1935  amounted  to  $17,366,670.  Obli¬ 
gations  incurred  during  the  year  totaled 
$17,260,391,  which  represented  an  in¬ 
crease  in  obligations  incurred  in  1935 
over  1934  of  $4,655,565. 

The  report  calls  particular  attention 
to  the  new  building  project  for  which 
the  last  Congress  appropriated  $2,000,- 
000  and  fixed  the  limit  of  cost  not  to 
exceed  $5,885,000  for  the  demolition  of 
certain  existing  structures  and  the  build¬ 
ing  of  a  warehouse,  with  railroad  sid¬ 
ings  running  into  it,  and  an  eight  story 
addition  to  the  present  plant,  to  be  lo¬ 
cated  on  the  corner  of  North  Capitol 
and  H.  Sts.  Northwest. 

The  new  warehouse  will  extend  from 
North  Capitol  St.  along  G  PI.  North¬ 
east  to  First  St.  Northeast,  and  will 
consist  of  a  three  story  structure  with 
railroad  sidings  extending  from  the 
tracks  of  the  Washington  Terminal 
Company,  overcrossing  First  St.  North¬ 
east,  into  the  third  story  of  the  ware¬ 
house  building.  A  tunnel  under  North 
Capitol  St.  will  connect  the  warehouse 
with  the  new  H  St.  building. 

The  new  H  St.  building  will  replace 
a  group  of  old  buildings,  the  oldest  of 
which  is  79  years  and  the  newest  40 
years  old.  The  Money  Order  and 
Postal  Card  Sections,  which  are  now 
located  in  one  of  these  old  buildings, 
will  be  moved  into  the  new  warehouse. 
Each  of  these  sections  is  a  complete 
production  unit,  and  with  postal  card 
printing  averaging  a  carload  of  incom¬ 
ing  stock  and  a  carload  shipment  of 


completed  cards  daily,  the  location  ol 
this  section  in  the  warehouse  buildw 
containing  a  railroad  siding  is  a 
practical  arrangement  as  this  will  n- 
tluce  material  handling  to  a  ininimui^ 

In  the  new  H  St.  building  will  be 
located  on  the  eighth  floor  the  exe* 
tive  offices  and  clerical  divisions.  Tk 
seventh,  sixth,  and  fifth  floors  will  bi 
occupied  mainly  by  the  composing 
platemaking  divisions;  the  fourth  flon 
by  the  job  composing  and  job  pr« 
rooms ;  and  the  third  floor  by  the 
press  room.  The  two  lower  floors  oi 
this  building  will  be  of  extra  hem 
construction  for  paper  storage,  wiS 
space  on  the  first  floor  and  in  the  ba» 
ment  for  electrical  and  mechanical 
equipment  for  building  operation. 
Bridges  across  Jackson  Alley  will  coo- 
nect  the  present  main  building  with  the 
new  building. 

The  bindery  division  will  remain  in 
the  present  main  building  and  its  see- 
eral  sections  will  be  located  on  the 
third,  fourth,  and  fifth  floors  in  such  a 
way  that  most  of  the  work  coming  of 
the  presses  will  go  directly  aenm 
bridges  into  the  section  of  the  bindo) 
that  will  handle  it.  This  planned  lay¬ 
out  will  provide  a  straight  flow  oI 
I>roduction  from  composing  room 
through  platemaking,  press,  and  bindery 
divisions  without  having  to  double  bad. 
Special  attention  is  being  given  to  flocr 
plans  to  provide  large  unobstraebd 
work  rooms,  to  the  grouping  of  elen- 
tors,  to  lighting,  to  sound  deadening  d 
noisy  work  rooms,  and  to  vibratki 
isolation. 


OFFSET  REGISTER  IMPROVUR 

U.  S.  Bureau  of  Standard* 

menting  with  Moi*ture  Contral 

(Special  to  Editor  &  I’ublisher) 

Washington,  D.  C.,  Mar.  9— Wade 
in  the  lithographic  industry  incurred  by 
misregistcr  of  prints  in  multicolor  offset 
printing  can  be  partially  avoided  by  a 
new  method  of  treating  the  paper,  ac¬ 
cording  to  the  National  Bureau  d 
Standards. 

It  has  been  determined  that  paper 
does  not  often  stretch  out  of  shape  d*- 
ing  printing,  as  formerly  believed,  hd 
expands  because  of  the  water  added  by 
the  wet  press.  This  results  in  poor  r» 
ister  of  successive  color  prints,  the  ofr 
set  printer’s  most  serious  difficulty,  afr 
cording  to  the  bureau. 

In  multicolor  printing  by  the  off*l 
process  several  colors,  often  as  many  ai 
15,  are  printed  separately,  and  the  proh 
lem  of  making  the  different  colors  reg¬ 
ister.  It  is  particularly  difficult  be 
cause  the  paper  changes  size  with  gaia 
or  loss  of  moisture,  which  happens  ai 
often  as  the  relative  humidity  of  the 
surrounding  air  changes,  it  was  statd 

The  bureau  has  found  that,  even  with 
manufactured  weather  in  the  press  room 
and  the  most  carefully  made  paper,  the 
jiaper  must  be  given  special  conditio 
ing  treatment  to  prevent  the  expansk* 
that  has  been  wrongfully  attributed  to 
stretch. 

Paper  prepared  for  printing  by  the 
conventional  practice  of  exposing  it  to 
the  press  rcxim  atmosphere  until  its 
moisture  content  was  in  balance  with 
the  room  air  usually  expanded  duriag 
the  first  few  printings,  so  that  succeed 
ing  colors  printed  inside  the  first.  Tb* 
expansion,  which  was  found  to  be  d« 
to  moisture  added  by  the  press,  was 
avoided  by  raising  the  moisture  coo- 
tent  of  the  paper  above  equilibrium  with 
the  press  room  air  at  the  start. 

By  the  proper  control  in  paper  condh 
tioning,  the  bureau  was  able  to  maintaio 
constant  dimensions  and  obtain  p^ 
tically  perfect  register  of  color  prints 
in  six  to  nine-color  printings  in  the  air- 
conditioned  printing  plant  of  the  Coast 
and  Geodetic  Survey. 


ENGRAVING  SUCCESS  ON  LOWELL  SUN 


publisher  Costello  Says  Heavy  Expenditure  Justified — Inventor  Explains 
Modem  Plant — Producing  at  2.7  Cents  Per  Square  Inch 
_ _ _ _  By  ARTHUR  H.  GAEBEL 

WMAm  Engraving  Division  Manager,  New  York  Post  |H 

'"pHE  problem  at  the  Lowell  Sun  was  required  a  means  of  getting  the  pictures. 

no  different  than  that  existing  in  Therefore,  having  a  great  many  pictures  |H 


hundreds  of  newsi>apers  located  in  without  his  own  engraving  plant  would 
small  cities,  adjacent  to  large  ones.  The  make  the  cost  of  the  cuts  almost  pro¬ 
metropolitan  dailies  all  have  their  sub-  hibitive.  The  solution  was  to  put  in 
urban  depart-  the  two  departments  and  join  them  di- 

ments.  All  cut  p—  -  ^  rectly  with  the  editorial  department, 

deeply  into  the  A  dozen  folding  pocket  cameras  were 

circulation  figures  i  placed  in  the  hands  of  reporters.  These 

ot  the  local  pa-  cameras  take  a  picture  21^x2%,  and 

tiers,  and  they  all  3,^  F:4.5  lens,  between-the-lens 

have  their  local  shutters,  and  use  film  packs.  Film 

c  o  r  r  espondents,  ^  packs  are  used  instead  of  roll  so  that 

one  m  each  town.  ^  any  single  picture  may  immediately  be 

\V  hen  something  ^  taken  out  of  the  camera  and  developed 

extrao  r  d  i  n  a  r  y  singly  without  disturbing  the  rest  of  the 

happened  in  Low- 

ell,  the  Boston  . 

papers  got  the  Quantities  ot  pictures  may  be  obtained 

news  on  the  wire,  almost  any  kind  of  engraving 

had  their  papers  plant,  provided  there  were  enough  men 

on  the  streets  in  employed  to  produce  them.  However, 


Va«  sbowin?  camera  with  automatic  elec* 
Irie  cut-off*  scales*  lens  and  diaphragm  con* 
tnl  device.  To  the  left  is  shown  the 
bench  and  stainless  steel  service 
^  Underneath,  the  plate  developing  tank 
and  timer. 


contemplated  owning  its  own  engraving  tween  the  various  operations.  All  of 
plant,  and  when  it  was  definitely  de-  the  machines  are  built  with  every  pos- 
termined  to  make  a  thorough  study  of  sible  automatic  device  so  that  there  is 
the  same,  I  subscribed  to  a  number  of  practically  no  idle  time  during  the  pro¬ 
metropolitan  newsjMpers  throughout  the  duction  of  the  cuts. 

country  with  the  intention  of  carefully  _ „i  •  .1 

scrutinizing  cut  reproductions  in  those  When  the  photograph  arrives  in  the 
newspapers.  Among  the  papers  to  engraving  room  ips  given  a  classihca- 
which  I  subscribed  were:  New  York  t*on  number.  This  number  is  the  per- 
IVorld-Telegram,  the  New  York  Post,  'tentage  number  that  the  cut  will  be  m 
Baltimore  Sun.  Chicago  Daily  News,  •‘.‘^’^tion  to  the  photograph  ITiis  is 

Chicago  Tribune.  New  OrleaJ  Times-  ^ha 

^  j  k  t  4.U  divides  any  given  size  into  one  thousand 

Picayune,  and  a  number  of  the  other  ^ 

newspapers  of  the  size  of  its  copy,  the  number  would 

After  looking  over  t  T^/-amA  thousand,  and  if  it  is  at  one  half 

for  approxiinately  one  month  I  came  ^  ^  hundred, 

to  the  conclusion  that  I  would  best 

visit  The  Post,  which  I  did,  and  where  It  is  just  as  readily  possible  to  set 
I  came  in  contact  with  Mr.  Gaebel  (in-  the  size  of  the  cut  into  lines  or  picas, 
ventor  of  the  equipment  installed  in  or  small  fractions  of  an  inch.  This 
Lowell).  operation  takes  less  than  five  seconds, 

“The  theory  upon  which  the  Sun  and  saves  many  minutes  in  the  following 
worked  from  beginning  to  end  is  that  operations:  The  camera  is  provided 
you  get  what  you  pay  for,  whether  it  with  a  set  of  scales  having  the  same 
be  engraving  plants  or  automobiles.  It  numbers.  The  lens  is  also  supplied  with 
is  true  that  we  didn’t  cut  any  corners  a  scale,  also  having  the  same  numbers, 
in  purchasing  equipment,  nor  in  its  in-  Copy  is  placed  in  the  copy  holder,  the 
stallation,  but  it  has  already  been  de-  camera  is  set  to  the  desired  number 
monstrated  that  a  few  corners  have  marked  on  the  copy,  the  lens  is  set  also 
been  cut  in  operation — corners  which  it  at  the  same  number,  the  pointer  is  turned 
would  have  been  impossible  to  cut  had  to  one  minute  and  the  arc  lights  flash 
less  expensive  ^uipment  been  obtained,  on  automatically.  The  lens  operates 
“Since  creating  an  interest  in  the  likewise  and  at  the  termination  of  the 
possibilities  of  the  Sun’s  operating  its  m  .•  j  ,  a  \ 

^n  engraving  plant,  I  have  heard  (Continued  on  next  page) 

much  and  read  more  about  the  so- 
called  one-man  plant.  After  thorough 
study,  I  came  to  the  conclusion  that 
it  was  a  fallacy.  I  based  my  reason¬ 
ing  on  two  general  observations.  1. 

That  it  eventually  became  necessary  to 
add  new  equipment.  2.  Additional  help 
was  mandatory  if  the  desired  produc¬ 
tion  was  to  be  reached.  In  other  words, 
the  final  cost  did  not  end  with  the  in¬ 
stallation  of  the  one-man  plant.  When 
these  two  points  are  considered.  I  do  not 
feel  that  the  Sun’s  expenditure  was  un¬ 
warranted. 

“Were  I  to  install  a  plant  again  I 
would  follow  the  same  procedure — ^buy 
the  best.  And,  incidentally,  I  feel  that 
the  augmented  one-man  plant  will  soon 
be  just  as  expensive  an  investment  as 
>  thi.  combined  unit.  The  whirling  OUrS,  due  tO  rising  priCCS,  and  not  SO 
Be  with  the  red  bull’*  eye  and  timinx  satisfactory.” 

attached  art  ahown.  The  blue  print  Putting  in  an  engraving  plant  of  his 
and  itrippint  frame  are  at  the  ri#ht.  own  would  not  SOlvC  the  problem.  It 


Cear  of  the  etching  room,  ehowing  ar- 
Mliaimt  of  the  nitric  acid  reservoir  above 
k  nachine  with  the  gallon  marks  plainly 
showing  on  the  dial. 


View  of  the  etching  room,  showing  stove, 
cooler  and  powder  box  units. 


h  coating  metal  plates.  At  the  right  cor¬ 
se  is  the  printing  frame  for  printing  metal. 
I^'arhiad  arc  lights  and  automatic  controls 
ti  plainly  shovm  on  the  printing  frame, 
h  tk  right,  the  service  sink  is  shown,  and 
|k  fsose-neck  hot  and  cold  water  faucet 


Picture  taken  in  Gaehel’s  factory  of  the 
combined  service  sink  showing  the  nitric 
acid  glass  washing  tanks,  the  pumice  powder 
box,  hot  and  cold  water  goose  neck, 
dichromated  solution  funnel,  and  stripping 
frame  and  acetic  acid  stripping  tray. 
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iiiiiiute,  one  or  both  go  out  as  is  pre¬ 
determined. 


In  halftone  work,  where  more  than 
one  stop  is  used,  arc  lights  continue 
while  the  lens  closes,  awaiting  the  opera¬ 
tor  to  change  the  a^rture  lor  the  con¬ 
tinued  exposure.  This  automatic  con¬ 
trol  is  valuable  in  that  it  permits  the 
oiierator  to  be  scaling  his  next  copy  or 
preparing  his  next  plate  or  doing  any 
little  job  that  is  at  hand  without  watch¬ 
ing  the  clock  and  worrying  about  his 
exposure.  It  is  doubly  valuable  due  to 
the  tact  that  his  exposures  are  unitorm. 
lie  is  not  dashing  around  trying  to  coni- 
jilete  some  little  job  he  started  and  try¬ 
ing  to  beat  the  clock  to  the  camera  to 
cut  it  off. 

When  the  plate  goes  into  the  dark 
room,  even  the  handling  ot  cliemicals  is 
more  or  less  automatic.  Instead  oi 
bottles,  trays  with  elevating  racks  are 
located  three  on  each  side  of  the  sink. 
The  plate  is  passed  through  these  trays, 
washed  between  each  emersion,  through 
tlie  cyanide,  copper,  silver,  iodine  and 
sulphide.  Here  again  time  and  chemicals 
are  saved  and  three  quarters  of  the 
labor  formerly  used  is  eliminated,  bv 
elin.inating  the  bottles  and  hand-handling 
of  each  chemical. 

While  in  the  dark  room,  I  might  ex¬ 
plain  how  time  was  saved  in  the  hand¬ 
ling  of  the  silver  bath.  All  engravers 
have  an  aversion  to  taking  out  the  old 
liath  and  boiling  it  down  and  putting 
in  a  new  bath.  This  operation  always 
requires  at  least  one  half  hour  non-pro¬ 
ductive,  drudge  work.  As  a  result, 
particularly  in  small  shops,  the  chang¬ 
ing  of  the  bath  is  always  postponed  until 
the  bath  is  so  old  and  weak  that  it 
simply  must  be  done.  The  result  is  that 
near  the  end,  poor  negatives  are  made. 
They  lose  their  snap  due  to  the  weak¬ 
ness  of  the  silver  bath.  At  Lowell, 


MOSCOW  PREPARES  FOR  ANYTHING 


Young  Communists,  StaLfaaiiovites  (disciples  of  super-communistic  philosophy 
which  speeds  up  production  by  letting  most  efficient  workers  set  the  pace), 
in  the  composing  room  of  the  Transpechat  Print  Shop,  Kharkov,  Ukrainian 
Soviet  Socialist  Republic.  They  recently  worked  through  their  shirt  wearing 
gas  masks.  Notice  the  worker  on  the  right  is  a  woman. 


The  electric  light  that  lights  the  strip¬ 
ping  frame  also  lights  this  tray.  The 
negative  is  now  washed  and  turned  up 
on  the  Hat. 

Stripping  the  negative  off  the  original 
plate  is  done  for  two  reasons.  One  of 
them  is  to  reverse  the  negative  so  that 
the  cut  will  not  print  backwards  in  the 
paper,  and  the  other  being  to  accumulate 


changing  a  bath  is  almost  a  pleasure,  as  many  negatives  on  one  flat  as  ikjs- 
The  silver  bath  is  made  of  a  special  sible  because  the  operations  succeeding 
alloy  metal  and  is  rigidly  fastened  to  are  similar  for  all  types  and  sizes  of 
the  wall.  It  has  a  pipe  coming  from  work  and  a  great  deal  of  time  is  saved 
the  bottom  which  goes  directly  to  the  by  putting  a  dozen  or  more  different 
ceiling,  crosses  out  of  the  dark  room  to  pictures  on  one  piece  of  metal  to  be 


the  corner  of  the  adjacent  room  and 
goes  down  into  the  bath  boiler.  When¬ 
ever  the  operator  wishes  to  change  the 
bath  at  the  Sun,  all  he  does  is  turn  a 
valve  and  the  bath  disappears. 

The  bath  boiler  is  also  automatic. 
When  the  bath  has  boiled  down  to  its 
proper  place,  the  gas  cuts  off.  The 
bath  boiler  is  also  of  alloy  so  that  the 
bottom  of  the  boiling  tank  has  a  pipe 
and  valve  connected  to  it  which  permits 
the  silver  to  draw  off  directly  into  the 
filtering  funnel.  I  might  add  that  water 
is  piped  to  this  point  directly  over  the 
boiler.  There  is  no  waiting  for  the  silver 
to  cool,  owing  to  the  fact  that  it  is  in 
a  metal  dish  and  the  cold  water  is  run 
right  ifito  the  boiling  concentrate.  This 
cannot  be  done  in  all  parts  of  the  coun¬ 
try,  because  city  water,  containing  an 
excess  of  iron  cannot  be  used  in  these 
baths. 

To  go  back  to  the  negative:  It  is 
placed  in  an  electric  dry'ing  oven.  A 
button  is  pressed,  electric  heaters  start, 
and  a  high  velocity  blower  passes  the 
hot  air  over  the  negative  and  out  of  the 
room.  In  three  minutes  the  oven  auto¬ 
matically  cuts  off.  The  plate  is  dry, 
but  not  hot,  and  is  immediately  ready 
for  the  rubber  solution. 

The  coating  bench  is  joined  to  the 
oven.  Metal  racks  hold  the  negative  and 
a  small  stove  quickly  burns  off  the 
alcohol.  The  negative  is  then  squared 
up  to  its  desired  size  on  the  stripping 
frame  directly  opposite.  This  frame  is 
made  of  heavy  brass  angle,  chrome 
plated,  and  is  a  true  rectangle.  It  is 
fitted  with  a  nrecision  stainless  steel 
swivel-head  T  square,  the  T  square  hav¬ 
ing  a  conical  axis  to  keep  it  true  over 
long  service.  The  stripping  frame  is 
also  provided  with  a  special  costly,  ultra¬ 
violet  excluding  glass  which  protects  the 


etched  at  one  time,  than  would  be  (xis 
sible  if  they  had  to  be  etched  on  twelve 
separate  pieces  of  metal, 


pull  of  the  lever  which  in  reality  is  in 
the  form  of  a  rake,  draws  the  plate  out 
of  the  bath,  squeegees  the  back  of  ex¬ 
cess  alcohol  and  its  cover  automatically 
closes  by  gravity  as  soon  as  the  plate 
is  removed.  The  plate  is  put  under 
running  water  and  developed,  then 
placed  on  the  small  service  stove  and 
with  the  same  high  pressure  valve  used 
on  speed  negatives  is  blown  dry.  It  then 
passes  into  the  etching  room. 

The  etching  machine  at  Lowell  is  the 
only  one  of  its  kind  and  is  the  result 
of  two  years  experimenting.  It  is  not 
necessary  to  treat  the  plate  in  any  man¬ 
ner  after  it  is  printed.  It  is  not  backed 
up,  as  the  machine  etches  the  plate  face 
No  acid  touches  the  back.  The 


Two  cases  of  metal  are  stored  ig 
an  upright  position  alongside  the  cutter, 
'ihe  ineul  storage  bin  is  provided  with 
shelves  above  uie  lull  sneets  to  take 
care  ol  the  smaller  pieces  cut  inerefron. 

A  rule  IS  lastencd  to  tlie  storage  tnn 
and  when  a  piece  of  metal  ot  any  dg. 
sired  size  is  wanted,  one  glance  at 
the  metal  bin  will  snow  ttie  nearest 
scrap  piece  to  that  size. 

ilie  blue  print  container  is  also  oi 
novel  construction.  1  he  rolled  up  paper 
IS  kept  in  a  dark  box  and  is  ready  to 
pull  out  and  tear  off  to  any  desired 
length  as  a  ruler  is  fastened  to  the 
bottom  of  the  box  and  the  paper  u 
drawn  down  to  the  desired  leng^  and 
snapped  off. 

ihe  entire  plant  is  placed  into  a 
small  space  on  the  third  flour  of  an 
office  building  in  the  heart  of  LuweU. 
The  space  occupied  is  18x30  feet  (595 
sq.  feet).  The  plant  lias  no  exctu 
equipment  of  any  kind.  All  inachiots 
such  as  the  powder  box,  stove  and 
cooler  and  negative  coating  racks  that 
are  usually  built  upon  legs  are  totall; 
enclosed  metal  storage  spaces  with 
sliding  front  doors.  Therefore,  there 
are  no  cans,  containers,  nor  bottla 
visible  in  the  plant.  All  are  stored  away, 
space  is  saved,  shelves  eliminated  and 
floor  space  reduced  to  a  point  where 
even  the  labor  of  cleaning  up  the  plast 
lias  been  reduced  to  the  minimum.  It 
has  no  proof  press,  no  beveling  machine, 
no  saw,  but  it  has  all  of  the  apparatm 
lequired  to  make  a  complete  newspaper 
cut  in  line,  halftone,  combination,  high 
light  and  benday  effect  up  to  a  full-page 
size.  The  plant  has  produced  on  one 
eight-hour  shift,  cuts  to  the  extent  of 
15,000  square  inches  per  month  with  a 
yiayroll  of  less  than  $400.  This  plant 
is  capable  of  producing  100,000  square 
inches  by  adding  one  man  to  each 
branch  and  operating  full  time. 

In  conclusion,  it  might  be  added  that 
while  the  plant  is  now  operating  as  t 
wet  plate  plant,  it  can  be  turned  into 
a  film  plant  by  adding  only  a  stayfiat 
film  holder  at  slight  expense  to  hs 
t)resent  camera.  Tests  are  now  being 
made  to  determine  the  relative  square 
inch  cost  of  production  of  cuts  made 


down. 

On  speed  work,  however,  ttiis  is  elimi-  machine  is  provided  with  ninety-six  by  film  as  against  wet  plate  and  also 
nated.  By  shooting  the  pictures  in  the  variable  shaped  buckets,  and  the  spray  the  relative  advantage  or  disadvantage 
camera  through  the  prism,  which  in  it-  thrown  by  them  is  controlled  from  a  as  to  the  quality  of  the  printing  plait 

self  reverses  it,  or  by  having  the  pho-  fine  mist  to  a  lieavr-’  spray.  On  half-  - 

tographer  reverse  the  print  and  shoot  tones  of  65  line  screen  the  plate  is  WEEKLY  OFFERS  ENGRAVING 
the  negative  straight,  it  is  simply  dried  etched  in  one  bite  to  a  depth  of  between  jy  Mrmhhif  (Ark 'I  Crittenin 
off  by  holding  it  over  the  open  flame  four  and  five  one-thousandths  of  an  tfe  fiftv.  vnr 

stove  provided  and  forcing  the  moisture  inch  in  less  than  two  minutes.  As  no  celebrated  its  fifth  year 


off  under  air  at  high  compression. 

In  this  manner  an  average  negative 
is  dried  and  ready  for  the  printing 
frame  in  a  matter  of  seconds.  On  speed 
work  a  piece  of  metal  is  usually  cut 
while  the  negative  is  being  made.  It 


men  in  less  man  iwo  iiiniuics.  rvs  no  -  k,.  __ 

powder  has  been  placed  on  .his  plat.  “ir2 


and  no  asjAaltum  on  its  back,  there  is 
no  need  to  clean  it.  The  plate  is  left 
in  the  machine  until  the  highlight  dots 
are  reduced  to  pin-points,  and  under  the 
proper  force  of  spray  this  is  accom- 


plant.  The  Times  is  a  weekly,  pub¬ 
lished  by  C.  H.  Brown.  Its  new  phff 
handles  cuts  up  to  five  columns, 


EGYPTIAN  INFLUENCE 


is  polished  with  a  few  strokes  of  the  plished  without  under-cutting, 
scrub  brush  dipped  in  pumice  powder,  fbe  high  etching  speed  is  gained 
washed  off  and  coated  with  the  dichro-  through  having  the  acid  individual  drops 
mated  shellac  solution.  It  is  placed  in  strike  the  plate  in  pulsations,  rather  than 
the  automatic  grippers  of  the  centrifugal  continuous.  Each  pulsation  removes  the  Hay  Gm 
""  ’  j  j  -  zinc  oxide  before  the  next  attack,  thereby 


(E^rfampfiiyj^-TIribmr 


whirler.  The  cover  is  closed  and  the 


lever  is  shifted  to  the  predetermined  gaining  the  depth  before  the  dot  is  en- 
time,  either  two  or  three  minutes.  tirely  reduced.  The  plate  is  now  dried. 

In  a  plan',  such  as  at  Lowell,  the  cut  off  in  the  squaring  shear  and  de¬ 
photographer  does  this  while  making  livered  to  the  composing  room.  Speed 
his  negative.  The  mere  setting  of  the  cuts  can  be  etched  easily  in  two  minutes 
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time  switch  starts  the  whirling  machine 
at  any  desired  speed,  throws  on  the 
electric  heaters,  washes  down  the  side 
walls  of  the  machine  and  quickly  takes 
away  the  evaporated  moisture. 

At  the  end  of  the  two  or  three 
minute  cycle,  the  machine  stops,  the 
plate  is  in  the  dark  chamber  waiting 
for  the  operator  to  arrive  with  the 
negative  to  be  printed  thereon.  The 
plate  is  now  put  face  up  on  the  print- 


without  skimping  on  the  quality. 

In  the  etching  room,  changing  of  the 
bath  can  be  accomplished  at  a  turn  of 
the  valves.  One  valve  lets  the  old  bath 
down  the  drain,  another  valve  drops  the 
pure  acid  from  a  tank  stationed  on  the 
wall  above  the  machine,  measures  the 
acid  as  it  flows  in  gallons,  and  the  new 
bath  is  ready.  Water  is  piped  directly 
into  the  machine. 

In  addition  to  the  foregoing  apparatus 
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ing  frame,  the  negative  on  top,  and  the  the  plant  is  provided  with  a  powder 
frame  glass  over  it.  At  the  right  hand  box,  combination  stove  and  cooler,  a 
side  of  this  printing  frame  another  lever  Royle  Routing  machine,  solid  cast  iron 
is  moved  to  the  desired  exposure  time,  blocking  bench  with  a  scrap  metal  bin 
usually  one  minute.  This  setting  of  the  built  within  and  below  it.  Compressed  Egypt  and  Norway  both  had  their 


eyes  of  the  operator,  particularly  on  long  time  lever  automatically  throws  on  the  air  is  also  at  this  point  to  keep  the  fluence  on  this  new  typography 


and  delicate  insert  work.  Directly  under 
the  stripping  frame  is  a  tray  with  the 
weak  acetic  acid  and  having  a  lifting 
rack  upon  which  the  negative  is  placed 
after  emersion.  A  handle  on  the  rack 
protrudes  to  the  outside  of  the  tray.  A 


arc  lights  and  when  the  one  minute  is  routing  machine  and  blocking  bench  used  by  the  Compton  (Cal.) 
up,  the  arc  light  goes  off.  Returning  clear  of  chips.  The  metal  cutter  is  pro-  T ribune.  C.  M.  Bigsby,  publisher,  hi< 
the  vacuum  lever  releases  the  plate.  vided  with  a  box  having  a  trip  cover,  come  into  his  hands  a  Norwegian  p*P*' 
Under  the  sink,  two  steps  from  the  This  prevents  any  metal  from  entering  which  he  thought  incorporated  soa« 
printing  frame,  is  located  the  developing  the  box  unless  the  operator  so  desires,  worthwhile  headline  styles.  He  trsnj- 
bath.  This  bath  differs  from  all  others  This  makes  for  speed  in  separating  a  lated  it  into  his  paper  in  ATF  “Tow« 
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slight  pull  on  this  handle  and  the  nega-  used  to  date  in  that  it  has  no  dipper,  plate  containing  many  small  cuts,  and  a  type  reflecting  Egyptian 

tive  is  raised  over  the  edge  of  the  tray  ’  The  plate  is  simply  tossed  into  the  box-  also  keeps  the  shop  clean  by  preventing  other  foundries  have  also  felt.  Redneti** 

and  over  the  edge  of  the  sink  adjoining,  like  chamber  and  in  fifteen  seconds  a  scrap  metal  from  getting  on  the  floor.  accounts  for  the  broken  column  rul» 
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JOHN 


E.  ALLEN  ACHIEVES  HIS  GOAL 
—A  WORKING  MAKE-UP  TEXTBOOK 

Onerously  lUiutrated,  Long-Awaited  Book  of  Typographical 
Practice  on  New^apers  Fills  Definite  Need  in  Field — Theory 
auid  Practice  Well  Balanced 
By  BICE  CLEMOW 


4.  Unsightly  word  divisions  in  heads. 

5.  liad  mixtures  oi  laces. 

6.  Bumped,  or  tomtistoned,  heads, 
(illustrated  herewith.) 

7.  Dead  ends  ot  stories  at  top  oi 
columns. 

d.  Bad  usage  of 


WHEN  John  E.  Allen,  editor  oi  the 
Linotype  Mezos,  told  his  iriends 
that  he  was  going  to  do  a  boon  and  had 
jtl  as  his  goal  a  product  which  would 
be  simple  enough  ior  the  beginner  and 
lomplex  enough  for  profitable  reading 
bj-  masters  oi  the  typographical  trade, 
ejebrows  were  raised,  in  “Newspaper 
Make-up,”  soon  to  be  published  by 
Harper  &  Brothers,  he  has  reached  his 
high  mark,  thus  tilling  a  lung  felt  need 
ior  an  authoritative  work  by  a  recog¬ 
nized  expert. 

\i  might  be  expected  from  a  writer 


Sportsmen  Ask 
for  Sanctuary 
to  Save  Birds 


Sportsmen  Ask  I 
For  Sanctuary 
To  Save  Birds! 


Wishes  are  not  always  horses,  as  far 
as  newspaper  practice  is  concerned. 
W'orkers  in  other  media  of  expression, 
magazines,  particularly,  liave  fewer  lim¬ 
itations  than  the  designer  oi  a  metro¬ 
politan  paper  with  little  freedom  of 
ctioice. 

■'Would  he  suggest  a  better  grade  of 
paper?  Paper  costs  are  high  enough 
as  they  are,  declares  the  publisher. 

better-quality  and  higher-price 
ink?  Too  expensive,  says  the  publisher. 

“Would  he  increase  the  column  width? 
Thousands  of  national  and  local  adver¬ 
tisers  who  prepare  millions  of  adver¬ 
tisements  to  be  duplicated  in  many 
papers  work  to  the  12-pica  column  as 
standard. 

"How  about  a  larger  body  face  and 
more  leading  between  lines?” 

Here  again  the  type  designer  and  the 
editorial  department,  anxious  to  con¬ 
serve  news  space,  agree  that  a  radical 
change  is  not  feasible.  These  practical 
outlooks  on  the  part  of  Mr.  Allen  sug¬ 
gest  the  shirt-sleeve  treatment  he  has 
given  his  subject.  There  can  be  no 
fault  to  find  with  its  sound  applicability. 

Nor  does  he  suggest  that  money  will 
do  the  trick.  He  aims,  rather,  to  point 
out  improvements  which,  in  many  cases, 
can  be  accomplished  with  equipment  and 

PARALLEHEADS  THIS  APPEARS 
OFTHESAMESH  TOBEADOUBLE 
PUZZIETHEEYECOLIINHEADING 

The  sloppy  effect  of  the  above  headline 
Mr.  Allen  attributes  to  “bumped  or 
tombstone”  heads  wherein  the  appear¬ 
ance  is  that  of  a  ragged  two-column 
head.  This  is  a  concrete  example  of 
bad  practice. 

type  existing  within  most  modern  news- 


-WHAT- 

I  WOULD  do: 

MOVING 

AHEAD 


WHAT 
1  WOULD 
DO 


single  or  double 

,P  ?  ?  I 
I  WHAT 
:  I  Would  Do! 

Moving 
AH  EADi 


Wkatl 
Would  Do 

♦ 


Following  a  down  style  for  unimportant 
Kords  for  the  “sake  of  consistency”  may 
resnlt  in  the  ragged  appearance  of  the 
ketdline  on  the  left.  Mr.  Allen  suggests 
the  head  on  the  right  is  more  pleasing. 

with  Mr.  Allen’s  associations,  the  motif 
is  modern.  Not  in  the  blarey  sense  but 
in  the  feeling  that  pragmatism  has  no 
place  in  newspaper  typographical  prac¬ 
tice.  Complacency  he  sees  as  the  biggest 
sin  of  make-up  editors,  equalled  by  a 
smug  acceptance  of  traditional  modes 
which  had  no  firm  foundation  in  the  first 
place. 

"From  the  earliest  days  of  journalism 
to  the  present,  comparatively  few  news¬ 
papers  liave  been  original  typographic¬ 
ally— in  a  practical  and  adequately  con¬ 
temporaneous  way.  Tradition,  habit, 
klf-consciousness  have  discouraged  ori- 
gii^ity.  just  as,  in  the  early  days  of 
printing  from  movable  types,  printers 
planned  their  products  to  suggest  the 
work  of  the  scribes  and  illuminators 
they  competed  with  and  hojte  to  supplant, 
so  newspapxrrs  have  imitated  other  news¬ 
papers — their  bad  features  along  with 
their  better,”  Mr.  Allen  writes.  _ _ 

It  was  necessary  that  much  of  Mr  tions,  may  be  found  actual  usages  which, 
.Allen  s  work  be  elementary.  Perhaps  a  many  times,  entail  only  the  application 
better  word  is  fundamental.  He  traces  of  an  original  slant.  This  is  particular- 


Those  interested  in  tabloid  production 
will  lind  Mr.  Allen’s  book  a  valuable 
guide  in  easy  and  adequate  planning. 
Flis  attention  to  this  trend  bespeaks  a 
liberal  mind  on  the  subject  of  makeup — 
an  attitude  reflected  throughout,  and  one 
which  gives  the  refreshing  tone  of  light¬ 
er  works  to  what  might  have  been  a 
dry  treatise. 

Being  mildly  critical,  because  it  is 
probably  only  of  convenience  that  such 
IS  the  case,  this  reader  wished  that  Mr. 
.Alien’s  research  had  been  further  into 
acceptable  faces  cut  by  all  type-founders 
and  that  specimens  other  than  the  Lino¬ 
type  News  could  have  been  selected 
occasionally.  But  the  Linotype  News, 
at  least  typographically,  is  a  continu¬ 
ing  expression  of  Mr.  Allen’s  talent, 
and — after  all — this  is  his  book. 

Students — whom  he  is  certain  to  in¬ 
terest —  and  practitioners — whom  he  is 
sure  to  arouse — will  forgive  him. 

IPI  “MATCH-BOX”  HELPFUL 

Eight  Color*  Retained  A*  Basic  With 
Device 

.-Mthough  of  most  application  in  com¬ 
mercial  plants,  the  smallest  printer  is 
offered  the  same  facility  in  matching 
flat  colors  as  is  the  largest  printer 
through  the  “I-P-I  Match-Box”  which 
makes  possible  the  matching  of  colors 
and  tints  from  a  stock  of  eight  basic 
colors. 

The  most  important  items  of  the 
“IPI  Match-Box”  are  the  combination 
mixing  slab  and  measuring  device,  an 
arrangement  of  numbered  lines  under 
plate  glass,  and  a  color  chart  of  the 
eight  basic  colors  and  the  one  hundred 


MOVING  MOVING 

ahead  ahead 

Mr.  Allen  is  a  practicing  typographer. 

Not  wishing  to  advocate  something  he 
( unnot  do,  he  suggests  (above)  numer¬ 
ous  ways  to  brighten  box  set-ups. 

quotes  in  headlines. 

9.  Too  small  initial  letters. 

10.  Superfluous  periods.  — - -  .  .  •  .  r 

1 1.  Italic  logotypes  which  leave  wide  colors  and  tints  which  are  derived  from 

gaps  between  the  logotype  and  the  sue-  them.  There  are  two  units  of  measure 
cteding  letter.  in  working  out  these  formulas,  ‘‘line 

.As  Mr.  Allen  carefully  points  out,  parts”  and  “pay  line  parts.” 
much  bad  practice  is  merely  a  carry-  A  “line  part”  is  the  amount  of  ink 
over  from  days  gone  by.  E.g. :  “Gothic  squeezed  out  of  the  tube  on  one  line 
capitals  were  popular  in  many  news-  oi  the  chart  at  the  fullest  opening  of 
paper  plants  many  years  ago  .  .  .  the  tube.  A  “cap  line  part”  is  the 
Nearly  all  newspaper  plants  then  did  amount  of  ink  squeezed  out  on  a  single 
job  work  as  well  as  newspaper  pub-  line  through  a  special  cap  screwed  on 
lishing,  and  a  high  percentage  of  that  the  tube  which  has  an  aperture  reducing 
commercial  printing  consisted  of  sales  the  How  oi  ink  to  one  twenty-fifth  as 
bills  for  farmers  and  gothic  capitals  much  as  the  “line  part”  flow.  At  the 
seemed  quite  the  thing  for  farmers’  left  of  each  color  on  the  color  chart 


paper  plants.  In  the  latter  part  of  the  bills— so  much  so,  in  fact,  that  is  printed  the  formula  in  "line  parts" 

book,  liberally  sprinkled  with  illustra-  .those  gothics  became  known,  or  "cap  line  parts. 


makeup  back  into  dim  antiquity  to  show 
what  influences  were  working  on  the 
press- -what  practical  limitations  were 
responsible  for  certain  forms,  many  of 


I^FIItETRAr  JOKE 
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Eliminate  double  quotes  at  beginning 
and  ends  of  head,  is  a  constructive 
suggestion. 

which  persist.  Tracing  the  beginning 
of  headlines  in  the  earliest  journals, 
Mr.  .\llen  ably  reminds  that  ‘Many 
newspaper  publishers  who  have  spent 
millions  of  dollars  to  modernize  their 
plants  keep  on  turning  out  newspapers 


ly  true  in  his  discussion  of  various 
ways  to  give  life  to  editorial,  section¬ 
al,  sport,  classifled  and  other  special 
pages.  He  offers  many  examples  of 
novel  use  of  cuts  and  cutlines,  too  num¬ 
erous  to  mention  here,  but  which  will 
be  of  inestimable  value  to  the  editor  to 
whom  orderly  study  of  exchange  files 
is  impossible. 

We  have  published  here,  as  exemp¬ 
lary,  eight  modifications  of  standing  one 
column  headlines — each  one  a  relief  from 
the  deadly,  dull  “lazy”  box  heads  in 
use,  unfortunately,  in  scores  of  import¬ 
ant  newspapers. 

Mr.  -■Mien  is  not,  in  the  main,  a  de- 


ii!  composing-room  parlance,  as  stud-  Each  tube  of  basic  color  is  lettered 
horse  gothic.’  ”  There  is  still  much  to  correspond  with  the  key  letters  of 
stud-horse  gothic  in  daily  use.  the  formulas.  Each  color  is  squeezed 

.Another  part  of  makeup  subject  to  out  on  the  mixing-measuring  slab  the 
acute  antiquity-itis  is  the  nameplate  and  number  of  lines  called  for  in  the  form- 
ears.  Mr.  .Allen  suggests  several  point-  ula  and  then  mixed  with  the  two  knives 


ers  to  be  considered  in  selecting  a  name¬ 
plate.  “To  this  writer,”  he  says,  “it 
seems  that  a  nameplate  should  be  pre¬ 
sented  in  a  type  face  in  the  same  family 
used  for  the  main  news  heads  on  a 
front  page,  or  in  a  decidedly  different 
type  face — not  one  just  a  little  differ¬ 
ent.”  The  nameplate,  he  feels,  should 
not  unnecessarily  jar  the  reader’s  at¬ 
tention. 

The  geometric  makeup,  frequently 
iiiistaught  in  some  schools  of  journalism 
as  desirable  per  se,  comes  in  for  this 


provided. 


structive  critic.  Where  he  could  have  practiced  observation :  “Geometric  make- 
enumerated  endless  transgressions  on  oiten  can  be  followed  to  advantage 

pleasing  effects— the  only  “rule”  most  advertising  layouts  or  on  magazine 


with  main  news  heads  that  look  about  typographers  recognize _ he  is  satisfied  or  special  feature  pages  when  the  copy 

the  same  as  they  did  a  generation  or  ....  .  ■ 

two  ago  and  that  are  just  as  hard  to 
read  and  otherwise  unattractive  now 
is  then,  despite  the  fact  that  more  ap¬ 
propriate  faces  are  available.” 

He  feels  a  self-analysis  justified  by 
every  newspaper  on  the  basis  that  “Care¬ 
less  makeup  can  be  costly — by  wasting  heads. 

s^ce,  and  by  discouraging  readers  and  3.  Faulty  cross-lines  in  heads, 
idvertisers.”  jioor  leading. 


with  criticism  of  these  most  current 
faults  in  headline  makeup: 

1.  Raggedness  in  cap  and  lower  case 
headlines  through  inadroit  use  of  down 
style  on  unimportant  words.  (Illus¬ 
trated  with  this  review.) 

2.  Wide  and  uneven  staggering  in 


Also 


for  heads,  body  matter  and  pictures  is 
available  for  consideration  by  the  layout 
men  before  the  layouts  are  made,  but 
seldom  for  the  fluent  and  fluctuating 
newspapers,  with  new  copy  and  new 
pictures  continually  coming  in.” 

Mr.  .Allen  gives  this  problem  his  un¬ 
divided  attention  for  several  pages.  Val¬ 
uable  are  his  hints  how  news  may  be 
brightly  spotted  without  resort  to  freak¬ 
ishness. 

Every  phase  of  makeup — sport  pages. 


COMPLETES  40  YEARS 

George  Crammond  Congratulated  by 
George  G.  Booth 

This  month  George  Crammond  com¬ 
pleted  40  years  of  association  with 
George  G.  Booth,  president  and  chair¬ 
man  of  the  board  of  Booth  Newspapers, 
Inc. 

A  telegram  of 
c  o  n  g  r  atulations 
from  Mr.  Booth, 
resting  in  Cali¬ 
fornia,  was  read 
recently  at  a  din¬ 
ner  given  at  the 
Flint  City  club  by 
the  Flint  Journal 
in  recognition  of 
the  long  service 
of  this  newspa¬ 
per’s  mechanical 
super  intendent. 
He  has  never 
George  Crammond  missed  an  edition. 
.A  booklet  containing  words  of  apprc' 


radio  c^ofumTs,"comics“‘^;‘^V^  -^tion  and  photographs  of  Mr.  Cram- 


has  little  hopes  in  a  typographical  way) 
and  all  the  other  special  needs  is  ade¬ 
quately  covered  in  “Newspaper  Make¬ 
up.”  Mr.  Allen  even  touches  on  the 
use  of  run-of-paper  color  and  does 
the  writer  the  honor  of  recording  the 


mond  at  several  stages  of  his  career 
and  a  gift  were  presented  to  him  at  the 
dinner. 


TO  DISCUSS  HLM  RECORDING 

Plans  for  a  three  session  discussion 
Editor  &  Publish^  finding  that  ‘There  of  film  recording  of  newspapers,  books 
can  be  no  doubt,  in  the  face  of  much  and  periodicals  at  the  Richmond,  Va., 


the  Daily  News  for  the  past  13  years 
aiid  Ed  Dove,  stereotyping  foreman  of 
the  Post-Record  for  several  years,  are 
in  charge  of  this  department.  Bill 
Straight  is  celebrating  his  50th  year  as 
a  stereotyper. 

No  changes  or  additions  in  equip¬ 
ment  were  made  in  the  press  room ; 
iKJth  the  Daily  News  and  Evening  News 
l>eing  printed  on  the  three-unit  Walter 
Scott  high-speed  press  which  was  in¬ 
stalled  at  the  Daily  News  plant  four 
and  one-half  years  ago. 

The  second  problem  which  presented 
itself  was  the  housing  of  the  i)ersonncl 
of  l)Oth  papers  in  the  Daily  News  plant. 

Here  is  how  that  phase  of  the  consoli¬ 
dation  was  worked  out ;  The  Post-Rec¬ 
ord  building  contained  5,400  sq.  ft.  of 
floor  space,  all  of  which  was  utilized 
and,  in  fact,  was  woefullv  over-crowded. 

The  Daily  News  building — a  three- 
story  structure  at  the  corner  of  Pico 
and  Los  .\ngeles  Streets — provided 
40,000  sq.  ft.  of  floor  space,  only  30,186 
of  which  was  in  active  use. 

Prior  to  the  consolidation,  the  remain¬ 
ing  area  on  the  third  floor  was  in  the 
form  of  loft  space,  with  no  partitions, 

A  typical  News  page  one. 
room  and  mail  room  are  now  locatd. 

The  adjoining  property  facing  cm  Los 
Angeles  Street  has  been  leased  and  Mail 
Rooms  and  Loading  Platform  provided 
there. 

The  removal  of  the  Post-Reowd 
plant  took  place  over  the  week-end  of 
February  2,  and  both  the  morning 
Daily  News  and  Los  Angeles  Evening 
News  were  published  with  surprising 
lack  of  confusion  for  the  first  time  un¬ 
der  the  same  roof  and  in  the  saiK 
format  on  Monday  morning,  Febnary 
3.  Since  that  time,  after  one  month's 
operation,  it  has  already  been  definitely 
proved  that  the  consolidation  wu  a 
constructive  step  and  that  its  compk- 
tion  makes  possible  the  economies  and 

Editorial  department  of  the  new  Eve-  increased  efficiency  contemplated, 
ning  News  (foreground)  and  the  Morn¬ 
ing  News  (behind  ceiling-high  glass 
partition).  Better  lighting,  more  space 
and  great  efficiency  are  accomplished 
by  the  change. 


HORROR  SCDE! 
7K1IEDAT 
PARKER  DAM 


IN  the  consolidation  of  the  plants  of  side  sets  th( 
the  Los  Angeles  Evening  News  (for-  tied  copy  an 
merly  Fost-Record )  and  the  Illustrated  while  the  d 
Daily  A'eu’s,  the  proof  copy 

I - — -  two  mam  ob-  papers. 

jectives,  from  an  ilecl 
operating  stand-  ley  was 
A  point,  were  in-  was  ab 

S  creased  efficiency  posing 
and  greater  econ- 

Since  other 
publishers  have 
expressed  interest 
itt  the  manner  in 
which  this  con- 
solidation  was  ef¬ 
fected,  we  are 
glad  to  give  here¬ 
in  a  brief  outline 
of  just  what  steps  were  taken  in  com¬ 
bining  these  two  plants. 

The  first  problem  that  presented  itself 
was  that  of  mechanical  operation. 

Since  Manchester  Boddy  acquired  the 
Post-Record  in  January  of  1935,  that 
property  has  been  publishing  five  daily 
editions ;  the  Daily  News,  three.  This 
meant  that  under  consolidated  operation, 
one  set  of  mechanical  equipment  in  the 
photo-engraving,  composing,  stereotyp¬ 
ing  and  press  departments  would  be  re¬ 
quired  to  produce  a  combined  press-run 
in  excess  of  200,000  copies  daily,  and 
meet  eight  edition  deadlines,  where 
previously  two  sets,  each  in  a  different 
format  and  in  two  separate  plants,  had 
been  used. 

To  successfully  accomplish  this  oper¬ 
ation,  the  following  mechanical  clianges  pl“nf. 
and  additions  were  made; 

Four  Intertype  macliines  were  moved 
from  tlie  Post-Record  plant  to  the  Daily 
News  plant,  increasing  the  total  number 
of  machines  in  the  composing  room  to 
twelve. 


BEFORE 


AFTER 


Manchester  Uuiidy 


Former  editorial  quarters  in  the  Los 
Angeles  Illustrated  Daily  News  build¬ 
ing,  located  on  the  second  floor  of  the 
I.  With  removal  of  the  editorial 
department  to  the  third  floor,  this 
space  has  been  used  for  the  enlarge¬ 
ment  of  the  composing  room. 

tating  greater  total  production  than  was  fionr  covering  or  other  accommodations, 
formerly  possible  under  separate  opera-  This  space  was  transformed  into  well- 
T-  ,  ,,  ,  ,  tion.  Obsolete  equipment  was  replaced  lighted,  well-ventilated  quarters,  housing 

wo  Lu^ows  were  brought  over  {,y  modern  equipment  so  that  the  de-  all  functions  of  the  Editorial  Depart- 
trom  tlie  Post-Record  plant,  while  of  partment  was  entirely  brought  uo  to  ments  of  both  the  morning  and  after- 
formerly  m  operation  date.  The  arrangement  of  this  depart-  noon  papers.  In  addition,  the  Los  An- 
at  the  Daily  News  plant,  one  was  elimi-  ment  was  under  the  supervision  of  geles  headquarters  of  United  Press, 
nated,  making  a  total  of  three  operating  Frank  Weiler,  engraving  foreman  at  the  N.E.A.  and  Acme  are  located  on  this 
Ludlows.  ,  ,  r-,  j  Daily  News  for  the  past  14  years  and  floor. 

One  new  late  modd  Elrod  was  pur-  jack  Allen,  engraving  foreman  at  the  Glass  partitions  separate  the  editorial 
cliased,  equipped  witli  all  inat^ials.  Post-Record  for  ten  years.  departments  of  the  morning  and  after- 

1  his  replaced  mi  old  style  Elrod  in  use  The  stereotyping  department  offered  noon  papers,  while  the  publisher’s  of- 
at  me  Daily  News  plant.  the  most  serious  problem,  since  the  fice,  morgue  and  photographic  depart- 

Oiie  Monotype  material  maker  was  castings  of  the  Daily  News  are  the  ments  are  adjacent  to  both.  Job  print- 
brought  over  from  the  Post-Record,  largest  of  any  paper  in  the  United  ing  and  the  promotion  department,  and 
No  machine  of  this  type  had  formerly  States,  weighing  112  lbs.  with  tail  and  a  sound-proof  radio  broadcasting  room 
been  in  use  at  the  Daily  News.  approximately  68  lbs.  shaved,  and  since  are  also  located  on  this  floor.  In  the 

hour  Ludwig  electric  metal  pots  were  the  hand  equipment  used  by  the  Daily  front  half  of  the  second  floor  are  located 
installed  to  replace  former  gas  burners  News  on  the  morning  side,  where  the  all  of  the  business  and  advertising  of- 
in  use  at  the  Post- Record.  Two  Lud-  time  element  is  not  such  an  important  fices,  where  uniform  glass  partitions 
wig  metal  feeders  were  also  installed  to  factor,  was  definitely  unsuitable  for  separate  each  department  and  enclose 
replace  old  types  at  the  Post- Record.  the  speed  and  precision  required  for  all  private  offices.  These  offices  in- 

Four  Ludlow  cabinets  were  brought  meeting  five  afternoon  edition  dead-  elude  sound-proof  glass-enclosed  clas- 
from  the  Post-Record,  in  addition  to  the  lines.  Accordingly,  a  specially  built  sified  phone  room.  The  rear  half  of 
purchase  ^  of  new%  modern  faces  of  Pony  Autoplate  was  purchased  from  the  second  floor  houses  the  composing 
Bodoni  Ultra  Modem  with  Italic,  12  pt.  the  Wise  Wood  Newspaper  Machinery  and  engraving  rooms, 
to  72  pt.,  and  a  Tempo  series  from  10  Corporation,  together  with  a  six-ton  The  first  floor  is  also  divided  into 
pt.  to  72  pt.  Body  type  was  changed  standard  Autoplate  Furnace  No.  496,  two  sections,  the  front  being  the  loca- 

to  8  pt.  Ideal,  all  twelve  machines  being  brick  lined  with  welded  steel  pot.  tion  of  the  lobby,  circulation  and  au- 

thus  equipped.  Bill  Sraight,  stereotyping  foreman  of  diting  departments;  the  rear,  the  press 

The  floor  plan  was  carefully  studied; 
lighting  scientifically  arranged  to  elimi¬ 
nate  shadows ;  and  the  floor  area  of  the 
composing  room  increased  from  1,920 
square  feet  to  3,288  square  feet.  Lam- 
son  pneumatic  carriers  were  installed 
to  carry  copy  from  the  editorial  rooms 
on  the  third  floor  to  the  composing  room 
on  the  second  floor.  Arrangement  of 


ALUMINUM  USED  IN  INK  | 

Special  Mixture  Made  For  OakUad 
Year  Book 

Aluminum  ink  specially  mixed  fot 
the  Oakland  (Cal.)  'fribmie  was  used 
successfully  as  one  of  four  colors  oo 
the  frontispiece  of  the  Tribune  Year 
Book,  published  February  26. 

The  special  ink  reproduced  the  exaa 
color  of  the  grey  towers  of  the  Saa 
Francisco-Uakland  Bay  Bridge.  Other 
colors  used  in  presenting  a  drawing  bj 
Paul  A.  Schmidt  of  the  bridge  and  the 
Oakland  skyline  were  blue,  Persiaii 
orange  and  black. 

The  Year  Book,  consisting  of  three 
sections  of  32  pages  each  for  a  96  page 
total,  was  print^  tabloid  size  on  the 
regular  presses  of  the  Tribune.  Pr(h 
fuse  illustrations  told  particularly  of 
the  Bay  Bridge,  the  Golden  Gate  Bridge, 
new  U.  S.  Navy  Air  Base,  new  Ala¬ 
meda  County  Courthouse  and  progress 
on  the  Broadway  Tunnel  through  the 
Contra  Costa  hills  back  of  OakU^ 

Plates  were  nickelled  to  obtain  a 
finer  finish  and  obtain  more  durable 
wear  for  a  run  of  150,000  copies. 
production  was  improved  also  by  in¬ 
stallation  of  special  guides  and  gauges 
on  the  presses  under  supervision  of  A 
L.  Lengel,  mechanical  superintended 

These  precautions  made  for  decided 
betterments  in  comparison  with  _  last 
year’s  Year  Book,  the  first  to  be  printed 
in  tabloid  style.  Before  1935,  the  Year 
Books  were  in  magazine  form  and  pa¬ 
per. 

Decision  to  print  the  Year  Book  (H 


BEFORE 


AFTER 


The  aluminum  ink,  actually  an  alumi¬ 
num  powder  suspended  in  oil,  made 
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f  ^  yV'CI  ^PiVERY  day,  in  more  than  900  newspaper  plants 

Y  vi©Il©rQl  ilii©ClnC  S  throughout  the  United  States,  General  Electric 


The  Story  of  GenerapElectiic's 
Printing  Equipment  and  Service 


In  1909,  General  Elec¬ 
tric  pioneered  the 
double-motor  a-c. 
drive  (threading, 
motor  shown  at  left)— 
one  of  many  G-E  con¬ 
tributions  to  the  print¬ 
ing  art 


Every  day,  in  more  than  900  newspaper  plants 
throughout  the  United  States,  General  Electric 
press  drives  and  control  are  performing  efficiently, 
dependably,  and  economically. 

This  daily  record  of  successful  service  is  the  best  testi¬ 
mony  to  the  efficiency  and  economy  of  G-E  press-drive 
equipment.  It  is  a  record  that  is  being  written  in  small 
plants  and  large  plants,  with  a-c.  and  with  d-c.  jjower 
supplies,  on  the  latest-model  high-speed  presses  and  on 
presses  which  have  seen  many  years  of  service. 


General  Electric  re¬ 
search  engineers  keep 
G-E  equipments  o  step 
ahead  inconvenience, 
reliability,  and.  econ¬ 
omy  of  operation-' 


General  Electric 
mokes  o  complete  line 
of  press  drives  and 
control — ^you  get  the 
type  that  best  meets 
your  requiremi^s 


General  Electric  soles 
engineers.' ore  thor¬ 
oughly,  experienced: — 
they  ore  ready  to 
?erve.  you— help  .you 
solve  ;your  press-drive 
problems 


A  nationwide  system 
of  soles  offices,  ware¬ 
houses,  and  service . 
shops  is  maintained 
by  General  Electric 
— prompt  service  is  oar 
close  os  .your  tele-’ 
prhone 


020- IS  1 


In  hundreds  M  news¬ 
paper.  pictnts,  G-E 
presf^drrve  Piid  con¬ 
trol  equipinents  sup¬ 
ply  the  driving  power 
;  fq  priid'  editions  run¬ 
ning  into-  miHions  of 
copies  doily;' 


If  your  pressroom  is  already  equipped  with  G-E  press 
drives  and  control,  you  know  that  G-E  equipment  pays 
dividends  in  efficiency  and  economy  of  operation.  If  it  is 
not  so  equipped,  investigate  the  advantages  that  G-E 
equipment  and  G-E  service  offer  you.  Get  in  touch  with 
the  G-E  office  nearest  you,  or  write  General  Electric, 
Dept.  6  -201,  Schenectady,  N.  Y. 


In  addition  to  press  drives  and  control,  General  Electric 
manufactures  a  complete  line  of  switchboards,  trans¬ 
formers,  cable,  electric  beating  devices,  and  other  elec¬ 
tric  equipment  for  newspaper  plants. 


Extreme  care  was  uken  to  see  tha 
the  trim  of  the  black  mat  conformed 
absolutely  with  the  trim  of  the  preced¬ 
ing  color  mats  to  insure,  as  nearly  « 
possible,  plate  register  on  the  presses. 

The  same  care  was  necessary  each 
time  page  one  was  made  over  for  the 
subsequent  editions  of  the  paper,  and 
only  slight  difficulty  was  experienced 
in  maintaining  the  register  throughout 
the  entire  run. 


CASTONE  CUT  PROCESS 
AROUSES  INTEREST 


Modern  Equipment  for  Improvement 
of  Picture*  Chief  Topic  at  Me* 
chenicid  Roundtable  at  New 
Jersey  Press  Conference 

Modern  equipment  for  the  improve¬ 
ment  of  news  and  advertising  pictures 
was  exhibited  at  the  mechanical  section 
of  the  annual  mid-winter  meeting  of  the 
New  Jersey  Press  Association  held  at 
the  Hotel  Stacy  Trent  in  Trenton,  on 
hfarch  3,  Donald  A.  Johnson,  nroduc- 


Install*  Elaborate  R.  Hoe  Equip, 
ment  For  Magazine,  Comics 

The  IVinnipeg  Tribune  has  just  com¬ 
pleted  installation  of  a  Hck‘  Patented 
Eight-Cylinder  Universal  Unit  Com- 
bination  Multi-Color  and  Black  News¬ 
paper  Web  Perfecting  Press.  Its  capa- 
city  is  of  40,000  four-page  sections  an 
hour,  with  four  colors  on  all  pages. 
After  a  few  weeks  of  oiseration  it  is 
turning  out  the  Saturday  magazine  and 
colored  comic  section,  each  eight  full 
pages. 

The  press  weighs  approximately  100 
tons,  and  is  constructed  in  two  vertical 
tiers  of  four  printing  couples  each.  Au¬ 
tomatic  tension  controls  are  provided. 
The  two  main  drive  shafts  and  all  units 
are  reversible,  and  almost  any  combina¬ 
tion  of  colors  can  be  handled.  The 
folder  is  double — either  side  or  both 
can  be  used  as  required.  The  press  is 


Donald  A.  Johnson,  produc¬ 
tion  manager  of  the  Trenton  Titties. 
acted  as  chairman  of  the  roundtable  dis¬ 
cussion  which  included  the  latest  de¬ 
velopments  in  press  room,  stereotyping, 
composing  room,  and  engraving  equip¬ 
ment  as  well  as  a  display  of  cameras 
and  pictures. 

Great  interest  was  shown  in  the  newly 
developecl  Castone  process  for  making 
cuts  which  will  be  installed  at  the 
Rochester  Democrat  and  Chronicle 
within  the  iiext  six  weeks.  Under  this 
prcKess,  which  was  the  idea  of  Frank 
E.  Gannett  and  which  was  evolved  Herald,  secretary, 

through  his  efforts  by  the  Castone  Cor-  jpf|  jq  right:  James  Kerney,  Ji 

poration  m  Rochester,  cuts  can  be  made  Governor  Hoffman; 
on  the  die  casting  machine,  using  or¬ 
dinary  Linotype  metal. 

J.  A.  Burke,  production  manager  of  ing  reflection  in  the  photography  of  win-  for  general  newspap 
the  Gannett  Newspapers,  who  told  of  dow  displays,  or  objects  with  polished  camera.  He  showed 
the  process,  stated  that  it  should  pro-  surfaces,  the  Pola- Screen  should  im-  in  the  Times  press  : 
vide  the  small  newspaper  office  with  an  prove  the  definition  of  photographs,  ac-  camera  which  shoi 
opportunity  to  make  its  own  advertising  cording  to  Mr.  Johnson,  who  showed  actual  operation, 
layouts  when  used  in  connection  with  pictures  taken  by  his  cameramen  with  caught  the  detail  s 
the  photo-print  system  introduced  at  the  the  aid  of  the  screen.  Pictures  of  could  read  the  hea( 
Boston  Herald  Traveler,  by  C.  W.  fine  fabrics  and  fine  furniture  can  now  papers  on  the  press 
Govier.  be  obtained  showing  all  the  detail  which  _  Leading  a  discuss 

The  Castone  process  is  cheaper  and  previously  has  been  lost  in  the  reflec-  is  best  suited  for  r 
faster  than  the  wet  plate  process  and  tions  of  light,  he  said.  He  also  offered  Johnson  showed  rej 
does- not  involve  the  use  of  chemicals,  he  the  hope  that  it  might  prove  useful  in  85  screen  cuts  made 
said.  the  photo-engraver’s  camera  by  elimi-  tograph.  He  point 

Another  recent  development  displayed  nating  the  reflections  from  glossy  prints,  screen  cut  had  bro 
at  the  meeting  was  the  Pola- Screen  Mr.  Johnson  also  exhibited  various  lietter  than  either  o 
which  was  developed  by  Eastman  Kodak  cameras  used  by  the  Trenton  Times  was  better  adapted 
for  polarizing  light  rays.  By  eliminat-  photographers,  especially  recommending  advertising  layouts. 

FIX  IN  COLOR  TAKENT  to  New  York  to  study  the  possibilities.  He  was  back  in 
PDIMTCn  CAmiC  r»AV  *  from  the  photographic  and  the  after  1  a.  m.,  and  a: 

ilUlN  1  HU  oAlVllL  U/Vl  mechanical  end.  At  the  same  time.  H.  the  necessary  dye  s 

,  L.  Foster,  mechanical  superintendent,  ing  ready.  The  ci 
Minneapolis  Journal  Rushes  Through  gaul  Burnett,  head  artist,  attended  made  from  the  film. 

Color  Processes  to  Print  New*  the  Chicago  Tribune  color  conference  used,  and  several  i 

Picture  Taken  12:30  a.m.,  in  in  Chicago.  •'^t  3  a.  m.  the 

Regular  12:30  p.m.  Edition  Poague  returned  from  New  York  handed  to  a  crew  o 

-  with  the  necessary  equipment  to  take  strippers,  etchers  : 

especial  to  Editok  &  Pubushek)  natural-color  photographs.  Only  slight  a.  m.  the  plates  W( 

Minneapolis,  Minn.,  Mar.  2 — News-  revisions  were  necessary  in  the  exist-  first  color  proof  w; 
paper  history  was  made  here  Feb.  27,  ing  mechanical  set-up.  page  was  made  u 

when  the  Minneapolis  Journal  appeared  Wednesday  afternoon  just  after  lunch  were  then  molded  a 
on  the  street  at  its  usual  time  with  a  Managing  Editor  Adams  gave  the  the  black  plate  of 
four  column  9j4-inch  natural-color  signal  to  “go”  and  a  hunt  was  on  for  back  until  the  regi 
news  photograph,  taken  the  same  day,  a  suitable  subject.  That  night  as  mid-  be  set  and  assembl 
prominently  displayed  on  page  one.  night  grew  near.  Poague  sat  in  the  at  its  regular  schet 


Governor  Hoffman  was  a  guest  speaker  at  the  banquet  of  the  New  Jersey  Press 
Association  in  Trenton  last  week.  Standing,  left  to  right:  John  Cleft,  Summit 
W.  R.  B.  Mason,  Bound  Brook  Chronicle,  treasurer;  seated, 
Jr.,  vice-president  of  Trenton  Times  Newspapers; 
Waller  Dear,  general  manager  of  the  Jersey  Journal 


used  to  ensure  the  best  i»ssible  results. 
Matrices  are  registered  in  a  Hoe  reg¬ 
ister  rack.  Plates  are  cast  in  a  vacuum 


ister  rack.  _ 

type  curved  mould,  in  which  a  differ¬ 
ential  water-cooling  arrangement  pr^ 
vents  any  possible  distortion  or  defor- 
A  combination  shaver  and  cut- 


mation.  _ 

ting-off  cylinder  bevels  the  edges  and 
shaves  the  inside  of  the  plates  in  one 
operation  at  the  rate  of  one  plate  in 
30  seconds.  The  finish  is  uniform  to 
within  1-1, 000th  inch. 

Other  recent  purchases  by  the  Trib¬ 
une  include  new  rollers  and  automatic 


‘30-LlNE’ 


For  Better  Presswork 


PRESS  BLANKETS 
INKING  ROLLERS 
MOLDING  BLANKETS 


Write  for  Booklet 
Vulcan  Money-Saving 
Products  for  Newspapers 


VULCAN  PROOFING  CO. 

1st  Ave.  and  58th  St.,  Brooklyn,  N.  Y. 
Seattle,  Wash.,  Ralph  Leber  Co.,  Inc. 
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Th  ere  is  an  Ideal  Sales 
or  Service  Station  near 
your  plant  ready  to  help 
you  to  meet  schedules. 

CHICAGO 
NEW  YORK 
ATLANTA 
BOSTON 
CINCINNATI 
CLEVELAND 
DALLAS 
DETROIT 
HOUSTON 
MILWAUKEE 
PHILADELPHIA 
ST.  LOUIS 
SAN  FRANCISCO 


MEETING  SCHEDULES 
HOLDS  CONFIDENCE 


Meeting  mail  schedules  and  edition 

deadlines  is  the  prime  concern  of  every 
newspaper.  But  the  pride  of  every  publisher 
is  a  clean,  sharp,  beautifully  printed  sheet. 

Quality  need  not  be  sacrificed  on  account  of 
time  pressure — if  your  newspaper  press  is 
equipped  with  Ideal  DX  Synthetic  rollers. 

These  rollers,  softer  than  the  usual  rubber 
newspaper  rollers,  perform  smoothly  and  effi¬ 
ciently  without  undue  swelling  and  produce 
sharper,  clearer  prints. 

Ideal  DX  rollers  are  new  and  of  proved  merit. 
Nothing  like  them  has  ever  before  been 
offered,  because  the  synthetic  rubber  used  in 


them  has  been  compounded  by  a  new  method 
known  only  to  Ideal. 

Except  for  their  resilience  and  high  glass  finish. 
Ideal  DX  Synthetic  rollers  look  like  any  rub¬ 
ber  newspaper  roller.  Every  manufacturing 
operation  is  thoroughly  checked.  Quality  and 
speedy  delivery  are  assured  with  DX  rollers. 

Years  of  research  and  manufacturing  experi¬ 
ence  are  back  of  Ideal  rollers.  They  have  been 
the  favored  roller  on  other  types  of  presses, 
and  now  in  newspaper  pressrooms  the  DX 
Synthetic  Newspaper  roller  is  becoming 


IDEAL  ROLLER  &  MANUFACTURING  COMPANY 

CHICAGO  •  •  •  NEW  YORK 
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TRANSCRIPT  ACCOUNTING 
PLAN  DESCRIBED 


{Continued  jrotn  page  V) 


mg  Room  Production  and  I^bor  Costs.  MAKING  A  LEAD  BASE 

This  sheet  has  the  following  headings  |70P  I  r'l  TTQ 

and  sub-headings  and  comparisons  with  rLIK  LiLlv.^ALi  ID 

“Last  Week”  and  “Last  Year.”  .  — — ;  d  •  .  i 

A  study  of  the  chart  below  and  those  Oroville  (Cal.)  Mercury-Register  In 


T*‘  — 

Oroville  Mercurv’  •««« 


.....  .on  page  V  is  ample  description  of  the 

partment,  Advertising  department,  and  entries  necessary  to  put  their  simple 


the  composing  room. 


system  into  operation.  The  cost  is  small 


The  next  and  last  sheet  is  headed  and  one  clerk  can  easily  take  care  of 
“.Analysis  and  Comparisons  of  Compos-  250  or  more  employees. 


augurates  Its  New  Engraving  De¬ 
partment  With  Edition  Carrying 
All  Pix  on  Page  One 


«•  hi  ih  Wiiiriiip 


BOSTON  Tn4NSCR]PT 

CMspMliioM  DepartmMii 


Daily  Work  Sheet 


IMSTRCCTtONM  ’  Draw  hortzontal  Una  from  doubi*  nil*  to  doubi*  rui*  immNltAtaty  aft«r  ttm*  ot  bstumlM  tAd  •ndtnc 


dAilr  ankMiulf  and  inmeduwiy  otter  Ume  at  cosxpleUon  at  cnch  aaaif&mant.  xnarkinc 


Dated  nuinbar  of  tha  ctaaa  of  work  prrfam.«d  When  directed  by  Ad  Oeek.  write  aleo  tn  aeme  apdue  the  name  at  advertiew 
end  alee  of  ad  Do  not  uee  .larrow  rt^t-hand  ooiumne  or  at**ne  at  bottotn  Mart  X  for  Itmefa  ttme  and  time  out. 
S^AU  Units  at  Time  Comprisinf  aa  taiployee’a  Daily  Schedule  Must  Be  Reeorded.  Pay  RoU  It  Oomplled  from  TIiIb  WorfcSheei- 


Maclunr— Headings,  Legends,  etc.  2 

Uachlne — Body  . 'Measured)  3 

Machine— Body  ..  ..  (Time  Work)  3X 

Hand  Stock  Tables .  4 

Supennsloo  . .  S 

Copy  Cutting  .  6 

Bank  and  Proof  Press .  7 

Corrections — Hand  . 10 

Correcuons— Machine . 11 


Having  experimented  with  a  one-man  CM  Wk' 

photo-engraving  plant  for  a  little  more  1^  _ 
than  a  month,  the  Orotnlle  (Cal.)  Mer-  smidi'  '  i 

cury-Registcr  on  Feb.  26  appeared  with  j  9  aa  I*®®...  ; 

an  annnuncement  number  in  which  a  ft  CTr.TU .  i  III  4'!. 

full  first  page  of  local  pictures  was  >u'  MBlfiKV'j- ;KiH|  ua. 

the  principal  feature.  "  *1'  i!""l 

.\n  announcement  in  the  center  of  »  ~  -1  '  B  I  i 

page  one  pointed  out  that  the  Mercury 
is  the  first  newspaper  plant  in  Califor- 
nia  north  of  Sacramento  to  own  a  Hh 

photo-engraving  plant  and  that  in  the 
entire  state  not  more  than  15  cities  have 

newspapers  with  engraving  plants.  ^ - — 

Oroville  is  a  city  of  less  than  4,000  Every  cut.  piece  of  type,  border  and 


ADVERTISING: 

Otsplsy— Hand  . 13 

DlspUv— Msclune . 14 

Classified— Hand  . . . 13 

Classified— Machine  . 14 

National  and  Local  Plate . 17 

Supervision  . .* . IB 

Markup  . 19 

Advertiser^'  Alterations  . 20 

OfBce  Correctijns  . 22 

Extra  Proofs  for  Advertisers . 31 

ProniuUoo  Advertising  . 32 


population.  The  Mercury,  published  by  page  one  of  the  “Engraving 

Dan  L.  Beebe,  is  a  daily.  Number  (above I,  in  the  (hovilU 

Every  page  except  one  of  the  eight-  ^^f’cury-Register  produced  re¬ 
page  edition  had  one  or  more  local  cuts.  ^  **  1  '”t  ^  "‘‘'^'■paper’s 

Four  advertisements  featured  large  lo- _ ^ 

cal  cuts.  In  three  of  them  local  girls - - ~ 

modeled  new  spring  dresses.  In  the  the  Public  for  Private  Use.”  Dan,  Jr, 


fourth  a  tittle  boy  was  handing  a  sand¬ 
wich  to  his  girl  friend  while  his  pet 


is  fresh  out  of  high  school. 

The  engraving  plant  is  housed  in  a 


dog  looked  eagerly  on  This  picture  u)  by  12-foc.t  enclosure,  with  its  own 
illustrated  the  ad  of  a  bakery  of  which  dark  room,  size  4  feet  by  five. 


MAKEUP: 

New*  .  B 

Tabloid  .  9 

ClaasUud  Advert4K:ng  . 21 


the  boy*s  father  was  the  owner. 

These  pictures  as  well  as  the  news 

pictures  in  the  paper  came  up  clearly  SALINAS  PLANT  ENLARGEMENT 


and  created  much  comment. 


PROOF  READING: 

New*  . 

Advert'^g  . 


HU  CiCdlCU  lllUCll  CUlllUlClIi.  •  V  .  • 

.  ui-  .  J  1  hollowing  Its  recent  incorporation. 
The  Mercury  has  established  a  rule  the  Independent  Printing  and  Publish^ 


Machinists.  Electrician,  etc . 24 

Distribution  and  Care  of  Material  23 

Material  Making  . 26 

Ingot  Casting  . 27 

copy  Wait  . 28 

Machine  Walt  . 29 

Mailing  List  . 30 

Job  Work— PaM  . 33 

Job  Work— O^Mitmental  . 34 

MlaeeUaneous  . 35 


that  all  local  cuts  shall  appear  on  second  Co.,  Salinas,  Cal.,  has  laid  plans  for 
impression  pages,  and  most  of  the  pic-  further  plant  enlargement,  the  fourth 


tures  of  this  edition  were  on  those  in  two  years,  and  has  completed  in- 
pages.  Page  3  of  the  paper  was  given  stallation  of  a  photo-engraving  depart- 


the  ordinary  page  1  make-up. 


ment.  The  company,  of  which  W.  H. 


Not  wishing  to  buy  hardwood  mount-  Buntin  has  lieen  elected  president  of  the 
ings  for  cuts,  the  paper  hit  on  the  idea  board,  publishes  the  Salinas  Independent 


of  mounting  the  zincs  on  lead.  It  casts  the  Castroyille  (Cal.)  News.  R. 
these  mounts  in  large  size  over  a  large  J-  Pelunis  is  vice-president  and  A.  B. 


■V  Aak  m  tB.tn,ctM  n  DouM.  i»-iJ34  piccc  of  zinc  that  had  been  covered  with  Cupp,  secretary-treasurer. 

™  - L—.  newsprint.  T^is  makes  them  exactly _ 

_ without  .uu>»i»t.e.. _ Tam  u»m . — . .  the  right  height.  The  zinc  cuts  are  ^ _ 

'  »u.  j  glued  to  the  lead  and  placed  in  a  JOP 

_  _  letter  press,  where  they  remain  half  an  *' 

ELECTRIC  EYE  CONTROL  as  a  remote  switch  to  shut  off  the  oil  ^1^'^b^'^usef^T^etonr'and  I  I  ^  B 

ON  OIL  BURNER  S  tSuLd.'sLaged  from  a  local  aolo-  T  ttSl 

-  the  fire  out  When  the  oil  valve  is  repair  shop.  _ 

Following  Fatal  Explosion,  Chief  ^eady  for  service  again  the  amber  lights  Mr.  Beebe,  who  is  his  own  staff  pho-  WOR 


Mr.  Beebe,  who  is  his  own  staff  pho- 


Electrician  of  Kansas  City  Journal- 
Post  Works  Out  Arrangement  To 
Prevent  Recurrence,  Save  Fuel 


come  on  and  when  the  burners  are  in  tographer,  did  his  first  news-camera 


operation  the  green  lights  show. 


work  as  a  cub  reporter  for  the  Induin' 


for 

Fast 

WORK 


In  connection  with  this  system  Fehr-  apolis  News  in  1912.  Harry  Palmer, 
enbach  installed  the  CR7505  photo  then  city  editor  of  the  News,  allow^ 


Following  an  oil  burner  explosion  in  electric  relays  made  by  the  General  Beebe  to  bolster  his  small  wage  by 
the  engine  room  of  the  Kansas  City  Electric  Company  to  act  as  an  eye  on  writing  features  and  illus^atmg  thm 
Journal-Post  last  year,  resulting  in  fatal  the  fire.  Should  the  fire  go  out  for  with  his  camera.  Mr.  B^be  finds  that 
bums  to  an  engineer,  the  management  any  reason,  the  valve  instantly  closes  early  experience  invaluable  in  making 
of  the  plant  and  insurance  engineers  and  shuts  off  the  supply  of  oil  to  the  his  pictures  “newsy, 
determined  something  would  have  to  be  burners  within  1/15  of  a  second.  The  operator  of  the  engraving  plant 

done  to  control  the  oil  burners  should  The  oil  supply  will  be  shut  off  should  is  the  publisher’s  son,  Dan,  Jr.  His 
the  engineer  be  off  guard.  the  electric  eye  go  defective;  if  the  oil  first  cut,  made  while  at  an  informal 

This  particular  explosion  occurred  pressure  drops  to  a  certain  point  or  if  school  conducted  by  A1  Flaherty,  Coast 
when  the  engineer,  returning  to  the  the  main  supply  of  power  should  go  agent  for  the  engraving  equipment,  was 
engine  room,  found  the  fire  was  out  out,  the  valve  likewise  would  be  clos^.  of  a  line  of  “privies”  made  by  WPA 
When  he  lighted  it,  the  accumulated  Should  anything  happen  in  the  boiler  workers.  This  cut  appeared  in  the 


When  late  news  is  break¬ 
ing  . .  .  the  presses  yawn¬ 
ing  for  plates  .  .  .  that’s 
when 


The  oil  supply  will  be  shut  off  should  is  the  publisher’s  son,  Dan,  Jr.  His 
the  electric  eye  go  defective;  if  the  oil  first  cut,  made  while  at  an  informal 


When  he  lighted  it,  the  accumulated 
gases  exploded. 


This  cut  appeared  in  the 


MORLEY 

MATS 


After  a  survey  of  the  situation,  Dan  shut  the  fire  off,  they  could  pull  the 
Fehrenbach,  chief  electrician  for  the  main  switch  in  the  power  room  and 


room  where  someone  could  not  get  to  announcement  edition  headed  “Built  by 


Journal-Post,  went  to  his  workshop  shut  the  fire  off  in  the  boilers. 


where  he  assembled  some  materials.  In  Each  of  the  two  boilers  is  equipped 


two  months  he  had  perfected  and  in-  with  this  device  and  should  one  fire  go 
stalled  with  the  aid  of  Bert  Stevens,  out,  the  other  will  do  likewise. 


chief  engineer,  a  device  which  provided  With  the  midget  photo-electric  relay 


3MANUAM.  OF 

STEREOTYPING 


perfect  and  safe  control  of  the  oil  fires.  CR7505  K1  Fehrenbach’s  system  uses 
Although  experts  from  large  engi-  a  special  cable  from  a  PJ-23  photo-tube 


neering  companies  scouted  Fehrenbach’s  which  sets  in  the  fire  door.  Using  the 
plan,  they  since  have  witnessed  it  in  fire  as  a  medium,  this  cable  is  of  a 


operation  and  have  given  it  unqualified  special  construction  to  minimize  leak- 
approval.  The  new  system  has  been  age  between  the  conductors  individually 


in  operation  day  and  night  since  Nov.  and  between  the  conductors  and  ground 


1  in  the  Journal-Post  engine  room  and  this  photo-tube  is  a  very  high  im- 


has  not  been  guilty  of  one  faulty  per 
formance. 


pedence  device.  Small  changes  in  leak¬ 
age  or  capacity  would  impair  the  opera- 


A  Story  of  the  History,  Equip¬ 
ment,  Materials  and  Manipula¬ 
tions  of  Stereotyping,  including 
a  glossary  and  encyclopedia  of 
terms,  agents  and  practices 
told  in  80,000  words. 


are  worth  their  weight  in 
platinum!  They  give  deep, 
clear  impressions  that  pro¬ 
duce  clean-printing  stereos 
. . .  and  require  only  mod¬ 
erate  moulding-pressure 
that  protects  type  and 
cuts;  prolongs  life  of 
moulding  blankets. 


Fehrenbach  control  system  has  as  its  tion  of  the  liioto-electric  relay.  The  ^  copy*  remittance  may 


main  part  the  electric  eye  placed  in  the  two  conductors  are  surrounded  by  accompany  order,  or  pay  post- 


Big  newspapers  .  .  .  and 
little  ones,  too  .  .  .  can  do 
their  best  work  with 
Morley  Mats. 


shields  which  are  connected  to  one  of 


In  connection  with  this  there  is  a  the  prongs  of  the  plug.  When  the  plug 


control  panel  installed  over  the  engi-  is  inserted  in  the  photo-electric  relay 


man  on  delivery,  make  checks 
and  money  orders  payable  to 


neer’s  desk.  This  panel  is  equipM  connected  automatically  to 

with  relays,  push  button,  signal  lights  the  frame  of  the  photo-electric  relay. 


and  a  control  switch.  The  relays  take  which  should  be  well  grounded. 


JOSEPH  GOGGIN 

17SI  Nmrth  U  CImirm  Atmnue,  CHICAGO,  ILL. 


I 


care  of  the  oil  switch  which  feeds  oil  With  this  device  installed  in  the 


to  the  burners.  The  push  button  serves  boilers  there  is  also  a  saving  on  oil. 


MORLEY  BUTTON 

Manufacturing  Company 
Portsmouth,  New  Hampshire 
New  York  Office,  46  East  lltb  Street 
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halftone  inventor 

STILL  IS  ACTIVE 

prt^rick  Ives  Lo«t  Millions  of  Dol¬ 
lars  Because  His  Perfection  of  En> 
graving  Process  Was  Not  Patented 
_ Working  on  Color  Photography 

As  editors  cverywliere  rushed  through 
futs  to  illustrate  the  world’s  events 
Feb.  17,  Frederic  Eugene  Ives,  the  man 
«ho  made  all  this  |)Ossible  with  his 
invention  i)erfccting  the  half-tone  en¬ 
graving  process  several  generations  ago, 


small  i)rofits  from  the  sale  of  color 
film  materials  to  amateur  enthusiasts. 

"May lie  1  could  make  a  lot  of  money 
with  it,”  he  commented,  "but  I  have 
enough  for  my  simple  needs  and  I 
don't  want  any  more.  All  I  want  to 
do  is  give  a  lift  to  those  who  share 
my  enthusiasm  for  color.” 

Ives,  the  son  of  a  Litchfield,  Conn., 
farmer  who  called  him  “a  weakling  and 
a  dreamer,”  has  spent  most  of  his  life 
in  niiladelphia.  He  came  here  in  1879 
from  Cornell  University,  which  em¬ 
ployed  him  as  a  photographer  and  en¬ 
couraged  his  experiments. 


SAVE  TIME 


MONEY  AND  LABOR 


READY-CUT 

STRIPS 


Superior  Gummed  Packing  Felt 


Mr.  Ives  in  his 

»as  quietly  celebrating  his  80th  birth¬ 
day  in  a  modest  North  Philadelphia 
apartment. 

The  "father  of  the  half-tone”  was 
tendered  a  dinner  by  a  small  group  of 
iriends  in  his  apartment.  He  received 
numerous  messages  of  congratulation 
on  passing  his  80th  milestone  but  con¬ 
tinued  as  usual  with  his  never-ending 
experiments  in  the  photographic  field. 

During  his  lifetime  Ives  has  never 
made  more  money  "than  the  average 
bricklayer’s  wages,”  despite  the  fact  he 
gave  to  the  world  the  first  half-tone 
and  the  first  color  photograph.  All 
color  photography  today,  including  that 
used  in  motion  pictures,  is  based  on  his 
processes. 

The  inventor,  however,  doesn’t  want 
n»ney.  He  is  satisfied  in  the  fulfill¬ 
ment  of  a  dream  he  had  more  than  70 
jears  ago — a  dream  of  seeing  the  world 
in  colors  through  the  lens  of  a  camera. 

He  still  toils  in  a  little  third-fioor 
workshop  over  his  apartment  with  his 
cameras,  his  acids  and  dyes,  trying  to 
devise  new  and  simpler  means  of  trans¬ 
lating  that  color  to  celluloid.  Some¬ 
what  enfeebled  by  age  and  nearly  blind 
in  one  eye,  he  no  longer  can  work  as 
fast  as  he  once  did,  but  he  now  has 
the  assistance  of  a  Texas  camera  en¬ 
thusiast,  C.  Harrison  Conroy,  who  does 
the  camera  work,  the  dark-room  work 
^  most  of  the  experiments  as  Ives 
furnishes  the  directions.  Conroy  came 
here  two  years  ago  to  learn  color 
photography  from  Ives  and  stayed  on, 
litw  bringing  his  family  here. 

“He’s  my  eyes  and  ears  and  hands,” 
Ae  aged  inventor  said  of  Conroy,  “and 
together  we  are  developing  new,  simpli¬ 
fied  processes  which  eventually  will 
ttake  amateur  color  photography  as 
commonplace  as  ordinary  black-and- 
white  camera  work  is  today.” 

Ives  has  had  patents  on  more  than 
70  of  his  photographic  processes,  but 
tiearly  all  of  them  have  long  since  run 
put,  so  he  derives  no  income  from  his 
tnventions. 

At  present  he  is  living  on  money  the 
Eastman  Kodak  Compajiy  paid  him 
yws  ago  for  the  patent  rights  on  two 
of  his  inventions,  he  said,  and  on  the 


Laboratory 

He  became  interested  in  photography 
when  he  worked  in  his  boyhood  as  a 
printer  on  the  Litchfield  Inquirer.  Be¬ 
fore  he  was  17  he  was  a  journeyman. 

It  was  his  position  at  Cornell  that 
gave  him  the  coveted  opportunity  and 
encouragement  to  experiment  with  the 
photo-engraving  process  he  dreamed 
about.  He  soon  devised  and  perfected 
a  practical  process  for  making  printing 
plates  from  line  drawings. 

“By  this  process,”  he  said,  “I  made 
illustrations  for  the  college  paper, 
Cocagne,  but  was  at  the  same  time 
trying  to  devise  a  practical  method  of 
making  printing  plates  direct  from 
ordinary  photographs.  I  got  the  cor¬ 
rect  idea  in  1878.” 

Sensing  the  importance  of  his  dis¬ 
covery,  Ives  obtained  a  position  with 
a  Philadelphia  firm.  Grosscup  &  West, 
which  put  the  half-tone  process  on  a 
commercial  basis  three  years  later. 

Because  of  that  firm’s  fear  that  the 
half-tone  idea  would  be  copied  if  it 
were  patented,  Ives  never  registered 
his  rights  to  it  in  Washington — and 
thereby  lost  several  millions  of  dollars. 


A  Knowledge 


OF  THE  No.  325  Vandorcook  Power  Proving 
Machine  is  essential  to  the  inionned  pro¬ 
duction  executive. 

Complete  description  euid  prices  will  be 
mailed  upon  request. 

Vandercook  &  Sons,  Inc. 

914  North  Kilpatrick  Avenue.  Chicago 


Available  in  any  width  from 
^  up.  Any  Length 


THERE'S 


NO  EXTRA 
CHARGE 

FOR  CUTTING  INTO  STRIPS 

Write  for  our  reduced  prices 


AMERICAN  PUBLISHERS  SUPPLY 
BOX  131  WEST  LYNN,  MASS. 


JfempaperJrchitecturc  ^  Cn^ineertn(f 


Cievla^f  Chts 


cast  a  mold  of  rubber  stamp  putty  i| 
taken  ott,  and  when  this  hardens,  tht 
rubber  type  molded  in  it.  The  rubber 
is  tlien  placed  in  a  vulcanizer  for  thirty 
minutes,  under  45  pounds  pressure. 

io  secure  exact  registration  of  the 
color  and  black,  a  black  and  white  proof 
of  the  copy  is  placed  on  a  proof  bed 
in  the  position  it  will  occupy  on  the 
page,  'lacks  are  set  at  the  corners  of 
the  lines  which  will  be  run  in  color 
with  their  faints  upward.  A  cylinder 
the  same  circumference  of  the  color 
cylinder  on  the  press,  to  which  a  blank 
draw  sheet  lias  l^en  clamped,  is  then  ria 
over  the  proof,  the  draw  sheet  picli^ 
up  the  tacks  and  thus  marking  the  posi¬ 
tions  where  the  type  is  to  be  plarfd. 
Without  removing  the  draw  sheet,  the 
sections  of  rubber  type  are  fitted  into 
position  and  fastened  with  gummed  pa¬ 
per.  Then  the  draw  sheet  is  transferred 
to  the  press  cylinder,  and  is  ready  for 
printing. 

It  requires  from  an  hour  to  an  hour 
and  a  half  actual  time  to  make  the 
color  type  and  set  it  on  the  press.  Due 
'.o  the  fact  that  much  of  this  time  is 
;onsumed  in  allowing  the  mold  and  the 
rubber  to  dry  and  set,  it  is  possible  for 
the  pressman  to  go  about  his  regular 
work  during  a  great  part  of  this  time. 

When  two  color  units  are  used,  the 
second  is  attached  to  the  press  imme¬ 
diately  over  the  infeed  cylinder,  in  the 
same  manner  as  the  other. 

W'atkins  has  been  a  member  of  the 
News-Post  mechanical  force  for  ten 

_ _ _ _  _  years.  He  has  been  figuring  out  the 

ink  flow  at  the  fountain  is  controlied  by  kinks  of  his  color  system  most  of  the 
keys,  the  same  as  for  black.  Regula-  time,  and  about  a  year  ago,  with  the 
tion  newspaper  color  inks  are  used.  encouragement  of  Walter  Marto,  busi- 
The  color  cylinder  is  equipped  with  'n^'iager  of  the  paper,  con^ru^ 

a  raw  of  clamps  along  its  length  to  Practical  model,  hor  the  first 

grip  and  hold  the  draw  sheet  on  which  ™«"‘hs  color  was  used  in  the  paper 
the  rulrher  tvpe  is  mounted.  experimentally  for  the  newspapr  s  oira 

promotion  work,  l^te  last  spring  it  was 

-  offered  to  advertisers  for  the  lirst  time. 

There  were  still  adjustments  in  the 
,  technique  to  be  made,  and  it  has  been 

.  lierfected  only  the  last  six  months. 

Many  of  the  effects  achieved  with 
the  unit,  such  as  the  use  of  a  benday 
^  color  block  over  a  black  and  white  half 

tone,  arc  the  result  of  Marto’s  sugges- 
I  lions.  They  are  now  planning  an  ex- 


SCOTT  DOUBLE  SEXTUPLE  IN  BRISBANE  TELEGRAPH 


The  press  in  the  composite  photo  showing  the  Brisbane  instullalioii  is  a  Scott  Standard-High-Speed  Straight- 
Unit  Double-Sextuple  Press — composed  of  six  four-page-wide  Scott  Printing  Units  (two  of  which  are  equipped 
with  single  color  plate  cylinder  attachment),  twp  four-page-wide  Scott  Fudge  Units  arranged  for  single  and 
double  column  fudge  boxes,  also  with  seal  edition  indicators  and  ‘'News  Pointer  Indexes"  for  directing  special 
attention  to  special  features  or  News  Items,  two  Scott  3  to  2  Ratio  Double  Folders,  individual  angle  bars  over 
each  printing  unit,  six  Scott  three-roll  magazine  reels  with  Jones  .Automatic  Web  Tension  Governors,  and  solid 
cast  iron  substructure. 

Provision  has  been  made  both  in  the  press  design  and  in  its  installation  in  the  Brisbane  Telegraph  pressroom 
for  adding  units  at  any  future  time. 

The  Scott  presses  above  were  selected  for  the  Brisbane  (Australia)  Telegraph  by  Thomas  H.  Grozier.  for  manv 
years  mechanical  superintendent  of  the  Sydney  Morning  Herald,  who.  by  special  permission  from  the  Sydney  Herald, 
acted  as  consulting  engineer  for  the  Brisbane  Telegraph  in  the  selection  and  purchase  of  all  its  new  equipment. 
Mr.  Grozier,  between  May  1934  and  February  1935,  made  a  nine  months  trip  to  the  United  Stales,  Canada.  Eng¬ 
land.  Holland.  (Germany,  Switzerland  and  France. 


FLAT-BED  WEB  PRESSMAN  WORKS  OUT 
RUBBER  TYPE  FOR  COLOR  ADS 


Simple  Foimtain  Added  to  Goss  Comet  Press  by  Monrovia  (Cal.) 
News-Post  at  Cost  of  $500,  Installed — Rubber  Good  (or 
20,000  Impressions  for  Spot  Color  Work 

Through  the  ingenuity  of  Edward 
Watkins,  its  head  pressman,  the 
Monrovia  (Cal.)  Xeu's-Post,  a  daily  of 
less  than  2,000  circulation,  is  providing 
color  for  its  local  and  national  advertis¬ 
ers  with  almost  the  same  flexibility  as 
that  of  the  metroiiolitan  press.  The 
News-Post  is  one  of  the  Copley  South- 
ernern  California  chain  of  papers. 

The  color  feat  is  being  accomplished 
through  a  simple  color  deck  for  flatbed 
presses,  the  invention  of  Watkins,  with 
which  one,  two  or  three  colors  and 
black  are  available  on  the  same  run.  It 
can  be  installed  on  any  make  of  tlatbed 
for  approximately  one-third  the  cost  of 
other  available  units,  and  has  a  distinct 
advantage  over  tlie  others  in  tnat  it 
requires  no  additional  power  for  opera¬ 
tion,  and  it  does  not  r^uce  the  produc¬ 
tion  capacity  of  the  press. 

Virtually  its  only  limitation  is  that 
only  one  color  can  be  used  in  a  siKJt, 
although  it  is  ixissible  to  use  two  colors 
on  a  page  if  needed.  Color  may  be  used 
with  or  over  black,  but  additional  tints 
cannot  be  used  in  the  same  space.  This 
is  because  all  the  color  work,  whether 
one  or  two  are  being  used,  is  run  off 
one  auxilliary  cylinder  at  the  same  time. 

No  re-webbing  of  the  press  is  required. 

Using  one  unit,  color  is  possible  on 
half  of  the  press’  page  cajiacity.  With 
two  units,  color  may  be  used  on  every 
page.  Watkins  is  receiving  patents 
on  his  development,  and  is  negotiating 
with  a  press  manufacturer  to  produce 
the  units  commercially.  He  estimates 
that  he  can  install  the  units  at  a  cost 
of  $500  each. 

-An  unusual  feature  of  the  invention 
is  the  use  of  rubber  type,  similar  to 
rubber  stamp  material,  in  place  of  metal 
for  the  color  impressions.  This  type, 
made  of  rubber  obtained  from  the  Los 
.Angeles  Rubber  Stamp  Co.,  has  stood 
up  under  20,000  impressions  on  the 
News-Post  Goss  Comet  press.  The 
plates  are  turned  out  and  vulcanized 
under  45  pounds  pressure  in  the  news¬ 
paper’s  plant,  following  the  usual  pro¬ 
cedure  for  making  rubber  stamps.  The 
rubber  is  unaffected  b\'  changing 
weather  conditions. 

The  color  unit  itself  consists  of  a  sin¬ 
gle  cylinder,  page-depth  in  circumfer¬ 
ence,  less  the  thickness  of  the  rubber 
type  and  the  draw  sheet  on  which  the 
type  is  mounted;  a  set  of  ink  rollers. 


UfTiifUSf, 


DEPeNDABU* 

UNIEOkM 


Certified 

DRY  MATS 


Reduce  pressure  in  mold¬ 
ing,  save  time  in  scorch¬ 
ing  and  cast  with  less 
heat.  Reliable  for  every 
dry  mat  need. 

L  CERTinED  DRY  MAT  CORPORATION 
MAMSON  AVE.NUE  NEW  YORK.  N.ir. 

MADE  Ot  TUE  U-fwE. 
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£Cicstein  to  cutler-hammer 

At«oci*te<l  With  Electrical 
Control  Concern  In  1910 

Cutler-Hammer,  Inc.  of  Milwaukee, 
^ufacturers  of  electrical  control  ap- 
oratus,  recently  announced  the  appoint- 
^  ment  of  R.  J. 

Eckstein  as  man¬ 
ager  of  their 
Cleveland  office 
at  140  5  East 
Sixth  Street. 

Mr.  Eckstein 
became  associated 
with  Cutler-Ham¬ 
mer  25  years  ago. 
He  started  at  the 
Milwaukee  plant 
in  1911,  and  work¬ 
ed  through  prac¬ 
tically  every  de¬ 
partment  before 
going  to  the 
Cle\ eland  office, 
major  portion  of  his  career  has 
bten  devoted  to  the  application  of  elec¬ 
tric  control  to  motors  in  every  phase 
ot  industry. 


R.  J.  tCKSIEIN 


recent  unotypes  installed 

Linotypes  recently  have  been  installed 
by  Marianna  (Ark.)  Courier-Index ; 
Contra  Costa  Gazette  and  Standard, 
Martinez.  Calif.;  Moline  (Ill.)  Daily 
Dist>atch;  Pekin  (Ind.)  Banner;  IVich- 
ila  (Kan.)  Beacon;  Meade  County 
Hessenger,  Brandenburg,  Ky. :  Hardin 
County  Enterprise,  Elizabethtown, 
Ky.;  Abbetnlle  (la.)  Meridional;  Chel¬ 
sea  (Mass.)  Ezvning  Record;  Malden 
(Mass.)  Evening  Netvs;  Asbury  Park 
(N.  J.)  Press;  Passaic  (N.  J.)  Hercdd- 
Sews;  Portstnouth  (Ohio)  Times; 
Versailles  (Ohio)  Policy;  Jefferson 
(Ore.)  Reineiv;  Chatnbersburg  (Pa.) 
Public  Opinion;  McKees  Rocks  (Pa.) 
Gazette;  Williamsport  (Pa.)  Grit; 
Woonsocket  (R.  I.)  Ez’ening  Call; 

Chattanooga  Free  Press;  Beaumont 
(Texas)  Citizen-Press;  Comanche 
(Texas)  Chief;  Roby  (Texas)  Star- 
Record;  Progressive  Citizen,  George¬ 
town,  Tex.;  Tacoma  Labor  Advocate, 
Tacoma,  Wash.;  Laramie  (Wyo.)  Re- 
piblican- Boomerang;  Toronto  (Ont.) 
Star. 


BIG  DAMAGE  BY  FIRE 

Fire  in  the  Rockport  (Mo.)  Atchison 
County  Mail's  news  print  stockroom 
threatened  an  entire  city  block  Feb.  28 
before  it  was  brought  under  control  in 
a  two-hour  battle  by  firemen  and  CCC 
workers.  The  weekly  newspaper’s 
presses  and  type  forms  were  damaged 
and  its  entire  news  print  stock  de¬ 
stroyed.  Damage  was  estimated  un¬ 
officially  at  several  thousand  dollars. 
John  C.  Stapel  is  editor  and  publisher 
of  the  newspaper. 

NEW  FOUR-MAGAZINE  INTERTYPE 

The  Intertype  Corporation  has  de¬ 
livered  the  first  new  four-magazine 
machine,  referred  to  as  a  four-maga¬ 
zine  Model  C,  similar  in  its  general 
characteristics  to  a  Model  C  three- 
magazine  Intertype  but  with  one  addi¬ 
tional  magazine.  The  four  magazines 
on  the  new  machine  can  be  either  full 
length  or  split.  Where  split  magazines 
are  used,  they  can  be  either  half-length 
magazines  or  the  new  Intertype  three- 
(|uarter-length  magazines.  All  four 
magazines  are  removed  and  replaced 
from  the  front  of  the  machine,  as  on 
the  Model  H  display  Intertype,  and 
any  magazine  can  be  used  in  any  posi¬ 
tion. 


SUBSIDIARY  IS  FORMED 

The  Belknap  Press,  Inc.,  has  been 
organized  in  Bellows  Falls,  Vt.,  as  a 
subsidiary  of  the  Vermont  Newspaper 
Corp.  to  take  over  the  job  printing  and 
publication  of  the  four  newspapers  in 
the  group:  Belloivs  Falls  Times,  Lud¬ 
low  (Vt.)  Tribune,  Windsor  (Vt.) 
Journal  and  Springfield  Reporter.  Each 
newspaper  maintains  a  separate  editor¬ 
ial  office  in  the  community  of  its  cir¬ 
culation,  but  all  mechanical  details  of 
printing  and  proofreading  are  now  car¬ 
ried  on  under  one  roof. 


NEW  MAILER  BEING  MARKETED 

.\  new  Wing  Aluminum  Mailer  has 
recently  been  developed  by  Chauncey 
Wing’s  Sons,  Greeenfield,  Mass.  The 
new  device  uses  cyclo-dial  or  clock 
gears  and  the  improvement  permits 
easier  operation  and  greater  efficiency 
due  to  the  free  rolling  action  of  gear 
train.  The  mailer  is  adaptable  for  quan¬ 
tity  mailing  of  newspapers,  magazines 
and  all  sorts  of  direct  mail  matter.  The 
mailing  lists  may  be  kept  in  type,  slugs, 
stencils,  plates,  or  in  case  of  infrequent 
mailings,  typewritten  with  carbon 
copies. 


ATF  MEN  TRAVEL  BY  PLANE 

Nine  members  of  the  American  Type 
Founders,  Chicago  branch  office,  flew 
from  Newark,  N.  J.,  airport  to  Chicago, 
after  attending  the  recent  Eastern  Re¬ 
gional  Sales  Conference  in  Washington, 
U.  C.,  and  visiting  the  Home  Office 
and  Plant  in  Elizabeth,  New  Jersey. 
Making  the  westward  trip  were:  C.  F. 
Hicks,  manager  of  Chicago  branch;  J. 
Salek,  W.  Plattner,  C.  M.  Foss,  C. 
Dietrich,  R.  C.  Wilson,  J.  B.  Olney, 
C.  F.  Miller  and  J.  A.  Johnson. 

50  YEARS  WITH  DAILY 

Michael  Ford,  mechanical  superinten¬ 
dent  of  the  Montgomery  (Ala.)  Adver¬ 
tiser  celebrated  two  anniversaries  Feb. 
28.  The  day  marked  his  68th  birthday 
and  50  years  of  connection  with  the 
paper  which  he  joined  as  a  galley  boy 
and  worked  up  by  successive  stages  to 
be  superintendent. 


NEW  ROUTER  APPEARS 

The  Cushman  Electric  Co.,  Concord, 
X.  H.,  has  placed  on  the  market  a  new 
precision  radial  arm  router  for  en¬ 
gravers  and  stereotype  users.  In  the 
new  router  the  weight  has  been  reduced. 
TIk  entire  power  plant  is  contained 
within  the  motor  and  mounted  directly 
upon  the  arm  of  the  router,  reducing 
the  current  consumption  and  giving  a 
gyro-stablizer  effect. 


NEW  TYPE  DRESSES 

Installations  of  Intertype  Regal  news 
type  reported  last  week  include  the 
Palm  Beach  (Fla.)  Post-Times,  Kala¬ 
mazoo  (Mich.)  Gazette,  Houston 
(Tex.)  Post. 


DUPLEX  RE-ELECTS 

Officers  and  directors  of  the  Duplex 
Printing  Press  Co.,  Battle  Creek, 
Mich.,  were  re-elected  at  the  annual 
^ting  of  stockholders  Feb.  3.  I.  K. 
Stone,  president ;  Marcus  M.  Farley, 
^-president  and  secretary;  and  L.  D. 
I^gs,  treasurer,  were  renamed  officers. 
They,  with  R.  L.  Stone,  were  re-elected 
to  the  board  of  directors. 


RECENT  NEWSPIC  CLIENTS 

Marshall  Newspictures,  Indianapolis, 
Wiana,  since  the  first  of  the  year  have 
idded  60  papers  as  their  engraving  and 
photographic  clients. 


ECONOMY 


MASTER  ETCHING  MACHINE  CO. 

DREXELBLDG.  PHILADELPHIA.  PA 


IDDIOW.... 


Stands  up  under 


Stereo  Pressures 


This 

Laminated 
Stractare 
Stands  Up 


Proven  in  daily  practice,  attested  by  scores  of  mech¬ 
anical  superintendents — Ludlow  composition  comes 
through  under  dry  mat  pressure  without  difficulty. 
The  result— better  mats,  less  trouble  in  the  stereo 
room,  finer  plates,  high  quality  printing. 

The  heads  and  shanks  of  Ludlow  slugs,  being  ex¬ 
ceedingly  solid  cmd  free  from  air  bubbles,  stand  up 
notably  well  under  the  mat  roller. 

Then  again,  the  walls  of  castings  are  their  strong¬ 
est  part.  The  view  above  shows  the  end  of  a  36-point 
Ludlow  slug  made  up  with  two  12-point  slugs.  Note 
that  there  are  six  side  walls  to  contribute  strength 
insteod  of  two.  Such  structure  can  be  depended  upon 
to  withstand  the  most  severe  stereotyping  pressures. 

If  your  display  lines  are  going  down— if  you  feel 
the  need  for  faster,  more  flexible  composition— if  you 
are  seeking  to  make  your  paper  more  attractive 
through  the  medium  of  modern  typography,  test  the 
advantages  of  the  Ludlow  system  of  hand-set.  slug- 
cast  composition.  Write  for  full  information  today. 


LUDLOW  TTPOGBAPH  CO. 

2032  ClIBlmil  iOEaiE'ClICACO 

Set  in  members  of  the  Ludlow  Kornok  family 
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H.B.  ROUSE  &  COMPANY 


2212  Ward  Str**t  •  Chicoflo.  Illinoi* 


PHONE  VISION  SERVICE 
OPERATING  IN  REICH 


Besides  the  new  press,  the  plant  hjj 
its  regular  iU-page  Duplex  and  the  32- 
page  Multi-Unit  press,  which  has  beet 
moved  from  the  old  Movienews  plant 
to  the  Dougherty  company  at  1723  Wea 
r4th  St. 

•.Appreciating  the  fact  that  soiik 
newsiwper  publishers  believe  an  outlay 
lor  color  eciuipment  for  only  one  or 
two  color  runs  a  week  does  not  warrant 
purchase  of  extra  facilities,  we  hare 
eguipiied  our  plant  for  inulti-col« 
work,"  stated  Mr.  Dougherty  this  week. 
"We  believe  that  color  is  in  demand 
among  newspapers  throughout  the 
country.  Our  plant  is  equipped  pri- 
marily  ti)  produce  color  supplement  r^ 
<iuirements  of  publishers." 

Jack  Kaster,  formerly  with  Dupla 
iHimi>any  and  later  with  Detroit  Frti 
Dress  and  Tampii  (Fla.)  Times,  is 
foreman  of  the  Dougherty  company’s 
press  room. 

COURT  APPROVES  A.  T.  F.  PLANS 

Federal  Judge  Fake  has  signed  an 
order  confirming  a  plan  for  reorgan¬ 
ization  of  the  .American  Type  Founden 
Co.  of  New  Jersey.  The  company  has 
been  in  litigation  about  three  years, 
having  filed  a  voluntary  iietition  in 
bankruptcy  October  4,  1933.  The  r^ 
organization  petition  was  filed  Dec.  11, 
1934. 


SEPARATE  COLOR  ENGRAVING  DEPARTMENT 


Two  United  Press  Men  Report  That 

New  System  I 

— Color  I 

Berlin,  March  — A  telephone-tele- 

opened  between  here  and  f _  |Y/  ' 

Leipzig  on  March  now  regular  10^  '  a  |  \ 

Users  each  other  over  I^Hy 

the  100  mile 

was  '  H 

manager  the  Press  I 

Cuddy  the  H 

the  the 

the 

was 

dark  booths,  other  over 

At  the  same  time  their  images  were 

thc^*^^  fluorescent  screens  before  Photographic  room  of  the  Chicago  Tribune’s  new  color  engraving  department. 

The  picture,  Oechsner  said,  flickered  3’*’ wtr‘‘.g  T***  i""*.!."*  '‘’‘^  '*  reproduc 

^  r^r^r^A  A^e^\  „re...  e..^A  HOHs  wtiile  106  oHc  ot  left  18  for  les$*tnan-page  size  copy.  These  cameras  are 

the  features  bikme  blurred  if  the  sub-  «''‘*‘PP‘*‘‘  •«  Pfl«‘oRraph  either  hlack-and-white  copy  or  copy  in  full  color. 

ject  moved  too  close  to  the  strong  blue  “*  •*••■  "''‘'•• 

oscillating  ray  beside  the  screen  which  T  NSTALL.ATION  of  new  engraving  and  the  fourth  for  etching  and  proofing. 

'®  .Sf*^  ,  j.  equipment.  1  quarters  for  the  exclusive  production  .A  crew  of  ten  men  and  a  foreman  is  BUYS  FIVE  INTERTYPES 

The  shading  of  features  was  fuzzy  of  plates  for  newsprint  color  printing  employed  for  color  engraving  work.  rpjraan’s  chanve  to  eastern 

at  times,  but  experts  from  the  Ministry  was  completed  by  the  Chieaffo  Tribune  The  Tribune  printed  its  first  color  page  .-n^ard  time  March  1  the  Chicaao 

of  Posts  told  the  United  Press  that  se-  during  Feb.  In  the  new  quarters,  lo-  by  the  half-tone  process  last  May.  It  Jr  add^  five^ 

curing  a  sharper  image  was  only  a  mat-  cated  on  the  sixth  floor  of  the  plant  proved  so  successful  that  additional  en-  tvnesettinv  division, 

ter  of  increasing  frequency  of  the  light  building,  equipment  has  been  installed  gravers  were  engaged  to  handle  this  \v;tp  addition  of  the  new  machines  fivt 

.  h'r  proilucing  color  plates  by  the  half-  type  of  work.  Increased  use  of  news-  ..cpd  chiefly  to  set  the 

Technically,  the  television  transmis-  tone  process,  instead  of  by  the  IxMiday  print  color  by  advertisers  and  by  the  m-L  VnrP  etneW  and  bond  tables 

Sion  ^rough  a  photoelectric  cell  used  metluKl  which  was  in  use  until  recently,  itlitorial  department  resulted  in  con-  _ 

here,  is  similar^  to  telephotography,  ex-  The  new  quarters  include  four  main  tinuous  growth  of  the  color  engraving  , ,  .  p,^  ADDRESSES  STUDENTS 
cept  that  television  requires  a  continu-  rooms.  One  for  the  glass-washing  de-  department  to  a  jxiitit  where  new  ,.  ,  ,  r  •  ^ 

ous  series  of  pictures  instead  of  a  single  iwrtment.  one  for  the  machine  room,  a  quarters  were  acquired  on  a  separate  John  E.  Allen,  ^itor  ot  the  Lwo^ 

plioto.  In  the  Berlin-Leipzig  service,  third  for  the  photographic  department,  thnir.  Xews,  spoke  Friday  on  How  lOo 

"  ‘  Can  Improve  the  Makeup  of  Yoor 

Publication."  at  the  twelfth  annual  co^ 
vention  of  the  (Tolumbia  Scholastic 
Press  Association,  in  New  York. _ 


As  DOUGHERTY  PLANT  TO  complete  with  a  kitchenette  and  club 

rW"l  MI  II  TI  rTkl  r\I>  room.  Production  facilities  in  all  de¬ 
nes  I-fvf  IVlULi  1  partments  have  lieen  doubled  and  the 

D  rk  1  ,  „  ,  plant  is  now  equipped  to  do  newspaper 

32-Page  Duplex  Unitubul.r  Pre..  In-  notary  press  work  in  black  and  white 
1  a  itallea  In  Chicago  Office  in  and  multi-color, 

nan  Elapaed  Time  of  The  new  press  equipment  gives  the 

bey  H  D*y,  plant  a  capacity  of  M  ]>agcs  of  rotary 

-; - -  press  facilities,  capable  of  printing 

ted  Installation  of  a  new  32-|>age  Duplex  1,000,000  16-page  papers  during  one 

oils  LTiitubular  press  hi  the  remodeled  and  shift.  The  initial  test  run  of  the  Chicago 
per  modernized  printing  plant  of  E.  H.  Mot-iencti's  on  the  new  press  was  com- 
>  >s  Dougherty  Com-  pleted  in  14  hours  for  a  total  press 

bi?  ^  ’’  - '  f^ncago,  run  of  oyer  565.000  copies — a  rate  of 

^lly  ^eas  completed  in  more  than  39,000  copies  per  hour. 

Speed  in  installation  was  made  pos¬ 
sible,  according  to  Mr.  Dougherty,  be- 
arrived  completely 


More 

$150.(KK)  has  tieen  cause  each  unit 
sjient  liy  ltdward  erected  and  ready  for  coupling  to  the 
H.  Dougherty,  rest  of  the  press. 

president  of  the  The  new  press  is  comiiosed  of  eight 
firm,  in  moderni-  printing  units  and  two  folders  mounted 
zatioii  and  new  on  substructure.  Color  equipment  in- 
e<|iiipment,  .\  1 1  eludes  two  color  units,  four  reversible 
departments  liave  units.  16  color  register  mechanisms. 
lH.*en  modernized,  marginal  and  circumferential  register 
including  the  controls  on  plate  cylinders.  Seven  addi- 
building  of  a  cus-  tional  color  units  are  to  lie  installed 
to  m  e  r’s  room,  within  the  next  90  days. 


K.  TT.  Dnrr.iiERTY 


Leading  newspapers  throughout  the 
country  are  closing  the  gap  between 
advertiser's  copy  and  advertisers 
proofs  with  the  ROUSE  BAND  SAW. 

Slugs  set  for  advertisements  whidi 
must  be  cut  to  variable  measure  offers 
no  delay  in  the  plant  equipped  with 
the  ROUSE  BAND  SAW.  A  full  galley 
may  be  cut — to  one  or  a  hundred 
measures — in  35  seconds. 

Complete  details  and  prices  for  large 
and  small  models  will  be  sent  upon 
request.  Write  now. 


flex  dry 

W„Mv  compe«.ve  held 


MARDER  GOES  TO  BOSTON 

Walter  S.  Marder  has  been  appointed 
manager  of  the  Boston  branch  of  the 
American  Type  Founders,  succeeding 
John  F'.  Fallon,  retired  after  nearly  40 
years  of  service  in  the  company.  A.  C. 
Arnesen  will  succeed  to  part  of  Mr. 
Marder’s  duties  at  the  general  office  at 
Elizabeth. 


BRllUAHT 

CLEANER 

FLEXIDE\L 


a  West  street.  New  Vork 

„e  you  tied  Semples 

r  flex  dry  mats. 


WEEKLY  MOVES  PLANT 

The  Wildwood  (N.  J.)  Leader  is 
now  occupying  new  offices  in  the  bank 
building  of  the  former  Fidelity  Trust 
Company.  The  entire  first  floor  is 
utilized  by  the  weekly. 
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TINGUE 

PRESS  BLANKETS 


Felt 

cfi  NIING  BUNKil 


PRINIING  BLANKET 


^  Get  a  line  on  these  Challenge  products — know  their  advantages  and 
economies — and  be  prepared  to  order  with  confidence  whenever  the 
need  arises  .  .  .  Write  now  for  complete  information  on  any  item 
listed.  If  you  require  special  equipment,  the  Challenge  Engineering 
Department  will  be  glad  to  work  with  you. 


iKcrs.  Work  will  start  as  soon  as  BOUGHT  LUDLOWS  AND  ELRODS 
»«ther  conditions  Permit  and  is  sched-  following  newspapers  have  re- 

oled  for  completion  about  May  1  cently  installed  new  Ludlow  equipment: 

Projected  changes  in  the  present  phy-  Sandusky  (O.)  Register  and  Star- 
skal  layout  of  the  plant  will  involve  journal;  IVinsted  (Conn.)  Citisen; 
removal  of  partitions  and  breaking  Saranac  Lake  (N.  Y.)  Adirondack 
through  the  walls  in  order  to  carry  Enterprise  and  Paterson  (N.  J.)  Peo- 
the  four  floors  across  the  space  now  Voice.  Among  newspapers  pur- 

used  as  a  light  court.  Departments  on  chasing  Elrod  equipment  recently  are 
each  floor  will  be  completely  rearranged  the  following:  Pontiac  (Mich.)  Daily 
tor  greater  efficiency  of  operation  and  Press,  IVyandotte  (Mich.)  Daily  News 
machines  and  other  equipment  will  be  Paterson  Peoples  Voice. 

added  or  replaced  wherever  necessary.  - 

.\  complete  new  modern  lighting  and  CHUCK  FIRM  IN  CHICAGO 
ventilating  system  will  be  installed  and  Economy  Chucks,  Inc.,  is  the  new 

a  passenger  and  a  freight  elevator  pro-  name  of  the  Economy  Manufacturing 
Tided.  Company,  which  has  incorporated  in 

The  increased  space  will  permit  addi-  Illinois  with  headquarters  at  203  So, 
tional  Linotype  machines  as  well  as  Dearborn  St.,  Chiago,  according  to  A. 
other  equipment.  Every  department  of  J,  Berger,  secretary  and  treasurer.  The 
the  paper,  as  well  as  its  affiliat^  tirm  was  formerly  located  in  Omaha, 
weekly  publication.  The  Economist,  will  Economy  Chucks  are  used  to  replace 
gain  increased  space  from  the  build-  returnable  cores  in  newsprint  rolls, 
ing  work.  They  are  now  in  use  among  a  number 

_  of  mid-west  newspaper  plants. 

SEEK  SEABO^  GROUP  MARKS  74TH  BIRTHDAY 

A*k  Enforcement  of  A.  F.  of  L.  Off-  p  celebrated  his  74th 

set  Jurisdiction  birthday  Feb.  12  in  the  same  manner 

.\  special  organization  campaign  on  in  which  he  has  celebrated  most  of  his 
the  Atlantic  seaboard  was  ordered  by  birthdays  since  1887— by  working  in 
delegates  at  the  three-day  convention  of  ,he  mechanical  department  of  the 
the  Pressmen  s  Umon  held  in  Phuadel-  Montgomery  (Ala.)  Advertiser,  He 
ptua  last  month.  The  decisis  follow^  ^  hand  com- 

discussion  of  problems  offered  by  three  '  i?  on  u-  —  „ 

non-union  newspapers  in  the  territory.  years  he  w«  a  head- 

The  convention  also  adopted  resolu-  He  is  now  copy  cutter. 

twns  calling  for  enforcement  of  the  .mtitdxvpp  maiiFC  rai  ampf 

.K.  F.  of  L.  decision  giving  the  Press-  INTERTYPE  ISSUES  BALANCE 

men's  Union  jurisdiction  over  all  offset  Financial  report  of  the  Intertype  Cor- 

presses  and  favoring  the  Allied  Printing  jioration  and  its  subsidiaries  for  the 
Trades  Union  label  in  the  printing  fiscal  year  ended  shows  a  net  trans- 
industry.  ferred  to  surplus  of  $244,470.93  on  a 

Cities  represented  at  the  convention  gross  profit,  less  depreciation  but  not 
were  Philadelphia,  New  York,  Boston,  administration,  of  $1,524,209.03.  This 
Baltimore,  Stroudsburg,  Newark,  brings  the  balance  of  earned  surplus 
Bri^eport,  Pittsburgh,  Buffalo  and  as  of  December  31,  1935,  to  $2,^1,- 
Richmond.  1 .92. 


Complete  assortment 
of  sizes  and  styles. 
Open  End  Divided 
Galley,  at  the  right,  is 
ideal  for  storing  any 
"hold"  matter.  Dou¬ 
ble  wall  division  per¬ 
mits  a  galley  lock  at 
the  foot  of  each  col¬ 
umn.  Saves  time  — 
prevents  pi. 


Open-End  Divided  Galley— Incieates  stoiaqe 
iacilitiee;  made  with  two  oi  more  diviiiona. 


Open-End  Galley  for  single  column  matter.  Fits 
any  galley  cabinet;  holds  12-em  slugs  firmly. 


At  left — Pressed  Steel  Galley,  made  from  a  sin¬ 
gle  piece  of  selected  steel;  corners  electrically 
welded.  Furnished  in  all  regular  news 

rand  job  sizes  .  . .  Rigid  Rim  Galley;  extra 
strong,  heavy  duty.  Standard  news  sizes 
range  from  3x231^  inch  single  column 
to  18^4x231^  inch  eight  column  full- 
page  size.  Also  made  in  four  handy  job 
sizes.  Special  sizes  on  order. 


Shown  here  is  the  No.  3  Challenge -Potter 
Proof  Press  with  eleva- 

nting  blocks  to  raise  press 
bed  to  standard  form 
truck  height.  Gives  cylin¬ 
der  press  impression  on 
anything  up  to  a  full 
page.  Has  special  inker 
and  feedboard.  Ask  for 
latest  data  and  prices. 


FOREMAN  A  DIRECTOR 

John  Diiiser,  composing  room  fore¬ 
man,  iVinsted  (Conn.)  Evening  Citizen, 
has  been  elected  to  the  board  of  direc¬ 
tors  of  the  VVinsted  Citizen  Publishing 


ENGRAVING  PLANT  ADDED 

Frank  Jenkins,  editor  and  publisher  of 
the  Klamath  (Ore.)  News  and  Herald, 
recently  announced  the  installation  of  a 
photoengraving  department.  Reproduc¬ 
tion  of  the  first  cuts  accompanied  the 
iimouncement.  The  Herald  and  News 
will  make  local  news  pictures  a  daily 
feature.  Preliminary  work  is  handled 
by  Orville  Ortell  of  the  advertising  de-  a  labor  publication,  has  installed  a  new 
partment  and  J.  P.  Pigney  of  the  edi-  Goss-Cotnet,  flatbed  web  press,  which 
lorial  staff.  Although  neither  have  had  is  capable  of  running  at  the  rate  of 
previous  experience  in  photography  and  4,000  copies  per  hour, 
engraving,  a  successful  start  has  been  . 
made. 


”Sta~Riie"  Steel  Alloy. 
Made  in  solid  or  cored 
bases.  Will  not  dent  or 
bruise;  withstand  pres¬ 
sure  and  heat. 


PAPER  STA'nON  BUILDING 

Radio  station  WKY,  owned  and  op¬ 
erated  by  the  Oklahoma  City  Daily 
Oklahoman,  Evening  Times  and  Far- 
"fer-Stockman,  is  continuing  construc¬ 
tion  of  new  studios  on  the  fifth  floor 
of  the  Skirvin  Tower,  and  the  schedule 
ww  calls  for  occupancy  in  April. 
Equipment  will  include  a  pipe  organ 
specially  built  for  radio  and  completely 
msulated  against  vibration.  Earl  Hull, 
WKY  engineer,  is  in  charge  of  pre¬ 
paring  the  new  studios. 


9  For  the  publication  that  has  its 
own  job  plant,  the  Challenge -Dia¬ 
mond  Power  Cutter  is  a  real  asset. 
It's  sturdy,  safe,  reliable.  Made  in 
30J'2,  34^2  and  36-inch  sizes. 

#  Where  volume  does  not  require  a 
power  cutter,  the  Challenge-Advance 
Lever  Cutter  is  the  logical  buy.  Made 
in  26V^  and  3OV2  inch  sizes.  Pony 
Cutters  made  in  16  and  19-in.  sizes. 


Nsw*po  par 
Mogoiins 


PtSH  Blonksit 


Cylindsr 


Oparoting  Cost 


DAVIS  ADVANCES  BOTT 

Harold  F.  Bott,  son  of  the  late  Fred 
W.  Bott,  for  28  years  manager  of  the 
New  Orleans  agency  of  the  Mergen- 
tnaler  Linotype  Company,  has  been 
roade  supervisor  of  service  for  that 
agency  by  John  L.  Davis,  agency  mana- 


Wrifa  for  Mmplat  and  pricaa 

TINGUE.  BROWN  &  CO. 

NIW  YORK:  HR  East  2Sth  Sfree* 
CHICAOOt  1227  Wabatb  Aveaie 


XX 


E  d  it  6r'&  Publisher  for  March  14,  1936 


/ 


FIFTY 

YEARS  OF  ACHIEVEMENT 

1886  ^  1936 


^C-LINOTYP^^ 


MODERNIZE 

FOR 

PROFITS 

WITH  THE 


ANNUAL  SALE 
1234 

OVERCOATIS 

(ivery  overcoat  in  our  entire  stock  is  reduced  . . .  over- 
»ats  for  every  taste,  every  ajse,  every  occasion. 

sox  Q*®® 

're  ^25  .  .  .  now  J.€F 

're^45and^55  fioti?^28  ^ 
IHIRTS  and  ISECKTIES 


ght. 


ATwo-in-One  Linotype  sets  the  display  as 
well  as  the  text.  That  means  a  saving  in 
time,  of  course.  But  it  means  much  more. 

It  means  that  in  many  cases  the  whole 
advertisement  can  be  set  as  one  key¬ 
board  operation. 

It  means  no  more  running  out  of  sorts. 
You  can  set  a  whole  page  of  big  price  fig¬ 
ures  as  needed. 

•*  It  means  better  service  to  advertisers 
...  a  later  dead-line  because  you  can  set 
advertisements  faster. 

It  means  a  sharp,  clear,  freshly-cast 
face  for  every  line. 

Here  is  one  suggested  equipment  for 
the  ad-alley.  Just  look  at  the  range  of 
sizes  you  can  carry  on  one  Two-in-One 
Model  14. 


MERGENTHALER  LINOTYPE  COMPANY^ 

BROOKLYN,  NEW  YORK 

SAN  FRANCISCO  •  CHICAGO  •  NEW  ORLEANS 
CANADIAN  LINOTYPE,  LIMITED,  TORONTO,  CANADA 

Representatives  in  the  Principal  Cities  of  the  World 

LtNOTYPC  METROTHIN  NO.  3  AND  ERBAR  BOLD  OONOENSEO 


(•"“LINOTYPE  ““O 


Shibt^  Imported  and  domestic  oxfords  $ 
broadcloths.  Fancy  patterns. 

|Itf.I)  Neckties  Imported  and  domestic  silks, 
^es.  Neat  figures.  Wool  ties  hand-hlocked. 


1.15 
95 


WOOL  MVFFLERS 


4 

*  ^ 


(♦TRADE  linotype**^ 

SUGGESTED  TWO-IN-ONE  MODEL  14  EQUIPMENT 


First  moin  magazine  (72-channel  split) 

24  point  Bodoni  Bold  Italic 

HOWisonl23 


Second  main  mogozirre  (90-clTannel) 

14  point  Bodoni  with  Italic  and  small  cops 

HOW  is  one  to  assess  12 
HOW  is  one  to  assess  12 

Third  main  magazine  (90-channel) 

10  point  Bodoni  with  Italic  aird  small  cops 

HOW  is  one  to  assess  and  123 
HOW  is  one  to  assess  and  123 


First  auxiliary  magazine 

30  point  Poster  Bodoni  cops  ond  figures 

HOW  12 

Secorxl  auxiliary  magazine 

36  point  Bodoni  Bold  Cops  and  figures 

HOWI12 


Third  auxiliary  mogazine 

36  point  Poster  Bodoni  figures  using 

18  point  Poster  Bodoni  as  superior  figures 


123 


123$. 


